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Irwin Spring Specials Feature 53% Mark-Up 
For Dealers ... Regular Catalog Stock 


No. BBR(s) 62T Auger Bit Set 
© Regular catalog set of 6 Irwin 62T Auger Bits in 
red plastic roll, sizes 4, 6, 8, 10, 12 and 16/16”, 


° Packaged in colorful red and white di play hox with 


cut-out lid to give “eye and bu appeal 

© Double-cutter 62T type with medi 

screw, Original solid center design, high polish 
highlights Irwin quality 

® Heat treated and hardened full length for long 


* Ame rita -tinest auge! Dit Valilit a proy 


Regviar Retail Price 
Spring Special Dealer Price 
53°% > Dealer Mark-Up... . 


Weight 1% ibs. per set. Packed 12 sets to shipping container. 


Order From Your Irwin Wholesaler Today! 
g Ff the original solid center auger bit 
* 
screw drivers, screw driver bits 


No. 21(s) Micro-Dial Expansive Bit 
Bores 19 Standard Size Holes 

















elling all-purpose hit oO} thie home handyman teen 
Indu trial Ayret ~~) { ident (>) i¢ ()! ) 


}J {)) j ici 
; , p ' 
to | j 19 tandard hol 1/4 
A ith eacn rit 


* dependable 


ici © Dial 


forged irom 


iy prarui hed 


kaged individually 

movable protective sle« 
Regvlar Retail Price 
Spring Special Dealer Price 
53°o Dealer Mark-Up 


We ight 4, Ibs. per doz. Packed 74 to st ipp 1 container 


The Irwin Auger Bit Company ... at Wilmington, Ohio, Since 1885 
























HARDWARE WEEK SPECIAL 


3 Stainless Steel Tools—only +398 
Regular 945° value : 


TRUE TEMPER 


Rustless : 
Sraintess Steer 





The regular retail price on these tools 


3 piece Tool Set 


SPECIAL 398 


VALUE 


MECULAR PRICE 





is $1.50 each, and worth every penny. 









Hut for Hardware Week we're offer 





ing the complete set at only $3.98 
with full profit to you. 


The tools come mounted on a dis 
play card printed in bright spring 
colors — green and yellow. ‘The beau 
tiful shiny tools on this eye-catching 
card make a package with terrific 
sales appeal. 

We're advertising the package in 
the Post Hardware Week section 
Cultivetor 
which will make advance customers 


for Vou. 


THE FEATURES CUSTOMERS WANT 


Blades resist rust, stay new longer 
‘Tools are easy to clean, dirt knoe: s 
right off. Handle is genuine ssn 


palm-fitting, fire-hardened. Package 





includes Digging ‘Trowel with 5'2”' x 
+ 


i ) blade, ‘Transplanting ‘Trowel 


(Cultivator. 





Ordering Information 
Cat. No. 3TW 
Suggested retail $3.98 
Shipped 4 sets per carton 


Shipping Weight: 4'/2 Ibs 


per carton 


You Can Look to | Fr Leadership 


Fishing tackle + Golf-club shafts 

















te 





RUE lEMPE 


Finest quality in Garden, lawn and farm tools + Shovels +« Shears + Hammers, hatchets, axes - 





: we Que 


HAROWARE WEER 


SPECIAL! 


» save! 


+t 














© THE ATKINS HARDWARE WEEK 
SPECIAL IS AN ASSORTMENT 
h cenaeaih: eta ‘ces STANDARD ITEMS... 


on ae yy gia Priro/l If. oll | 














3 ATKINS No. 36 NEST-OF-SAWS 
2—Number 37... 12” Composs Sow, 3 ATKINS No. 39 10” KEYHOLE SAWS 
ade to stan “ye or ain of | 3 ATKINS No. 37 12” COMPASS SAWS 
sharp curves eaty sawing in sma 
holes 3 ATKINS No. 38 12° COMPASS SAWS 
2 


saws — with Caunten ‘Merchandiser 





‘ 
ws 


3 Number 38 


ae REGULAR $9992 $1 932 
ealendinals end thdviledks Adite DEALER COST — Now — 
ee REGULAR $3435 ¢ 98 

RETAIL PRICE _ Naw ? ha 

















tse 16 Nenotton, | ATKINS SAW DIVISION — 
combination of Kevhole et te BORG-WARNER CORPORATION .) 


Meta choad Blades 











INDIANAPOLIS 9, INDIANA 


3 


-_ \ f 
: _ UC MEERI eG 
—ileer Keel 
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HOW TO BREAK RECORDS FOR HAND TOOL SALES 


Feature NICHOLSON’S 


famous Handy file 


"8Guing 
















NICH OT. 


Hardwe, e 





BY z 
: d oe ya a 
rs 8, mee aw 
vgs ¥ s J ; 
Le) Mm 


rages 


ee 


o¢ 





eek Spest ; | rs 


i 


ee 





Here’s a proven record breaker! Last year your customers bought 
more Handy files during IRHA Hardware Week than they had ever 
bought of any file during the same period of time in the history of 
Nicholson File Company. So we're repeating this special offer 
and this year it's bigger and better than ever 


® Backed by timely sales support: National advertising in The 
Saturday Evening Post, Popular Science, Popular Mechanics, lead- 
ing farm publications. Plus hard-hitting show cards, streamers, 
newspaper mat ads, other merchandising aids from Nicholson as a 





participant in the great IRHA Hardware Week promotion 


* An old friend to your customers, because it’s one of Nicholson's 
most heavily advertised products. They'll recognize that it’s two 
files in one, that it has innumerable uses around farm, home, 
garage or workshop—and snap it up at this low price! 


® Eye-catching special counter display carton for Hardware 
Week. Place it near your cash register to catch your share of 





accel <o%' 
$5 52 dot “impulse sales’’ and build up volume sales in files 
. 


| prict GET BIGGER SALES AND PROFITS WITH NICHOLSON’S 
"SQ yk: GREAT HANDY FILE SPECIAL FOR HARDWARE WEEK 
ao! 
- 


eects, Nicholson File Company, Providence, Rhode Island ; 


v. s. a. 


*. 
ore . 


"$7.16 « 





Canada Nicholson file Company of Canada Ltd . Port Hope Ontario 
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CHAIN SALES-MAKER 


¢ The popular ACCO CHAIN SALES-MAKER-— the con- 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im- 
proved by the addition of a handy, quick-action cutting 
bar. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale 

This sturdy, attractive ACCO CHAIN SALES-MAKER 
permits you to display a wide assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Sales-Maker and watch your chain sales rise. Shipped 
complete with your choice of chain assortments; chain 
comes on reels, as shown at right. 





ASSORTMENT NO. 38 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
125 Ft. 2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
150 Ft. 2/0 Passing Link Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


Order from your Distributor 
ACCO American Chain Division 
DEALERS: SS AMERICAN CHAIN & CABLE 


Wf you now have an ACCO Chain Sales-Maker —— 





Better 


of the type shown, order a Chain Cutter tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit Valu 
from your Distributor. Clamps on easily , *Houston, *Los Angeles, New York, Philadetphia, Pittsburgh e 
—no holes to drill. race ae *Portland, Ore., *San Francisco, Bridgeport, Conn 








(NOTE: Do not vse Chain Cutter to cut case-hordened chain) _ *WAREHOUSE STOCKS {FACTORY 
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Just Among Ou 





selves 


Informal Editorial Comments 


By W. A. Phair 


- - 
sh Inevredient ol SUCCESS 
= " ab . * . 

iner 3 one thing tnat ill of u nave in common these day Lhat is the 
if re | icceed at our job no matter what fleld we may be in \ll dealet 

| know are very keenly interested in making their stor iccessful-——and 
profitable 

ine r imple formula for succe ihere is 1 ire Way t iccess 

hact ituation demands its own ipproact! hat re | tne reasol Vil 
tne retall sine oO interesting tnere are » Mma ‘ if doing a 
' i ru 

While there is no ire formula for the ucCeSSTUL Operal f a hardware 

tore, there are certain characteristics that vou will find in evel yood store 
We can ee tn very cleariv as we visit tore ind nite ew deaiel all 
al na the count 

1 | naracteristic that we find in eve) Operated store is the iDit 

of the owner or manager of putting his full effort behind whatever he does; 
ne put nis heart into any merchandising or promotion program that he 
indertake 

Phi ounds like a vers simple nabdit, Dut apparen ly it isnt easy fol 

Irie folks to do this There are many deale}) who eem to be afraid of 

yet y wet all over by an idea lhe diy their toes into the water, then 
juickly pull them out Phey urn hot and cold. One da they re all for a 
program; the next day they're against it 

Lhe sign up for a program today; tomorrow they re chasing after an 
tne} plan ine never set long enough to vet good out of anything they 
LACK iney are alway on the fringe: they never get to the heart of a 

nec’ if thers Vas ever a recipe for failuy t} 1 

W he pu tudy the cnampion iti al r the leade}! rh «ati The d, 
Ou find that these are the kind of people that it their whole heart into 
ynatever tne ao he yet wet : over: tne i! nstead f just 

dipping a toe 
* 

) |} never yet saw a champion in any held wi aid t put all ? effort 
mnt einy scte ful Nor aid Ou @€VvVe!l re i j f full mal ifl pul ness 
vyho did not put his whole heart into doing what he believed was right 

Lhe fe Gay when > Inany dealer ire tl iy p | ra te lé le V1 ri is 
Lrie esl Vay 1 Keep tnell tore pl Ntabis ee a } it deal of dabbling 
vitn a nalf dozen aiff rent 1deas or pial Vitnout ! Corie in vetting a rea} 
t! rh nstant wavering is bound to b rusinyg dto result in failure 

I j ist Can t MaKe a proyram Wor? iyiis i pul Out vynole neart into 
I ) e got to get wet all ey! I ou expect f me good out of a 
prog! ry 

‘ ne can tell ye vith certaint vnicn the best merchandising pr 
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— Just Among Ourselves 
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informal editorial comments 














gram tor your store. Perhaps there is more tha me metnod t! “ 
That is a decisior Ou must make 

Kut once the decision is made, don’t play around. Get int n 
feet ‘| nat is tne oni WV it Ou Will ever ye anY wood Out OT a proyran ra 
mere nand!) iiy effort J 

No, there is no formula for ICce Dut one ot tne nyredie} tr evel 
SsuUCTCe ful effort } tnat you must put your heart our whole heart L¢ ‘ 7 

° 
y ‘ * 
erybody's got troubles .. . 
- ° 

When folks vet to talking about trade problem tf doesn t 1 e Ve long 
for the conversation to D iid ip Lo the point wnere Ou yet tne impre 
that our field is the only one with real headaches. | think a lot ot irdware 
dealers feel this way 

Yet. the problem ve face in the hardware trade are mn Call touy ne! 
than those taced Dy retailer In other helds lake ‘utomobile deale ro! 
example .ow if you really want to know wnat it meal to n e te truywie 
with discountet Hoolieyyel lreak merchandising method nign cost sel 
Vice demand et , talk thi 4 over with you! Lon Al CAT deals } i tne time 
he’s done telling vou his trouble you ll feel the hardware b ne t so 
had afte) all 

Or you can talk with a shoe store operator. Ask him about the problem 
caused by the tremendous expansion in factory owned retail outlet Ask 
him about the law suits this has caused 

Or ask your neighborhood jeweler about discounters and about the damage 
done by factories buying direct for thel employee He’ a mat / na 
to live on brand names more than you do; ask him what's happened to prices 
on brand name jewel item 

You will find. if vou look a little. that all vour neighbor n the retall 
business have problems. It’s just that the problems closest to u eem sO 
much bigger. | mention this only to sugyest that while our headaches in 
hardware retailing are real and important, they are | vorse tnan tnos 
faced by many other 

One headache which we are fortunately spared is that of excessive bank 
rupt rates The latest fiyure for LOD. how that fallure mn naradware 
‘tores are now the lowest of all retail lines covered by Dun & Bradstreet 
report 

lbhis should certainly be interesting news for those folk Wi are alwa 
predicting that hardware tore are on the Wa' it Of the pieture Whe! 
compared with appliance-TV stores, or furniture stores, hardware stor 
are very healthy business¢ You will find the latest informat on Dani 
ruptcy rates on paye 14 of this issue 

All this j intere ting, bul of course, it does not ) iy mone rh) Al one s 
pron Ket That is the big Loe ahead, making hardware tore more | rofitabl 
| “aAtTi ¢ onvinced., from mv observations of many stores, that this Can be done, 
once the trade has adjusted itself to the new marketing pict itt Of cross 
distribution and intense competition ro! shoppe traf nthe ba | area 


units, rather than individual stores. 
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KEYED LOCKSET Pro 


"% P vides real security for combi 
1LCO'S NEWEST LOCKSET in satin aluminum for if nation doors. Locks by key in 
metal combination doors advanced design, ex Q cylinder outside or by 
clusive features A backset, cylinder lock security / slide button inside. Compact, 
fully reversible for right or left hand doors. Available easy to install, attractively 
as locking set or latch set only * ¥ designed. Available as lock 

< | ing set or latch set only, in 
¥ 


polished brass or aluminum 








RiM LATCH SET Requires no mor P PUSH-PULL LATCH SET This streamlined pus pull stch 


tising. Slide stop inside locks both / installs easily on doors as thin as % bore through face of 
knob and lever. For use on right or J stile, only. Push lever inside, or pull from outside. Slide button 
left hand doors. Latch case is cast locks outside lever. Brass lacquer finish 

iron, trim is wrought steel; dull brass y 


finish. Backset | '% 











No. 3007 


No. JOOJ3 


CLOSERS FOR COMBINATION DOORS — Deluxe model No. 3002, top quality in combine 
tion door closers, has protective cushion spring, metatescent gray finnh. New model No. 300 ;, 


} a grade closer, offering excelient valve at moderate cost, has extra power with automat 


. latching, self fapping screws, met jlescent gray finish. For use on sr git of left hand doors 
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News and VIEWS 





By Washington Bureau of 
HARDWARE AGE 


Watch For Tax Cut This Year As 1955 closed consumers were in hock for well over 





$36 billion dollars, a whopping $2 billion increase in 
, od 
If Ike's Surplus Gets Bigger tie fnud dupe ments of the Gear. indications are that 
;, : ? . . 143 " ie) . tay ‘ +? be } ‘ , wl 
lax cuts are till a vood bet tni year despite the he rise In debt slowed lightly afte) nristma Hut | 
} , : | ‘7 } | el } 
“euutioning’’ statements of some official now continuing it rapid climb 
There is @ wide pread beliel that tne President’ 
‘ ? ‘ ii ? {) . tpt) Piabititi \ »( "- ry? . j 
budge urplu v1 i i OT Vill On Prove (jl PTLOOKk Supply of credit for both con 


io De an underestima! ij) tj Pa | mucn ».4 billion 


BRiurieyT: and hi iyie rie vi tu Th On (fi “upa it tle 
' rep fF fis ° if . ‘ / ley 

if true " thi} , would mecutn » Fa ‘3 billion Willi iy aval re i fig pereng fa) (ji / d yi j } if pe ff al PI 

j [ si ; st) ‘ if Sinan iff siies 

‘ tu» Clila { ( Tris ‘ ? iz readuct (pr) in tre lig 

for i ul ind | i it . ad checking will go iwmto eredil app CofrIion and 
oni detyt 2 
Lion i ‘vt BOWE CARER, ¢ Peciatly uto rOadn mili Oe 


Q d . . ‘ ’ : , ? . {) : 
; mall busine men nould not write of] re it | hased on laraer down pay) ent and horter 
, 


bility of a cut in their taxes. Moves are building up 


ferme 
to have any tax cut include reliet for “middle-income” 
taxpayers, as well as the “little guy” so this would 


bring in many proprietors of unincorporated busi 


nes ‘? 


Another proposal would raise the level at which Be Alert At The Cash Register 


the 30 percent corporate tax jumps to 92 percent trom 


the present $25,000 in annual profits to $50,000 0 For Phony Bills, Bad Checks 


$100,000 , | 
Businessmen had better tighten up their defenss 





Still another idea yaining favor is to reverse the 












avyainst cne k frauds and counterfeiting. the l - 
two tax rates, applying a 22 percent rate to the first | 
. . secret mervice warn ( riminal operating these 
$50,000 or $100,000 in profits and the 30 percent rate 
, rackets are increasing their activitie 
to profit fin @xcess of that oe me 
Last vear the “T-Men received some 43,900 com 


_ aints of check and bond roryel t? and countertell 
Ol PTLOOK [tf will hye difficult Por (Clonare 


ing, an increase of 2627 over 1954. Officials expect 
not to cut some tare m an election vear. al 








. this year’s total to rise even more 
fhoudah fhe hudaet probably won?t hye unbhal . , 
; ( ounterteiting Ps per ially is on tne rise, tne Se re? 
anced fe de if The RIiZé of fi surplus mooll 























Service says. In 1955, more than $1 billion in counte) 
(de fermine if hether small husine (erie vi weal , 

feit notes and coins Was confnse ated, compared with 
hare inthe tar cute " 

only $335,000 the previous year some SYO0 000 oT 


the counterfeit monev confiscated last vear wa e1zed 


hefore if could he « irc tlated 


Control of Credit Unlikely 
With an Election Coming Up OUTLOOK—The secret service will add an 


we : other Ae ade ni and a half-million dollars thia 
lop yovernment monev manavers are still worried 


, vear in an efiort to crack down Rut nm manu 
about the skyrocketing rise in consumer credit but 


CaL¢2. a busine “Spidrn Im Vie hed hy i had check 


or a rounterteirt nore Ay rare an T Ven Bins 


there is little likelihood in an election vear that the 





administration will make a strong request for credit : 
: ' " more ifi and hie tand fhe la 
controls (regulation W) or that ¢ ongress will pases 


such legislation (Continued on page 204) 
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introducing 







' Kwikset’s new 


7 


Bel Air 
design 





Ihe dep ndable performance 
long uss rated with Kwikset 400) 
line locksets 1s now available in 


Kwikset s modern BeL Atr desien 


a dramatic achievement in iockset styling 
. Ihe by AIR in me hye lered in 
po] [ and finish 


Quality locks for budget building 





Kwikset Sales and Service Company, Anaheim, California 
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Kitchen Accessories 


In a line of kitchen accessories 
now available; four spice racks of 
various sizes (twin-size illustrated) 
and a paper towel rack. Spice racks 
have hammered chrome finish and 
are easily attached to the inside of! 


cupboard doors or kitchen wall 
kitchen 


Racks hold items from 








amall jars and condiment contain- 
ers to bottles and large soap and 


food boxes. Small rack retails at 


about Use; large size at about 
$1.59; twin-size sells for approx 
imately $1.98; and the package 


rack retails for about $2.59. Paper 
towel holder sells for 69¢. The 
Autoyre Co.,, kikeco 
Products Co 


Subsidiary of 


Fer more data circle No. | on postcard, p. 217 


Spinning Reel 

No. 1785 WonderSpin open face 
spinning reel is a 200-yd capacity 
model for light salt water or heavs 
fresh water fishing. One character 
istic is the absence of a pickup bail 
or wire, and release and retrieve 
of line is controlled by manipula 
tion of the crank. 
finger-touch operation, reel is made 
with a click button device on left 


Featuring easy 


12 


LATEST INFORMATION 


» 





side plate which makes crank non 
reversing or frees it for casting 
preparation. Drag adjustments are 
made by turning an outside ring 
which encloses spool. Reel has a 
year ratio of 4 to 1 and come fac 
tory-loaded with 200 yds of 6-lb 
test nylon nonfilament already on 
spool of reel. List price, including 
$22.50 


line. is Shakespe ‘lie (0 


For more data circle No. 2 on postcard, p. 217 


Two Pruner Models 
Supplementing Snap-Cut prune 
models No. 119-8-in. and No. 118 


H-in., two new models——No. 319 














ON NEW PRODUCTS AND SERVICES 
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S-in. and No. 0O19-8-in. nave been 
introduced to provide a complete 
price range in the line. No. 319- 
S-1n. 18 a deluxe version with stain 
less steel blade and Triple-Krome 
finish to retail at $3.95. No, 019 
S-in. has bright orange-painted 
handles and retails for $1.95. All 
but Model 019 are packayed In in 
dividual, open-face boxe with 
Mode! io 
is affixed to an individual displa\ 


dowel for test cutting: 


card with dowel and with hole at 
top for display on perforated board 
Se HWrWnOUuTr Smath wv Son, Ine 


For more data circle No. 3 on postcard, p. 217 


Rotary Tiller 


Both 


have been improved on the Model 


engineering and design 





MI6A Super Mustang M-E rotary 
tiller. Controlled power comes from 
y P ~ 
f 
as hp engine. Features includ 


Improved clutch, enclosed drive 
shaft and heavier construction for 
tough tilling jobs 


specification 


’ 


tilling swatch of 16 to 20 in., sele 
tive depth control to & in and 














Want more information on these 
products’? Then use free post 


card on page 217. 


in hardware merchandise... 


net weight is now 168 Ib liller ha 
16 self-sharpening all-purpose Un} 
versal hoe blades which are 
anteed against 
Products Div.. 
Chemical Corp 


gual 
breakaye Bolen 


Food Vase ; 


merry & 


For more data circle No. 4 on posteard, p. 217 


Multi-Purpose Bucket 
Made of 
theylene, this 


SUUCEZE 


hottie poly 


junior-sized &-qt Old 





QOaker Bu KeT na aT irda 


handle and a graduated quart scale 


on the inside Bucket light 
weight, seamle wont chip, rust 
break easily or tain, and may be 
used as a junior mop pail, picni 


basket, carry-all, ice or food buck 
et. or SLIT) lar hou PMO needs 
Flan heavu Plaatie (orp 


For more data circle No. 5 on postcard, p. 217 


Pint Vacuum Bottle 
One of two Hardware W ee} pe 


clals is a package containing two 


HARDWARE AGE, FEBRUARY 





FOR THE HARDWARE DEALER 


16, 1956 


shur-grip Universal pint cuum 
bottles, offered at a saving of 6%¢ 
when both are purchased for $5.27 
The other special is a Landers food 





chopper, offered at $3.29 
a $4.25 value. Vacuum bottl i] 

istrated reyular| retail at 31.0% 
and $1.29. respectively, and come 


in teal Dlue and flair red. Bottles 


nave corrugated metal case, red 
plastic no-loc cup, spring shock ab 
sorbers with metal Lip protector, 


and polished aluminum shoulde: 


Landers, Frary & Clark 


For more data circle No. 6 on posteard, p. 217 


Grass Edger 


With a steel step for applyi: 


foot pressure, this lonver Planet 


Jr. grass edger has a steel! cleanin 


finver which automatically remove 


yra and dirt Designated Mode! 


A,’ 7) 
~st? :? 


edyver | designed eo reduce 


amount of hand pressure needed 


for operation; it works equally well 


| 


on curved or straight walks of ce 


ment or brick. Cutting dise is of 
hardened and tempered steel; white 
asn handle is light and shaped to 


(Continued on page 214) 





TO HELP YOU 


‘SELL 


NEW DISPLAYS 
AND OTHER DEALER 








+ 
Wire Goods Packing 

TO increase customer convenience 
and improve display 
bright Wire Goods are now pa kec 


appea rance, 


in transparent self-service bags 
iit kage .. 


contain a 


made of polyethylene . 


supply of wire goods 
orted by size and type for display 
on perforated board, in bins, or on 


counters. Type, size and number of! 





ixture in eacn package isn Clea 
marked on top closure along ith 
pace for price imprint Purn 
huckles, Ine 

For more data circle No. 7 on posteard. p 17 


Thermometer Display 


Featuring a display board 


mounted at the factory, this prom 


tional display has four popular 


(Continued on page < | 
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» 1955 Hardware Store Sales Up 3.2% 


» National Output To Set New Record 


» Hardware Stores: Best Credit Risk 


Hardware Stores Lead Ail Other Retail Lines 
With Lowest Number of Failures in 1955 


Business failures in retail hard 
ware stores showed a decline in 
1955 

The rate of failure in hardware 
stores in IlY¥5b5 was the lowest of 
any of the retail lines of businesses 
covered in studies made by Dun & 
tradstreet 

Husiness failures among retail 
hardware stores in 1955 were at 
the rate of 18 per 10,000 firms. This 
compares with 60 in lumber and 
building material firms, 79 among 
appliance, radio and television re 
tailers, and 99 among sporting 
yor (ia stores 

The failure rate for hardware 
stores in 1955 of 18 per 10,000 
stores compares with a rate of 21 
in 1954, and 14 in 1953 

The accompanying table gives a 
comparison of failure rates for va 
rious types of retail establishments 
for 1954 and 1955 

Most retail failures occur within 
the first five vears after the store 
is started. Dun & Bradstreet re 
ports that 62.5 percent of the fail 
ures occur in five years or leas, and 
42 percent in three years or less 

Incompetence is still the chief 


i4 


cause of business failures in al! 
types of businesses In retail es 
tablishments, 47.5 percent of fail 
ures are due to incompetence. 

The second most important cause 


(‘Continued on page 286) 


Gross National Product 
Seen At Ist Quarter Peak 


Qne of the government’s key 
economic advisors estimates that 
the gross national product in the 
first quarter of 1956 will reach the 
$400 billion annual rate for the 
first time in history 

hut Dr. Paul W. MeCracken of 
the University of Michigan notes 
that the current business boom 
appears to be “wearing thin about 


the edges.” He is professor of 


business conditions at the univer 
sity, which conducts surveys for 
the Federal Reserve Board. 

Ur. MeCracken also urges an 
early cut in taxes 

“We ought to have a tax reduc 
tion in the first half of this year,” 
he says, “unless federal expendi 
tures are enlarged more rapidly 
than now seems possible.” 











1955 Hardware Store 
Sales Up 3.2 Pct. 


December sales in retail 
hardware stores were $317 mil 
lion, the Department of Com- 
merce estimates, against $319 
riillion in December, 1954. This 
is a fractional decline of .63 
percent. 

Total sales for the full year 
of $2788 million represent a 
gain of $86 million, or 3.2 per- 
cent over the $2702 million 
figure for 1954 

The December estimate is 
$73 million higher than esti- 
mated November, 1955, sales 

Seasonally unadjusted esti- 


mates for the last three vears 


are. 
(millions of dollars) 

1955 1954 1953 
January 170 165 166 
February 160 172 167 
March 196 196 200 
April 228 22) 219 
May 246 229 234 
June 242 232 232 
July 25% 230 2356 
August 237 216 225 
September AnD 230 231 

| ; 


Octoher 259 24; 


2 »f} 

November 244 246 239 
December 417 11 g7 
Tota! $2788 $2702 $2705 
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More evidence you sell the best 
when you sell RB&W fasteners 





See how some fasteners are toughened line to your distributor, or rite ° 

up at RB&W. They're being GAS car Russell, Burdsall & Ward Bolt and Nut : FIVE GOOD REASONS WHY 
burized a method for surface-hard- Company, Port Chester, N. Y “ iT PAYS TO STOCK 
ening that’s head and shoulders above , RB&aW FASTENERS 


the usual bath-type treatments 





/ 1. The most complete line 
In this gas chamber, fasteners get / in the field 
dee pe r, more wu for) Case hardn 5. 4 2. Uniform quality through- 
and controlled Core tre ngth. You may out the line 
“ not handle the type of fasteners which 
‘ ) 3. Complete reliability of 
require urface-hardening, but this 
| supply 
operation snow . why ul RBA W fas- Ot 
1 nm year " 
teners give su h satisfas tory ervice. y 4 ; Fast, accurate and friend 
pat . , service. 
They’re made by the best methods, on , 
la 


the finest ECQUtLpiie ni 5 The original ‘“uptide- 
down’ package — extra 
strong for no-spill, quick 


-Ba&W asteners lave 
No wonder RE&W fasteners h Sunte ete Vet Chester, 04, ts Cosenneile, Pes 
and easy handling. 


gained the reputation for delivering Rock Falls, lil; los Angeles, Calif. Additional 
top quality at competitive prices sales offices at: Ardmore (Phila.), Pa.; Pittsburgh, 
Rp _ — sie teaeliaiiins iia , Detroit; Chicago; Dallas; San Francisco. Sales 

2 sure you re supplying your CusvoMm- agents at: Milwaukee, New Orieans, Denver, 
ers with the best. Specify the RB&W Seattle. Distributors from coast! to coast 
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NOW! the famous 


CARLSON 


STEEL TAPE RULES & TAPES 
available 


in all 
48 states! 





RIGHT NOW al! DISSTON representa- 
tives are showing CARLSON Kules to Wholesalers, 
from the East Coast to the Rockies. Originally 
sold only West of the Rockies, CARLSON Rules 
are now available in all 48 states. This is 
made possible through the recent joining of 
CARLSON to the Henry DISSTON DIVISION 
of H. K. Porter Company, Inc. 

Here are some of the reasons for the great 
popularity of CARLSON Rules... and why you 
should stock and push them: 


They are made of finest quality steels to with- 
stand roughest use. 

Their jet black, accurate graduations, on snow- 
white background, are easy to read. Double 
graduations run full length of tapes. 

There is a complete line to cover every steel 
tape rule need .. . in sizes from 6’ to 100’ 
capacity in various widths ... with a special 
right-handed rule for right-handed people. 
There is a striking display for wall or counter 
use that costs you nothing extra... does not 
tie up saleable merchandise. 

All tapes have Automatic Brake, Non-Friction 
Wind and are designed so Blade can be easily 
replaced if and when necessary. All except 
certain models have the famous Carlson 
Swing Tip. 

CARLSON Rules will be nationally advertised 
in trade and consumer magazines, building up 
your market for you. 


PHONE, WIRE OR WRITE YOUR DISSTON 
WHOLESALER TODAY. KNOW WHAT REAL STEEL 
TAPE PROFITS CAN BE 


CASH IN...Place your 
order through your 
Disston Wholesaler now 
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And -DISSTONIzED” 5 


Matter how 
until 


no Many times 
used. All Disa 
-DISSTONIZzE)’ 


mighty 


ney are 
Order Will be 
And that’s y Important 


pol" a sale faster than a 


Marks. 
IZEp”’ 
You 


p) rCEe 


rust spots or Smud 


SaW say the 


id fresh. s} 


Bes 


vee y OU 


j 
“Ways have 
of merchandise to gel) 


Ave., Toronto 3, Ont. 


awe | 


' for Your | 
SaW blade 


trouble of 


bifiy 


Will stay that Way, 


they are handled. 
OT) Saws You how 


TOotection. 
or nothing ean 
full Of finger 
And, id  DISSTON. 
Polishing 


new looking 








Line up sales with 


the line that selis ... 


QUAKER 


and 


QUAKER 








I pays off in a big way to 





stock this line. It’s the complete line 
of rubber and plastic lawn hose in a 
variety that meets every customer con- 

cept of quality——yet satisfies even the most 
price-conscious householder. Attractively 
packaged for ready, convenient display, and 


available with helpful free sales aids. 










DO-!IT-VOURSELF KIT 


An excellent profit maker! This kit enables any house 
holder to install his own permanent underground sprinkle: 


system easily——and at a price he can afford 


SOIL SOAKERS 


Steady sellers! Green opaque plastic 


hoses soak at low pressure, spray upward at 





high pressure, and won't wash out new grass 


H. K. PORTER COMPANY, INC. 
QUAKER RUBBER DIVISION 


Phitadeitphia 24, Pa. 


QUAKER PIONEER RUBBER DIVISION 


4. K. PORTER COMPANY WC San Francisco 7, Catlitornia 


90 SMONSIA IC 
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ry these Two proven 
profit makers 


ee CN ene 
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CHAIN MERCHANDISER a ‘CHAIN. (7 




















THEY BUY YOU PROFIT! 


YOU can step up your chain sales and profits—by 
putting the Hodell Merchandiser out front in your store 
traffic. Send for four-page, three-color folder describing 
the merchandiser and showing actual profits based on 
sug gested selling prices. Just write““MERCHANDISER”, 
your name and your address on a post card, and mail 


it to us. Why not do it now? 


AND 

Hodell Pailettes 
FAST SELLING SIZES 
OF WELDED CHAIN 





Proot Coil and BBB Coil chain 


are always in demand. Pailettes 

PR Al are the handiest way to sell 

OOF COtL cH them. Data sheet in color will 
Pailellc- 


be included with your Mer- 
chandiser folder. 





HODELL CHAIN COMPANY, Cleveland 3, Ohio 


Division of The National Screw & Mfg. Co. 


Nati onal > ly 
exon’ a dg J. nedet @heine enaaten seanete 





4 
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NEW BEAUTY for your rooms — 


DEVO: 
wa asa WINK 


yp @D 
jhe 


The year-round paint 
perfect for winter use 


ODORLESS - pew can gaint eith windews thus 
































We’re out to bring to your store the folks who 
ordinarily wait for “‘outside’’ weather to do inside 
paint jobs! You could hardly blame them for wait- 
ing when they had to use smelly paints, and had 
to seal off rooms for days until they dried out and 
aired out. New Devoe Vinyl Wonder-Tones change 
all that . . . and we’re advertising nationally, to 
bring you new winter paint business. 


Special dealer displays! You'll get blow-ups 
of the advertising, special hard-selling displays and 


local newspaper mats for your use .. . everything you 
need to tie in with this special winter campaign. 


DEVOE 
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Ideal winter paint! Crowded quarters in cold 
weather are no argument against this paint. It’s so 
fast and so odorless a big room can be painted and 
rearranged before the kids get home from school! 


One-day job! No room in the house takes over a 
few hours for the whole job... . it brushes fast, rolls 
on like a dream, and dries without noticeable odor in 
twenty minutes. No other paint requires so little fussing 
and bother. 


Odorless! No taint of paint in the dinner . . . no 
headaches from paint fumes in the bedrooms. No need 
to keep the doors and windows open to keep on living! 
It’s the perfect winter paint. 


Guaranteed! If Devoe Vinyl Wonder-Tones fail 
to do all we say they will do, we’ll pay you to return 
customer’s money. 
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SPECIAL 
WINTER PROMOTION 


of the perfect year-round paint 












There are some good dealer 
franchises still open. 
Mail the coupon for details. 





Please send me all available 
information on New Devoe Vinyl Wonder Tones 


I'm interested in the Devoe Dealer Franchiae 


* 
iit 


Store Addresa 


(lity 


5 Zone  Siate 


oe 






















Y0 UR BEST BET 


a We is etl, OE MR Mp e  y - : « 


an te Kcco | 
Self ptgollled ROTARY MOWER 





oe 
op : Now ...sell rotary mowing at its best! This brand-new ay v4 
21” Penn Acco Self-Propelled Rotary Power Mower has vis Les 
° A; 
“ rugged 2.75 H.P., 4-cycle Briggs & Stratton engine. Plenty he 
of extra power for both self-propulsion and heavy mow y SF 
f ing. Finger-tip free-wheeling and throttle controls make cy 
. 
# : . Mi * 
it easy for customers to match their walking speeds. Has a BF 
. , ; oY ? 
dg exclusive Pennsylvania vacuum-action payee 
ert had 
a blade with non-clog, clean-out angles on e r4 
rie! blade tips. Wheels inset and height ad- efit 
: ae | ye at 
aid justable. Equipped with super-shred- + ee 
‘ ' + 
yf 4 ding removable leaf mulcher. " 
ne / ae | 


ONE FRONT WHEEL ON 
ALL ROTARY MOWERS 
CAN BE STAGGERED! 


FREE-WHEELING ROTARY POWER MOWERS 


For customers who like to “Roll their 
own, feature the 18” and 20” Penn 
| Acco “Free-wheeling’ Power Rotaries oa 
| 18” (Illustrated) has 1.6 H.P., 4-cycle ny | . 
| Briggs & Stratton engine rope startet ) 
(rewind starter at extra cost) 
| . " . 4 PENN ACCO 186” ELECTRIC ROTARY 


20” model has 2.5 , 
, H ie Powered with sper ial “% HP $450 


= i. — ~~ ; ~ ' 
nN eee “ \ ; Y vole ( linton engine. Rewind RPM motor Mowing and bod, fea 
7 ; \} starter standard equipment tures same as 18” ACCQO Rotary 


, Leura ‘i ying a nae Ba TUE INAS Aiea ye ona a he i aise rae wih 
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Pennsylvania’s Greatest Line 
of Nationally Advertised 
Quality Mowers! 





et Pennsylvania : Pennsylvania ah | 
t 


21” DE LUXE ws 18” EXETER vn 





i ae 























$ ? é 
‘y POWER MOWER POWER MOWER 
: Finest ree! power ; Your mass market 
ye mower! New color styl- : seller! Dependable, a 
”* | ing improved clutch » easy-starting 1.6 H.P., 
- Self - whetting blades — 4-cycle Briggs & Strat 
1.6 H.P., 4-cycle Briggs - tonengine. Exclusive 
& Stratton enyvine Ke 4, vrass stripper 2 models 
o>, wind starter ; rope starter or rewind 
ag starter 
. . 








> 
| . 
f Pennsylvania Perl 
' GREAT ei 
" “ 
b Jt 
4 AMERICAN i 
PENNSYLVANIA TRIMMER & PENNSYLVANIA METEOR PENNSYLVANIA J8 Priple ’ 
EDGER cloes work of 3 I ntiwe ht al tii eared rut red iv cut 
tructiol if i") Htiv ‘hy wheel Ln cut ? een 
\| if a) ow wheel $ ; , ‘if és Ae 
4f/ | ia’ be a, 
Ly , : v ‘a FS mm 
ADS. _ 
4 ~ 
i," 
7 Hest hand mowey you can 
| ’ sell! 15”, 17”, 19” widths 
PENNSYLVANIA PENNETTE PENNSYLVANIA 16 PENNA PEMNSYLVAWNIA SPECIAL ‘ 
air mMAarrou’ } Wer witht LAWN bop ' alise ! tr itie Your hi hy sualit ) 4 fy De: ts | eu. 
, b « rt 12” and = =— dium price! 5 blades, « wovery! nower at a | é Aer he Hus Mavis 
»| vice at ; I i )) wid’ , . . _ 





Pennsylvania 


MOST RESPECTED NAME IN MOWERS SINCE 1877 









9 . LAWN MOWER DIVISION, AMERICAN CHAIN & CABLE COMPANY, INC., BRIDGEPORT, CONN. «+ Plant: EXETER, PA 


"LOW ty oa ee Silt tain! oie! ; i ‘a ‘sh ye GON fh a ae Pag 3 1 1 May wel Mel 
a ay , oF »? 7? a. B+ 
mA dd fk: wet ve, Re a “9 ie bet: Marr) We PATA be Bis Ses fee eawh? oe e77 ios argh ‘ 
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Chalk Line 
Mason é«¢ Line, 
Tile setting 





- 


ad 








Sesh Cord NEW ‘‘handy bag’ pockage. A 
auality cord priced to sell in volume. 2 honks 
connected in polyethylene bog. 12700 and 2400 


ft. coils packed in protective dispensing display 
carton 











These SNAP SACKS* ore made 
¥y GavGge vo 
Heip Yourself top 


f halk 


Snap Sacks* 
trom ned yer? yiene w th an e@tasti 


Mas ; Line 
Wrabpt ng 


, Butcher's 


Twine, jute, 


india 


Line 


Tw ne, 
Cable Cord 























Tep auality, displey packaged 
Layout Line, Furring evt Line, 
A staple, 


Braided Mason's Line 


round seller 


A good all 
non-kinking, 
Chalk Line, 


year 
Extra strong, 


Maton s Line, 


non 
er yeor round seller raveling 


Awn ng 
Cord, et< 








= 

















Nylon Cord 
Nylon 
Piumb Line, 


ond riobbies 


(Twisted or Braided) | y 
ent for Mason's Line, Chalk | 

Pull Cords 
100 ft. spools 


Exce ne, 


¢ rotts 


mn display box 


Drapery Cord 


Many other put Vvbs 














Venetian Blind Cord 
quality fine plied yeorn 


Mode of the highest 
This is the best blind 


cord meade. Available in a wide assortment of 


éolors 


JOHN H. GRAHAM & CO., INC. 


105 DUANE STREET * NEW YORK &, N. Y. 





DRAPERY 
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MEH, 
Fine SO 


PARENTS’ 


+, MAGALINE » 


LYING SCOUW 
S | a 1 \ 
rea. Longer We Oo W iHeeILS 


This rugged beauty with triple-tread wheels gives that causes flywheel action. What's more, the 


extra miles of skating fun. When the outer steel oscillating trucks have built-in rubber cushions 
tread wears off, there are two more case-hard- to absorb shock. With all these features it is no 
ened steel treads to skate on. The wheels spin wonder Chicago's Flying Scout is the most talked- 


faster too, thanks to heavier weight at the rims about best seller in roller skates. 


iple 


a 


y read . 


Outer 


Secc 
lread -ond 


lread 


~ Cross 
: 4 Section 


Ale 


SILENT FLASH 
No. 181N — Noiseless 
rubber tire wheels outlast 
steel. Rolls fast and 
smooth. 


ZEPHYR 
No. 173—Exclusive solid 
stee| wheels for longer 
life. Twin row high speed 
bearings 


CONSISTENT, EXTENSIVE CONSUMER ADVERTISING 


over 25,000,000 circulation: American Girl © Parents’ 


Seventeen * 
lastic Roto « 


Comics + 


Boys’ Life + Skating News * 
Archie Comics * 
Comics + Archie's Pal Jughead - 
Super Duck Comics 


Sport « Scho- 


Betty and Veronica * Laugh 


Pep Comics « Wilbur 
Katy Keene Comics 


WARE BROS. 
No. 130—Smaller and 
lighter edition of the Fly- 
ing Scout. For the budg 
et-minded skater. 


No. 140—Laced leather 
toe straps secure this 
skate for small children, 
Sleeve bearing wheels. 


4456 West Loke Street, Chicago 24, Illinois 
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Sensational New AMES Rack n' Roll Cart 
is Revolutionizing Tool Merchandising! 


The powerful Ames “Back to Earth’’ pro- easels, self-mailing consumer broadsides, en- 


motion spearheaded by the sensationally new 
Rack n’ Roll tool cart will bring streams of 
customers rolling into your store. This hand- 
some silver and blue all-metal cart, biggest 
advance in home gardening in years, 1s oflered 
at the traffic building price of just $14.95, 

The Ames Back to Earth Spring promotion 
featuring the Rack n’ Roll tool cart is backed 
by national advertising, free merchandising 
kit which includes window banner, display 


velope stuflers and ad mats; all designed to 
give you a complete Spring tool promotion. 

To take full advantage of this complete 
Ames “Back to Earth” promotion and tie 
in with the big Hardware Week Program, 
call your distributor today. 


see our 
featured value 
in hardware 
stores 








“BACK TO EARTH with AMES” 


O. AMES CO. 


Division of McDonough Co. 


PARKERSBURG, W. VA. 
Dept. 68-3 
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TO FUE FUEL TANK 


THE ONLY MULTI-FIT TRACTOR FUNNEL 


ee 


EXCLUSIVE LOCK.ON 
FEATURE prevents tip- 
ping and spilling. Eco- 
nomical— Safe! 


LEAVES BOTH HANDS 
FREE for faster, easier 
refueling. Positive air 
vent in lock provides a 


Now 1s the time to feature this funnel for volume sales. 
Every tractor owner is an immediate potential cus- 
tomer and every sale brings you big profits. 


The “Mutti-Fir’ Lock-On Tractor FUNNEL has a 


three way locking device that fits the gas tank filler 
necks of all popular tractors. 


THE ONLY FUNNEL TO OFFER ALL THESE SALES FEATURES 


* Exclusive Patented Design. ¢ Fits all popular tractors. 


e Locks quickly and easily, same 


Made of heavy galvanized 
as any gas cap. 


steel. 


anol an L \ te \ @ Priced low for volume sales and 
ee « ' ( profits for you. e Steel wire ring reinforced bowl. 
- } 
) 


/ ¢ 
4 


REMOVABLE FINE MESH 
BRASS SCREEN filters fuel. 
Held in plece by retainer 


ring. 


STOCK UP NOW! Order From Your Wholesaler 
Mail Coupon Today. 


General Metalware Company, Dept. HA 
1401 Central Ave. N.E., Minneapolis 13, Minn. 
Please send 

| Mere information. 


| Neme of nearest wholesaler. 


Name 


cept 


Company Name 


GENERAL METALWARE COMPANY Address 


MINNEAPOLIS 13 MINNESOTA 
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The Sure Hit of the 56 Season 


NE W DU PONT PLASTIC 
SQUEEZE-DUSTERS 


For Du Pont’s Fast Selling Garden Dusts! 





% 


Here's the item that’s got everything—a lu Pont “‘first’’ that’s sure 
Lo be the hit of the '56 season 

The Du Pont Squeeze-Duater is an attractive new package for 
the four most popular Du Pont garden chemicals. And— it’s the 


fastest, cleanest, most convenment garden-duat applicator ever 



















devised, Just a squeeze of the soft “Alathon’’* package sends 
forth a cloud of dust that covers uniformly even when the 
Squeeze-Duater is held upright 

ldu Pont Squeeze-Lusters are completely weatherproof 
and colorful——each of the four garden products is pack 
aged ina plastic of an identifying color. Kach contains 
8 ounces 

New Du Pont Squeeze- Dusters will be announced to ct 
yardeners in their local newspapers. Why not take ad oat 4 

antage of this opportunity to boost your garden ( — () 


dust sales, Order your supply of Du Pont Squeez 
’ 
Dusters today! . 3 


COVERS EVENLY 
FROM ANY ANGLE 


@ simplest operation—just @ elllable 
squeeze 


@ Attractive and colorfu 
@ Covers uniformly at every 


angie 
oo Lompiete ly weatne rproo! for 


@ VLieanest to use Outdoor display and use 





; 
“i> “ 
Never ty 


worpts 


— aut 
7 


~~ 















. 
+ Ff 
ae 








£. |. du Pont de Nemours & Co. (inc.) 
Grasselli Chemicals Dept. 
Gerden Products, Wilmington, Del. 


BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 
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Doo-kiip 
MODEL DK-202 
SUPER GRASS SHEAR 


Quick, easy action. Hollow 














! ground blades are hardened all 
Brand New for 1956! the w ly through with Doi hed finish 
tented thumb lock 


ll? iong with 4% cutting stroke. Att ictively 








Hestyled handle with ; 






pa kaged for lisplay Packed 6 to a hipping carton, 


FAST SELLING LAWN TOOL FAVORITES 
Dio Kip 


MODEL DK-303 
LONG HANDLE GRASS SHEAR 


Leader in the Long Handle field for 


over 25 years. A sturdy. efficient 














shear with induction hardened 
rated blades, which has the easy 


Up and Down action 


MODEL DK-505 
HEDGE SHEAR 


Packaged four to a 


shipping carton 


Length 37° Newest, best hedge shear on the market! Progressive enqgaqe- 
ment feeds hedge into shear, make itting easy Hollow 
‘ } thr ‘ } } ‘ ale i ly 4 n 
a” 
egy I t.y iw xien ha: : the i 








Doo Kip 
MODEL DK-1111 
DISPLAY 









i. ie 
AW ' A/iS Pia 
od = 
: > 
2 [ with init ; ; 
; | f sf 

















- 
MODEL DK-207 nto 
' "4 7 
GRASS SHEAR ~po nese 
nedi DK-404 1 
New favorite in the Doo-Klip line. Restyled hand grip makes » ny H 
DK-207 easy to use. Blades are serrated, thru-hardened, hi OK.606 Wee 
carbon, tempered steel. Thumb lock. Neat carton shows shears DK.909 Gra 
and helps sell it. Length 11% , cutting stroke 4%. Individu Vealer cost i 
ally packaged. Six to a shipping carton PROFIT IS $22.14! 








"For price lists and descriptive literature write:” 


tHE (EMS encincerine & MANUFACTURING CO. ~. ALLIANCE, OHIO 
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Handy LAWN CART Sturdy SNOW BLADE 
Big “% ton capacity 30” blade with lifting lever 
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MORE POWERFUL ROTARY TILLER 


aod - ° 
Spring iield Spningtil 





Non-Sticking ABRATOR 






2 inch ROLLER ; a 2 noine 
Special 10 spike discs Water filled—172 Ibs. @ ° Big 3 hp engine makes the SPRINOTEL even 
Sand-filled 193 Ibs. < more deserving of the tithe—“best rotary 
































he > tiller on the market”, Yes, this year the 
] \ new Springfield Rotary Tiller is expected 
~™ to become more popular than ever before. 

: You will find it especially profitable to 

) carry, since it is the only tiller on the mar- 
ket with individually removable tine sec- 
tions. This means it can be used to till a 
narrow 742” width, 11”, 1412”, 18” and 
even a wide 2112”. And the non winding 
tines, guaranteed unbreakable, are special- 
ly designed to give maximum soil contact. 
| The SprINnortit is stable and easy to con- 


Here's the latest of three “Quick” ways to make 
more profit—a handsome new riding lawn trac- 
tor—the “hit” of the National Hardware show. 
With riding mowers becoming more and more 
in demand, Quick Manufacturing has produced 
the one lawn tractor that has everything. 
POWER-PACKED PERFORMANCE — Big, nation- 
ally-advertised 3 hp engine gives the Lawn Trac- 
tor surging power. It’s a joy to handle any of the 
variable forward speeds or reverse. Starts easily 
with sure-firing recoil starter located on top of 
the easily accessible engine. Engine also revolves . 
24-inch blade at 2800 rpm for clean cutting. » Da bed od 
4 widely spaced wheels give excellent balance. |4& : 
It can be used on a 30% grade without tipping 
. 4 wheels prevent lawn “scalping”, too! 
POSITIVE CONTROL—- Accurate handle bar steer- 
ing, a positive foot brake, and a fast acting clutch 
to disengage the cutting blade make the riding 
lawn tractor the easiest to control tractor on the 
market. Blade height adjustment can be made in 
a moment, too. Or, if desired, the complete 
mower attachment can be removed. 
BUILTAN COMFORT —— Pneumatic tires, knee-ac- 
tion front wheel suspension, and easy-to-stay-on 
tractor-type seat make the lawn tractor so com- 
fortable it can be ridden for hours. 
PRICE AND OPTIONAL ATTACHMENTS—Sell this 
new lawn tractor, mower attachment included, 
for $249.50 plus freight. For additional profit, 
offer 4 optional accessories shown above, (Leaf Also mi: ike rs of the popular 
Mulcher also available.) SPRINGFIELD 2-wheel Garden Tractor 


trol because of the adjustable stake gauge 
that measures the desired tilling depth. 

lhe price? You can profitably sell this 
“best seller” of all tillers, with 4 tine sec- 
tions, for only $129.50 plus freight. Trans- 
port wheels optional equipment 


OPTIONAL ATTACHMENTS 


© Lawn Roller 
® Grass & Sod Aerator 
a / urrower 


[© © Walk or Drive Edger 
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POWERED LAWN and GARDEN EQUIPMENT 





QUICK MANUFACTURING, INC., SPRINGFIELD, OHIO 
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Columbian CARTON Coils 


Feed factory-clean Columbian Pure Manila or Radium 
Sisal through hole in top of this sturdy, non-kink dis- 
penser. Three-coil shipping container packs 3 sizes: 


AL VAL VAL 
4/4; ) and 2 


diameters. Approximately 20 Ibs. 
per carton, or 60 Ibs. of rope for full container. Light- 
weight, colorfully printed — makes an attractive, easy- 


to-reach display on counter or shelf. 





Columbian COLPACK 
Display Rack 
Combines neat, handy Col- 
pack Cartons of all sizes in 
20” x 29" of floor space! This 
eye-compelling display sparks 
plenty of impulse sales 
holds one Colpack 25, two 
90's and one box of 100’ con- 
nected coils. Comes com- 
pletely assembled, ready to 


use. 


COLUMBIAN ROPE COMPANY, Auburn "The Cordage City’’ N.Y. Amuswh 


UP MO 


ORE, SAE ES\* 
With These 
LUMBIAN HELPERS! 





Columbian COLPACK Cartons 


Dispense your choice of Columbian Pure Manila or 
Radium Sisal in diameters from %« through “° — from 
the sturdy Colpack Cartons! No lashings to cut... 
just draw rope through hole in top . . . leave uncut 
portion perfectly coiled and protected from dust inside 


carton. Easy to handle, store, display, and sell! 


Four sizes: 25 \|bs., 50 Ibs., 75 |Ibs., and 100 Ibs. 


Columbian Rope MERCHANDISER 


Display 7 sizes of rope in 22” x 12” Columbian 


let 


ead | 





i 
of floor space! The 52° -high Col- | 
umbian Rope Merchandiser meas- 
ures the required length of rope 
and cuts it for fast, easy, con- 
venient selling. Your rope is 
displayed in a single compact lo- 
cation — forcefully reminding your 


customer of his needs! 












Columbian Displays Make Money... 
Ask Your Jobber to Prove It! 
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FORGED 


a a a 


Only 
4 ibs. 


weight 
complete 
with handle 
inserted! 





STEEL...CAN’T BREAK 


OR BEND in NORMAL USAGE! 


SO LIGHT A WOMAN 
CAN USE IT! 
Phe handle 
loote because 


tightly into che “eye 


(ant come 
if is wedge d 


HANDY PACK 
ot cotic 


mattocks 


handl d 


Scurdys 


dozen 
corru- 
that 
sumplify your warehous 
ing problems 


Rate d Containers 


CHOICE OF HEADS 
Pick 


chisel edge 


Klein -Logan Co. 


122 South 13th Street °* 


Pittsburgh 3, Pa. 





PICKS + MATTOCKS + HOES * HAMMERS «+ SLEDGES * RS 
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Hiandle is strengthened 
at point of str bicad 
fannot turn ofr come 
loose a > sha of ‘ve 


and wedged ha 


Lightweight garden mattocks that sell 
on sight! Nothing like them on the mat 
ket. Rich blue painted forged steel heads 
with strong hickory handles in a beauti- 


ful cream color. 


A tiner, better, all-around product 
competitively priced. Developed by LOO 
years of Klein-Logan craftsmanship and 


know-how in steel forging. 


to 1956 


SALES REPRESENTATIVES 


Surpless, Dunn & Appleyard, inc a ee a 


"New ; New Tork 7otry “ ; le © ee 
ee ee ee) met ee a) ey 
4 ( } ; tiend ¥. Cree 
lie /¥ ae? Le 
£. 8. Paimtag Company 
_ _ ’ ’ : ’ 
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1 4. Micodemus & tons 
‘A ¢ ' : ' ty 


* WEDGES + MINING AND RAILROAD TRACK TOOLS 
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No. 412 
Trowel No. 414 
Trowel 
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New ! 


Superior quality 
No. 413 GARDEN TOOLS 
priced for volume sales bf — 








Transplanter 
EW ‘TRUMP Deluxe garden tools can 
make your profits grow. Their quality, 
balance and workmanship are equal to tools 
costing far more. 


TRUMP Deluxe tools are made in England 


of 16-gauge cold-rolled steel. Tool heads have 
an attractive two-tone finish—baked on 
rreen enamel and bright, polished steel tips. 
lardwood handles are comfortable to hold 
and to use. They're smooth, full-size and 
finished with clear lacquer. 
This is the year for TRUMP Deluxe. Dis 
play the full line and get your full share of 
this big garden tool business. 


Send for catalog sheet and price list. Ask 
your wholesaler to show you the neu 


TRUMP Deluxe tools. 
More that’s NEW!— Long Handle Trump lawn 
and garden tools. Line includes four garden 


rakes, two garden hoes, a Dutch hoe and 
a lawn rake. 

















Alm ric rites ae furerea of No AU) series 
Trump Garden lools 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. ¢ Pascegevia, Miss. © Niegera Falls, Canada 








No. 532 


No. 520 Row Cultivator 


Weed Cutter 
No. 530 
Cultivator 
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HOME HAIRCUTTING KITS 
‘as with the EXCLUSIVE “CAN'T-GO-WRONG” METHOD ) \ au Miata 















new even pi 
‘ p60 Wher ; Makes home haircutting easy—foolproof. The most wns og EF Maines 
(GUM woo Mm — complete line of home haircutting kits. Everything —— 


needed to assure professional barber results. 





Supreme Deluxe 


Beautiful ivory colored Deluxe 
Clipper designed to fit comfort 
ably in the hand. High powered, 

seif-starting universal motor 

(110-120 AC-DC) with on-off switch 

Geared drive designed to give most 
efficient, uniform cutting. Blades are 
made of the same type, high quality, 
hardened Swedish Steei as found in fine 
surgical instruments. Hard Chrome plating 
insures long, rust-free service. This Deluxe 
kit includes all quality equipment shown at right 









































Supreme Super 


A complete kit with electro mag- 
netic clipper including on and off 
switch (110-120 V. AC ONLY) 
Shock-proof plastic case is soft 
grey. Matched Swedish Steel sur- 
-gical type blades are Hard Chrome 
plated for long, rust resistant cutting 
life. Complete with all equipment 
shown at right 


Model S-288K Retail Price 514 95 









Supreme Standard 


includes crew cut attachment to 

give popular short clip cut. Smooth- 

running electro magnetic motor with on 

and off switch. Long-life rust resistant biades. The 

soft grey colored case is made of or ate tj 

grey colored case is made oO on ch-prool plastic SE. ey a 

Complete instructions for simpie 3-step method are inciuded been awarded the 
PARENTS MAGATZWOFE 
"“Ceommendatien tee! 
atter due ttivudy ty 
feberatery experts 
wander the divection of 
the PARENTS MAGA 
Zit Censumer tery 
ice Burecy 
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Supreme Royal 


Completely new in handy packaway 
case of russet finished, simulated 
leather. All equipment is kept at your 
fingertips in this handsome, compact kit 
Supreme electro magnetic clipper, crew cut 
attachment, professional shears, tapered 

comb, clipper oil and exclusive ‘Can't-Go-Wrong’’ 
instruction manual 






















Model $-250K 





Supreme “Professional” 


Superb craftsmanship and design. Shock-proof case finished 

in warm grey with gold colored metal stripe. High carbon 
Swedish steel blades are Hard Chrome plated to resist rust: 
quickly interchangeable snap-on construction. Heavy Duty 
Universal air-cooled motor with geared drive for uniform cutting 
(110-120 V. AC-DC) with on-off switch. Handsome, Cordovan 
finish, zipper case fitted with white nylon comb and 

shears. Complete with “Can't Go Wrong" instruction book 


Model $-500 Retail Price $7995 
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Supreme Animal Clipper 


A precision-made clipper to keep pets, show animals well 
groomed for better appearance and health. Smartly finished 
in rich brown and gold. Heavy duty gear driven Universal 
air-cooled motor (110-120 V. AC-DC) with on-off switch. 
General utility blade. Other biades for special purposes 
snap-on quickly, easily. Packed in durable metal box with 

' removable wall bracket hanger. Complete with 24 page 
illustrated book for clipping and grooming popular breeds. 
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Model $-400 Retail Price 594 95 


<. a WL HMA e Guide plates assure correct angie to “ 
wheels 


E 3 Cc TR / Cc ® Finger tip safety switch. Motor can 





t be left running unatten ' 

a, Baha: AND SCISSORS no 2¢ 'e 9 unattended 
& Automatic stoo prevents overheat 
SHARPENER ing or adiecoioration of stee! blades 


* Deep tone, iridescent finis! 


Smart modern design with separate 
grinding wheels for knives and scis 


sors. Knife wheel puts keen cutting MODEL 8-30 95 
ecge on carving knives notow 
ground biades, cleavers, etc. Scissor RETAIL PRICE 


wheel assures correct Devel to sciée 
sor blades from throat to tip 


PRINTED IN USA 
For further information and trade discounts, SUPRE ME PRODUCTS , INC. 


see your jobber or write to manufacturer 2222 S. CALUMET AVE. CHICAGO 16, ILL 


FIRST a REVERSIBLE screw driver 
TIME and speed reducer 


EVER aren 





Fits directly into chuck of 
any drill—Boosts power 7 
times. A screw driver, power 
wrench, power tapper, 
speed reducer all in one. 


ADVERTISED In 
The Saturday Evening 





Featured during HARDWARE WEEK 
April 12 through 21 


Most useful, most versatile drill attachment ever produced 


A power wrench. |) 
bare ly ‘ \ tal 


Speed reducer. | 


aa 


Make home shop projects o pleasure by eliminat 
ing tough hond work. Versamatic drives or re 
moves even the largest screws. Finger-tip control 


protects operator and his work 


A power screw driver. |) 


, ; 
hi ’ A 7 


=" $4qs 


»ymplete set 
odequa e ; ce ; ~ for rMoradwar 


; ow! we~t~aolier 


SEE OTHER SIDE FOR SUPREME’'S 
COMPLETE LINE OF CHUCKS and 
SCREW DRIVER ATTACHMENTS 
Versamatic gives the speed reduction needed for - | 
drilling in masonry and all tough materials. Makes 


bits last far longer, cut more efficiently. S U PR EM E PR ODUCTS, INC., 2222 %. Calumet Ave, Chicago 16 












































for Every Need! 


SELL THE RIGHT ATTACHMENT! 
STOCK SUPREME'’S COMPLETE LINE 


Supreme Screw Driver Attachments sell big wher- 

ever they are shown. Consider these facts: 

1 Every second man who enters your store owns 
@ power drill. 

2-—At present, he drills the pilot holes for screws 
by power-—-but he does the tough job, screw 
driving, by hand. 

You can do your customers a favor ond earn a 

fine profit by selling the complete line of Supreme 

Attachments. They are quality tools in every way 

AND PRICED TO SELL. 

Eye-stopping free display ovailable. 


for further information and trade discounts, see your local 


jobber or write manufacturer: Supreme Products, Inc, 2222 


5. Calumet Ave, Chicago 16, Iii 






THERE'S STEADY BUSINESS 
FOR YOU IN SUPREME CHUCKS 


Supreme Brand Chucks offer a really great op- 
is big... every drill owner wants to modernize 
his tool with a fine key chuck. Second... Supreme 
has the complete line with real acceptance. Third 
.»» the Supreme Chuck displey does your selling 
for you. Set It up where it con be seen and the 
drill owners do the rest. Check your wholesoler. 


Tits ALL Makes 








FORM 28° 





A SUPREME Screw Driver Attachment 


MODEL 2000, Friction Type 


Drives all wood screws up to '4” 
diameter. Recommended for power 
drills of average to high power rating 
A tremendous work and time saver 
in nome shop or on tne job Set Con 
tains Regular Duty Screw Driver Bit, 
and Supreme Recessed Bit for Phil 
lips-type Screws. Retail $6.95 


MODEL 3000, Friction Type 


Like No. 2000, but for a little smaller 
work handles screws up to 3/16" 
Safe and easy to use. Any amateur 
Can master it in five minutes Ley 
ular ““spade-type’ bit, plus medium 
duty Phillips-type Bit included 
Priced to sell! Retail $4.95 


MODEL 7200, impact Type 
Very popular! Impact type units are 
best for tools of low to average power 
rating very owner has found out 
that it is old-fashioned to wear out 
hands driving screws manually. 7200 
Comes complete with regular crew 
driver bit and Phillips-type Bit 
Hits secured to unit with handy 
Yankee clip Faster, easier to use 


tetail $8.95 
MODEL 7600, impact Type 


Here's a dandy! Fasten regular or 
Phillips-type bit in place with handy 
Yankee-style clip, and zip through 


dozens of jobs. Size limit for screws 
to be driven wit! the 7600 is 16 
Set is complete, ready to attach to 


drill chuck. Retail $6.95 


Bring your Power Drill 
with a SUPREME 


kK very fine power tool deserves a fine 
chuck. If your customers have been 
' getting by with an old-fashioned 
hand chuck or with an inferior or 
worn key chuck, they will want to 
replace it now with the finest it 
Supreme. With aSupreme “upfront” 
they are assured of the quality the 
experts select. Virtually every major 
drill manufacturer is today 
ping new products witt 
( hucks, sostock it andselithem now 

Supreme makes chucks in dozens 
of different models, but most al! 
home workshop or small professional! 
hop needs can be met by one of the 
nine models shown here 


equip 


Supreme 


up to date 


Brand Chuck 


HERE'S WHY SUPREME EXCELS: 


AWS MICHEL CHROME 
MOLY ALLOY STEEL 
eepertiy Seat 

vee@ted fer durability 


KEY HOLES ~ de sor 
Pe Bs ee Pe 
ty "hereBy seating 
ew ort 


ENTE CHUCK BO0Y 


MARDENED - 
and ew 


stuRroY Owe PIECE 

ae ee 

srevc non ore. 

ante shippoge. 
CHUCKS AND KEYS 


INTERCHANGEABLE WITH OTHER MAKES 


NINE POPULAR AND PROFITABLE SUPREME CHUCKS TO SELL 














’ 


MOUNT Uses Retail ! Retail 
Model No Capacity Thread or Taper Key No. | Price with Key Price Key onty 
H-1A 0-% 24 1.x $5.75 $0 42 
H-4¢ 0." 4 4.x 4 10 42 
H.13A 0-% 24 13-x 5 54 
H.138 0-"% Zt 13-2 sy 54 
HM.9A -% 24 2k eS . 6 
4.26 0" Zt 1.x r a 
1-56 5/64 4 5.x 1 a 
©°n 45733 5/64 43 taper x a oy 6 
H.157T33 0) ‘33 taper x ) 40 a 
i > 
**Recommended tor use with Supreme Versamat ittachment 
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Report on “TYNEX’ from successful retailers : 


We make it easy for customers to select the size 
they need with an Opeti display of brushes with 
ivnex bristles Mr. htoberts says 


“| boost sales by giving 
good display to brushes 
with TYNEX nylon bristles.” 


“We've found it's good business to make it easy for our cus- 
tomers to see and handle our entire selection of paintbrushes,” 
reports Mr. H. L. Roberts, owner of Roberts Paint & Glass 
(Company, Milwaukee, Wisconsin 





“Our big display of brushes with “Tynex’ nylon bristles has 
A wide variety of paintbrushes with ““Tynex” nylon been ESPet ially successful,’ Mr. Roberts continues. “Our cus- 


bristles in a large display case has been important 


tomers are pleased with the painting performance of these 
in stimulating sales for Koberts Paint & Glass Co 


brushes. And | know from personal experience that they hold 
a full load of paint and lay it on smooth and even.” 

You, too, will find it profitable to give prominent display 
to paintbrushes with “’Tynex” bristles. Increase your brush 


é a a 
Well-made bruches with i ae BA sales by featuring brushes bristled with “Tynex”’ brushes 


that are backed by a national advertising campaign 


( , 
~\ bristles have all these advantages ; - a 


if le ira f ijul [ v ‘ ’ 
®@ Full paint pickup © Smooth, even flow © Right for all finishes 1 | U (INT 
® Easy to clean ® Last 3 to 5 times longer 


BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 





.\ , 3 
“TYNEX" bristles HoWerNOwne™ ...PLUS free booklets | + | 


are the most widely and streamers... . 


ised bristles. - - HAN TH) Be available from your 
advertised bristles MERI HOME brash supplies 


aoa 

Dacked by a continuing ‘ 
campaign in these 
leading national 
magazines 





HARDWARE AGE, FEBRUARY 16, 1956 41 









SELF-PROPELLED 













@ It’s the power mower everyone’s been looking for! Enough 














extra power from the new 2% H. P. heavy duty Briggs and ry / a \e SPe™ 
\ 
Stratton engine to cut through any grass! Loaded with extra : 
features like the sealed transmission, instant free wheeling, ‘0 
twin sprocket drive, low tone muffler, nylon wheel bearings, net qui yet 
recoil starter! It’s the finest of the self-propelled rotaries eco" “ 


.. for quick sales and big profits! 


Model “400” 





BIG NATIONAL MAGAZINE PROMOTION! 


With a full page ad in SATURDAY EVENING POST April 7th to kick 
off the campaign, followed up with ads in LIFE, BETTER HOMES AND 
GARDENS and SUNSET during the following months, this gigantic 
promotion will reach over 30,061,000 homes and carry your message to 
over 80,000,000 people. These ads will pre-sell for you and bring you 
traffic ... supported by a wide variety of colorful, appealing promotional 
material covering EXCELLO’s full line! 

















21” Rotary 


One of the finest rotary mowers on the 
market! Full 21° cutting width, for 
larger lawns. Heavy-duty 4-cycle 2's 
H.P. Briggs & Stratton engine. Recoil 


Starter. Jet-action ejection chute 


with finger guards. Friction clutch, 


vacuum type blade. Concave 
front and trimming slot. 
Model 261-8 






A Complete Line 
for Super Sales 
Trouble-Free... 


Factory Guaranteed 


W@ No other line offers as much as EXCELLO! 
A complete line of reels and rotaries . . . gasoline 


and electric ... permits you to sell every 


aw 


i 


18” Rotary y) 
A highly maneuverable, heavy-duty 18” 

rotary mower with 1.6 H.P. Briggs & 

Stratton 4-cycle engine. Jet-action 

ejection chute with finger guards 

Friction clutch, vacuum type / 

blade. Concave front and 4 
trimming slot. Quick-action JA 

recoil starter available. Many 

other features of 21° 


rotary models ‘ two way mowing. Va 
Model 168 Model 183-ER = / 
i 


24” Reel 21” Reel 

A deluxe, heavy duty power mower for America’s most popular power mower "i 
large lawns. 2 H.P. Briggs & Stratton for lawns up to estate size! 1.6 .P i. 
4-cycle engine. Quick-action recoil Briggs & Stratton 4-cycle engine | 


Starter. Full 24° cutting width 
Dual idier pulley and clutch. 12s" 
dual wheels. A dependable 
performer under the most 
adverse conditions because 
precision built in 
every detail 





Full 21° cutting width. Finger tip 
positive clutch and throttle 
controls. A quality product in 
every respect built for long 
life, trouble-free service 

and low overall cost a 







com P< 18° Reel 


prospect with any lawn up to estate size. Your 
full profit on every mower backed by broad 
selection of point of sale aids, factory 
guarantee and nation-wide service! 

See EXCELLO before you buy! 














18” Electric Rotary 
An 18° push-button-controlied 
power mower for the small 
lawn. Plugs into any 115 volt, 
60 cycie A.C. power outlet 
Fully enclosed cutting disc 
with 4 cutter knives of 
tough onyx spring steel. 
Multiple cutting heights. 
Reversible handle for 


—=—. ? «me 
A sturdy, easily operated ree: power F 

mower for smatier lawns. 1.6 HP | 

Briggs & Stratton engine. Full 18" = // 

cutting width. Fingertip controls. j 
Positive clutch. Timken bear. 
ings. Crucible steel reel j 
biades. Highly maneuverable. bs, 
Recoil starter optional 
at slight extra cost. _..=_/#"* ?¥ 











Recoil starter optional Vi 
at slight extra cost os 
Model 621 






Model 624-R 





Model 618 








hu thorized 
Tide 
1 ‘on-W , ; Ll - 
factory ‘6 powers 
Servet SERVICE AG 


Authorized EXCELLO service stations from coast 
to coast eliminate dealer service worries... leave 
salesmen's time free for selling... protect full 
profits. An important EXCELLO feature! 


EINEKE & COMPANY 


Since 1902 Springfield, Il. 











ORDER NOW 


People everywhere are look- 
ing for a power driven rotary 
with the exact features of 
the new EXCELLO “400.” 
Don't be caught short next 
season...get your order in 
now and be sure you cash 
in on the important volume 
and profits this super- 
powered mower will deliver 
to you next year. 












Show EXCELLO with Pride... Sell EXCELLO with Confidence 






TOP SALES STORY FOR ’56! 


new BUCH economy spreaders give you 
sales features even expensive 
spreaders can’t match! 






















New decorator styling! 
New precision features! 


1. New "sweep-feeding”! Provides continuous and constant 
flow of material. Whether it is fertilizer or seed, Buch’'s 
sweep-feed prepares the material for proper soil application 
No dangerous overfeeding, no skips, no underfeeding 


2. New colors! New finish! Kermuda Green and Buff devel 
oped especially for Buch by DuPont, after consumer testing 
And a baked-on, scratch-resistant “Auto-Finish” that keeps 
colors bright and makes paint last and last. Buch is frst in the 
lawn equipment field with such a high-quality finish! 


3. New removable agitator! licats the corrosion problen' 
Agitator removes easily for cleaning and quick replacing. Only 
Buch provides this expensive feature on economy spreaders 





4. direct linkage from handle to plete! Simple, direct linkage 
nothing to get out of adjustment! RK ate-of-flow sé« iting stays 
accurate, cutoffs are quickly effective. 


5. No more guesswork... cach spreader package contains a 
flow table for all leading fertilizers and seeds. Set the Buch 
spreader at the recommended opening and the material will 


National Advertising, too! 


BUCH will use the powerful Saturday L-vening Post! One two 





color half page and two quarter pages .. 


three advertisements 


flow precisely as required 









at peak selling times! And POST merchandising, too! AND you can sell your customers all the exclusive features 
that have made Buch so successful! Square, never-clog holes! 
Finger-tip control over rate-of-spread! Buch Economy Spread- 
ers will more than hold their own against spreaders costing 


dollars more! 


NATIONALLY ADVERTISED 


Rg wd Cc - Lawn Care Equipment 7 


IN THE SATURDAY EVENING POST 





AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


—_ _ 7 





cn, 9 y Y 


New Spreaders New Berrows Lewn Rollers Aerators Power Edger New Lown Carts 


Buch Manufacturing Co., Elizabethtown, Pa. 
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THE OCEAN CITY 





Finicky fishermen have made the 

‘'310"' a number to remember for fresh-water 
spinning and for you! They know this 

superb reel has everything: light weight, 
dazzling beauty, durable toughness. ~ 


_— 
ye 


“a 






——— 





All these features: Right-hand or left-hand 
operation, full bail pick-up, 3% to 1 gear ratio, 
100 yd. #6 test capacity, quick-change spools, 
wobble-proof reel seat, fingertip-controlled 
anti-reverse lever. 94 ozs 


tm OCEAN CHTY 2c 


MONTAGUE-OCEAN CITY ROD & REEL CO. - Philadelphia 34, Pa. 
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cuts your selling cost 


the brand selis for you. Only RED BRAND is branded so 
distinctly: so unmistakably. Your customers see it. ‘They recognize it. 


They want it. ‘That saves you selling time... cuts selling cost. 


the adver tising selis for you. Kvery week, most of your 

farmers hear about RED BRAND on their radios. Every month they see it 
advertised in their favorite magazines. ‘They look for the RED BRAND dealer. 
Saves you selling time... cuts your selling cost. 








the product sells for you. RED BRAND gives you exclusive 
features. Galvannealing*®, for example. Farmers everywhere know this special! 
process gives extra years of life to their fence. ‘This is typical of RED BRAND 


features that attract customers... save selling time... cut selling cost. 
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Powered by these 
PROA/T-PACKED 


LEADERS 


eae 











¥ ou'll be traveling on greased 
rails when you ride with 
LINCK'S Big 6 for ‘56, geared 
for sales and diesel-powered 
by a mighty advertising and 
sales promotion campaign. 
You'll see Linck advertising in 
the big national magazines 
and in newspapers. You'll hear 
it on key radio stations. You'll 
be supplied with window 
streamers, counter displays, 
mats, booklets, etc. Check with 
your Wholesaler today. 
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e Linck big 6 
for ‘56... 


—— 


TAT \di-met Be 
Weedétte | WA, jMO-< 

















with an extra mighty 
PRE-SEASON DEAL! 











di-met WA 


Specially compounded wetting 
agent to be used with DI-MET. 
Produces faster visible injury 
and quicker kill of crab grass. 


di-met powder di-met ¢ 







(50% Disodium a A , 
Arsenate! a Measuring spoon 
Ss supplied with 


each con. Most 
practical form for 
hose syphoners 
Only Linck hos 
this concentrated 
liqvid formyle- 
tien. Also handy 
for weotering 
Cons, sproyers 





Packed in pre- 
measured bogs 
for eaty vte 
Storts at 39¢ list 
(trial size) 


S 


Kills Crab Grass and many of its seeds in soil as they 
germinate without injury to turf. Acclaimed the finest 
selective Crab Grass killer ever made. Southern areas 
DI-MET selectively kills Lemon grass, Sedge, Dallas grass 
(bull grass) without harming Bermuda turf. 

All our dealers sold out in no time at all last year. Don't 
take chances this year. Order early. 








TAT Weedette 


Specially labeled and com- 
pounded 2,4-D formulation to 
be used with DI-MET to effect 
simultaneous weed and crab 
grass control, 











TAT Ant Trap 
and Ant Bait 


We're celebrating the 25th Anniversary 
of the ORIGINAL and most successful 
Ant Trap with a real promotional push! 
TAT kills the whole colony—not just the 
scouts. Effective on both sweet and 
grease eating ants. 





- .* 


ETAT y TAT Insect Repellent 


The only repellent available for civilian use 
containing sensational new ingredient—we 
call it ‘‘Melox"’—now used in Govt. form- 
ula. Guaranteed to repel greater variety 
of insects for longer 























periods. In attrac- | DEALERS. 
tive shaker bottle. Now nn ' 
ef a fuij 
Big 6-—Piys 


@ speciag/ 
Pre-Season offer Cet 


the facts today! 
WHOLESALERS . 


OU Con shore in the 
rewards of this hard. 





MO-GO 


Kills moles, gophers, field mice. 





Protects lawns, bulbs. ‘Only hitting (OMpaign 
complete control'’. . . Journal of Write foday for y 
Wildlife Management fails on our big oa 





Oo. E. LINCK CO., Inc., Clifton, N. J. 


season j 
deal, ember bonus 
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FOUNDATION PLANTINGS 
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NARROW STRIPS OF LAWN 


SUPPLEX SPRAY-SOAKER ANS 


SPRAYS AERATED WATER EVENLY ~ --.... 
OVER ENTIRE ROOT SYSTEM 


NOT A SPRINKLER, NOT A SEEPER. An improved scientific method 
of deep watering foundation plantings, garden rows, etc. 


























Hundreds of fine sprays deliver water evenly from end to end in a 
narrow pattern even with low water pressure. Virgin vinyl will not rot, rust 
or mildew... lay it out and leave it all year ‘round. Reattachable couplings 
for making special lengths. Flush-out end cap. Every house can use at 
least 150 ft. Ask your jobber for it. 








A “must for your 
watering equipment 
department. 










SUPPLEX Flexible SPRAY-SOAKER 


Deep-waters so efficiently, so effectively, 
so differently ...every one sold will bring 
neighbors running to your store for more. 








50 ft. $3.29 rain teave’ 
100 ft. $5.98 rain trave’ 


- "In states where legal 


'SUPPLEX Fra 


SUPPLEX COMPANY, carwooo nu 
DIVISION OF AMERICAN HARD RUBBER COMPANY 
Manufacturers of Flexible Sprinklers and Garden Hose 
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BARBECUE BELL 
FARM & RANCH BELL 
CALL THE CHILDREN SELL 
COME & GET IT BELL 
CHOW DOWN BELL 
CAMP BELL 
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* 6-inch Solid Brass 
* Pony Shoe Bracket 


* Beautifully Polished 
* Display Packaged 


There is something almost irresistible about a BIG polished 
brass bell! And this Patio Garden Bell is a beauty that 
folks just won't be able to leave behind. It’s a 6” Solid 
Brass Bell, highly polished and lacquered. Tongue is cast 
and has an easy rocker type pull action, a slight pull on 
the rawhide lanyard produces a loud pleasing tone. 


The Patio Garden Bell is mounted on a steel, genuine 
“Good Luck” pony shoe bracket . . . finish on bracket is 
antique black satin. This bracket is perfect for mounting 
on building, fireplace, patio, porch or tree. 


Bells are individually packed, fully assembled with bracket 
attached in attractive display cartons. Show it and you'll 
SELL it! 









~ 
MANUFACTURING COMPANY, East Hampton, Conn. 


Sales Representatives 
JOWN H. GRAHAM & CO. inc., 105 Duene $1., New York 8, N.Y 
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BIG SPRING SALES 
BIG SUMMER SALES 
YEAR ‘ROUND GIFT SALES 





Please send me more information on 


the BEVIN PATIO GARDEN BELL. 


NAME................, 


ADDRESS... 


MY JOBBER 15 





a 
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Use pipe of Du Pont ALATHON 25 
| te cul costs save time and labor 
| fo 
| | 
| ALATHONM 25 
ape 5 


‘ "PON | 


Farmers and county agents 


pible plastic pipe is 


Aly + 








You move more pipe 
when youre cattying 


the best 





7 


Sy 


This tag is your 
assurance of satisfied 


plastic-pipe customers 





le vf 
| When you ell flexible plast pipe made of \lathon you are 
| selling the finest polye thylen pipe made, backed | one of the most 
les ippealing names in American industs Du Pont 
blexibl pipe made trom Vlathon polyethylene resin offes 
more than just the advantages of lehtn in weight and Cc Ol 
lallation \lathon elected ball compounded material 
formulated tor pipe u It | uperior in tts ability to withstand top 
rated pre cir lor lone period vears Of contact in corre Oil 
hemicals hd oth neral abuse to which farm pipe m lj 
ubjected, [hats wh leadine th pipe n at ') 
| Du Pont Alathon lor the material and tag th py 
| Made of ALATHON 
Make the trade-mark Nlatl mbol of qQualil yvhen you 
ll flexible pla ti pipe and protect if hom mainst Tuture 
| costs and headach nat } | it trom pry r mieros Guialit 
Stock Up now on pipe made of “Alath Insist on getting the 
reen triangle tags or stich } (Ouality Pipe 
Made of Du Pont ALATHON 
: . If Var }! 1 Coil qj / uw Ty] cj | \] thon 
are reading about pipe of vrite to BE. 1. du Por Co. (Inc.), Polychemicals Dept 
Or) Pont | VN } Dela f iit 


Alathon 25 in leading magazines 


Ro ,' 
suppli i 








al! PONT: 


THROUGH CHEM rey 





BETTER THINGS FOR BETTER LIVIN 










here ie a difference in flexible plastic pipe 
clock quality pipe made of ALATHON 25 





——_ 
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worth looking into! 


Viymouth, a proven name with a proven 
plan, gives you an unusual opportunity 
to step into the profit picture 

‘The name Plymouth has been a buy 
word for 132 years. ‘This year the line 
offers you a wide variety of in-demand 
products ...a few are pictured here 

The Plymouth plan of packaging and 
merchandising 


twine brings 


above average turnover, keeps your in 


rope and 


FIBRE-WHITE CLOTHESLINE — 


‘The clean looking line that stays white 
does not water or dirt, won't 
swell, holds any type clothespin firmly 
it’s a low-cost PlymKraft product that 
is doubling in sale 


absorb 


TH 
YACHT 
Rylon ROPE 


: 
os 
= = 

oe 

> es 


. 
. ee 


LYMOU 


ss 














ventory low, your profits high. 
Whatever your location and the needs 
of your customers, Plymouth can supply 
the right combination of rope and twine 
plus the eye appeal that means buy appeal. 
(Carry the complete Piymouth line. Ask 
your distributor’s representative for the 
packaging and displays best 


uited for 


your store. 








DACRON YACHT ROPE 


\ high tensile strenegt! rope ies) | rot 
teredo ind other marine microorganism 

Klasticity is le than half that of nylon 
rope, slightly more than manila 


NYLON YACHT ROPE 


High tensile strength 
Hex ause it 8 80 strong and requires no pre 
servative, it makes the easiest-niding moor 
ing and anchor line deve 


long-lasting rope 


vet loned 
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PLYMOUI 
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; iat te 
PLYMOUTH 0: 
te, , Manta ROPE 





THE HANDYPAK — 


aelis rope im and LOO! lengths 
Mav be obtained in 13 assorted 


CARTON PACKED 
COIL ROPE— 





COLLIS. ol and diameter 
rope Lo eTrve a your basic, low ideal for oor, shelf or counter 
inventory stoch display, keeps rope clean, easy 


to handle cuis\ to use Cusy 
to sell in half and full col 









MOTOR STARTER ROPES 


evtbeards leownh mowers + orm savipment 





YACHT MANILA ROPE 


Made from very choicest of 
manila fiber kxcellent for 
sheets, halyards and all othe 
: | running rigging of yachts and 
, other pleasure craft. Also linen 


WATER SKI ROPE yacht rope. A soft, smooth, 


white rope made from fine 





three rope types available yarns spun from carefully | 
Yacht pana, Lanen and chosen flax. A new treatment = 
Polyethylene. Hach towline gives it water resistance and NYLON STARTER ROPES 


i) long with ) eve tor TOM“ flexibility even when wet 


ing, and a 12" wood handie Will outwear 5 cotton atarter 
ropes (_omes prine kaged, |/ 
ropes to an attractive di 


38%» PLYMOUTH 


Y 7 aa 
mL ea MANILA ROPE 







play carton kach nylon 
itarter rope 3 hong omplete 


with mmooth wood handle 








ALL PLYMOUTH 
PACKAGED ROPES 


( ore ifi attractti di pia 





re . rol Of fi and LOM): 


and dia Sfandard 


PLYMOUTH SHIP BRAND 
MANILA ANCHOR LINE 


hipping cartons of 


LOO coils 


anda rontain ; 
A specially treated rope for or 6-50' cou dia. contain 
Hin hor lines ‘Takes up al 2 hin) rou ‘ji { fj j 


most no water at all, 1 
mildew proof and long wear 
ing. Stays easy to handle 
when wet 








THE SALESRAK — 


takes little floor space quips you to sell rope 
off the spool in any length up to 300'. Supplied 
free with basic 16-spool inventory of 3 best 
selling sizes 




















Plymouth Cordage Company 


Piymouth, Massachusetts +« New Orieans, Louisiane 
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ovy ourself 


«DURALL 
SCREENS 


SCREEN YoUR WINDOWS 


Dull 


Let DURALL 


make your screen sales 
for you 


New Tension Screen Self-Service Counter 
starts sales and makes ‘em right here. \ 
VA 





Now you can feature Durall Tension Screens up front’... 
catch the impulse buyers. ..and service your customers bet- 
ter with this complete stock-display unit. Never before has 


so much merchandising of tension screens been packed into 





so little space 





Take- Easier t° Sell 


to 
5s Easy house-iobs 


Pet - 1 = 


OWS 
Ar HOME OM VO Uk w/MO0O 


2.63 
egular prices for $15 
“a ost would be $101. 


ou ONLY ‘96° 


EE 
y GET FR 
es WHAT YO er 


1ops 
ay COUNTER _" 
i - 


_~« DORAL 


i screens 


i THIS COSTS Y 





BUT A 


oLorFut OISF 


1. NEW © 
and siocks 


9. NEW moot 
5 story prices 


minty 


sale 
NEW MERCHAR 
yilders tolders, 


3 


oture, b 


sales for YO" 
run ods in) yo 


Tie ny 


Ourall reen’ 


’ oF mONS! ” 


ond measuring 


ATOR 


window . 


displey shig selt ser 


» loca! newspoP 


reen 
th actue! Ourall sc 
wi 
instructions m 
, of new \i 


en 
m ‘. etc 


Hers, mo" 
ods set YP 


with ossort 
sreamers, SY 
O...vi9 consumes 
ce counter 


ers 


NEW SELF-SERVICE DISPLAY 


5'/2 tt. high, 1'/2 ft. wide, 2'/2 ft. deep. Takes 
less than 4 sq. ft. Refill from open stock 


Sparkling green and yellow printing on heavy 
white corrugated 
to last all season 


Sturdy construction...made 





WHY DURALLS ARE THE BIG-SELLING TENSION SCREENS 


1. EFFICIENT, ECONOMICAL, EASY to 
vse. Go up and down from inside. Never 
need painting, never streak woodwork 


2. FINEST QUALITY THROUGHOUT... in. 
stall easier, made stronger to last longer 
.. Multi-Strand edges on all sizes fit tight 
to window. 


3. PACKED IN INDIVIDUAL CARTONS to 


keep clean, stack neater, store in little 
space. Also prevents damage and makes 
them easy to inventory. 


4. ESTABLISHED PRICES, profitable mark- 
vp...reputable manufacturer assures es- 
tablished morket through years of brand 
name merchandising and millions of trouble- 
free installations 


Be sure to get the best results from your 
screen market. Ask your jobber or write 
today to... 


DOURALL 


PRODUCTS COMPANY 


Sixth Ave., York, Penna. 
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The amazing new one-unit carton, specially de- 
signed for compact stacking, also serves as a sturdy 


ss ] 
shipping carton, and colorful display piece. Inside Perkerene 20 and 


28 have new fea- 


each package is a new Parker Lawn Sweeper in its tures, new colors 

handsome, new, blue and yellow colors... fully Springfield has Gas-powered Blectrie-powered Parker Pollean 

assembled! Remove the sweeper from the box, new colors, wind WHememester isall Electro Sweep is Carts 5 and 15 
; ; apron standard new design restyled, popular new colors, 

unfold the collapsible handle, and you re if the equipment colors, features as ever features 


lawn sweeper business. 

Yes, in 1956 Parker has quite an advertising 
“nackage’, too! The new “Sweep It Clean —Sweep 
It Green” theme will be spread via newspaper and 





magazine advertising, radio and television spots, 

Bunting System ads, and tie-in ad mats to get 

prospects looking for Parker Sweepers. Then win- 

dow stickers, counter cards, and folders will com- 

bine with a point-of-purchase display on every 

A sweeper to help you sell them in your store 

Speaking of packages ... it looks as though 

a Parker has got the sweeper market “all wrapped 
up” for 1956. The number one sweeper for every 





need; the latest packaging; new, exclusive features: 
the best fair traded (delivered) prices; Parker's : LAWN SWEEPERS ia 
famous pair of demonstrator deals; and a top-flight 
advertising campaign. That adds up to as complete 
a sales package as you'll ever find. Why not order 
some Parker Sweepers in time for “Spring Clean- BECHTLE AVENUF® 
up”... you'll “clean-up”, too! 





"ANY 
IFIELD 99, OHIO 
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WINTER SPORT 


FOUIPMENT 


taps, 
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On the right you will find ten promo- 
tional ideas for Dietz lanterns that require 
little Hoor or window space, yet when tied 
in with other products will-not only help 
you move more Dietz lanterns — but more 
related items, also. Test one or more of these 
ideas in your store during the next month 

_and see how simple it is to double triple 


and even quadruple Dietz lantern profits. 


You make a full profit on every lantern 
in Dietzs full line backed by averessive 
advertising, publicity and a complete pro 
motional kit including display material, ad 
mats and envelope stuffers. Write for more 


information. 


R. E. DIETZ COMPANY 


108 Leavenworth Ave., Syracuse, N.Y. 
Over a Century of Safety Lighting 


LANTERNS 








10 Promotional Ideas Boost Lantern Sales 


Tie-in Dietz Lantern displays with 
items yeu handle in such diversified lines as . . . 


. Skating and Winter Sperts Equipment for evening activities. 
2. Emergency Products for power failures. 
. Outdoor Furniture and Cooking Equipment for more hours of 


summer-time fun. 
. Hiking end Camping Equipment. 
. Winter and Summer Tools for outside work at night. 
. Fishing and Beating Gear. 
. Camp and Cottage Equipment. 
. Gameroom items and Bar Supplies as novelty light. 


. Children’s Toys in fields like railroads, road construction, 
farming, ranching and fire-fighting. 


. Automobile Accessories for use when putting on chains, 
changing tires or as emergency warning on highway. 
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SCREEN WIRE 
COMPANY OF AMERICA 
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~ 
VU 
~ 
< 


ALUMINUM 








of H&A ROP 


means added sales appeal, 
easier sales, more profit! 


H&A “Blue Heart’ Manila and “Red Heart” Sisal Ropes 


are expertly formed and laid with the right amount of 
twist for maximum uniformity, strength and flexibility 
Intern i frie Mor and we if ATe minimized by the USSG of 
an exclusive H&A research-proved lubricant, which 


safequard Ine rope against moisture and weather 


LIVE ACTION! Yes there is a difference in rope! At Hooven 
& Allison rope is made better with “live action’ —a 
quality which provides greater flexibility and freedom 
from kinking, ease of handling, minimum friction be 
tween strands and longer service life. It's the result of 
constant research and development by Hooven & Allison 


“spinners of fine cordage since 1869." 


MODERN PACKAGING AND MEASURE-MARKING! _ H&A has pioneered 


new advan: in pack ar q, 100 Attractive cartons han- 


dle easily — store in num space, Rope is quickly 


dispensed ariG - - the last f of All Si1Ze5 are 


Ace urately Measure marked every five feet 


Hexagonal cartons simplify display of both “Blue Heart” 
Manila and “Red Heart’ Sisal Rope. 5 ft. measure 
marking speeds up sales, increases profits. Available in 


20 # display coils and 33, 65 and 90% octagonal cartons 


For taster, profitable, volume sales, 
switch to HOOVEN & ALLISON Rope. 
Enjoy the merchandising advantages 
of “live action,” H&A “Blue Heart’ 
Manila and “Red Heart’ Sisal distributed through lead- 
ing jobbers everywhere. Write or phone for descriptive 


literature on the complete line of H&A cordage 


THE HOOVEN & ALLISON COMPANY 


Spinners of Fine Cordage Since 1869 
Xenia, Ohio 


Branches: Kansas City Omaha — Minneapolis 


Step up impulse sales with Hoovall Hardware 
Twine. Polished and Unpolished Jute in various 
sizes and plys. Put up in 24-ball cartons. 


a Ol eM a cl el ee 
selected raw materials uniformly treated with the 
proper amounts of tars, oils and compounds. Packed 
in a wide variety of packages for all uses 


uy 
Starter Cords for gas lawn 


mowers and outboord motors 


braided trom long-wearing 


) ml 


nyion Pocked 12 in se! 


eal 2A! alelaleitiial® display 
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It's Here for 56... H's big... Its New... 










SPADES 
WEEDS 
MOWS 
EDGES 
AERATES 


tills 21” wide, 
up to 9" deep 


FEA ; 
TURING THE SIXTY-SECOND SWITCH...from ground working to mowing and back again... without tools! 


ADDED TO THE LINE OF FAST-SELLING, MONEY-MAKING 
CHOREMASTER TILLERS AND ROTARY MOWERS... 















. anew star of the outdoor power equipment field the only 
unit of its kind available. Sparked by the tremendous demand 
for CHOREMASTER'’s outstanding ‘Tiller/Mower introduced 
last year, this new BIGGER unit offers you even more selling 

advantages and profit possibilities 
Tills, Mows, Edges, Aerates. Big 21” power-propelled or free 
wheeling type mower Tills 21” wide, 9” deep 
See the new CHOREMASTER Heavy Duty Tiller) Mower at the Garden 
Supply Show in New York, February 7, 8 and 9 (Booth No. 14) or get com 
plete details from your Choremaster Distributor. 


21” power-propelled 
or free-wheeling 
type mower 


Some valuable PROTECTED territories open for declers and 
distributors. Write at once for complete information 


CHOREMacreER DIVISION 


WEBER ENGINEERED Prooucts, inc. %28 EVANS ST., CINCINNATI 4, OHIO 


THE QUALITY LINE IN OUTDOOR POWER EQUIPMENT 
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Mbeya], 
the market only 1 year—New Golden VIGORO 


} 7 | Complete Lawn Food 
has already become a top-seller! 











On 





When New Golden Vigoro was first 
















Golden Vigore 
Vigoro 

lastent Vigero 
Vigere Rose food 


The VIGORO 
family of 


Vigero Camethe Arolec | ood 
Vigero Plus Chierdane 


gardening aids 





Endo Pest Garden Dust 
Endo Pest Rose Dust 
Endo Pest Garden Spray 
End-o-Pest Lawn Dust 
tad-o Pest Lawn Spray 


tnd o Weed 
tnd o Weed (rabgrass 
ond Chickweed Killer 


tnd-o Pest Tree Spray 


Additional Specialties Available in Certain Markets 
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Why Your Sales Will Grow with PP OOO ODODE OO eae 
intzocuced & year ago (after years Golden VIGORO: | UNMATCHED ADVERTISING SUPPORT! | 
of research), we sincerely believed i | 
that we were marketing the finest ': WON'T BURN grass when applied in | 
product obtainable. Based on the recommended amounts. | Colorful, compelling | 
sales record, you too had confidence 2. ONE FEEDING supplies steady, con- , ads like these—in | 
in our product, for your recommen tinuous nourishment months after appli- =; LIFE, POST, Ameri- | 
dation of New Golden Vigoro has  ¢ation. ' can Home, Better | 
played a vital part in its sales suc 3. ALL NUTRIENTS are provided to de- | Homes 6 Gordons, | 
ceas. Our sincerest thanks. velop the finest deep-rooted grass. | etc.—will tell em ' 

’ and sell ‘em on New , 
Golden Vigoro is truly a marvel of plant food research! It's proved on 2% billion square’! Golden Vigoro dur- | 
feet of lawn. And you can count on it for repeat sales and profits. Why not swing into : ene — 3 
spring with a good supply of new Golden Vigoro? Your Swift salesman has all the facts. paper ads, too! ’ 


16. 1956 





@ For stucco, brick and cement- | 


Now... Pittsburgh’s Famous 






CEMENTHIDE 


IS MADE WITH POLYVINYL LATEX EMULSION 
Cuts Painting Time in Half! 







asbestos surfaces 
f 7h 
We) 
| & 





@ Brushes, sprays or rolls on a 


quickly and easily 





@ No laps or brush marks 





@ Dries within a 


few hours 


ITTSBURGH’S NEW CEMENTHIDE made with 

polyviny! latex emulsion, adds years of protection 
and beauty to exterior and interior masonry surfaces 
such as stucco, brick, concrete, concrete block and 
cement asbestos siding and shingles. 


This new rubberized CEMENTHIDE cuts painting 
time in half! It is so easy to apply that you brush, 
roll or spray it on as quickly and effortleasly as you 
paint smooth, interior wall surfaces without laps or 
brush marks. Its quick set withstands weather 
hazards during the initial drying periods. 


When thoroughly dry, rubberized CEMENTHIDE 


provides an extremely hard water-resistant surface 


PITTSBURGH PAINTS 


weather hazards 


@ Quick set withstands 



















@ Gives years of 


ae beautiful colors 


/ 


that prevents moisture from penetrating. At the 
same time the paint film “breathes’’, permitting 
water behind the film to escape in the form of vapor. 
This lessens the possibility of blistering and peeling. 
Even after heavy rains, surfaces protected with 
rubberized CEMENTHIDE will be dry and clean. 


CEMENTHIDE also provides protection against dirt 
collection and stains. Discoloration can be easily 
washed off with a garden hose, leaving the surface 
clean and colorful as when first painted. 


More than a hundred colors are available in this new 
rubberized CEMENTHIDE, offering almost un- 
limited possibilities for individual color styling. 


@ Dirt stains can be 
easily hosed off 


protection and beauty 


@ More than a hundred 


PAINTS e@ GLASS @ CHEMICALS © BRUSHES @ PLASTICS @ FIBER GLASS 


eo” SEE Ba mz. we a = mm. ‘oO meFrnh Ww FF 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 












GENERAL OFFICES: PITTSBURGH 22, PA. 
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For quality garden hose accessories and 


ONVEMEDN ORIGIVES 


Hose Shut-Off 
Valve < 


Fertilizer 
ene 
vo, py 


Plastic Hose » Mee 
Mender Kit 


ww 


Melnor garden ‘'successories come packaged in 
3-color display boxes...each with tremendous 
traffic-stopping customer appeal...with reinforced 
ti diem -telel-. Mie] Me) dice ME Sitlcelli-1) ME tell ME tielal lite B 


MELNOR Metal Products Co., Inc. 
10-40 45th Avenue, Long Island City 1, New York 


HARDWARE AGE, FEBRUARY 16, 1956 









sprinklers smart dealers know that... 


MOY EUS Y 




























No. 550 
Reta! 8.95 
Covers areas up No. /00 


to 1/10 24 rt Retail 11.95 


Covers areas up 
to 2000 sq. ft 





: a. 
< 
No. 1000 
Retail 13.95 ~ “4 


Covers areas up 


PROVEN IN ACTUAL USE! Hundreds of thousands of 
“Perma-Sealed Swingin Sprays are already in nation-wide use 

Reports show conclusively that, even the most corrosive waters “PERMA-SEALED™ Fe 
have no effect whatever on Meinors rugged ‘‘Perma-Sealed’ MOTOR UNIT | 


— 


evernowearm 







oe 
' Complete! eparates the 
motor. Yes, actual use has proven the superiority of the ampletely separates t 
water flow from the motor and ; 
, ) ; , > iar ry v; T} ry ) f ; ’ UJ iui 
oar yh. if j yf ' 5 - al > te, ie >< ; 

Perma gHeU i Beaters att Digger retains motor lubrication — ie 
ar = 

rofits. md more satisfied customers than ever before! ermanentiy! Trouble-Free 
p r J J > ¥ pP On ao’ 





because water never enters Lew 
motor. Grit and dirt stay out | 


lubrication stays in! ees 


Nelnor's powerful national advertising 
pre-sells millions of lawn and gard ' 
owners from cocst to coast... mak 

new customers for you this year 
with the hardest-hitting campaign in 
Meinors entire history! 
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! Profitable! 
= 





New! Different 


i’ 
Pe 
4 














OF ONE! 


UAR-EVEL =) (7 xxx. SS 
Y - FOR THE PRICE eis 








The only tool like it on the market! 


it's a square and a level! Changes quickly to a square 
or a level. Can be adjusted to either 45° or 90” 
angle. Easy-to-read, unbreakable Pyrex vials. Furn- 
ished in beautiful Anodized colors Albras and Albright. 
Will not fade, chip or peel. Packed 12 to attractive 


display carton, $ 2 2 5 List 


At this low price 






















ans es tf 
macKLANeuRe DUNCAN 

















~ SELLS FOR LESS! 
MAKES YOU A 
BIGGER PROFIT! 













Made of 
light, sturdy 


Bele) 3 mei.) +) 3 

















o 





















extruded aluminum AMAZING PRICES 
for long rugged wear. va” 5 308 
Glossy red interior panel 74” 498 
with silvery - satin edges. 28” 4.50 
Tough, non - breakable Pyrex 30" 4.75 
vials — Replaceable! Individually a2” : ~ 
packed in Polyethylene tubing to 4a” 775 
display product, protect finish. 72” 14.50 
Available in long lengths ‘or plumbing 70 15.50 
door jambs, walls . . . shorter lengths for 96 17.75 
carpenters, masons, home handymen. 
ance anne DEALERS ORDER DIRECT TODAY! Your order will receive prompt shipment! 








Quat! bd 
MACKLANBURG-DUNCAN CO. 


BOX 1197 OKLAHOMA CITY 1, OKLAHOMA 


Retailers! PLUG IN NOW to — 


hottest source of at 


SALESPOWER 


(more than 4,250,000 families strong!) 












Better Homes 
& Gardens 


195G tome 


IMPROVEMENT 
CONTEST 


ce 














J 


EARLY Tié-IWN 2 $ vital Mure of salesapower MHA, offers 
- you help in two specific ways l) By 
A DV E RTI Ss E R Ss _ ‘ generating tremendous interest and en 


- thusiasm for home Improvement among 
The Aluminum Cooking Utensi! Co., Inc. in cash prizes 


ite more than 4.250.000 tamily : H4y 
American Standard 





° j } ‘7 Yt) ‘ ‘ ' Ya 1 t¢) ‘ } ‘) 
Andersen Corporation ' for homeowners! © hire you fo set up your stor ~ 
The Autotyre Company ° cial ( ontest Headquarters Willy | iw 
The Black & Decker Co. * Through January 5, 1956, more than 2,000 KH&G promotion materials including 
E. L. Brese Company dealers had written, wired or phoned us entry forms. Many leading advertise: 
Cabin Crafts, incorporated 
The Celotex Corporation : for promotional kits tying in with this have Aire dy plugged in, too « biat on 
Congoleum Nairn, inc * great BH&G event—the biggest single this page. Get your bid in early tor this 
Cribben & Sexton Company source of sales exe iterment in the building ree wW ri itive . (drole ! Yoru? Mita, tie iti 
Cressy ons Cones - and allied trade "kit today, so your store can become Con 
Delta Power Tool » Same ae | 
Edwards & Company, inc ‘* You can benefit from “plugging in’”’ to this lest Headquarters right away 
Ekco Products Company ‘ 
E ler ei tte a ta ED ED ED GE GE GND Ga au GED GED GED GED GD a a a a ee eo ee eo a a 
The Formica Company HURRY! GEND COUPON TODAY! 
Frigiave FREE PROMOTION KIT! 
General Electvic Comenay BHEG 1956 HOME IMPROVEMENT CONTEST, Dept. HD-| 


Georgia Pacific Plywood Co : 
The Hobart Manufacturing Co . ‘ - 
Hunter Douglas Corporation 
Leaner industries, inc. 

National Chemica! Company 


1716 Lecust Street, Des Moines 1. lowe 


Please rush me your free Contest Brochure and dealers kit, so | tan 
moke my store Headquarters for your 1956 Home improvement (Contest 


Newcastle Products, inc a 
John Oster Manutacturing Co i . 
The Reardon Company Store Mame 


Reynolds Metats Company 

Richmond Radiator Company 

The Tappan Stove Company 

Thermador Electrical Co 

Unrversal Rundie Corporation 

U. $. Plywood Corporation 
‘and many more’) 


Store Address 


(ity lone “ote 


‘ADVERTISERS: Write on your letterhead for Contes 
detalis, of tie-in eccisiance, te the aheve addres 
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SEINE TWINES 


SEINE CORDS 


YOU CAN PUT YOUR “Sj Bit 


VENETIAN BLIND CORD 


CONFIDENCE INTHE jis Buear 
ee  SCCLOTHES LINES 
9 « Se BL MASON LINES 
ae FISHING LINES 
NYLON CASTING LINES 
STARTER ROPE 
JUMP ROPE 
MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 
CHALK LINES 
PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 














; Quality Products 


| NWT idaata. 
(Wipe 





if you display the 
MIKE line it sells— 


ART. 412 





WIRE SELF SERVICE DISPLAY RACK 


Construction: All metal Black Wrought Iron finish 
Dimensions Height 37%", Width 222", Length 17” 
Weight: 21 pounds 


Freight Allowances: When shipped with a Mike 
order this rack will carry the same freight 
allowance as the order. When shipped alone 
the rack will be f.o.b. mill or warehouses. 





Price: $7.00 per rack 











“(s} ORDERS OF $50.00 OR MORE, FREIGHT 
PREPAID. Orders of less than $20.00 f.o.b. Mill, 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min 
nesota, Dallas, Texas, or Waynetown, Ind. Orders 
of $20.00 to $50.00, freight allowed to $1.00 per 
cwt. Freight prepaid does not include extra charges 
incurred outside carrier's regular zone of delivery. 











LAWNDALE, NORTH CAROLINA 


784) Sepulveda Blvd Marietta 3104 Gaston Ave 
Van Nuys, California Minnesota Dallas 26, Texas 


Woaoynet wr Iindiona 





ESTABLISHED in 18673 
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and now...wearing the ALCOA LABEL= 


brand new high-profit FARM GATES 


Hiere’s something the farm world has long been wanting 

an aluminum farm gate. And its sure to be a fast-moving, 
high-volume, high-profit earner for you 

Alcoa® 


Aluminum Farm Gates can't rot, rust, warp, twist, sag. They 


You can sell farmers on this persuasive basis 


never need painting or maintenance farmers can hang them 
and forget them. ‘Their grandchildren will still be swinging 


on them long after ordinary gates have become firewood 


And look at the potential... 


lhe market is virtually untapped yours for the taking uf 
you act now. Sure as shooting, there'll be imitators. Kut no 
one can offer a gate to match this one 

Alcoa’s own agricultural engineers designed it. ‘They came 
up with a multiple-braced, stiffened structure riveted to au 
craft standards in Alcoa's own shops. A special alloy was 
employed to give maximum strength and a lifetime of cor 


rosion resimtance 


Full range of sizes... 


Alcoa farm gates are ‘2 nigh 
12’, 14’, 16’. 


complete with hinges, screw hooks and aluminum latch chain 


come to fit openings of 10’, 


‘They are completely assembled and shipped 


DEALERS WANTED NOW 


If you want to get the cream of the gate business in your 
trading area, act now. Contact your nearest Alcoa distributor 
and ask for the new Farm (rate Franchise. Or write Aluminum 
Company of America, 2333-6 Alcoa Bidg., Pittaburgh 19, Pa 
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Specifications: 
Height: 52” 
Weights: 32 Ibs, 36 Ibs, 43 Ibs, 48 Ibs (approx) 
Ponels: 5 and 6 


Lengths: Fit openings of 10°, 12°, 14°, 16’ 


Shipped completely assembled, including hinges, screw hooks 


and aluminum latch chaw 


Join 30 million Americans in enioyment of the ALCOA 
HOUR every other Sunday on NBC-TV. Consult 


your newspaper for time and channel 


Your Guide to the Best 


in Aluminum Value 





ALUMINUM COMPANY OF AMERICA 
2333-8 Alcoa Building, Pittsburgh 19, Pa. 


Please rush details on franchise for Alcoa Aluminum Farm Gate 


We are Lumber Dealers Building Supply Dealers 
Hardware Store |\Other) 

Name 

Company 

Address 


Post Office and Slate 


me 












His evenings out...bring you BIGGER PROFITS 


with OUI CKEE cream 


Waterless Hand Cleaner 
















A man's hands get dirty when he works.... 
but he wants them clean when he sits down to eat 
or goes out to a show. 


QUICKEE Creamy Waterless Hand Cleaner is 
kind to hands. Gets them cleaner than clean in a 
twinkle, removes the encrusted dirt under the 
fingernails....without water, without scrubbing. 


QUICKEE dissolves and removes grease and 
grime, pitch and tar, paint and paste, leaves no 
objectionable odor. Enriched with lanolin, it 
soothes as it cleans. 





Recommend QUICKEE..... your customers 
will appreciate it. Your cash register 
will appreciate it, too. 


=] | Cia an fe) ane — 1 @) 1 Sh 
eal telat te AL Ol) | —& Alon cele h 


For a limited time you can get 2 cans of 
QUICKEE free with every 2 doz. you buy. That's 
right—you get 24 and pay only for 22 





This offer expires March 31, 1956. So act 
fast. Call your Jobber today. 








eRtR hen @ 2 am 2 Sen ht ien @ aan, 5 om 
Yonkers, New York 


eAnenene ny MA ALEER MFC, (OOMPANY 


‘@ruretate re tstenene 
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Take a new look at 


lawn watering and 


sprinkler performance 


this season ! 


lo properly water any lawn, you must lay down enough water 
to penetrate evenly to a depth of at least three inches. 


In order to do this effectively, it is necessary to use a sprinkler, 


and a hose size, that will deliver water in enough volume 


to get the water down where and when it is needed. 


8 Now you can sell sprinklers that exactly fit 


your customer's lawn at the price he wants to 


pay. 


You can offer complete watering per 


formance information on each of these Nelson 


Sprinklers for the first time this season 


From the Nelson “Clipper” at $3.25, to the 


Dial-a-Rain at $12.95, “performance” and 





DIAL-A- RAIN 


retail $12.95 


Adjustable Oscillating Sprinkler 


W th q P at > 
Lovers ‘* 0) rf 1 PA 4 ; 
Puts down |”of water in 4.5 hour 
Uther settings cut area and time 
half. Area covered is rectangular 


LR NELSON MFG CO. INC 
PEORIA, ILLINOIS 
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WHIRLING 
SQUARE 


Ar? 
} | | ; 
retail *8.50 , 


Adjustable Whirling Sprinkler 


-? ' : »? ‘ 
‘V f Mis 
f 4 ++ ‘ a 
f sf ’ 
vf > $0 f 
‘ 4 ; ‘ 
ru Ow | i ¥ 
Ner coring: ’ ae 
, iy ' 
| Are fPre ‘ ‘ 





I6. 1956 











“pocket be ok” are matched to your customer's 
requirements. Nelson sprinklers are designed 
to do a specific watering job for the home with 


a forty foot front or for the large lawn 


(;uarantee and ¢ omple fe point-of sale perform 
ance information are included with each of these 


Nelson sprinklers ready for delivery NOW! 


POPPY : 9 
“ an — 


a 
» 





~~ 


e+ 
s ‘> 
*) 


retail $3.95 


CLIPPER 


retail *3.25 


Whirling Sprinkler on Wheels Whirling Sprinkler 


j r? ' : | 4 Jl 4+ j Ai ) iff A 4") fy 

el er rut OW I | water rf Put vi | water in 
‘ A 

PM Of éf Aled yered jiaf 





7 fe ; ma f ; your copy of 
fiw # ‘ ri hooklet 


Hf j fon Cet lop Performance 
from 


Your Lau nm opr nkier 
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Jobbers report 1955 sales of aluminum insect wire screening 


up 50% over 1954. Forecast more dollar volume in 1956! 








Get in on the profits! 





Tie in with Alcoa’s big 1956 promotion! 
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LOOK! All this high-powered 


ALCOA promotion... 
sells for you in 1956! 





DAVE GARROWAY 


sells aluminum screening for you 
on ‘today’ NBC-TV, and 

THE ALCOA HOUR sells aluminum 
screening for YOU On NBC-TV's 


big evening dramatic show 


ere 


18 thee tp 


licen 


ALUMINUM 





New! 
and 


AND 


aluminum * 


POLE-MOBILE 
Different! Seven feet high 


motion! Selis 


Life, Saturday Evening Post 
and Better Homes & Gardens 


sell aluminum screening for you 
to prime prospects 

[hese three big guns in thecon 
sumer field, with a combined 
10 964. 
OOO, will bang away at the advan 
tages of se reeniny made of AL{ OA 
Aluminum 


readership in excess of 


TIE THIS WHOLE PROMOTION TO 
YOUR 
MAKING DISPLAY MATERIAL! 


Order NOW from your regular 


STORE! GET THIS SALES 


reening jobber 


f oor 


‘ 


aiuminum reening 


related fix-up items you group 


around the base 


WINDOW BANNER 


Features Dave Garroway 






L : 
— 


_ 


=o 


' v4 
. - i 


: “~ 
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urges pros 


pects to come in for their free doit 


yourself folders. 12” x 30 


come im for FREE Wow 10 RE-SCREEN falda 


DO-IT-YOURSELF FOLDERS 


. 


mu Free giveaways show your 





1Y56 


SCREENING MADE OF ALCOA 
ALUMINUM IS PRODUCED BY: 


Ala ' » V¥ praity 
A ; ; ’ 
Ar — 
‘ | 1 
A : v¥ ra 
{ ; | . 
VV ' ’ . 
At 
’ : : 
’ 
York ‘ ’ " 
( iothy ; 
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v 
: ‘ ; 
(iy ré 
A wn ' ’ 
ij ' 
" n gan, i 
n | 
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rT} a f3 AA?e 
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rt vd ‘* 
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a rot 
? “ ? yt ’ ’ 
T} i) jel tf Mts ’ ' 
rt 
r Wire Cl ’ ' . , 
r¢ a yi ’ 
Z| ¥ VV ' arty 
, ? i i ’ ’ 
Nis ‘ ry | ’ 
4 j lexa 
Pacific Wire Products Company 
' sii ; 
j A if 
iow ’ r i/ N y ' 
PP} ‘ j ry : re } fly 
), Alabama 
yvire - Try f 
Miami Reach. Fi 
pars Wire pany 
Home Ne w Y re 
ta lard Wire Cloth & Scree 0 
york, Pennsylvania 
VW mW ‘ it ther 
- " cy New | s. 
Wir ' ' 


riartwell, Ge Ria 


ALLIMINUM COMPANY OF AMERICA 
1933-8 Al : Huiiding Mitta? ingen i’s 





U.S. Testing Company 

reports new evidence of 

superiority of screening 
made of ALCOA ALUMINUM 


l. Lets in maximum tight and air 
‘ t attract aqust and dirt to 
g mesh openings 
2. Amazingly easy to clean. Less dust 
: ' ’ 4 ’ ‘ ree 7 ar awe 
'?t aa ly 
4. Remarkably resistant to cutting 
and slitting. Outstanding resist 
e ft sliashve 06 (CUfrormm©6 «6Sharo 
| , 


/> | | tri “y pets 


4. Proves to be extremely weather 


proof hd ignmed weather i 
ect f sciver * effect 
wg made of ALCOA A 
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DRAINETTE 


—— 


OEPEROABLE GUARDIAN 
of voum crtiia® 


Compare these features... 


@ Nothing in sump except suction pipe and 
float 


@ Strainer easy to clean 
@ Pump and motor always accessible 


@® Self-priming— unloaded motor starts 
mean longer life 


@ Bronze-fitted construction 
@ Capacities up to 2000 GPH 


Adaptable for smal! diameter pits 


You get MORE with... 





| 


t 


, 


‘ 


MAKE YOURSELF 
ARAFT OF 
PROFITS — 





— oe 
















i 









f 


oOmes Spring comes tlooded cellars comes ada tlood tide of 


cellar drainer sales And every cloudburst will nave a silver lining 


GOULDS DRAINETTE 


( ompletel y 


for you if you stock and display the new 


it's the foolproof cellar draine: greatly improved 


dependable packed with important GOULDS exclusives for sell 


out success 


THIS POWERFUL DRAINETTE has the capa ity ie handle any cellar 


water problem from a dribble to a deluge yp to 2000 GPH' 
New self-priming design permits unloaded motor starts means 
ionger motor lite. It's easier to install, too pump and motor are 


out of the sump away trom silt and dirt! 


SEE YOUR GOULDS DISTRIBUTOR 
ETTES now be 


drainers 


your stock of DRAIN 


ready tor the heavy Spring de: .and for cellar 


order 


Call him now or write us tor details 


GOULDS PUMPS, INC., Dept. HA-26, SENECA FALLS, NEW YORK 





WATER SYSTEMS 


Since [848 _ 


FOR EVERY FARM AND HOME NEED 
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Order KILLER KANE’ now! 


The HOTTEST dandelion and weed killer on 
the market is headed for its BIGGEST year! 


Biggest national and local ad campaign 
in KILLER KANE history! 


Kick-off starts with color ads in BETTER HOMES & 
GARDENS. Backing this up—a consistent, hard-hitting 
newspaper and radio spot campaign in dozens of different 


markets. Better have plenty of KILLER KANE on hand. 









S woods wh a COUR? 


\y 
. # 


ah Oey tes Tp ee OS See 





Ase 


KILLER KANE has tremendous acceptance... 
more than one million sold to date! 
KILLER KANE is a product you can sell confidently and 


profitably. It’s been endorsed by hundreds of dealers and 
thousands of homeowners. Yet the surface has hardly 
been scratched. The demand gets bigger year after year. 


KILLER KANE sells itself... doesn’t take 
your time or big display space! 


Many dealers report the only time they spend on KILLER 
KANE is ringing up the sale. ‘The eye-catching display at 
right does the rest. Floor or counter space used only 
6" x 26". KILLER KANE sells for only $1.98; 
KARTRIDGES (12) —59¢. 


Tee 
¢ 





Make more money from big repeat sales | OTHER DONALDSON MONEY MAKERS FOR '56 


on KARTRIDGES all summer long! =| gncxer — eins onmine | SDRAVER | 


cycle ont | 
7 
wae Every customer who buys Aa eran —Lieesanttone. KANE | 


ewes ee 





can © atin ar kane oh MUFFLER tee! resis! 
KILLER KANE usually les potent hs NOW ONLY 










buys from two to three re , wer 
placement KARTRIDGE —— $2.95 complet on a i 
packs. Return trips to your | } New low retail 
store give you a chance to -f-— = 1 | : | 
sell other items, too. Im FOGGING ATTACHMENT | ; 
proved, effervescent 2, 4-D ) . | 
KARTRIDGES mix them- ' 
ne selves instantly like Alka 7: ts of plant 
—) Seltzer. Have exclusive sales . 
feature—a dye marker that 











shows people where they’ ve 
sprayed, 


PHONE YOUR JOBBER ABOUT: 


—The big new name in Garden and Hardware Store Sales 





All new for '56 
if q 

MULTI-“- 
TOOL | = 
= - 

















£66 Veiham Houlevard 
: ‘ 


* ot. Pau 4 Ainnesota 
» n Can 


Sterling ' jJustries, foronto 
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Whos handling 


public relations for you 
behind the Iron Curtain? | 


| 
; ee og ene Bp " a « 


It’s not an easy assignment —or the kind you I] find many 





- 
: 
' 
’ 





people volunteering for. 


tut there is an inportant “public relations job to be done 
behind the lron Curtain —for vou tor America tor the 


whole concept of freedom, free enterprise and individual 





rights. This job is an opportunity and a challenge as well as 





‘| a serious responsibility for American business. Fortunately 
with your help, there is an agency that can do the job 
Crusade for Freedom, which supports Radio Free Europe 
and Free Europe Press. 
Both these powerful, privately operated organizations 
' continually challenge the barrage of Communist misstate 
74 . 
, ments and talse truths. Using saturation radio broadcasts 
-— ~ 
— and mass newspaper drops from message balloons, Radio | 
, "= = ' ) 
ree Europe and Free Europe Press are constantly on 
the olfensive against the Red Campaign to annihilate i 
right, reason and national pride. 
Continued and heated Communist protests testify to 


the tremendous ( ita tiveness ol Radio ree hurope . 

and Free Europe Press. Support freely given by tree , 
American business and private citizens will increase " 

this eflectiveness and the s« ope of thei operations 


A contribution now is perhaps the best investment 


you can make towards a peacetul, prosperous world, 


Give generously. It's your future! 


Check list for business executives 
in the Crusade for Freedom 
: 










Order display material for your company bulletin board 






Pian a paycheck stuffer to fully acquaint your employees 
with the importance of the Crusade for Freedom. 


Pian to conduct on in-company solicitation. 


Match employee funds with your Truth Dollars 


and information write CRUSADE FOR FREEDOM, i, 345 






East 46th St., N. Y. C. 17. 
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Repeats and repeats .. 


Kdges lawns permanently 
ming. (cuts lawn work 


. because the average 
customer buys 8 packages 


eliminates 
if} half Stop 


era 


grasses from spreading into cultivated areas. ( 


around tres hrub 
hedges and driveway 
for look 

No See Cra 


vanized teel that ta 


sections two feat long ny 
length 


gether to mMmAKe imiy 


corners or at right invic 


Advertised retail—40-ft. package $4.98 











3-color mailable 
package contains 40 
feet. 5 packages to a master 
carton 


KREELOR S 






sarrie! 
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flower beds 
(,ives lawn 


is made of corrugated, gal 
to-handle 
four inches dee p lock to 
around 


i life time 


fend 


TEEL 








along 


sily 


16, 1956 


trim 


kind 


fences 
that well-cared 












Leading national home and garden con- 
sumer publications will carry large 2-coler 
advertisements season, guaranteeing 


consumer demand for NO-SEE products. 





ROOT FENCE 


12 inches deep 












TT) COmimigori 
OWrniers : 
tars shrub, hedge and vine roots from robbing 
flower beds of morsture and plant food lmpene 
trable steel Larner 12 inches deep allows flowers to 
flourish close to shrub backgrounds. Makes the dif 
ference between traggly puny flowers and well 
nourished, prize-winning blooms! 

NO-SEE Koot Fence is made of special hot 
dipped galvanized tee! corrugated to permit zx 
pansion and contraction as the soil freezes and 
thaws. Last a lifetime. kia 
two feet long by 12 inches deep lock together with 
special twist clips to make length needed 


to-handle sections 


Advertised retail... . . ““ictlem (son) $19.95 


fivid of section BV) 





SELF-SERVE DISPLAY 


Remove top wood member from box and it 
makes self-serve display Brilliant 4-color 


pane! tells sales story 









LOCATED AT THE FRONT OF THE STORE, this National Check-Out Sys 
tem speeds the handling of all types of transactions 


WHEN THIS HARDWARE STORE INGTALLED A NATIONAL CHECK-OUT SYSTEM, 
and changed to ‘‘Quick Service" with merchandise on open display 


sales increased and customer service improved 


“Our ational Check-Out System 


saves us*°2,000 a year... 
pays for itself every 11 months!” 


Black Brothers Hardware, Galesburg. III. 


“Changing to 
‘Quick Service,’ 
open displays 
and a modern 
National! 
Check-Out 
System in our 
ctr ware 
Store has 
proved to be 
one of the best 
decisions we 
ever made,” 
write the owners of this up-to-date 
Illinois store. 

“Our National Check-Out System 
provides us with up-to-the-minute 
sales information, and saves us over 


Rebt. W. & iehn OD. Black, 
owners of Black Broth- 
ers Hardware 


20 hours weekly in balancing cash 
and bookkeeping. 


“Customer self-selection of mer- 
chandise has also increased our sales. 
We now give faster, more accurate 
service to our customers. The item- 
ized receipts provided by our Na- 
tional have stopped mistakes and in- 
creased good-will for our way of 
doing business 


“Considering all these benefits, we 
are saving over $2000 a year with our 
National System. We feel that this is 
an excellent return on our investment 
and highly recommend a National 
Check-Out System for any hardware 
store.”’ 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


977 OFFICES IN 94 COUNTRIES 


76 


What could a National Check-Out 
System do for your hardware opera- 
tion? A National System will soon 
pay for itself out of the money it 
saves, often in less than a year, then 
continue to return the savings as an 
annual extra profit. Call the man who 
can show you how, your nearby Na- 
tional representative. His number is 
in the yellow pages of your phone 
book. 


*TRADE MARK EG VY SB PAT OFF 


CASH REGISTERS « ADDING MACHINES 
ACCOUNTING MACHINES 
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Reach 
new sales 


records 
with 


LUSLU w 


stools! 


@ A balanced assortment of Cosco models 
...to suit the needs and tastes of every 





customer. That’s your key to expanded stool 
sales and profits! Now, more than ever, Cosco 





is the Jeadership line . . . out-advertising, 
out-promoting and out-selling all competitors 
put together. And now, more than ever, Cosco 
is the quality line... with chromium-plated 


tubular steel legs on even the lowest-priced 
MODEL 4-M 
STEP STOOL 
Retail list price 


models! Order a complete assortment now! 

You'll discover, as thousands of enthusiastic 

dealers already have, that “‘Cosco sells quality 
. and quality sells Cosco!”’ 

HAMILTON MANUFACTURING CORPORATION « COLUMBUS, INDIANA 








New Co-op Ad Plan! Now COSCO will pay half of your 
local COSCO newspaper advertising bill, up to 600 
lines a month. Write today for full details! 








Go ahead! Feature 


LOSCE. 





} 





ie aida 
Hi ff | \ The Leadership 
= 1 \ 
5 ae ae oe Line of Metal 


4-A Step 3-G Kitchen 5-D Bath 3-H Counter 2-B Kitchen Household Za tailhitia tb 


Stool Stool Stool Stool Stool 
96.95" $10.95° $4.95° $14.95° $5.45° 
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This folder can double 
your fence business this spring! 


We think vou'll agree that most homeowners would like 
to have a fence around their property. Especially those 
with children and/or pets. We think you will also agree 
that the reason many of them have held of] buying fence 
is thewr fe ar oj high installation costs 


Well, Cyclone has come up with a simple little sales 
tool which completely knocks that argument into a cocked 
hat. It's the handy little pocket-size folder pictured above 
And it is available in quantity for free distribution to the 
prospective customers of stores carrying Cyclone “Red 
‘lag Lawn kence and Gates 

With this illustrated folder as his guide, anybody can 
easily erect his Cyclone Lawn Fence himself. And the 
money your customer saves on installation may be just 
what he needs to buy those other home needs from 
you. Yes, were sure that if you use this tree erection 
folder properly—if you get it into the hands of enough 
homeowners, you just cant help but sell twice as much 
fencing. Why not give it a try this spring? 


CYCLONE WOVEN LAWN FENCE i158 firmly and uniformly woven 
Curved picket tops are even and symmetrical. kinds are locked 
securely into two top cables. Vicket spacing is uniform. The ex 
tra deep crimp of the picket wires forms a lock for the cables 
Horizontal cable wires are 2-ply twisted with a triple twist 
between pickets. The cable twist is reversed on the pickets in 
stead of between them, forming a lock on the pickets 




















CYCLONE WELDED LAWN FENCE. I’very wire is held firmly in 
place by a strong weld at every joint. All wires are straight and 
true, held that way by the clean, firm welds. Welding is done 
neatly, without burnt wires. Arches in picket tops are uniform: 
spacing between wires is uniform. Horizontal cable wires are 
deeply crimped, giving the fence added stability. All wires are 
heavily galvanized steel, A very rigid enclosure for level property 


ORDER NOW! (‘yclone Lawn Fence is available in both 


woven and welded, and in single and double-loop styles in 
heights of 46, 42 and 4% inches. And there's a complete line of 







mat hing yates, as we ll as Flower Hed Horder and lrellis Just 
call vour CC vclone jobber And be sure to tell him how many ot 


the erection folders you expect to distribute in your community 


a quality product that makes friends for your store! 


CYCLONE FENCE DEPARTMENT, AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS « SALES OFFICES COAST.TO-COAST + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS CYCLONE -ged 7097" 
HARDWARE PRODUCTS 


sates 

snets G 

sat Ct wi , catcr ALL Or ide 7 hie FE ised i a 
Ayamiet a 98 Soper" Woven oF 
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es scueenin® 
: . alow ras Ot 


— > >. - 
satin ehh 
Nae eee oe 
‘Saw as \s 
*thus TL ‘eee 
kenge sh 6S 
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HERE’S A BRAND NEW MARKET 
FOR A FAMILIAR PRODUCT “HOW-TO-DO”" 


ROPE PROJECTS IN 
PICTURE FORM 




































ng it 


LEISURE TIME == 
PROJECTS 


WITH 


PURITAN CORD 


Every « é stomers 18 interested in the do-it-yoursel! 








Craze Lei ure Tim Pr, ect olders attract portsmen house 

childre: motorist ebiloniis ind bseathlaastes to narne 
ust a few. You sell more cord. clothesline and rope and 
Puritan pays all costs. As the leader in the field of cordag 


tc Ate glad to ext nd to vou this iree Con eration 


A SUPPLY OF THESE PAMPHLETS FREE TO YOU! 





Ws MA 10 00.,, rovestt? 
plus eye-catching hang-up or set-on-counter display! Re. | 

LEISURE TIME PROJECTS 
NOTHING TO BUY! PURITAN Comp 
NO DEAL TO PAY FOR! 2 





ABSOLUTELY FREE! 
YOU PAY NOTHING! LOOK AT 
PURITAN PAYS ALL COSTS! THESE TITLES! 
WORKSHOP WISDOM 
STAIR RAIL LACING 
SPRING CLEANING 

* CHILDREN’S GAMES 
* CAMPING COMPANION 
* PLAYTIME EQUIPMENT 







pret 





a * tacy 








REE ee ea eR a ak ; 
| puritan co:cdage | 
| 

FREE! | iInCORPORATEDO | 

/ _ RUSHED TO YOU AT ONCE! 1205 East Washington St., Dept. HA, Louisville, Ky 
: HURRY! Rush my free display and Leisure Time Project folders at 7 

| nce. | am not obligated to buy anything 

COLORFUL COUNTER OR HANG-UP | | 

DISPLAY plus HUNDREDS OF COLORFUL — | 

LEISURE TIME PROJECT FOLDERS. ; FR | 

SEND NOW! SELL MORE ROPE ! | aes . 
| a | 
ciTy ZONE STATE | 
Oa, a ae J 
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You'll SELL MORE 
PROFIT MORE 


byislo-mals 
AMERICA’S FASTEST-SELLING STOVE MAT! 


\ 





Ma he stems a, 


© Guaranteed by © 
Good Housekeeping 


% 
"45 sevrennd a 


@ Sturdy, modern floor 
displayer. Takes little 
space—mokes many 
‘impulse’ sales 





@ Mat Illustrated 
$5.1 


Stainless Steel Queen 





There's nothing like 


volume to make profits 














grow ... and Aristo-mats give you real 
volume. Powerful national advertising 
and attention-getting publicity make 


Aristo-mat one ot today's [Op sellers. 


Offering ideal protection for stove 
tops, table tops, and grease-catching 
wall surfaces, they're a natural for 


your kitchen conscious Customer. 














Practical is the word for 
Aristo-mats. And profitable is the 


word for dealers carrying them. 





















These unmatched features mean 


EXTRA SALES, EXTRA PROFITS for 
you! @ Sell Aristo-mats and you sell the finest! 










@ Patented, safety ring, 
Kant-Kut-Korners. Perfect 
also for hanging mats 

ot wall protectors 





@ Asbestos-cushion 
backing to withstand 
up to 350° heat 


: oe, 
Visto mul C Op UN 
@ Patented, | 


A division of PHOENIX TABLE MAT CO ( 
Rigid edge 
construction for double strength. 17} ist Ee 7 5th Street . Chicago 49, il. 


Prevents warping 





ARISTO-MAT'S TRIPLE FEATURES 
WILL MAKE PLENTY OF SALES FOR YOU! 
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New, redesigned stock tor the Savage 








STOCK — te tstest setting : 
DISPLAY 
SELL ee dts 





'#eogeare 


SAVAGE + STEVENG + FOX FIREARMG 


AVAG ARM kTIO? 
iIOn ¢ CHI ; FALLS, MA 
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“KANGAROO POUCH” 
PACKAGED | jm 


FOR 


4 ” ‘ : i | 
FASTER ae es | 
S A i. E S FITTINGS DISPENSER 
¢ Clean, Visible Stock or panel with’ 
* Fast Dispensing Bags Plast Fitting 
* Self-Service Stock Display 


Corrya7/esé Live 
ln (Utininiim Soace/ 


brom the famous makers of Dur-X\ Plastic P po 
now Comes at omple te line of DL R-X Leal proot 
Plastic Fittings in see-thru “kangaroo pouc! 
bays ior easy mere hand iriv You enyoy \ 
stock control easy one-at-a-time disp nsing 


> 4 display merchandising space iving 
AT NO EXTRA COST! FREE Display-Dispenser 
Panel with deal! 


¢ 
White for special basi stock deals Oli 
Dl R-~X Plasti Pipe ." bittings 
Tsoi 
FRANKLIN . 


have Mou ‘ 
C 
RC FRANKLIN PLASTICS, INC, 
\f FRANKLIN, PENNSYLVANIA 


TT Manufacturing Since 1932 


PIPE & FITTINGS sete oanea tm 
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Lightweight and flexible, 
it can be cut with a hand saw, 
and requires no threading 





htt One of the biggest ad- 
'\ vantages pipe made of 
Tenite Polyethylene otf- 


fers your customers is its 








ease of installation. 





Even non-professionals 
can do a fast, workman 
like job with this pipe 

































duit Here's why: 

Since you can stock it in rolls, and 

customers can buy any length they 

; want, the need for couplings is almost 

eliminated. When attaching the pipe 

to sprinkler heads, faucets, and other 

parts, simple compression fittings do 

hecause the trick ...no threading is needed 











What's more. your customers can cut 





pipe made of Tenite Polyethylene to 





even non-professionals 


any desired length by using an ordi 
nary hand saw, (Your clerks can, too, 











speeding service.) Because the pipe is 


find it easy 





so light, it's easy to carry. And its 
flexibility permits it to be bent around 
obstacles easily. 











to install 








With all these advantages, you'll 





sell plenty of this versatile pipe for 





irrigation and sprinkling systems as 





well as for lines conducting drinking 





water. It's available under the trade 





ew VEE ~~ As. 
marks of leading manufacturers. For 





their names, as well as additional in 





formation about pipe made of Tenite 





Polyethylene, mail the « oupon below. 


TENITE 


POLYETHYLENE 


an Eastman plastic 
















— — ee Err Orrell rll lc ll le er | a | ae 


EASTMAN CHEMICAL PRODUCTS. INC , suns dg ory of Eastman & ion ¢ ympany 
KINGSPORT, TENNESSEE 


Please send mea tliat of manutfac furers of pipe of lenite P ) yetl yiene 


as wellas additional information about this product 


Nome 


f ompoany 


Address 


City lone viate 


























ACME ODORLESS ALKYD 
FLAT ENAMEL 


Velvetlike, flat matte finish 


THEY'RE ODORLESS, SCRUBBABLE, 
AND PERFECTLY COLOR MATCHED! 











© NEW ACME 
biel COLOR 
SELECTOR 


exciting! Builds sales' A 




















whole color planning de 





partment in just 10 x 20 











inches. Hang it on the wall 





or display it on the counter 








Im ludes separate panel for 








each part of the Acme line, 








showing all standard colors 





plus intermixes. It’s a silent 








salesman — sells Acme Qual 








ity Paints to customers 








even when they're alone 











Shows how to combine 








colors in perfect harmony! 


























ASK YOUR ACME JOBBER, OR WRITE TO 


ACME QUALITY PAINTS, INC., DETROIT 11, MICHIGAN 


Makers of Acme Quality Paints, Spee-D-Dry, Fashion Right, Super Kem-Tone, Kem-Glo, Kem Tinting Colors, and Insecticides 


Tg ACME ©. 
QUALITY 7 


sTammes $ 
Vanish 


ACME ODORLESS ALKYD 


SEMI-GLOSS 


Soft like satin—a subdued gloss 


HEY RE easier to sell because they go on 80 easily 
and because they’re by Acme, a name that 
means super quality to your paint buyers. 


Walls, ceilings and woodwork can be painted with 
either the Odorless Alkyd Flat Enamel or the 
Odorless Alkyd Semi-Gloss. Or the two can be 
combined in any room-—because colors are 
perfectly matched. 


e Easy to apply—brush or roller. No laps, 
streaks or brush marks. 


e Seals, primes and finishes most surfaces in one 
coat. Goes on beautifully over plaster, wall 
board, brick, cement, plasterboard, previously 
painted walls —-even over wallpaper. 


e ‘len standard, matching decorator colors in 
Odorless Alkyd Flat Enamel and Odorless 
Alkyd Semi-Gloss plus nonyellowing white. 

72 matching additional colors with Acme’s new 

Color Selector. Just add Acme Tinting Colors to 

Acme Odorlesas Alkyd Flat Enamel or Acme Odor. 

less Alkyd Semi-Gloss 
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HELP YOURSELF (fo 


TO SUBSTANTIAL PROFITS 1-50 GUM TACKER 


WITH THIS FAST SELLING pce. 32.0 


INDUSTRIAL and DO-IT-YOURSELF 
STAPLING TOOL! 






















* 








AS ADVERTISED IN 


lhe Saturday F vening 


POST 


APRIL 14TH ISSUE 


The need for this modern nailing method is urgent today! 


SPECIAL! FOR HARDWARE WEEK ONLY! ARROW GUN TACKERS cut nailing costs by as much as 


70% tor insulating, roofing, ceiling tile and many other 


F ie EF T E 1 uses in industry, building and do-it-yourself. 


REPEAT STAPLE BUSINESS! 








Your profits only begin with the sale of an Arrow Tacker! 
Packed with each T-50 Gun Tock , 
REED ay oer They grow and grow as customers come back time and 


PLUS & & (FREE on request) 


* 1 Display Rack 
* 200 Envelope Stuffers 


again for staple refills. Remember! Gun tackers constantly 


use staples, like hammers use nails. 


ACT NOW! 


ORDER FROM 
YOUR JOBBER NOW! 


Have Jobber send 
us your reqvues! 
for Disploy Rack — 
Envelope Stuffers 
We will ship 
direct. 


ARROW FASTENER COMPANY, (NC. 


ONE JUNIUS STREET, BROOKLYN 12, NY 
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BERGER SERVICE 
TRANSIT LEVEL 
Complete with tripod 
carrying case, plumb bob 
and instruction manual, 


$89.75 retail 




































































6 





NOW... you can sell them 
BERGER Service Transit-Levels 
and Duplex Tiltin 









d ’ . ; Pi 


These Berger instruments now being 
sold direct to hardware retailers 


Why let your customers go elsewhere to buy the surveying 
instruments they need for the same jobs 
tools. KE: very time they do, you've lost an easy-to-make sale. 
Now You Can yet this business, too! Because now Berger 
is adding hardware stores to its nation-wide chain of dealers. 

The Berger Service Transit-Level and the Duplex Tilting 
Level are moderately priced for quick, profitable turnover— 
help sell related building items, too. And they’re quality 
instruments that carry the prestige of the maker of some 


you sell them other 


of the world’s costliest precision surveying instruments. 
Get these Berger Instruments on your counter—and invite 
sales you've never had before, Many hardware retailers 
are doing it—stocking a few to start with—and invariably 
more soon after—as they're quickly sold, Write today. 


Berger utility leveling rod 


A three-section, solid maple Leveling 
Rod, 8-8" White face, red 
and black numerals. Can be used in two 
sections for heights up to 5’-9” 


extended. 


. Gradu 
ated to read to feet, inches, and eighths 
of an inch with vernier on the target 
graduated to read to 1/64 of an inch. 
Equipped with a cast oval target with 
enameled red and white face, tension 
vib and adjustment screw. Retail $14.75 


g Levels 











Builders, carpenters, caretakers, farmers, maintenance 
men, landscapers and do-it-yourselfers—the same cus- 
tomers who buy your hammers, power saws and so many 
other tools—are all “naturals” for these instruments. 
Because the Berger Service Transit-Level is a “must” in 
aligning foundations, brickwork, retaining walls and 
fences—leveling floors and sidewalks—setting batter 
boards—laying out driveways, parking lots—and many 
other day to day building jobs. Thousands are in use. 

And the Berger Duplex Tilting Level with its precision 
optical system is the new low-cost answer in solving 
leveling problems on small buildings, farms, drainage 
ditches, masonry and similar projects. 


oo 





q 


So 
ae 
Pee e, w " 
-~ Pad 


Low cost Duplex tilting level 
retails for only $59.50 


Nothing like it on the market at anywhere near the 
price. Has accurate optical system in 10-power tele- 
scope which views image right side up. In addition 





to its use asa level, instrument has a 95 degree tilt ing 
action for vertical alignment—an important feature 
normally found only on higher priced instruments. 
You'll sell it to scores of customers who never dreamed 
they could afford to own one. Complete with stiff-leg 
white ash tripod, plumb bob, hardwood carrying case 
and instruction book. 

C.L. BERGER & SONS, INC., 


55 Williams St.. Boston 19 


~«-@ BERGER 


ENGINEERING AND SURVEYING INSTRUMENTS... SINCE 1871 
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(OLAND 


N PROFITS FOR YOU 


Only Midland offers all the sales ammunition you need to 
compete for your prospects’ dollars against other products 
and services. And Midland backs you up with aggressive 
magazine and newspaper advertising. Get the facts on exclu- 
sive franchise. Use coupon! 





IN FINANCING FOR 
YOUR CUSTOMERS 


iN Midland’s new Time Payment Plan gives your 

; customers vp to 24 months to poy with as 

‘I little as 10% down. You make your own 

credit decisions, extend immediate credit, 
make “time” sales almost as quickly as cash 
sales. Learn details . . . use coupon! 


-- IN TILLERS FOR WIDEST SALES 
Midland offers your customers widest tiller selection in 
America to meet every need .. . these 5 models, 4 of which 
are self-propelled. The 4 units mount weed cutters, rotary 
and reel-type lawn mowers, cultivators, disc harrows, etc. for 
ao “* c.. 


multi-purpose utility. Get the facts. Use coupon! 
¥ 


“ay ~ 
, 





. IN FEATURES 
FOR EASIEST 
SELLING ment Plan and all models and attachments 


. ... And Midland offers your customers THE MIDLAND CO. DEPT. 22 
features like these: 


©* 2%, hp Rotary Tiller with end-drive .. . no 
untilled center strip . . . many other features. 





Send dealer information ori ‘Time Pay 





South Milwaukee, Wisconsin 


NAME 
® Self-propelled units with gearshift transmis- 
sion and auto-type differential plus reach- evesst 
easy controls for operating convenience. : 
Learn details... use coupon! ciry ZONE STATE 
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...the BIG PROFIT-builder for 56! 


€ GLORION’s power-packed sales punch starts early 
. to plant the amazing GLORION story before the thaw 


. and give you a longer more profitable GLORION-selling 
season! 


% Yes, GLORION's concentrated advertising, right in your 


local area, builds profits for you. Big-space, dynamic, 
impossible-to-ignore advertising .. . tells them. . 


them ... and sends those customers to YOU! 


THE COMPLETE FERTILIZER, SOIL BUILDER and CONDITIONER 


j ' You remember GLORION's ads last Fall . . . how sales 
vid! aia sprouted skyward like old Jack's beanstalk. They'll go 


even higher in ‘56. Don't let these profits slip by YOU... 
don't let the demand for GLORION outstrip your supply. 


. pre-sells 


SRSA 


1 
\i 


> 
;* 


oe ‘See 


onrs = 


WATCH FOR ANNOUNCEMENT OF Order now ... order enough! Grow with GLORION 


— the complete soil builder and conditioner that is ‘‘good 
BIG GLORION AD CAMPAIGN for everything that grows good for growing everything.’ 
BREAKING SOON! 


oe Ege a Se - Wt DISTRIBUTING CORP. 
Great Neck, New York. ’ 


| JIA Cutter Mill Road, Great Neck, N. Y. 
|) Please send full details on ‘‘GLORION."’ 


GReat Neck 2-4620 
| ) Maeve @ representative call on us. 


NAME | Distributors of Glorion in the Northeast 
ADDRESS 3 A 


ony eae 4 MAIL COUPON FOR FULL DETAILS 

















(Burnett maintains convenient warehouses throughout the Northeast to assure you prompt deliveries! 


HARDWARE AGE, FEBRLARY 16, 1956 
























































COOPERATE WITH THE U.S. COAST GUARD 
sell only U.S. Coast Guard approved life saving equipment 


eu Cha i ee ee ee a ee a a 
advantage. Cooperating with the Coast Guard is just as important. 
You can do your part by selling only U.S. Coast Guard approved life 
saving equipment. 

Cee al i i ee ee ell) 
filled life preserver vest, specify RED HEAD. To give you a short but 
Sl el ee a tu le a ee eB 
leatherette and unbacked plastic. Ali of the RED HEAD Marine Line 
items are U.S.C.G. approved. 


Write for full color catalog of RED HEAD vests and cushions 


>= | = 
+N Se | 


4300 BELMONT AVENUE, CHICAGO 41, ILLINOIS 








| FeN + 3 LINES == DEALER PROFIT 


' 















lhe most experienced lay 
Since 1889 
equals profit { 


lity 


the world (} r) mows rms: ’ 


ince 1917) 


land mowers 
lir er f vers PpOWe@! Mower: 
i > lawn Mowers : 


( 
the 


AU! 3 TT) ] >t 4 

1000 le k Or you - : 
‘ : | 

‘OOKS and qu: construction j 

‘mn a *j : og 

re al pleasure to demon: ty ate 


SCT Vice 


vious on FéN ; 


and sel] Al d % : 
record Virtually insures id they Stay sold! F&N’: 


Yes. y @ ¢ Id you against co; tly ¢ all ba K 
» WE COUId sive you |} ) | ware 
lundreds of re: 
F&N is) ©) reasons wi . ; ' 
ov, but OUT produc ts Speak for ti | ” " oak profit in Nand! os 
‘ ‘ le-MNnsel ‘ Al - 


mower for e ves. There is a ty 


veryone _ - ' pe and . Fan 
Cwe nty profitable reasons why) ‘ll Pn 
; Yy you want te i! | 



















. a cen Ati, . ee a a 


ROTARY REEL-TYPE HAND 
| POWER MOWERS POWER MOWERS MOWERS 


: All featuring F&N’s safety Each one designed for satis- Headed by the peerless “Alum- : 
: engineered cutter housing and faction-giving, dependable alite” with special performers 





: floating tubular steel handles. operation. The “24”, “21”, “18” like the “Bent Grass Special” 

| One 20-inch and two 18-inch Deluxe, and “18” are the finest and “Ace Edger-Trimmer”. 

: models. reel-type power mowers made. Nine models feature F&N’s | 
patented self-adjusting ball 


bearings. ; 
: \. FaN LAWN MOWER COMPANY 


N\S Richmond, Indiana 
‘\° Hand Mowers Since 1889—Power Mowers Since 1917 
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DON’T LOSE... 


TEXCEL 


&; 25 















TEXCEL 


CEL: OPwane tane 
a 


TEXCEL 





...Sales and profits. 
Feature the complete Permacel line. 





Peamacet Tare corrorartion...a — 



























Regular $396 Value 
Special IRHA price 


Only $327 


Your customers won't 





pass this “buy”! 


Ihey get one Universal 
Pint Vacuum Bottle at 
regular $1.98 price 

its twin for only $1.29 





And they ll love those 
“Shur-Grip’ corrugated 
metal cases—elec 
tronically tested fillers 
and shock absorber 


construction 


Houles with colortul 
bands. Box has IRHA 
label showing big 69¢ 
saving. Call yous 

lL niversal distributor 


V4 


There's real Jack in the Box for you with 
these UNIVERSAL Hardware Week Specials 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 


Regular $425 Value 
Special IRHA price 


Only $329 


ise 





his famous Landers 


Food ( hopper sells 





itself with a big 





’ 
YO Saving 


( omplete with the 


Same time honored, 


a time-saving teatures 
Cassy tao ¢ leat . selt 
7 “ ' } sharpening cutters, 
-, extra long handle that 
« cuts more food with 
L a ay | every turn and a 
, generously tioned cast 
iron body that prevents 
J t rust and assures 
aia Sanitation 
-~ 
. 
: Packaged one to a box 
a 
ei . hearing colortul 


lL niversal distributor 


Le ) IRHA label. See your 
a 
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Here are the 1956 Fairbanks-Morse power mowers 


Their sparkling beauty, construction features, established 
reputation for years of dependable service and the Fairbanks- 
Morse guarantee of quality will help you make 1956 your best 
year for mower sales. Get detailed facts about them now! 


21° manvyal rotary 


24” riding mower 


18” self-propelled reel type 


20° self-propelled rotary 










18 electric manval 


” : ‘ 
riding mower 


You'll be batting .350 with a deal 
that offers you these advantages: 


8 Ultramodern Power Mowers 
—riding models, self-propelled 
models, manuals, rotaries and 
reels—gasoline engine or elec- 
tric power. There’s an F-M mower 
for every size lawn-—city lot or 
suburban acres. 


Discounts—liberal. The more 
you sell the more you make. 


Prices that help you meet and 
beat competition in the popular 
brackets. 


Plus national advertising in color. . 


mail this coupon now! 


@ FAIRBANKS-MORSE 


aname worth remembering when you want the best 


Quality—the best in all price 
ranges. 


Cooperative Local Advertising 
Program—newspapers, radio, 
T-V. 


New Point of Purchase Sales 
Helps—handle tags, etc. 


Spring Dating Payment Privi- 
leges— Order Now—Pay in 
Spring. 





MOWERS © WATER SYSTEMS «¢ 


PUMPS « MOTORS © SCALES © DIESEL LOCOMOTIVES AND ENGINES 
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New Sales Catalog 

New Direct Mail Pieces 

New Display Easels 

New Envelope Enclosures 
New Newspaper Ad Mats 

The Name Fairbanks-Morse — 


it has meant top quality to Amer- 
icans for more than 125 vears. 


. in The Saturday Evening Post, Sunset Magazine and Progressive Farmer 


rr 
j Pairbanks, Morse & Co., Dealer Division, Vept. HA-216 
| 600 S. Mu higan Ave . ( hicago 5. Illinois 
| Gentlemen: | am interested in your Spring Dating Program 
for 1956. Ask your saleaman to call soon 
| Your name 
| Firm name 
Address 
GENERATING SETS «© MAGNETOS | 
City State 


9% 
















































































AMERICAN 


has the complete line for the 
Package and Home-Workshop Trade 


A full line of packaged items in steel and brass is yours to draw on from 


= 


; 


AMERICAN 
sc REWw 


MP aN Y 


riecreo 


‘ HEAD TYPE “A 


ey mera. sceews 


tated 


- 
v 
Vv 
ry 
ed : 
" : 
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wn 


+ AMERICAN © 
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¥ 
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SCcCREw 









American, to keep your shelves filled for the package and home-workshop 


trade. New ly 


added to American's gross-box line-up is the aluminum 


package of wood screws, machine screws and tapping screws, inthe most 


popular sizes. 

And these, together with Amer- 
ican’s fast-moving 4-jar assort- 
ments of cad-plated wood screws, 
sheet metal and 


screws stove 


bolts, profit-picture 


give 
that will brighten your books be- 


W rite 


y< uu a 


ginning right now, for 


American's Package Deal today. 


a 
: ° / la 


Z 2 
( mp) 


Preyer eT rr: 
ba pp” 
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COMPANY 


- WILLIMANTIC 


Main Office & Plant 


Office A Pian? Norr 


Office & Ware 
Otfice Det 





vv 


vte 


AC} . 


nei 


stown, Poa 


Chie g¢ 
, Mw chigan 


CONNECTICUT 


’ mn 


Ay 
ey 


Cath 
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|PEST CONTROL CENTER| 
‘ROOT- LOWELL 


— yrs 



































No. 14A Merchandiser 


14A MERCHANDISER 


Includes Your Entire Sprayer and Duster Needs 


» 5 DOZEN HAND SPRAYERS sprayer parts for customer “re- 


» 1% DOZEN HAND DUSTERS =A Yoursell use 
» 1 SLIDE SPRAYER » MERCHANDISER DISPLAY 


» FREE MERCHANDISING KIT 
§ COMPRESSED AIR including window spots, store 


SPRAYERS identification decal, insecticide 
» PARTS DISPENSER guide, NSDA Sprayer & Duster 
with 12 hits of compressed air Manual and newspaper ad mals 


Dealer cost *9778 
(slightly higher in western states) 


HARDWARE AGE. FEBRLARY 16, 1956 















MAKES 4 SQ. FT. 


REALLY PAY OFF... 


Root-Lowell’s 
New Pest Control Center 


» Industry's Finest Sprayer and Duster 
“Point-of-Sale'’ Merchandiser 





» Attractively Displays All Sprayers 
and Dusters Now in Demand 


Here is tl hig-profit, fast r way t 

prayer ind «a r in A Sy (your 

ml i dozen different sprayer ind dusters in ga 

color provide magnet for quick imy 

has real ile cn} renal eve ippeal buiid tore 
trath increase ile of related iten You ll sell more 
prayers and dusters than ever before because custome! 
CAM QUuICKIY elect the right one for their need And 
you can fill their orders immediately trom stoct an 
colortul display come to you completes issembied i 
included mneht in KRoot-Lowel!] bei prayvel ind duster 
Merchandiser that vive Jou a complet inti } | 
il popular sprayer ind duster ior a minimum 
investment Valuable Hit of elin iid bso in luded 

to promote maximum ile and profit 

MODEL 30A 


Deluxe Merchandiser 


A double MAerchand ee designed 
, ‘ 
as a complete, deluxe sprayer 
and duster display prvi’ parti 
jlarly for those garden supply 
stores who wish to realy be 
leader . if pest « mtrol equipn er? 
Displays 3U ditterent ‘prayer 


and duster products 





Root-Lowell sprayers and dusters nationally 
advertised in Saturday Evening Post and 
Better Homes & Gardens. 








a ee a ee —— 
i 
~+~F ROOT-LOWELL CORPORATION 
Dept. 3-A 
Ww/ © | 445 N. Lake Shore Drive , 
OWELL Chicago, Illinois : 
: 
Please send me details about your big profit-mak- | 
ing Sprayer and Duster Merchandiser package. | 
i 
NAME 
ADDRESS 
ciry ZONE STATE 
eet ee ee a ee 7 















MAKE MORE MONEY 
ON THIS SURE-FIRE” 

FREE GOODS 
4a 


u cant miss! Demand 









. (J Ei ev 
ADS as 
















PASTE FOR 


Mon! | 





Simoniz advertising “barrage” on all fronts builds 
and “pre-sells’”’ customers for you! 


Full Page Ads in 
Life, Post and 
Sunday Magazine 
Sections all through 
the peak 

selling season! 














Nationwide Radio Spots 
At Top Driving and 
Listening Hours! 


4 
EXTRA SALES & PROFITS! ORDER 
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Heavy support on High-rated TV Shows 
“Big Story” + ‘‘Best in Mystery” 
Pius Powerful Popular Local TV Shows in Selected Markets 













shoots the works! 
free with 5! 


for SIMONIZ products now biggest in history! 
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RESTORES 
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FREE TRUCKIOADS! SKS THE yr 
SAYS THE LIMIT 





AY 
? i A 
T ONCE fay ' TWICE! A} 
Ci 
; iden of [, ndonrn Thy ( 
| ; 
> Stirs I extra Profit 
| HMOni, that last 
© ae 
j hb ict inf? ive } 


ITOE é F reg (Good 


Yeu 


De i] 
, 

, ruck, Ta 
>IT} f Ti 7 hy 
ve last 


got 


Oduct 
‘ys Al A 


'ruckload frees 


iig rieotve er t if ! 
’ ytstZ 
Act toda T) a 
; fit Cotte 


Exciting Pre-tested intil M : 
st - ay lia 


Consumer Promotions 
Build Demand — 
Stimulate Sales! 


FROM YOUR SUPPLIER TODAY! 
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SET UP ii. free 3-color display! It's only 10” x 15”... yet has a 













NY, \ / 
WY Jy’ 









‘> : : x a. 
. > ee 
eS ee ee 


ig? pe 
re a 
ae 





ee 





+ hee 
so ig eS 
~~ ty 
need 
aoe 
Ea" 
Ce 
eS 
us se 
‘ , 
wee 
¥ 


10 MOST POPULAR ITEMS! 


Pius 


we 2 Sag 
2 OF EACH ITEM INDIVIDUALLY 
PACKAGED FOR EASY STOCKING. 


ial 
et ; , 
i @>). <1 
Retali Value $25.56 1 


. ° “oy : 
Your Cost Complete 15.34 5 * : Es 
| ) 
Your Protit: 66% $10.22 , i ® &£ WARDS 
- ‘one 


complete assortment of electrical items ...every one of the LO with big 


appeal in the do-it-yourself replacement market! 

It's the easy way to get in on this volume business with Epbwarps—the 
quality line that brings more sales .. . more profits! 

CALL your Liectric or Hardware Wholesaler—he has one for you now. 
Or write Ldwards and we will see that you get a display promptly on 
receipt of your order, 


how ARDS C.O.. INC. @ NORWAI K. CONN, @ IN CANADAS OWEN SOUND. ONY 

Specialists in signaling since 1872 | i WARDS P 

DESIGN +© DEVELOPMENT «© MANUFACTURE ‘ . ra 
' 
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|)» WINCHESTER okates are 
Boy/ REALLY ROLLING! 


ALL-NEW WINCHESTER 
TOT-TAILORED LINE 


; 
Now 2 great W/NCHESTER lines cover everyone fom TOTS to TEE Ns! 


WINCHESTER WINCHESTER — 
<< TOT-TAILORED SKATES W SUPER —— 
val FOR 4 TO 7 YEAR OLDS FOR 7 TO 





























see the new WINCHESTER LOT-TAILORED LINE 


atthe AMERICAN TOY FAIR 
Come one, come all, to the WINCHESTER suite 


ROOM 1007, HOTEL NEW YORKER 














| 
= 
Lemcnsee 








— a ee cee — - ee — 














WINCHESTER-WESTERN DIVISION, OLIN MATHIESON CHEMICAL CORPORATION, NEW HAVEN 4, CONNECTICUT 
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H. Hertzberg & Son, Inc. 


Proudly Announces That: 


The PHOENIX BRUSH CO. , Inc. 


(Manufacturers of a complete line of solid back brushes) 


Has Merged Into 


| i H. HERTZBERG & SON, INC. 


A tact which we are sure, will be of a distinct advantage 
our customers 


Now, for the first time, you will be able to purchase a 
complete line of quality brooms, twisted in wire and solid 
back brushes, wet and dry mops, from one quality source 


Lverything from a nursing bottle brush to a floor broom 
from a duster to a street cleaners broom, over SOOO different, 
wanted styles of household and industrial brushes. brooms. 
and mops 


And if you dont find what you want, from among this 
pipearithe array, we will design an item to meet your exact 
needs Whether this need be a tiny, precision made 
brush to be used im Surpery, Or an intricate brush set up 
for industrial use 


Buy with confidence, and be assured that the new 


H. HERTZBERG @ SON, INC. 
a company which now combines the experience of over 100 


years Of brushmaking, will continue to give you finer products 
fairly priced, and backed by good sound merchandising ideas 





Main Office G Plant Sales Office: 303 Fourth Ave 
Middletown. N. Y New York 10. N. Y¥ 


a 


vet 102 Years of Br hain > 


‘ or ; $ 
J I 
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DOUBLE-MATIC 
SPINORIFT B60 


The ‘‘all-purpose’’ spinreel for 
surf, inland or blue water use 
Aluminum spool. 250 yds 
10 Ib monofil. capacity 
Weighs 14 oz. Folding handle 
Right and left hand styles 


Model 860 $34.50 


List 


Mar jal Model 861 $ $3.50 


DOVUBLE-MATIC 
SPINATOR "870 


Acclaimed by fishermen 
everywhere as the ideal salt 
water spinreel for heavy fish 
ing. Has on-off anti-reverse 
lever, folding handle. Right 
and left hand styles. Weighs 
16 oz. Spool capacity 
250 yds 15 Ib monofil 


Model 870 $3357.95 


List 


wv 
ad 





Vuper ( Yptrretly 


The only 
complete tine 
of epinning 


reeis 


mr 


Hect for one who seeks the very 
~ best. Lightweight, durable, corrosion 
resistant. Maroon crackle finish gold 
alumalite spool with 250 yds 4 Ib 
monofil. capacity. Weighs 8 oz. Right 
and left hand styles. 


Mode 830 $24.50 


List 


Manuai Model 631 $23.50 





DOUBLE-MATIC 
SPINFLO '82268 


This is an improved ver 
sion of the Spinflo 822G 
America’s most popu 
lar and talked about 
spinreel. Spool fully 
machined aluminum 
with 200 yds 6 ib mono 
fil. capacity 


Model 822G8 $4 7.98 


Liat 


Manual Mode! 823G8 $16 95 


DOUBLE-MATIC 


~~ 


The economy adaption 
of the famed little Spin 
lite Deluxe. Features 
two: toned crackle finish 
Light action brake spring 
furnished with all fresh 
water reels for tight 
line action 


Model 852 $27.50 


Lis? 








CN OT A ER he Br ee tn te AY mg so ee mpm te 


EASY INVENTORY 


+ ee eee nae enn 


Ae ee 2 st ot & Be ow En OS me & & 2B & 


f “4 


- 2 
) QUANTITY ANO CONTENTS MARKED 
PLAINLY ANO COMPLETELY 


PRE-STITCHEO WITH / | Hs 
METAL CL/PS FOR ene... | __. 
TIGHT CLOSURE | oo 


* % + °os 
: StRigin’ eae ees 


‘TOOLS CARRY THE WEIGHT HIGHER! 
NO CRUSHED CARTONS 


LESS STACKING SPACE 
REQU/REO 


Cee on. we 20 = 


ALL CARTONs: ee 


DISTINCTIVE cor 
S/MIPLIFICAT 
FLANDERS BLUE  SMPLICIEATION 


a 


(EASY /OENTIFICATION) 








WAREHOUSING SPACE PROBLEMS? 


Warren Tool’s ‘FLAT PAK’ Five 
Carton Will Help Solve It! 


.... but I can order it for you .. .” never closed a sale. That's 
why extra storage space means extra profits 

[he Warren-Teed “Flat Pak” Five carton gives you this bonus 
space in your storeroom or warehouse. There's no wasted space 
in these sturdy containers. Flat Pak Fives are also designed for 
shelf stocking. 

Stack them as high as you want. No danger of crushing these 
cartons because the tools inside support the extra weight. Seams are 
pre-stitched with metal clips for tighter closure. 

Each carton’s contents is marked plainly for quick inventory 
The distinctive Flanders Blue identifies all cartons as Warren-Teed 
tools. All cartons are decimal packed. 

Right down to the cartons they're shipped in, Warren-Teed tools 
build your profits and cut your costs. That's why distributors 
and dealers everywhere stock them with confidence and sell them 
with ease. 


NEW AAW HANDLIiI 


stem en WARREN-TEED 


trade mark 


WARREN TOOL CORPORATION 


Manufacturers of Warren leed and Devil railway tract tools 
teemeval Offices Warren, Uhie 


Fapert Divisien 10 Church St., New Yeoert 7, N. 1 
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NOTE TO HARDWARE DEALERS: 


There have been big design advances in elec- 
tric motors for products you sell. Since these 
advances can affect your profits, we ask ... 


SMALLER, LIGHTER G-E MOTOR (right) 


‘? 
PE ony ’ ‘ . 
bette ywoK ing 


operation are importantto you and your 


customers 


SALES-AID TAGS 


} {, }: tor, bye ' 


General Electric. Such G-E features as 
durable, long-lasting Mylar! insulation, 
permanent lubrication for home work 


shop use, and versatile ‘‘all-angle’’ 


% Progress /s Our Most /mportant Product 


W 


— 


PROMPT, LOCA SERVICE | the G-E 


c 


ae 


FOR COLORFUL FREE BULLETINS on G-E motors featured Fi ARS 
here, send your name, on your store's letterhead to: CORE Se oe Ee Ce, SO 






















ADJUSTABLE 
WRENCHES 
ie oh TOOLS “ ws 






¥ 


DIMENSIONS 
16” high + 12” wide «+ 2! 


Fast Moving 





th (Cc [:\osustague | 
WRENCHES | 
OOO T0015 


AGO POWwin TE xx Ue mA mis 





w-s 





w-5 
$32.92 
list 


seavict pans 


“ deep + 11 Ibs. 


Profit Makers! 























\ 
; 90 series of black finish wrenches and its ® (Compan uurantee on ntl MM) and 
eries Of plated wrenches are real profit build YI seri 
crs—anyone who uses a wrench will want to have a © All Urica® wrench f, _ 
Loin adjustable or even a complete set of them ind last 10 times loneer than ording rahi 
Hiere are the py ial featur that help Vou vrench 
ell them And thats not all' , 
® Unusually thin and tough taws reach hard-to- __-— 
lo turther help you ] 
vet-ul place ’ “ 
ell, UTICA give you ————— le 
° I hv pV surface: ane hard ned by nme AS OWN absolut l\ Tres <i red & + 
clectromic induction process to resist burring and lacquered display di: L. 
nicking which adds lonver life to Utica adjust pense tturdy steel and Up te Ten Times Longer Wear 
able Wreth hes , service part kaif witl asrom _ ste the 
@ Inthe 90 and YI seri mdiustables are availabl jaw, knurl pin and ~~ ) , 
ina .6° 8 it) ina izes for di play pring foreachwrencl 
UTICA DISPLAY DISPENSERS shipped with the following 
QUANTITY W535 (91 SERIES) SIZES W-8 (90 SERIES) SIZES 
> 
2 each 91.4 90.4 
3 each 9714 90.6 
3 each 71-8 970-8 
2 each 91.10 90.10 
2 each 91.12? 70.12 
j j —_ 
Service Parts Kit 
Holes for wall mounting and wire easel tor counte 


Order from your distributor TODAY 


lHE HALLMARK OF Ol 





Seeley Wie) ie) mie). ici. mgele] @mete) iife) 7 vale), ma ekdicy @ Sa. aes 
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stay ahead 


‘e) ge) ih am aalela- 
UF”, with all 4! but 
= are set the pace 


A profit-plus favorite — quality . 

sash cord with dozens of practical VV | T a 
uses around the home. Tough, 

long-wearing in sparkling new, 


easy-view, break-away double car 
tons. Sizes 6 to 12; sizes 7 and 8 


2 > a SPOT S COR © 


TITE-ROPE CLOTHES LINE 


No better plastic clothes line 

made! Premium quality, wire 

clothes line with smooth 

plastic cover that’s easy to 

clean with a damp cloth 

Twelve 50-foot hanks in | 

attention.getting red, white a a WHALE CLOTHES LINE 

and blue display carton. . 
One of the top sellers in its 
price bracket. Solid braided, 
all-yarn construction. Color 
fully packaged in sparkling 
cellophane, size /, two 
50 foot hanks connected 


Stratoline 
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INCINERATOR 


Another new member joins the Hi-Lo line! Union Steel's big, sturdy 
streamlined aluminized steel Incinerator, designed specifically to 
conform with practically all municipal incinerator regulations, now 
provides a safer, positive and practical burner that will last for years 

Made of heavy-gauge, reinforced Aluminized steel for lasting rust 
protection, with welded and locked seaming, the Incinerator s 
tapered Volcano shape, side louvers, expanded metal top vent 
plus the heavy duty steel-rod bottom grate assure faster, more 
complete combustion in any weather 

Clean, attractive and easy to use, the Hi-Lo Incinerator is just what 
your customers have wanted and ata price that is incredibly 
low! Display several of the new Hi-Lo Incinerators and see for your 


self how rapidly they sell themselves 


eve a | ii ’ 4 7% ‘ 7 J ; ts Vy . ry 7 7 A 
JUTSTANDING FEATURES OF THE HI-LO INCINERATOR 


* Reinforced, Aluminized-steel sides and hinged top resist 
both heat and rust. All parts attached, nothing to lose. 


* Hinged, vented top with lift handle, raises easily and can't 
be lost. Expanded metal screen in top vent prevents com- 
bustibles from escaping. 


* Heavy duty steel rod bottom grate provides support and 
ventilation for better burning. Corner legs keep incinerator 
off ground. 


* Attractive and well engineered, meets practically all 
municipal incinerator requirements. 


* Unique tapered design permits nesting for compactness 
of storage plus savings in freight. 


SPECIFICATIONS Model HW-1345—Reinforced seamed 
and electrowelded Aluminized-steel and steel-rod construction 
Natural rust-resistant finish. 16'2" x 18° at base, 31'A” high, 
tapered slightly for nesting; 24 gallon capacity. Shipping weight 
Approx. 3! Ibs 


Priced amazingly low for dealer profit and top consumer value 


Manufacturers of the Nationally Popular Hi-Lo Line 


UNION STEEL PRODUCTS CO. 


Consumer Product ALBION, 
Division MICHIGAN 
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Whether you re selling products or services... 


a PIP ESBURGH OPEN-VISION 


FRONT 


will help build business! 





Vit 


AR JREIMERS & PO 





Prescription Shop Moline 
ood-looks and 
appeal to its bright Pittsburgh pen Vision Front 

Panels of Pittsburgh Polished Plate Glass make the 


lllineouws 
attracting 
lhe big 


entire 


DRUG STORE— 1} 


Wes muct of its smart 


ve 


interior qotie bie ahve wie ise ric thie recessed entranceway 
i iturineg i Herculit lat (,lass Door ana Sideti hits 
draws thie passerby nite thie shop (_arrara Structural 


shop 
Moline, Il 


Pitteo 
rife 7 rT 


(,lass 
front 


Store bront Vietal complete thi 
Architect Wm. A. Schultzke 


and 


desi 


L dery ("| { ole 
leotodys 


THEATRE— |e: lheatre ado 
makes the most of attractive 
Pittsburgh Onpen-Vision bront Pittsburgh 
Polished Plate Glass Herculite Plat 
(;lass Doors were used this inviting 
Open effect ‘ait installation was cor 
pleted with the use of gleaming. beautiful Pitteso 
kFront Metal irs open easily on 
srnoothts operatin: Vittcomati Hiinges, Arch 
ittect for this outstanding modernization was 


\ sites i. Sino Den er. ( color Tee 


with 


and «| 
lev cre ile 
Ww icte 


an cian 


Store 


Send for free booklet! 


ition about Pittsburgh Store Front 
ibout the eflectiveness of their use on 
nodeled buildu 
We ll be vlad to send vou a Opy 
nt booklet 


For more infor 
Produ ts 


both new and re 


ana 
sust seri im the 
enient coupon 


| our tree store tre 


GLASS CHEMICALS BRUSHES 


PLATE 





GLass 


x rnsv i 


atiraetss 


thi 


PLASTICS 


l’| ile 


tfital 


Vision | = 
Polished 


1 


DAIRY STORE 


I 


late 





Ti Is if} 


— 
| 
i 
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FIBER GLASS ) 


COMPANY 





IN CANADA: CANADIAN PITTSBURGH 
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INDUSTRIES 


LIMITED 


ns. VP 


mo ha 





lhe Purvin Dairy ¢ i Wilkes-Barre 
shows how etlectively a Pittsburgh Cpe 
draws attention to a small store Pittsburel 
(,lass and a Hereulite Plate Gla L Devens 
n-viston tront. while Carrara Siructural 
r lacie the building tronmt and tor the 


bh ront Vii tal 


entiranceway 


ite Store 


(| thie 


Lippprorts 


ae 2 





Pittsburgh Plate Glass Company 
Room 6137, 632 Fort Duquesne Bivd 
Pittsburgh 22, Pa 

Without obligation on my part, please 
send me a FREE copy of your modern: 


ration booklet. ‘How To Give Your 


Store The Look That Selle’ 
Name 
Address 


City 


State 













107 









APPROXIMATELY 
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DIFFERENT 


SANDERS 


OM THE MARKET 










GOSH...WHICH TO STOCK ? 
WHICH WILL SELL AT A FULL 
MARK-UP AND STAY SOLD? 





HEY...WHY DIDN’T YOU 
TELL ME ABOUT THIS 
SOONER...LET’S GO! 


"MAYBE 5 MORE TOMORROW 





wow! 
SLICKEST IDEA 

Only Syncro—out of more than 22 manufacturers 

offers this successful Plan for more new sander sales EVER FOR 

at full dealer mark-up! HOW IT WORKS: (1) pros 

pective customers pay you for renting and USING FULL 

#900 sander on their home job; (2) you've made 

2.00 profit so you can afford to tear off Price Sheet 

from Pad reducing sander retail price $2 for each DEALER MARK-UP 


Daily Rental Fee paid you; (3) you sell a brand new 








Syncro #900 Multi-Motion Sander at that reduced —>¢ 
price (having received difference in RENTAI 
FEES)—and sell it with a New Sander Guarantee. 
Figure it out—you always profit fully! 






















Why only Synecro offers this Plan: “900” Multi 
Motion sander can “take it’; removes more materia! 
with less upkeep than any sander at any price; power 
unit guaranteed unqualifiedly against burn-out; ma 


terials, workmanship warranted full 6 months; y 
’ 
a 


RENT 


(52°° Per Day) 
Model “900° Multi-Motion 


sonder comes in self -disploy © be B U sf 


colortul carton with Reduced 


made and nationally advertised by one of 
America’s oldest, largest portable sande: 


makers. Write for details today' 

















































Retail-Price-Pad mounted ef ‘ This SYNCRO Sender 
no extra cost ready fo f 2 ' iy 
are , ye boost soles af Full Dealer 7 ee re ——e 
oy »' Mork-Up/ f . 
9%" [TODAY'S BARGAIN _— 
ee 
y y TODAY's BAR ™ 
TODAY'S BARGA a? S ft 4 
with s g 95 be ‘ ; 
new SANMOER GUARAN $3 5 ; 
% NATIONALLY $3 ' wir wine : 
apventises At "EW Sanoee O@vARaNn new Saneee GuasANTES 6 f "ie . 
os esr omaue ssrones, $395 A cea 
” ADvenvisen ay > aovenrises At  & weer 








t is 
ae 
7 y 


Von! Sell Cioubls Sell 


NCRO OTHER SYNCRO MONEY-MAKERS 


SAWS AND SANDERS 


176 

yncro 
Cerpo 
ration 









MODEL 2500 
TILT ARBOR 


NG SAW 


MODEL 504 
MULTI.MOTION MODEL 208 
FINISH SANDER iG SAW ac 


reroll $19.95 kere $24.95 


Reta:! 


f; $59.95 
© OXFORD, MICHIGAN, U. S. A. 





SYNCRO CORPORATION ; DEPT. 19-26 
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THE NEW — 
Chrome plated 
to resist rust 


and give 


eye appeal 








DROP FORGED 
HANDLES 


1. Handies are solid drop forged steel instead of stamped 
sheet metal. 














2. New design of handle gives better grip. 


3. Narrow body of snip allows cut metal to pass freely 
over edge of snip. 


Retail 
Price 
$4.00 





4. Furnished with oil and grease resistant soft plastic 
handles at no extra charge 






5. All components fully heat treated for long wear and 
service. 







6. Blades made of special analysis Diamalloy steel with 
serrated cutting edge for easy cufting. 


7. Large pivot bolts give smoother action with less wear. 


Ask your distributor for Straight Cut DAS- 10 
Right Hand Cut DAR- 10 
Left Hand Cut DAL-10 


HOlESNOL (% 


DULUTH, MINN. ESTABLISHED 1900 TORONTO, ONT. 
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SKIL 


oots 





SA 


t 


DRILLS 
s ‘ suFrFrs . LishH 


16 PIECES’ 
saws ° 












SAND 


OF 
Pa 


ne 





\ SKIL 15-PIECE 


‘ALL-KITS 


JACK-OF 


Never before in power tool history has such 
a value been offered to do-it-yourself fans! 
The new SKIL Jack-Of-All-Kits is much 
more than an ordinary drill with saw at- 
tachment. It’s a 44%" saw and \” drill— 
plus 13 valuable SKIL accessories! 

Here, in one low priced kit, is a complete 
basic workshop! It’s greater power and wide 


ACK: OF All hs 
Ws 


eerve’ nae had 







z rs A $58.85 Value 


fr Only 









de 


—t pet os 


range of accessories offer more than any 
other kit at this low price. National adver- 
tising and complete point-of-sale materials 
—including displays, pennants, and posters 
will feature the Jack-Of-All-Kits as a 
National Hardware Week Special. Stock up 
now to take advantage of this profit-build- 
ing SKIL promotion! 
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Hardware Week Special 


A Genuine SKIL 4'/,” Saw plus SKIL '/." Drill 
in a Spectacular 15-Piece Kit 


Sell two famous SKIL Tools (plus 13 standard accessories) 
for little more than ordinary drill and saw attachment kits. 


SAD YOUR CUSTOMER GETS... 













‘> | A SAW WHEN HE NEEDS IT! 


No cumbersome attachments. Has 3 times 
the power of most drill and saw attach- 
ment kits. Convenient bevel and depth 
adjustments. Telescopic safety-guard. 


A DRILL WHEN HE NEEDS IT! 


Always ready drill—or sand, polish and 
buff with accessories included. Power- 
packed motor and quality keyless chuck 
make scores of jobs go easier, faster. 





PLUS 13 Valuable Accessories for 
SAWING, DRILLING, SANDING, 
POLISHING, BUFFING 


Cali your wholesaler today 
for the SKIL Model 524 
JACK-OF-ALL-KITS. 


Limited time only. 
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Crescent is vi 





SOMETHING 





Zz 








CLEAN, SHARP 
TEETH 


FLUSH RIVET 
NO PROJECTIONS 


Crescent’s No. P210 Uulity Phes 
is completely new revolumon- 
ary! It's nota “shlip-joint” plier 
and not to he contused with 
conventional lap-jyoint © pump” 
pire rs. les dowble rane box porn 
design 1s absolutely UMC ue and 
assures a powertul grip like that 
of a pipe wrench without side- 
ways twist or strain, Ic wall grip 
flat. square . hi xX Of round obj cts 
with pow: riul leve rage, 


QUICK, POSITIVE 
ADJUSTMENT 


fi 
Dhis cut-away view shows he 
jomt construction with / 
is extra generous beat ( ad 
ig surtace at the arrow we 
point Adjustments 
made ty simply walk 
ing the rivet recess overt 
the be arming pom with a 
pumping action of the 
handles bass prersitive ‘ ipable ot 
heavy loads: 


Handsome ly finished im rust resistant 
zinc plate. Overall length 9', inches 


Order from om? ebver 


de mert eqitere 


CRESCENT TOOL 



























the ated * 


30% THINNER 






Marj 





TWICE AS STRONG 


GRIPS LIKE a PIPE WRENCH 


BOK JOINT ADJUSTABLE TO 
4 POSITIONS UP TO 114" CAPACITY 









“¢@ abd aod ’ ’ wre 


ee EXTRA THIN—ONLY 14” 
AT THICKEST POINT 


NON-SLIP CHECKERNUT 
KNURLING 











CRESCENT TOOLS — 





hes and other toot: Sold by leodirg distr butors ond rete lers everywhere and made 


COMPANY, JAMESTOWN, NE W Yor K 
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instant color matching 


of interior walls and 
trim finishes AND a 
exterior house paint! y Z , 









* vl 


Simplest, most complete 
color system in the 
industry! 


Even the smallest store can now stock a full color 
line without crowding. You need only a few basic 
cans of paint plus enough space to stock the new 
tubes of color. 


ONE TUBE DOES IT! 


A single tube gives exactly the same selected color in 
all these popular Devoe interior paints: Devoe Won 
der ‘Tones (flat vinyl), Devoe Velour flat. Velour 
semi-gloss, and Velour gloss. And—the same tube 
system works just as simply for a wide range of colors 
with Devoe All-Weather house paint. In fact, it works 
in just about all types of finishes except lacquers. 


so... save yourself all that tedious mixing and 
costly inventory .. . fill customer orders exactly and 
quickly .. . stock and sell the new Devoe Wonder 


matic One-Tube Color System. 


DEVOE@ 


Devoe & Raynolds Co., Inc., Louisville, Kentucky 
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* NO INTER-MIXING 
* NO SHORT-FILLED CANS 
* NO PROFIT-EATING INVENTORY 


>--———Mail coupon for details-———— 
| Devoe & Raynold (  * Ir 

| Dept. HA-261, Louisville, Kentucky 

| Please send me all detaila of the new Devoe 
| Wonder-matic |-tube Color System 

| am interested in the Devoe Dealership setup 
Send particulars 

| 

| Name 

| 

Address 

| 

| (ity 

| 

' Zone 








FOR ‘56, ONLY POWER PRODUCTS OFFERS 
YOU A COMPLETE MOWER ENGINE LINE 


TYPE 604, for your middie-of-the-line 
mower models. Both rewind starter and 
Ld Le ul LAL OL AD ee ee 
mutfier available if specified 


TYPE 603, Deivae Engine for 
your finest mowers. Sensotione! 
instrument pone! contre!, vitre- 
aviet Huth-Tene muffler, crisp 
De ee 
ing rewind starter 


WOR’ MOW CA- 


TYPE 700, for reel type mowers has all 
Me Ul ee i a ee 
pendability of Power Products rotary 


ie POWER PRODUCTS — originator of engines 
the lightweight mower engine—again 
leads the way as the first engine manufacturer to give you a complete line of 
engines to help sell your complete line of mower Instead of having practi ally 
seme ant. Gis ceeded ewes ential the same engine on both your high and low price Mowe! there is a right Powel 
adecn ite aeesien theend and anil Products engine with different sales-making features for each of your mower 


are ’ J Tal. A “r ove leothte« if | 
' price Lines 
pert att. 


This complete engine line will help you sell more mowers and increase your 
mower profits. Why? Because you will have mower features plus engine sales 
features to show your prospect. This gives you the sales ammunition to double 
the impact of your mower sales story. 

Your mower sales prospects in '56 will be demanding hetter styling, more con 
venience, ¢asiel operation To convert more prospects to your custome! have 
mowers with the engine line designed to meet their demands those modern 
Powers Products engines with Double Power Action 


POWER PRODUCTS 


CORPORATION 


GRAFTON, WISCONSIN 
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instrument panel control 


Mower huvyel > are demanding con- 
venience and this is it. A single con- 
trol knob — right on top the engine 
— handles the choke, run, idle and 
stop functions. It is no longer neces 
sary for users to reach under a messy 
engine for adjustments or take a 
chance on getting a shock from a 
stop lever. This is true fingertip con 
trol .. 
that will sell many mowers in 1956. 


, a real custome! convenien ¢ 





exciting modern styling 


CATS, and many other 
tvie isthe “Buy 
‘Today mower Use! 


Just as in 
modern products 
Word” 


their engine to give 


expect 
them trouble 
free performance now they want 
the big plu 
‘The new Power! Product 
gines are smart and modern in sty! 
ing to meet this demand, including 
attractive 2-tone color tyling of 
Modern Powe 
help make your 
howpieces 
tomers want to buy 


feature of appearance 
mower en 


engine and shroud 
Products engines 


mowers proud your cus 
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"56 MOWER ENGINE FEATURES 


1956 


exclusive hush-tone muffler 


Power Products Engine equipped 
mowers this year will be the quietest 
on the market when equipped with 
this new muffler. The Hush-Tone 
Muffler makes the engine run amaz 
ingly quiet when cutting grass; idle 
so softly it’s hard to tell it’s still 
running. Standard equipment on the 
Deluxe Engine, it is available in 


either above deck or below deck mod 
els when specified on other 
Power Products mower engines 


1456 








double power action 
This makes 
Products engines the best perform 
ing mowers on the market 
Action means 


mowe!l 


Powe! 
starting 
this Double 
better cutting action in all grass con 
ditions, even in tall, wet grass 


W ith Power 


Double 
faster. easier 
your customers warnit 
Power Action means 





modern lubrication 


Another real mower convenience, 
Using modern pre-mixed fuel not 
only assures clean and better lubri 
cation, but makes the Mess) ob of 
checking, adding or changing oil 
old-fashioned. By getting their pre 
mixed fuel once or twice a season 
from the local gas station, mower 
owners with modern Power Products 
engines never have to fuss with an 
oil can 





quality construction 


Only the Power Products engine has 
this combination of quality features, 


1 New mechanical governor is fully 
enclosed in the flywheel. where it 
can't be aflected by wind or grass — 
assures fast re ponse to changes in 


load 


2 Crankshaft runs on heavy duty 
needle hearing that as 
friction 


ure long life, 
less wear, les 


3 Automotive fy pe full float carbu- 
retor assures smooth engine perform 


ance despite jolts and jat 


4 hig diameter crankshaft for 
durable, rugged performance 


5 [S80 depree counterweipht crank 
shaft for 
formance 


mooth dependable per 


Thi plu 


is your he 


quality inside and out 
t guarantee of custom 
er satisfaction. Recommend the mow 
er with the modern Power Product 


engine with Double Power Action 


POWER PRODUCTS 
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AMERICA’S MOST REMARKABLE SCALE 


LIGHT-UP DIAL 


Again... COUNSELOR gives you the sales edge overs 
conventional scales. Lhe INSTANT the scale is stepped 
upon, the dial is flooded with light automatically! 
‘This feature captivates customers, for it is positively the 
easiest-to-rvead scale ever offered to them. I 7 451 up dial 

. high fashion design sleek, loor-hugging 
silhouette unsurpassed accuracy. Merchants who 
recognize the sales potential created by this combination 
will record new heights in volume and profit during 1956 
Write Counselor Star-lLite on your next order. There's 


no other scale like min America 





— $995 EAST 
yC pea. \ Retail 
A “ $ 45 ~ 
(er ntond by PARENTS ) 10 FAR WEST 


a 





COUNSELOR 


CL 









ALL NI 
model 


STEP ON IT...AND SEEI 


@ LUGHT-UP DIAL assures easier weight reading 


even in wet lighted room 


@ LIGHT.UP DIAL is o boon to people whe heve 
visval deficiencies 


* LIGHT-.UP DIAL en: ovreges children te weigh 
regularly mokes “keep-fit’ activities fun 
@ LIGHT.UP DIAL completely eliminates lens 


giare caved by overhead lights 


@ LUGHT.UP DIAL hes long service life. When 
reavired vlenderd flashlight bulb and/or 
bottery con be eatily replaced 


COLORS White Turquoise, Burgundy Bive, 
Pink, Yellow, Green 


THE BREARLEY CO, ROCKFORD, ILL. AMERICA’S FOREMOST AND LARGEST PRODUCER OF BATH SCALES 
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WARE "=. 400 


(PECIAL OFFER! 


ol a 4 shipments after Apetl 20, 1988: 


Limited time 


Now for the first time ever, Revere is 
presenting its dealers with a sensational 
“Special Offer” that will be promoted 
throughout the length and breadth of the 


land that will be advertised im twe of 

imerica’s best read magazines that will 

give dealers the opportunity to make neu 

profius by selling Revere Ware to millions 
y of new customers! 


THE OFFER: 

1 2-quart Open Sauce Pan 
Copper-Clad Stainless Steel 

7 .inch Open French Chef Skillet 
Copper-Clad Stainless Steel 

1} 7-inch Stainless Steel Cover 

fits both Sauce Pan and Skillet 

AND to display your new Revere Ware proudly 


3—-Solid Copper Utensil Hangers 


THE PRICE: 
The No. 400 Special 6 a regular $13 25 retail 
value. The customer buys it for $10.95 saves 


$2.30! 


THE PROMOTION: 
in THIS WEEK and LIFE Magazines, the No. 400 
Special will be advertised LA full color oOo oa read 


ing audience of over 40,000,000 people! 


THE ADS APPEAR: 
in THIS WEEK Magazine February iv, 1956 
in LIFE Magozine—March 5, 1956 


THE SALES KIT: 
The announcement of the No. 400 Special which 
you will receive by mail will include aon order form 
for the No 4Q0 Special SALES Kil Please return 
this order form promptly The Kit contaims window 
streamers, ad mats, envelope stuffers, window and 


counter dispia y suggestions 


THE PACKAGE: 


Single pack, 6 No. 400 Specials to a bundle. Free 


4.color counter card included 


THE ORDERS: 
Be sure to specify "No. 400 Revere Ware Spe 


Order now trom your regviar suppher 

Ihe Gigantic No. 400 “Special” is the 
biggt sf opportunity you have ever had tt 
profit from Revere Ware. Don't miss it' 


(sive it your biggest push! 


REVERE COPPER AND BRASS INCORPORATED 


Kome Manufacturing Company lLiivition 
Kom New York * € linton, illinois 


Mi erside fal iornia 


HARDWARE AGE, FEBRUARY 16, 1956 








ttention all Dealers! 
‘ Se 
Ge YOU SL 



















Here’s How It Works— 


Order Vaughan's Special No. 
2450 assortment of proven 
fast-selling items (see other 
side) at a cost of only $24.50 
and you get a total retail 
value of $39.06 PLUS $3.00 


extra profit from: 








i a as, 
one Dozen Safety Roll, Jr. 
—_ Can Openers > 





ABS. OLUTELY FREE. 


Order one box of each of our selected best sellers shown on other side. 
All are items you should carry as regular stock. 


START NOW WITH 47% PROFIT!!! 


Order Now 


Order now through your 





ACT FAST! MAIL THIS ORDER BLANK NOW! 






VAUGHAN MFG. CO., 3211 W. Carroll, Chicago 24, Illinois | 
Please rush No 2450 Assortments 10 be shipped vig jobber shown 
| 






below 
YOUR JOBBER YOUR FIRM 
ADDRESS ADDRESS - jobber ... or if he is out of 


CITY & STATE CITY & STATE stock, use coupon at left. 


[IS OFFER EAPIRES 


i 
| 
| 
| 
| 
L 
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No. 170-W ‘Safety 
Roll, jr.’ The all-time 





favorite everywhere! 
Packed 2 dozen per 
box weight l'4 ibs 


per dozen 


J Retail—25<¢ 





: 

ST No. 330 ‘‘Flex-Whip”’ 
For mixing malts, eggs, dressings, 
sauces. Packed |] dozen per box; 
weight 1°%4 Ibs. per dozen 

Retail—25¢ 





Far 
ih 


: 
: 
~~ 





No. 225 
Wall Opener 
Most ter rific 


: 
oper er yvaive on the market 





wall 

Packed 
6'4 Ibs 
Retail—98¢ 


doren per Dox: weight 


per dozen 


VAUGHAN MFG. 





Our Current Best Sellers 


> 
et 
No. 500 ‘Master’ Opener 
Opens cans, bottles, friction caps 
Packed 2 dozen per box; weight 2", 
ibs. per dozen. Retail—29¢ 





The all-purpose opener 


hottle 
dozen 
dozen. 


No. 400-B ‘‘Tap-Boy’’ 
can tapper, 
Pocked } 
per box; weight 2'2 Ibs. per 
Retail—59¢ 


opener, ¢ ork screw 





No. 340 Kitchen Saw 

Handy for frozen foods, roasts, ete 
Packed ‘2 dozen per box; weight 
3% \Ibs. per dozen Retail—59¢ 


co. 


Carded and Pre-Priced 
for Self-Service! 





No 


Still o 


100-J Economy Opener 
Packed 2 
per box; weight |'4 Ibs 


top seller! dozen 
per dozen 


Retail—15¢ 


ee, 


4 


The fast selling, 


™® No. 171-M 
. see Expansion 
“= Stopper 


double seal. (505 


Tite’ for carbonated 


Packed 


beverages 





1 dozen per box; 
weight l'4 Ibs. per 
dozen. Retail—25¢ 


. 

. 

* a ’ 
. A )) 
. A a 
2 — 

. a 

. , re ‘f 
. « “i ~ ij y, 
. 

. * i 

e Y 

. 

> 

; No. 20 Utility Tongs 

© -, ; ’ , cj ‘ r neg rye sé , 

- no »a4 1g ‘ 

* Packed ago7vet er Hof oe gin 

2 ips peer aozen Retai|! 25¢ 

> 


3211 CARROLL AVENUE 
CHICAGO 24, ILLINOIS 


Worlds Largest Manufacturer of Can and LLATIE Onenenrs 
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Latest of the new Ajax designs is Early 
American, Lending charm and grace to 
either the colonial or contemporary 
home, it is ideally suited to maple, 
birch, knotty pine and other natural fin- 
ish woods as well as painted surfaces 
Available in ferged-edge smooth-surface 
polished brass finish, also hammered 
antique copper and hammered black 
The tine includes hinges, pulls and 
knobs to match 











The Spring-Eze flexible door stop is 
another Ajax exclusive. It does away 
with the disadvantages of the older, 
rigid-type stop. Ajax exclusive bulge 
design eliminates kinking prevalent 
with ordinary spring door stops. Tough, 
plastic tip gives long service 





120 





The latest from 


HERE THEY ARE! 





SAX 





These new items will spark extra sales for you. Order today to 
tap the market for extra profits. Unconditionally guaranteed. 


Pink and Copper is one of the most 
exciting new designs of the year 
Drawer knobs in pink baked enamel or 
polished copper finish can be obtained 
with companion solid copper back 
plates. The blend of rich copper with 
the sophistication of warm pink gives 
a touch of modern charm to every 
kitchen. In addition, this new line 
matches the growing trend toward the 
use of pink and copper in appliances, 
accessories and home decorations. 





“~_ 
Especially designed to match the mod. 
ern and distinctive tulip design resi 
dential lock sets, this new tulip knob 
with matching back plate offers real 
luxury for modest budgets. It is avail 
able in all U. S. Standard finishes 





The No. 540 Concave Beveled Edge Drawer Pull is an outstanding example of creative 
design so outstanding, in fact, Ajax has been awarded a design patent protecting it 
While maintaining the standard 3” center, it allows 1” longer length at the top than any 


other pull of its type 


Write today for details on the complete AJAX line. 


VAS AX 


HARDWARE OF PRESTIGE 








Ajax Hardware Sales Co., 4355 Valley Bivd., Los Angeles 32, Calif. 


Ps \ — : ‘ 
VIC /1)@a ) 


Ye 


TALS BOK 
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‘ é 74) } 


HARDWARE AGE, FEBRUARY 16, 1956 








Polyethylene packaging supplied by 
Milprint Inc ‘ Milwaukee, Wis: 


“keeps the merchandise 


“What we like about polyethylene,” reports W. G. Waddington, trade 
sales manager, Bestt Rollr Inc., Fond du Lac, Wisc.. “is the fact that 
it does not become brittle with age. It remains colorful and keeps the 
merchandise in A-1 saleable condition. The public insists on unwrap- 
ping paint rollers or covers to examine them. With a polye thvlene 
bay this can be done any number of times and the pra kage is not 
damayed 

Retailers can benefit... wholesalers and manufacturers can bene- 
fit by pac kaging in film made of Bakexrre Brand Polyethylene. And 
today. theres more par kaving pe dollar plu: all the other advan- 
tages of BAKELITI Polvyethy lene It can be very profitable to you to « all 


your pa kaging supplier today and get his suggestions 


BAKELITE COMPANY, A Division of Union Carbide and Carbon ¢ orporation (Tg 390 East 42nd Street, New York 17, N. ¥ 


lhe term Baxrurrs 


in A-[ saleable condition” 


id the Trefoil Symbol are r tet 


It pays to package 


in film made of - 














BAKELITE 


aU) 
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NEW PINK 






ANCHORGLASS ™ 








‘ational advertising in Life and Ladie 

Home Journal has helped and will continue 
to help popularize new heat-resistant Pink 
Anchorglass 1956. But 
this new dinnerware is so beautiful, so dainty, 


Dinnerware during 
counters 
colorful and inexpensive that it sells itself! 

If you aren't handling new Pink Anchorglass 
Dinnerware you're missing out on one of the is 








NEV PINK ANCHORGLASS DINNERWARI 


12 AND 19-PIECE SET AS WELL AS OPEN 
12-Piece Starter Set —-M4100/77 Open Stock 
Packed in Display Carton 
Cup 
4 Cups : 
4 Saucers sOUCEr 


Dessert Dish 


Salad Plate 


4 Dinner Plates 


19-Piece Set —-M4100/78 
Packed in Gift Carton 


Soup Plate 


Dinner Plate 


4 Cups 

4 seal Vegetable Bow! 
4 Dinner Plates Vegetable Bow! 
4 Desserts Serving Plate 


1 Sugar & cover Sugar & Cover 


] Creamer Creamer 





in the hi 


riding the crest 


M4179 
M4129 
M4174 
M4138 
M4167 
M4141 
M4177 
M4178 
M4146 
M4143 
M4144 


ee hie ee 


To order contact your buyer, your jobber or write direct to 


ANCHOR HOCKING GLASS CORPORATION 
LANCASTER, OHIO... The most famous name in glass 





your 


DINNERWARE 


“HOT! 


hottest lines 
try. SO place 


7" 


order 





of the gla 


at 


public ki Mod Modu 


Doz. Cin 


Oo Oo & 


ee 


stock 


with sets and open stock. Feature it and it 


once 


Indu 


low prices in your windows and on your 
Let the 


have iat 


Pink is the most popular color in the coun 
try today and Pink Anchorglass Dinnerware 


Wt. Cin. 


25 
32 
25 
2/7 
29 
38 
1] 
15 
20 
1] 
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Think of it!..New true pink Anchorglass dinnerware 
eoes from oven...to table...to refrigerator... 





ver. é 
iL / fi 


“ig by 
"i _ F 





B' 
Anchorglass 


for i} oe 
famous name in glass’ 











This eye-catching four-color, full-page ad 


\FE 


and Apri/... 


sel/s for you in 







March 26th 
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Do you know 


the “Facts of Life” . 
on Bathroom Scales? 


You can sell bathroom scales at any price from 
$5.95 to $15.00. And you’ll sell about the same number of units 
regardless of price. 
So you might as well sell the higher quality and make the extra profit. 
‘The way to do this is to specify ““Borg’’ on your scale order. 
That means $7.95 minimum, Fair ‘Trade and 
no cut-price competition. 


Borg-Erickson Corp., Chicago 


the money is made in — > —~ S 


a ae 


————_— 


You sell the Flight 
at $15.00 —in volume 
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Ore profis loo. .™ 


WitTtTteH THE HANDY 








MODEL NUMBER 505 


portable electric 
meat Gi mnder 












2. 


tA 


od 


| Here is a new, \ 
modern appliance that offers a Pl 
new sales opportunities for you. Every 
er 








family's o prospect. Anyone who ever labored 
with a balky hand meat grinder is @ potential buyer — 
...and with the John Oster Electric Meat Grinder there's x  ._..-—e 
no clamping to tables or counters, The powerful OSTER motor agttl = 
smoothly grinds everything from the toughest raw meats to the Fao 
hardest nut meats .. . accommodates dried bread, crackers, celery, 
potatoes...even when fed by the hopper full. Check these 
features and specifications on reverse side. 
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createo By (Jap MANUFACTURING CO. © MILWAUKEE, WIS. 


and here’s 


the perfect 
follow through... 


a practical accessory 
for the electric 


meat grinder... 


MODEL No. 505 
ELECTRIC MEAT GRINDER 
SPECIFICATIONS 


115 Volt, AC-DC universal motor double insulated and 
vented tor cool operation; dynamically balanced to eliminate 
vibration; self lubricating; main housing is single piece, 

die-cast zinc with double baked on white enamel tinish: fruit and 
food juice resistant; non-marring grey rubber feet 


U. L. Listed 5 toot electric cord; 1.8 amperes 


CREATED BY John Uster MANUFACTURING CO. + MILWAUKEE. WIS 





















HARDWARE AGE 
February 16, 1956 


Spring Merchandising Guide 


How to Sell Outdoor Living 


Use this Guide to make real profits in this new 


Sell Outdoor Livine (28 
ne ne and expanding market for hardware stores 


Special ze in the pring 130 
riow to specialize 134 
Promotion time table 137 
Fiow to run a contest 140 
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Outdoor furniture market 149 
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your store to spend more money on lawn and garden merchandise lines 
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Help customers beautify their lawns and gardens 






this spring by specializing in outdoor merchandise 
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SPRING MERCHANDISING GUIDE 


Specialize in the spring 


Convert as much area as possible to lawn and garden line displays 


to establish your store as Outdoor Living merchandise headquarters 


We all agree that the Outdoor Living them: 
vill create the biggest market ever for lawn and 
yarden merchandise in the spring of 1956 

Now the big question is: how can you get you! 
hare of this tremendous market? 

he answer is a combination of many parts of 
a Dig sen onal promotion that starts in the early, 
pring and continues through the summe! Ad 
ertising is needed to bring customers to you! 
tore (apable, well-trained sales people ar 
nece ary to make sales once custome) Come if} 

basic to your entire promotion is tl 

poe inlize in the Spring 


ir) othe words. i] You Want 14) Ca h in on tnil 


huge market go all out with your lawn and 
yarden lines this yea Make your custome! 
aware of the tremendous stocks you have Let 
them know that your store should be Ne i on 


— 


their shopping list of lawn and garden tools and 
upplies, outdoor furniture and outdoor cooking 
equipment 

You recall a card distributed a few vears ag 
howing a pack peddler of the 1800's by his cart 
and the slogan was that “You can't do busin 
from an empty cart 

Well, you cannot do busine mh volun rt 
a store with a short inventory and with skimp 
window and atore di pias . You ist do not get 
over the idea that you are seriously in the bu 


ness of competing in the lawn and garden market 


iso 


(‘ustomers are impressed by the big display 
you set up. They like to shop where there are 
full selections. If one size or type of tool does not 
satisfy them, you have alternate choices to offe) 
Hence, you cut down the number of customers 
who walk out of your store, and improve yout 


opportunity to make more sales 


| 


(Customers can be upgraded when you sell fron 
full lines, well displayed. The lawn and garden 
market, like all markets, has its big play in th 
middle priced bracket but dont overlook the 
potential in big ticket sale ihe trend is towards 
quality too! and equiptne rit HCCAUSE Your Cu 
tomers are serious about caring for their lawns 
and garden 

heal money also is going to be spent for deluxe 
grilles, lawn chairs and tabi and unbrellas 
Sales totaling hundreds of dolla re no rarit 
in today lawn and yarade r tore 

Outdoor Living is big busine now. It is big 
in the number of custome in the market it 
is big in the number of lin that you can 
feature. And it is big in the number of sales 
that vou can make and in the ize of the sales 
tickets you can write. You've got to play it big, 


too, to get your share of this market 


You Can wet tre ru penentil | SPECIALIZINE 
in tne spring by Lurning ovel all AVALIADI pace 
mn vou! fore v1 ind warde!l rie his 
mean ul naov gcispila ) ! de tme 





HARDWARE AGE, FEBRUARY 16, 1956 






































HARDWARE AGE, FEBRUARY 16, 1956 









Specialize in the spring 








Continued 


























Lore ane et up so that trom Zo to o4 percent 
ot the celliing area on the main floor | yiven Lo 
spring merchandise lines during the first part 
of the year. These merchandisers are playing 
for all the volume they can get on spring lines 
stock well advel 


tised and well displayed. They also are playing 


through having complet 


on the fact that effective seasonal promotion 
bulld store traffic and that spelis potential sale 
for other department 

loot 


snown on the previous page to point up the im 


lavouts of several new tores are 
portance given floor displays of seasonal goods 
Note, that this space is near the main entrances 
to take full advantage of the maximum store 
trate 


spring merchandise lines 


(ustomers are completely exposed to 


whether they come to 
the store for these lines or for any other ty pe ot 
merchandise 

It is not always possible to use front of the 
store selling Hrea space for seasonal merchan 
dise di splays Layout of the store just does not 
permit this. Some other floor area arrangement 
isn necessary to put the potlignt on easonal 
merchandise display 


Specializing in the be done in 


pring ca 
other sales areas of your store, if vou are con 
fronted with this situation 

An example of how this can be handled ts 
hown on the opposite page, in the lower photo 
yraph. A corner of this store was converted 


into an attractive lawn and garden department 
Note that twisted pape 








form iA background 

















for walls, on the right side of the photograph 








A canopy over the wall displays adds a furthe) 








diatinctive note to the department 
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How to specialize in the spring 
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disk will add to the eye-catching appeal powel Copy tor tn and othe) ‘4 may be done by 
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How to plan your promotions 


Here is Vour time table showing how lo control inventories. display 


setups. advertising. and when to consider markdowns or carryovers 


lo pet ' ‘i nae (>| trie fabulou iu fi} pif iti icf i si si ae bEtipore ‘ ‘ il Crpiattie if 


(cnandise market pian your program | Lyi ou have a credit policy now, and didnt have one 


entire pring and imme! lake into accou ianst vear, it should mean bettet olume in nhignel 
pre-season buying, fill in Duving, the timiny « priced iri if nould also mean better tie-in 
displa and \ r markdowns or carry-ovel ales of smatier iten ihis thinking holds true 
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Planting tools, nose, 


seeds. fertilizers 


Barbecue grills, cooking 


fools. accessories 


lawn mowers: 


maintenance equipment 


Finished and unfinished 


outdoor turniture 





Lawn and garden 


TCAD 





When to buy, to push, to close out lawn 


March April May 


Advance 7 the frost line controls the Openminiy of the SC arose. \ ariations 
of weeks. even months. determine the opening of the spring mere handise 


season in going from south to north. The months in the column headings 


an 


above are based ati the shaded portion. Jone A of the niayp ati the Op- 


posite page. If your store is in Zone |, the area above the shaded area. 
you will probably start yvour promotions il few weeks later if your store 


isin Zone 3 you will start a few weeks earlier, if in Zone 4, probably a 


month or sa) earlier. 
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time table chart 





and garden needs for maximum turnover 


June July August 
Planting rOO!sS Nose 
* 

seeds tert)! zyers 
Barbecue grills cooking 
tools gccesso;ries 
low! mowers 
maintenance equipment 

the 

,* 
j 
Finished and unfinished 
outdoor furniture 
7 
Jom 
Jom Z 
Jom ; 
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Contests sell spring goods 








Your customers like to have their lawn and garden efforts recognized 


and contests will boost the sales of your spring merchandise lines 


Are you looking for a new way to asatimulat 
lawn and garden sales this year’? 

A particularly effective means to lure traffic 
to your store, increase volume, and keep cus 


back, is a 
simple to pet 


tomers coming neighborhood contest 
It’s fairly the ball 
lawn and garden contest. It needn't be 


rolling for 
expen 
sive. And competitive contests are almost alway 
effective 
temember back to Sunday School 
when teacher awarded gold stares excellence” 
Almost did his best to get the 


gold stars. This is a theory which can be applied 


you! days 
Tol 
everyone me 

to merchandising and produce a rich reward fo 
those dealers who will make the effort 
can be 


A lawn and garden contest especially 


effective because of the wide range of items and 


possibilities. Almost everyone who has a few 
feet of ground spends many hours a week mak 
ing it at least as nice as his neighbor Here is 
an opportunity for you to capitalize again on 
the “keep up with the Joneses” idea 

Here are some basic foundations for a lawn 
and garden contest but these are onl’ ome 
minimum requirements. A little inspired think 
ing on your part, with allowances for your pat 
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ticular community and need Can 't the 
in motion with a minimum of expen 
Why have a contest? 

Most stores offer similar lines of lawn, gat 
patio, and barbecue goods Prices vary | 
and, since these lines are mostiv bulk it 


counts 
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'7 
are «wall 


prizes, and publicity 


in outdoe 


: the 


increase vour traftl 


(,etting the early sale 


HAKRDWARI 


AGE. 





i} 


ai 


, 


} 


‘ ompet ition 


competitive 


fey 


take 


items 


FEBRLARY 


f ontest 


iv Tis 








plan 


den, 
ittie 


CMs, 





creative 


with 








—- 
‘ 
ri OUT re LenS) TY portant Hpecatise I Ln tre inv (>) on | yrapn ‘ pt Livie rhea who 
mendous tie-it al ractol Not many custome! idge contestants can heip bring proper p HOLA! 
Duy a Tew seeds 1 deck cnair, and some narcoa to the affall im the election of a iry, try to 
and call it quit Outdoor living begins in ear! yet loca prominent people, yarden clubwomen, 
pring, and last til the first frost \nd those enurel r civic groups, prominent sports or 
who entertain out of doors are constantiy mak entertainment ngure r, a ing photographs 
ripe —) ircha d if itiy tn Caso;4n Ly pap ileal ballot 
If po iple that the tie-in sales exceed initia When you bring iti DProminet! I peopis yuu 
Lie in tn catego! So let vour motto be cA re vourself a certain amount of free news 
“Cet them eal ind keep them coming back paper pubiieit And of course, the more the 
publicist the greater the trath 
lypes of contests 
“1 ) What about prizes? 
There are nree Veneriuti qdivision ir) Tne inwnti 
and garden group. By dividing them etting ihe best prize he prizes that produce the 
yreatest effort re those vhich include publi 
recognitiot \ person entering your contest 
ve | a 4 ‘ Would prot iti pre Te} té Wit ii mall silver 
if ») | e : = a : 
HARDWARE. 4'ZHOUSEWARES ] lated loving cup or bow! with his name en 
I ‘1 — a 
A‘ s < == == SS a ane I ed on it Than (wie | i ‘ ’ ryiere handise 
_ = Ge QE or even cash. He'd like to see his picture in 
r ’ — = r | 
COME /N f | COME ‘NM YOUT tore windov lf ivain, the old theor 
| pecisteR FOR | | |ily | | REGISTER FOR | 
i 4 ‘ ’ } | »AKUDEWN wrt ' ’ ‘7 | ’ ’ ; ’ y ? cy? ’ : ’ 
| GARDEN CON ; | i | | j fj pti i] i : if 1 co} ‘ ey (rie ‘ age 
4 ' | 
’ a | ' 
F i ; ! and admire 
| iii ) 
| | ; “ there are ma otnet itable nexpensive 
‘ } i prize te ul V1 redit or gift certil 
- : cate Animais tor the younger entrant hrearm 
and sporting good for met! Appliance for 
,omefr fil Defen ‘ Mond Tah} ii i’ ’ rec oreril 
) . ’ : ‘ ‘Fy ay ' " ’ ‘7 ’ tr) 
} prize ,OF Cachn fl y ys are re -* ne | ’ trop? f / ed CH if purcna ed if} 
full potential out of this general classification of 
merchandise 
| Lawn and yardaen pianting qgaivi I Pnelue 
here formal garden rock garden trellises 
lA, 
pool yreennouse Vi “an impdivide tne yro WA AG 2 
; tf 7 
tn special awards tor prize-winning Nowe! , a 
¢ , — 
4 
fruit and eyetabie crop \ { 
: Pat it? (] | I : (} | ine | Te | The ° ~ e “Cos 
iynting in nome-Dulit outdoor tTurniture 
Hagstone and or canop tructiol aq ove 
aurrangemen! 
A > 
KRarhbe if (7 } 1}¢5T be ré prize Vw a. i ye . . 
lor the most ngeni nhome-Dullt barbecue mat nye 1 rie re the most desired 
est Const! Teq e*¢ rai pent j oO prize : ’ , Ta?) ; rt? ! r Tey 1 hie 
nectiue | T? a | | trie ' 
Selection of contest winners Letting the public know 
7. ‘ 
vy rifiel ("Jif te (le (ied Ti TWh | Pris ATT. clé (is : ; ligve ' Ja 
Lit id’val pe ’ ? ’ rie j Vorr ()} ’ (i¢g gala ’ ; ? riric} ‘ reer ’ i¢] yet " 
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Let customer competition help 


sell your spring voods lines 



















































tne soak pie cj] pial Didi NOULILTY yaras Ii | 


»/ irtne) Arotuse ceontestan;»it Poul “HT ‘ al 
Cin wre ip) tj etter nen nave treamers fn ini ranyed, yitn ownel per! on) Tri} ivt 
in youl lore, and tie-in a window display tnat trant ard Arh ice firme 1 egyin tne tf 
fully explains the contest ould be about Memo: ) th fil 
if pe ible, mail lett or wb! dside ‘ ne} nnounced at , | rth 
7) our regular account Let everyone kKnOW 
tnere notning to bu to Decome ellgibi Al 
Some suygvested slogans 
a Contestant must do |} come inte Oul Lore 
and fill out an App ication Tnese can tx Triiiries Yo ir yvaraen Can roy Golal : Ut Ue 
yraphed torm betore a certain deadline ex is your patio perfect 
pire A oon a ne cdo ini and picks oul Move outdoor tn! mmer and get paid ’ P 
vynicn prancn Cj] trie Carte t ie Wiarit to ene! vil award 1O} iy 
at un contestant on tre list tor final | idginyg NOV ado-it-vourselt tT0) prize 
tnd chances are, neil ouy omethning while in Your barbecue ma ry eat! 
our store (ome in and register, nothing to ! 
Plant a winner! 
What about timing? 
if cle irable ty, tretch the event out a ony eit rian prize f offe trie Dette 
AS Possibie lhe longer the time, the more traf response will be. The same is true of adv 
The you nould have if your contest reall, ing and general publicit Bill tuffer 
catcne on you will have whole neighborhood cards, radio spot announcement PER Ular Tit 
ving for the prize And all the entrants will paper ads, and word-ot-moutt pubs | Call 
be keeping an eve on yout tore, making in bring undreamed-of trafhe t Vu tore ) 
quirtes, and buying more and more need ti you have the shoppe) n your building 
furthes improve their own project rely on dil play and a well organized contest 
It would be wise to solicit photographs from timulate interest and Keep the | brome} 
1 Picwse vho finish ear! Viaced in our window ing bacl 
uch pictures are sure tratlic stopper The event Remember that there is good reason 1 t} 
hould have ample publi ity for | to 6 Week type of contest It can be the only reason wh 
prior to judging. The longer the time, the morse hoppe come to oul tore instead 
leamed ip) the community will become Few other in the communit Wit eleciiol and 
folk Vill sit back while their neighbor vor) prices of itdoor goods nearly the ime ev 
higent and dav te create a prize-winning yarden where. the incren ed trath + tentia Par on 
or patio be realized through ome pecial exti effort 


When the project are being idiged pny ich a this 


How to make a contest sell spring 


| 
merchandise for vour store 


Establish, and print, rules for each type of contest you run. 

Have those entering contests register at your store. 

Set definite time limits for the start and end of contests. 

Select a number of judges, prominent local folks with one or two experts. 


Publicize the contests from start to finish. 


Provide suitable prizes, a cup or certificate for winners, possibly merchandise certificates 
for runners up 


Don ' t— 


@ Require a purchase of those entering contests. 





@ Participate in any judging, or have anyone from your store participate. 
@ Require that materials used in the contests be purchased at your store 


@ Require that winners endorse any products that you sell. 
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This Spring \ 
MOVE OUTSIDE! \ 
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stay at home... : 
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i i Pil i ir » we art ny ‘.? ; ad not te rt 
tnroug! ine entire iwn and yarden CASOT) | hil 
geet ? i¢ } ' ‘ 
ye ‘ue iV¢ men? ire rT) tue . ‘? rt? ‘ 
ememiober ti Tri : rie rat 
ir? 
vel na point tO al time nig! 
‘ P ‘ ‘ 
ine tren ! zs } ng ring 1h yf You ¢ i] iis) | . i } el 
profit from tl tion in family living | Mia blish H e Age 
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ee FU your needs at Brown's! 
oe oy IS ALL YOU NEED! 


LAWN and GARDENING TOOLS 


SX 


SEEDS and PLANTING NEEDS ‘ ‘; 


™ a 


| 5 HOSE SPRINKLERS SOAKERS 
| ae - es 


SPRAYS and INSECTICIDES 


<3. F cow — eo 


BARBECUE GRILLES ‘ SUPPLIES 

















; 
; 
? 
LAWN FURNITURE, FLOOD LIGHTS NSECT LAMPS. 


ORNAMENTAL FPENCING, OUTOOOR GAMES, AND 
MANY OTHER PROOUCTS FOR TwITOOOR LivinG” 


BROWNS HARDWARE 


i37 W. MAIN STREET + OPEN THURSGOAY TILL @ 


YOUR COMPLETE OUTDOOR LIVING” SUPPLIER 





lo promote will carry co-operative advertising 
money, and this amount should be spent in addi 
tion to your own funds. Check your distributor 
and manufacturers to get the greatest value 
from this aid 

Now, get yourself an “outdoor living” theme 
There are several shown with this article. Re 
member that it must stand the test of being ap 
plicable to all four phases of the campaign 

We've chosen the “Live it up Live Out 
doors’ slogan because it contains a light-hearted 
promise of better living, a desire that seems to 
be peculiar to all mortals 

A commercial artist can inexpensively “pretty 
up your slogan, as we have done with ours in 
the samples shown, or it can merely be set in 
type and still be effective 

You newspaper may be able to supply you 
with a little spot illustration that will add a bit 
of warmth 


We've included an institutional message right 


in the heading and then repeated it at the bottom 











| CANVAS GLOVES 





YOUR COMPLETE OUTDOOR LIVING” SUPPLIER 


wisn within the limits of vour fund we t} 


advise that you follow a four-phase approach to 


the Outdooy) iViliy theme 


Kirst run an institutional ad at the “(first 
nint of spring activity, listing as many lines of 
outdoor living needs as you can. Establish vou 


tore as headquarters for this type of merch: 
dise. List brand names, strong selling point 
and guarantees of quality 

Ads run during the second phase should begin 
at the first sign of actual outdoor activity, since 
these ads will carry items needed for cleaning uy 
the yard, rejuvenating flower beds, fertilizing 
ele 

Start your third phase at the beginning of th 


period when families are becoming aware of 








... FI your needs at Brown's! 
PREPARE YOUR LAWN AGARDEN NOW! 


ren FOR THIS WEEK | Fh wagons 


“SEEDS! | 


14 ‘at, We | 
Bis Oy 
a 
tre Taner 


GARDEN TOOLS} GARDEN CART) = 


5 ib bag of Famous Forc- Gre 


PLANT FERTILIZER | 


et oUt sg 














, ee oes. _— | 














deans im yim Cllmery 


FERTILIZERS | SPRINKLERS FENCING 
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“Se 

















S| GRass ec 
(Nr == 


\ 79° i ll 


Gh2DEN BOOK 








BROWNS HARDWARE | 


137 W. MAIN STREET + OPEN THURSOAY TIL Do 
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... FI your needs at Erown’s! Fi bhieate the 








create an inexpensive mailing or hand-out pi 


naving your newspaper run re-prints of 
ad ihese can be made more appealing D\ 
read papel Tin’ kK Keep ii Dp on fhiand 
‘ i brat niiyVe ert 


Phat r Snort spot announ 















































. { ment which can often be purchased in package 
BE PROUD OF YOUR LAWN «GARDEN! “uf ti civ\ price , Hrd ‘ trie TT te repeal 
~ARDE Ki SPECIAL | musecric: 5€ iovuatl over and over awain 
7 yh, Rg THIS WEEK | a - And r course back Up your advertising witl 
HOSE , , 
Pwce'sic rime yindow di pia’ interior adi Diakys, point 
oe) GAS MOWER | ale heips, or any ideas that may be mad 
{ = 894 
= Nr ; iVailable to you b our supple 
\ FRO5O GRass , 
' caus CATCHERS In summar’s punch your outdoor living slogal 
+745 “ we * _ ae Ly iISsifife Ee Very method at your di posal to sup 
-—- \ — 
Seni NN ; port thi four-pnhase pecial promotional cam 
SPRINKLERS " ) 12 ‘22 “30 paign, and you will be surprised and pleased with 
o a 
7 — _ - : - — ’ ’ irie ig? ri’ Ti\ T\ nt wi ‘SLIT iti you 
= . “ = EDGERS he nereased a tha Vill we 
FR —— = \\ (-—— ’ lawn and garden department in l9o6 
A ~ ————— \@ 
-_ a: = ee . | < ' 
V/ ‘298 
HAND MOWER 
$579 ‘) aes ; : metre 
i- t Se —— 
—EEEE | ’ 7 *° MULCH ANDO j ; ; ; ; 
eae ' FERTILIZER : ) 
CLIPPERS <_< A — ” ¥ / ; ; , , 
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' ‘ ‘97 19 ' : Pil 
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BROWNS HARDWARE | 
i137 W. MAIN STREET + OPEN THURSOAY TILL 9 | , 
‘ 4 
YOUR COMPLETE “OUTDOOR LIVING” SUPPLIER ... FI your needs at Brown's! 
fe ae ENJOY YOUR LAWN &GARDEN MORE! 
' ' , I . an ~ | 4 Tt ee 
| SPECIAL FOR THIS WEEK BEVERAGE 
| AN|IB” BARBECUE BRAZIER || SETS 
aI Pe . | | 
(<t ) 4¥ [- 
| | RR eee 
13/9 
| ‘O93 | 
rye er lAWI na tre Impending need Tor me \ 9 ? | FOLOING 
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Sell: don't take orders 


Product knowledge salesmen get from your suppliers. from 


studying labels. is key to big sales volume in spring goods 


Are your sale peopl order-takel Oo} ale 
men / 


Reasonable product knowledge is always im 
portant for your sale taff to win the confidence 
of a customer. In any store you will find orde! 
takers but too few stores have employee with 
sufficient product knowledge to actually be called 
saleamen. Product knowledge is the thin bridg: 
that leads to higher sales totals through mor 
tie-in and upgraded sales and the building of a 
faithful clientele 

Don't most people drive to the gas station 
druggist, or florist where the eem to get the 
best response to questions whose answet are 
out of their scope? 

A hardware store necessarily needs selling 
help with a higher degree of technical know! 
edge. Amateurs with power too! buildey nara 
ware, and plumbing and electrical ipplr + otten 
have no other place to go for advices hey will 
continue to patronize the tore that ePems ti 
know what it’s selling, and can save them mone, 
with sound advice about their needs 

And this is especially true around the pring 
of the ven When it comes to patio-building, 


truck farming, and buying power equipment, 


most people are rank amateurs When the rage 


fo get out of doors became so prominent after 


1945, literally 
using new tools, equipment, and ideas iver’ 
vear still more multitudes vield to the living 


our of doors idea 


million of American began 


it ometimes expensive living And that } 
vhy 1956 will be an especially important year 
for your selling staff to be on its toes to) Ws Was 


a record-breakel 


With income at its highest peak, more money 


in avings, and the promise of another boom 
Venu! ifob will see the yreate t rye evel ri 
get out of doors. More, and more-expensive law! 
and patio turniture, power mowe!l pianting 
need barbecues. and, Ves IWimmMIing por 


hould be sold this year than ever bettors 
Who will get the cream of this high-profit 
big-ticket market? 

It will be the dealer with alesmen who Know 


what the y re talking about 


Sales tips are everywhere 


Viost tore have just about the same good 
and the same prices to offer SO nave gas sta 
Lion but alway there is the one proprietor! 
vith a line-up of custome! vniie the otne) 
tands idle Thi is true in most pusinesses 
‘The secret? liesmen who kn hat thev’re 
elling 

The information which makes vou! staff if 
formed” is always at their fingertip For in 


tance, go up to any of your salesmen and ask 


or an ale talk on av, one ot youl power mowe! 
mode} (hances are he will not know nearly 
ail of the facts printed on the instructior and 
yuarantee that come with every one 


f corirviviviea ad ear purine i4y 
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What is the LQ. of your sales 


* 2% > > - 
| staff on spring merchandise lines 
‘ 


! Hardware Age quiz to help you find out 
how successful your staff will 
he this spring in selling in the Outdoor 
: Living market, These are questions 
you can ask in a sales meeting or during 


personal conversations with your salesmen 


ywDUC! Nase sional turniture are not hardw 
vegetable, or mineral matt 
Barbecue, or barbequ: the correct 
rotery reel-type n anit | 
M will not, 
( Att 1 a iaQnT y | W ite would not, 
to water lay : evenings? 
ye pest pianted it fall, 
ints a brazier, do you w her lawn 4 barbecue goods? 
the chimne r i4 } is not 
are, 
grill fuel? 
INTINaA A Wa 10 | | ‘vy ivTOQ bar 
becues? 
for pruning tort early spring, 
Mu best tor pliant 1 1, or protection from weather extremes? 
‘ /\ wrap 6 Tertiize 7 . sulphur, 
( a ic? ‘ 7 ; ; 
22,000, 4/ 
1! nou'd, should not 
t+ hagn produces muilc! © fertilizer? 
} { ’ Tor pat rt } creosote. 


Note: correct answers are in bold face type. 
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Sell: don’t take orders 





continued 


Lyon he know the difference between a on 
and two-cycle engine 

(an he give a demonstration on starting and 
1 Oppihy 1 he ria h ine, prope ly . 

Joes he know when and how to lubricate it 

if he does not, you can count on a high pel 
centage of lost sales thi eason 

The need for basically~ ential prod | know! 
edge goes right down the line 

Folks building patios need to know about foot 
ings, mortar mix, outdoor wiring, and general 
masonry 

A customer who buys an iInpainted aAWdOUCE 
set wants advice about the best way to paint it 
for weather resistance 

A family about to put in its first garden hu 
to be advised to get its earth tested, how to plant 
what to plant for the climate and chemical! con 


tent of the soll 





ihe same family may begin with a few too! 
Pe | nad seed if} Mu \ and te constant rhe ppe 


right through October. If their garden is larg 


enough you may end i] ty’ elling then 

freeze) in between they are prospects Tor powell hind that wus PPRersS art os ) ing to neip 

tools, fertilizer, and canning supplis But it Your sales are their sak 

their first experience in your store leave them Suppliel are eager to hold sak meetings 

with the impression that your selling staff doe with your staff 

not know enough about what it's selling. all thi Suppliers have movie roving demonstratoi 

potential is lost ervice clinics, and intormation filled matlers to 
If you week out prod mt Knowledas ou wt offe Dhes« offe itiy Tria’ il lay dormant I 





you are not aware ot them or «ce | eek them 
out 

lhe desire 1 é t ned selling torce Na 
fo begin with you A tev olicitations of oul 
suppliers will show you that there an abun 
dance of training and training material ava 
able just tor tne ASKIN, 

Keven without the aid oft teice : ree Phere 

more than enough intormation = te convert 
order-takel into salesmen on tact-tag abel 
broadside package inserts, warrantee gyuAaral 
Let and in instruction booklet tnat come Vv ry 
nearly every manufactured product oul 


Tore 


“ay 


ip their sales volume great! 





Make trie TT) aWiHaire rrnat eal henna’ 


or more than anyone elise throug! Lig 













olume and the creat nota tead mere nv 
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Outdoor furniture: 


Sales are climbing rapidly 


Trend is towards furniture with a double life: pieces that can be 


used outdoors during the summer and moved indoors during the wintet 


SUMMmMe! nituyre lead (hou lté | beiny tnisned in beige Cnarcoul andaiwood 
means tnat volume is on tne increase tor nara leuk Vainut, and, @s alway natural 
Vare dealel ith enougn room tot ituble dis ect ic , piece fey) right , ott hana , 
pias and tne time to do a real merchandising rangement ire ivailable for the first time 
Job Aluminun rer iripye named ar pmout “Ve 
Here «A pore ey | Lne LYob Dr iti} and outdor ‘ rnit - problen ight mfortabt 
immer market on itdoor Turniture to help , — dest it nd fitted ’ 
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the elements, and fairly rough handling. Ked 


wood furniture falls in the same broad « fie 
Lion 

Leather is in the picture. The Leath Uy 
holstery (;roup nas developed a ney tropic: 


leather that is mildew-proof, has a special 
door-outdoor finish, and will be ised primariiy 


on outdoor furniture 


(hange is affecting many lines and styles. [he 
old-timers, cane, wicker, and reed are assuming 
less forma! Aigte Mors COLO! is He iny uaed “Tee! 


items, too, will be seen in bright new off-tone 


in keeping with color trend 


Texture relieves “bareness"™ 





The textured look in fabrics and plastic covet 
ings for outdoor good is dominant Texture is 
essential in relief of the ometime bare look of! 
modern Tunctional desig? Plastics and weather 
treated fabri vith nubbyv texture will he ve 
found on umbrella yliders Chall and lawn -_ EPP ope . ” 
winhy This year’s color leade are turquoise, er oe ees © “ > be 
wet 7 e % 
pink, and yellow. There is growing use of warm 
brown finishes that mulate wood tone This , rOst j 
hurthner enhances the indoor-outdoor idea 
Will our displ complement your merchan 
dise? ing higher priced line furniture and depart 
Qutdoor furniture represents a considerable ment stores go to great expense to build suitable 
investment and potential in big ticket merchan framing for their merchandise. A good display 
dise. can be the deciding factor In creating an out 
Background heip customers visualize the door illusion you can paint bricks on the wall, 
goods in use. This is of great importance in sell or use new artificial sheet plastics for the sam 


SALES TRENDS IN OUTDOOR FURNITURE 


Hiere are sales figures on different types of outdoor fui 
niture that show you where purchasing dollars are like! 
to be spent this summer. Figures for 1954 and 1955 are 
based on sales volumes for the different type The percent 


ages for 1956 are estimate 




















ree eee eon ge < 


Sales 
Furniture type 1954 1955 1956 





Rattan 





Wrought iron (total) 
(dinette sets lead chairs by one- . 


third) 


Aluminum 


Peel. wood, miscellaneous 


All new products 
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A quick look at outdoor furniture sales facts 
Here are some basic, important facts about the outdoor furniture market! 


@ Between 80 and 85 percent of all sales will be made to women. 
3 Women will gre atly influence the rest of the pur asses 


y if you ngave ag cnarge Of deterred payment system you should do about 50 percent of your out 


door furniture yoiume on credit 
® Average unit sak tor all types of outdoor furniture this year estimated at $33 
@ Estimated stock turnover will be 3.5 times in the five month seliu qg period 
@ Averag prot t margins are forecast at between 40 and 45 percent 


? Total moarxkaowns should no? exceed 4 percent 
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Women want modern design 





Moder: ore rebel against rigid reyimenta 
rion 1 Tre | ta 1 rhe | f} lence f ‘ 
cyt } ’ ; nv ry 4 4 ry 
sdivert ny ( lion home shi the 
gemana ! lé i] ‘ persona } 
evel re patio o1 ing room rie 
frend | i poe ! itiy lo | 

- 

| light ‘ rin? } ( eat ) 
DOmé rT 44 

tnd tl pris not isl 

| / | } sae ie rie ihe} MAvAZI TIE 
Jal i ‘ ine ’ | ng . ; 
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The chuck wagon goes modern 


Your customers want to cook and eat outdoors and that makes a 


tremendous market for 





erills and related Outdoor Living lines 






















barbecue is big business and profitable a Dusine this is? What new il 
Harbecuing ha wept the nation. And it | the market’ What are the right price ranges” 
here to stay HARDWARE AGE irveyed buyers and 

lf began on the West Coast after the second denaiel for their opinion about the barbecue 
World War. It yrew with ranch homes and casual! busine ihe result howed that the barbecue 
living, and a climate that invited serving food HDusine is expected | increase at least 10 pe 
out on the patio. It | till a big vear round cent in 1956. TI inion | in many case 
business there backed up by purchas buyer ay that thers 

The trend to informal cooking and serving is a strong trend vard nNigner } ed model 
with the added zest of an open fire, spread acr (One dealer said he put ! heaviest promotiona 
the country. From the first thaw in Mareh until emphasis on a 39.9%) mode ast Cul lt Vea! 
Hallowe'en you will ee the low of barbecue he plans to imp to SIU. 
in suburban backyards everywhere 

Today, as familie vo suburban and rural . . 7 


Turnover rate is higher 









having a barbecue is a important a part ol 

keeping up with the Jone i ' it } il patio {) i he re j nn aDNOrmMmall nign turnover rate in 
lawn furniture. It | not necessarily a luxury, barbecue equipment. Four turns of stock in the 
but i hh can be \ tT) abundances qt model that rour-monti pear f lniv peric qd i TT A pI 
begin with a $2.95 hopper, right on up to deluxe through July is not uncommon. Thi equivalent 
modeis that retail for $150, give vou an oppo: to 12 turns a vear when extended to a 12 mont! 
tunity to keep pace with the development regard DAs! Such a hign rate or turnovel ex! 
lesa Of customers: budget : important yvnen you consider that the averag 

Dhe question is, are you aware ot just how Dig margin of pront above i) percent tor Darbe 
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f An initia Invento! fr S2000 at retai 1 Cuan Kimp, or y too Neavy on the 
Lurned Tour time in four months at a 40 percen! eectiol fler. Ruithe ‘ ou witl be hurt 
margin of profit will net $3200 profit. In brief becuune narre election Wi end your ¢u 
ner an opportunit te now a yreater prot lomers elsewhere, and t vide an offering ma 
trial tre wine nt I Tota nitia nvestitme! enve it! t¢ eason markdadow! nd cor 
rew line can | ist r tn rused Lome! 

Certain ic? hign-pront and tur C1 
hess carries its risks. It means that you n Attachments in demand 
KI : I trad tj Yi atil ! ‘ m1 
Durtes ‘ nda vy | eat ’ rave ’ me ’ f oyye r tne rm ‘ ecent ae elopinie nt rpaad toe 

I Ommunit POU pel Cul Ni Cal f iri rl I aes! ed for the or cf 
pois e tne cart a | cle tT? y-end vy (j gderut tri f rie PAA] bt iZ,ie'l 

Ana ry tf Kr tmnat the ‘ mn end denote I ind gyri Con ting of a 

te J r thie ry} ry a ( table grilling platforn 
ae ny tigt , ‘ ‘ nNesae | ‘ ere flered ’ omew t expen ‘ 
ment that | a rie lf : mut tn flering 
neu ‘ ‘ ricid Til ier S24) Ltlacnmen! Pid pen 
take ‘ 1 Kt] ’ petrore | ’ iti r? }’ (j elect] pit ind re i t wre 

i} ‘ | rs re makilny re rye cle ved | , | at | ‘ iriy 

f cif reature tha ever betore . ine n nvetl I mode ‘ r the res 
liom elect r manulacturers brocnure inguiar, | eve Ly pe 1 re combine 

} +} ' « ry 4 than 1) enarate 7 ear nNrevpaoy, ’ r4 ry Tarpie cit nv ary 
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It. 


on an item that has four turns 


1956 


How vou can make a real profit 












x pect 


pecause they are light in weight and have 


Grill volume: 


Profit: around 40 percent margin. 


Sales booster: 


ture. 


out season. 


food work surfaces. Prices for wagon grills will 
peer if mout 516.4% 

Both brazies and wagon grill Will have 
mode in t S1bDu | ron 52. to BLD0 ‘ l¢ 
ranye if re yvoing t tock 4. 6 r 4 
i2 mod trie nould ty I 1 pi f rearipe ina 

ee) ED ! tne income bracKet of! r cot 
munil 
Related lines boost sales 

y « | Cannot nave H DATvVeC UE ViItLNOUL a fire 
You cannot handle hot food vVithout tool And 
papel plasti« plate pec iai CHASOnMNY? and 
Nauid cooiel are all neces itle tor an outdoo! 
host. nis } vyhere tie-in selling become 
major importance, A $14.95 grill quickly adds up 
to BZ whi charcoal briquette i hotedog tor} 
Cpttie plate ana napa and an ies i) eket ure 
falked-up 

ihere are few tine that offey) hn 4 hig-] 


up 10 percent over 1955 
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Price trend: higher priced models in better demand. 
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A preview of the 1956 barbecue market 





Turnover rate: four turns, April through July, at !2 times annual rate 





push related merchandise. cooking utensils, dinnerware, outdoor turni 


Traffic builder: push charcoal, fire starting lines to build repeat visits to store through 
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You! taffl 1 t we Ve informed a 0 

Of all the barbecuing tool Hiow long a 
3 } ; j i ’ } 

ect pit erate Vnat lood ire best ited 

yriliing, and how to clean a grill after the 
part i i Pritse Are natura COT) immer que 
tiot ( ustol ' hop nere they yet the 
rT? 1 rive ver? Ver 

linn ert itive | mportant (one of the 
Hest Lime ! piurge Vill i tl insert, broad 
ide, or newspaper advertisement showing variou 
barbecuing need ist prior to the Memoria 
1) l} the 1 lition li 
tnat fil Ling Avail ist before Ju it} 
good time to advertise. You v often catch thos 
vno havent quite made up their minds, or who 
nave ittended rtie rie’ ist Da rte ® and Wal 
ne tne n gi When you do advertis« 
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SPRING MERCHANDISING GUIDE 


Spring prol its from rentals 


Increase tool rental profits by adding new tools to your 


department, replacing older models. livening up promotions 


Have you looked at your tool rental depart 
ment lately? 

If not, why not do it right now’ 

Your custome are yoinyg to be looking «at 
the equipment and tool vou offer for rent t} 
Spritiyv And you can look over the de partime! 
first, to fiyure out how to increase our profit 
from rentals 

All indications point to the spring and sum 
meroft i956 as a record year for outdoor equi 
ment and tools, both sales and rental! A blip 
market is forecast for lawn and yvarden seed 
and fertilizer barbecue lawn furniture and 
patio building materials Your customers need 
the tools to handle the installation of this met 
chandise If they don’t buy the equipment 
they ll rent if 

Here is a § point proyram offered b HLA } 
WAKI AGE to improve your rental department! 
profits this spring and summet! 

1. (heck the list of tools and equipment 
currently offer for rent 

2. Check off all equipment that need 7 
placement 

4. Replace all these with new too! 

1. Consider what new types of tools you can 


add to enlarge you! 
>. Check 


motions te speed up tool 


rent 


Yo 


display “ 


al department 
advertising and pi 


rental turnovel 


(heck vour tool inventory, 


A { he h 


yot 


up of yout 


your departmet! 


yet 






inventory now will hel 


it ready for the bus 


euson unead You Vill have time | 
rentais and make your decision 

pome items may need repairing ni 
done to avoid breakdown qgquriny tne 
vhen vou ll want tools out as mus 

Many deulel Keep turning tnell I 
i] They nave ae eroped ‘il active mal 
ised tool and equipme i ) re 
customer list and decide if some 
rental custome} mriievnhit te ect 
tools 

There are two atl if ! tt ect 

rirst you vet back the « of the 
“i rental, plus some profit Phe 
cover a profit in selling the to .u 
such sales can be handied without « 
your market for new too ince these 
normally would not invest i tool 

Second, vo Kee i] I renta 
nance cost dow! hy + itting ne ‘ 
Vice 
Expanding the department 

his i a vood time Li Col idie} ‘ 


vour tool rental department 


Possibly. vou started the departme! 
lew types of too pianniny to exXpans 
That later day never came. Nov s the 
check up on tne potential in ex] 
department 

Possibly you nave a irve a tre! 


to offer your customel 
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Should bare ground be broken up? Yes. Recommend rototilling pading o} 
ing areas that are compact. Bare spots should be turned over to a depth 
in. Sugyest your spring special on garden forks or hoes. 

Should old lawns be raked in the spring? Yes, and here’s your chance 
yood rake with spring-metal tin Sugyest the customer remove all de; 
leaves 

Why fertilize early? Fertilizing heips establish deep roots that will c: 
lawn through the summer. Well fertilized grass grown strong and green 


jump on weeds. Suggest a well balanced fertilizer. 


Can seed be spread by hand? Yes, but for even spreading and | 


to suggest a lawn seeder. Mention that about 4 In. of sur 
face should be loosened with a rake before seeding. After 
eeding lightly, rake or mulch. The beauty of the lawn, its 
resistance to drought and weeds: and a satisfied custome) 
depend on the quality of the seed you recommend 

How about rolling? By all means rolling is important 
Kamphasize importance, then sell or rent a water-typ 
roller. Rolling sets the seeds firmly in the soil and help 
bring on more rapid germination. (Don't suggest rolling 


if soil is heavy clay or adobe.) 


Why soaking instead of hand watering? Grass _ root 
climb to where there is water. Sugyest moistening the 
yround 3 to 6 in deep 39 the root will climb down afte 
the water. The spray should be rain-like. This is your 
cue to selling a good sprinkler 

Is it important to have a sharp mower? Yes, a dull 
bladed mower is hard to push and may bruise new gra 
Your chance has come to recommend the customer bring 
his mower in early for sharpening and proper adjustment, 
or show off some of the advantages of the new rotars 


mowers you sell. 
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FECOUW WE... 


Again Decoware swings ahead in home fashion with. 
the excitingly new decorative “Desert Bloom.” 
The popular combination of pink, copper 
and black is style news with real sales appeal. 
Constructed of high-grade steel, expertly lithographed 
by Continental craftsmen, these canisters, baskets and 
accessories wear beautifully. Priced so shoppers 
can afford to carry home complete sets of “Desert 
Bloom” for their kitchens, or for birthday, shower 
and wedding gifts. Write, wire for details 


CONTINENTAL € CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. La Selle St., Chicago 3 
Pacific Division: Russ Building, Son Francisco 4 















THEY’LL ALWAYS STOP 
TO PICK A 








OUTSTANDING! 





ULTRAMODERN ‘ 4 





CAN OPENER 


ly than a year old and already the 
Witenes 

notte ’ elie) if} ear Pamou Lave \ line! 
And rit) wonder ' With Hi Lape 4 honed a 

, puting 
cutting wheel, easy-turn handle and [Firz:S 
wide choice of glowing modern co! \PARENTS 

. ; } ; ‘7 >A Be, ci pid) Paes at ESTED 
i } -} h} Ti rth ifoT USE-T i 


0 / Med alls 








(anaramic 1s built for a lifetime of 
service, Avallable with or without 
Magnetic Lid-Lifter. 


Models from *4.95. 





ee ee ———_ eS Ooo 


; hey toward ¥ 







NEW! 





NEW! 


On) DAZEY 
MIX-ER-ATOR | 
SENIOR | 


It aerates-mixe -pblend - ; 
CAN OPENER 7 | 


4 is-T) "re doe ; 
with “Easy-Off” Washable Cutting Whee: 9  PS-P) os all Ps 








mixing jobs In seconds! , 
For a brand new twist in can opener sales One-quart jar is corru- : 
it’s the Super Senior with the “Easy-Off” gated for safe handling. . 
Washable Wheel. A flick of the finger and Complete with removable (Aes! 
the cutting wheel can be removed for easy pouring lip. It’s a snap to Lue “SV 
cleaning ' Comes chrome trimmed in brilliant clean. Priced right at a Di , 
Dazey colors—red, yellow, white and all- ey ee / 


chrome WW ith or W ithout permanent mavnetic low, low 2.49. 
Lid-Lifter. Retails for as low as *3.79. 


All 
. 


Tt Push h ‘ina Ke ti right svePrp 2 Washable f itting W heel 
; ff 


a 


The name “Darey”’ on Kitchen Appliances is 
equivalent to the mark ‘Sterling’ on Silver 


it’s a 








for easy washing 


3 ee eee 
See your DAZEY DISTRIBUTOR or write direct 
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NOW IN STOCK AT THESE DISTRIBUTORS 
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» CLOPAY CALIFORNIA 





INDIANA 





MENTUCKY 


) IS|ANA 


i ' 
cat © five 
* Guaranteed by ™ 
Good osebeping : : MARYLAND 
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MICHIGAN 


now...22 inches of counter space brings you 
profits with the fastest selling door in America! 


MINNESOTA 


MisSSOUHT 


NE VAUA 


NEBRASKA 


NEW ENGLAND 
NEW JERSEY 


NEW YORK 


NORTH CAROLINA 


now... Clopay’s advertising 
in LIFE reaches 1 out of 4 customers in yOUr occsnows 
community...selling them *89° space-saving luxury! — onecos 


PENNSYLVANIA 


Two powerful selling tools with but a carry home (or deliver) box. Customer 
iInggsie purpose LO S@ll Clopay Ac- install it themselve in minute (om rENNESSEER 
cordion Doors for you easily and plete newspaper mat service FREE. 


profitably ! 






Miniature demonstrator actually is 






CL v 


a silent salesman, take ip oniy 22 
inches of counter space ells the doo! \ \ TEXAS 
on sight. Now LIFE advertising (on accordion 
newsstand, April 19) dramatizes fast 
est selling door in America to your cus \ / 
tomers. Bound to attract traffic to you) da\/o © he sa 
(lopay Loo! Display 80 ao distalieates sammantant enette 
Clopay has made the BIG Accordion CcLopay CORPORATION WASHINGTON 
Door business profitable for 2,500 Clepey Squere, Dept. 103, Cincinnati 14, Ohio 
store ist like you! you can get your New York Showrooms: 2730 5th Ave., WISCONSIN 
share by buying small building bus N.Y.C.1,N.Y 
iness fast through your jobber. Only jm” Canada: The Clopay Accordion Door is 
2 sizes, one color needed. F.O.B. your wmenufactured under license by The Canadian 
store. Packaged in handy 7 |b. easy-to General Tower Co.—Galt, Ontario. COPYRIGHT BY CLOPAY COMPORS 
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Better service to dealers 
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Hardware’s new warehouse set-up 








possible with enlarged and remodeled warehouse buildings 


To reduce its overhead, vive better service to dealers, The new warehouse is several blocks from the main 
and provide better and more efficient working facilities warehouse-office bullding It is a cement block and 


for its entire staff Piedmont Hardware Co., wholesale: reinforced concrete structure 150x300 ft 

in Danville, Va., has completed remodeling of its of Hulky lines are stored in this new warehouse 

fices and warehouse set-up he storayve area is divided into three sections and 
Investment in the company’s main building if merchandise is moved with a fork lift truck. There 

three story and basement structure at 554 (Craghead is a railroad siding along one side of the warehouse 

st Was such that i Was adv} able Lo remode! There are three entrances on the front towards the 

this unit and to add facilities at a new location rathe parking lot 

than to move all operations to a new location A 2400-ib capacity fork lift truck handles pallet 
The new warehouse can be expanded later on should loads. Barbed wire, for instance, is stacked three tiers 

the company decide to move its entire operation to high 

the new site Generally, pallets are stacked 10 to 12 ft high. In 
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Hardware’s new warehouse set-up 








possible with enlarged and remodeled warehouse buildings 


To reduce its overhead, give better service to dealers, The new warehouse is several blocks from the main 
and provide better and more efficient working facilitie warehouse-office building. It is a cement block and 
for its entire staff Piedmont Hardware Co., wholesale: reinforced concrete structure L5OxS00 ft 
in Danville, Va., has completed remodeling of its of Bulky lines are stored in this new warehouse 
fices and warehouse set up [he storage area is divided into three sections and 

Investment in the company’s main building zr merchandise is moved with a fork lift truch There 
three story and basement structure at 554 (Craghead a railroad iding along one ide of the warehouse 
st was such that iT was advisable to remodel There are three entrances on the front towards the 
this unit and to add facilities at a new location rathe parking lot 
than to move all operations to a new location A 2Z400-1b Capacity fork lift truck handle pallet 

The new warehouse can be expanded later on should loads. Barbed wire, for instance, is stacked three tiers 
the company decide to move its entire operation to hign 
the new site Generally, pallet are tacked 10 to . tt nigh in 
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Piedmont warehouse 





c ontinued 


, | " 
ne center of the bulldiny there 


neadroom for about 6 more feet 
tacking 


The 2000-lb capacity overhead 


electri) noist Nandi pipe from 
railroad yondola CATS If previously 
100 ix men all day to unload a 


car of pipe. With the electric ho 
three men can unload a car in hall 


ra dan 


The old Warenouse building 


vhich handles lighter hardwar 
lines, has two elevato) for moving 
if) shipme nts to the upper floors A 
merchandise chute wa installed 


during the remodeling, t replace 
elevator handling of outgoing o1 
ders 

The two warehouses Aare operated 
as a single unit, for filling of or 
der When orders include mer 
chandise from both warehouses, the 
picking starts in warehouse No. 1, 
the old building, and the shipping 
clerk telephones warehouse No, 2, 
the new one, authorizing with 
drawal of merchandise to be en 
over to warehouse No. 1, or to be 
loaded on a common carrier truc! 
or in the customer's truck on will 
call orders, A written authorization 
is also sent to the new warehouse 
There is a direct telephone line be 
tween both warehouses, and an in 


ter-com system in the old building 


Makes prompt shipments 

Most orders are shipped the 
day they are received. All orders 
are filled not later than one day 
after receipt. Billing is completed 
the day the order is shipped 

Remodeling of the old building 
included installation of laryve vila 
brick insets in the front and side 
walls of the structure to admit 
natural light to supplement the new 
and improved interior lighting 

Offices were moved from the 
first to the second floor to provide 
better working conditions and more 
quiet surroundings for executive 
and other members of the staff. Of 
fices now have 2800 aq ft of ‘pace 
avainat only 1250 a ft in the old 
first floor location 

Removal of the offices to the sec 
ond floor provided apace for a main 
floor display room for seasonal and 
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ADOve (Order Dit kers if first tHloor of main build Ng warehouse. 


in Mea ae 


: ry. IF WT 


‘wan i 


per initv items At the ame time, position floors Othe compan 
the city desk was moved closer to official and buyers are via eq 
tne tront ol the bullding and uWity clo ed LO the Ct ri he offices of 
from the center of the first floor of! buvers are at right angles to tnose 
the main warehouse of the officials 
NOW all those waiting to SOC The yeneral office and desks of 
ivers or executives may examine priciny and billing clerk ire Vi 
first floor display ; of a wide variet' ble from the offices of officials 
of merchandise with each item Within the past year buying pro 
tagyed with the dealer cost and cedure was changed by the com 
iggrested retail selling price pany Instead of its several buyers 
A combination receptionist’s and having no set departments to han 
cashier's desk is located just inside die, each of the buyers now has 
the main entrance specific departments for which he 
The offices are air conditioned, is re ponsible 
with acoustical ceilings and com- Four full-time buyers now han 
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EXTRA! LOWEST PRICE 
LP TORCH ON THE MARKET! 


$ The Best Buy’ Torch for your Customers 
$ Fastest turnover and Full Markup for You 















HARDWARE WEEK SPECIAL 


FREE ONE REFILL WITH 


EVERY 4 No. 295 TORCHES 
ASK YOUR JOBBER 








Model Ne. 295 


Shown Actual Size ) : y INSTANT STARTING 


LIQUEFIED i fe PETROLEUM 
Torch 


only \ a his LIST 


THE ONLY THROW-AWAY FUEL CONTAINER 
AND SELF-SEALING SAFETY VALVE 
IN THIS PRICE CLASS. 


NATIONALLY ADVERTISED IN: 


MECHANIX POPULAR 
ELLUSSRATED _ MECHANICS 


MAGAZINE 











vee Paminy 


ee ee ae 
in your neighborhood 


THE Lenk MFG. COMPANY 


BOSTON 15, MASS. 
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continued 


die the bulk of the firm’s purchases 
i,. ©. bradford, executive vice pre 
ident, buys heavy hardware, toy 
and wheel goods. A buyer will later 
be appointed to handle purchases 
for tne toy department f W 
Ward, vice-president and buyer, 
purchases electrical supplies, with 
M. B. Jennings, vice-president and 
buyer in charge of housewares 
Other buyers are KR. J. Adam 
plumbing supplies and H. L. Dick 
son, sporting goods. 

ihe company covers a territo 
within a 200-mile radius of Das 
Ville, including southwestern Vii 
yinia and a large part of North 


( arolina. ‘| he present corporation 





was organized on Dec. 16, 1897 as Nome 
Traylor, Peterson & Motley, its Officers of the con pany are, seated F.C. Bradtord. executive vice president 
name being changed as of Jan. 22. and general manager and L. B. Wyatt, president. Standing, left to right ar: 
1900 to Piedmont Hlardware (oO C B Marshal 56 retary freosurer ( W Word v e-pre jen’ 

An open house held last summe) and M. B. Jennings, vice-president and buyer 


marked the completion of the im 
provements in the main building 
and the opening of building 


More than 150 dealers inspected the executive vice president and yen- in its operating method Piedn ! 

new facilities with manufacturers eral manager; ©. B. Marshall, se: Hardware Co. recently instituted a 
and representatives of other whole retary-treasurer. ©. W. Ward and dealer-aid program 

sale hardware houses in the terri M. B. Jennings are vice-presidents The initial part of this program, 

tory in attendance. and buyers to be extended to include at least 

Officers of the company are L. R ; : 7 three promotions for dealer in 

Wyatt, president; Kk. C, Bradford, In line with other improvements each calendar year. was issuance of 

a colored tabloid with deale m 

print sent out as of Lex lL, 1955, 

with the heading “Holiday Sales 

The will-call desk is now located closer to the front of the main buildi J, Days.’ Items featured ranged from 

and provides easy visibility of firm's newly established seasonal Cis ay! ie to $4.95, there being 50 house 

eaninyg items, none of which wa 


identified as to brand 


Plans a toy show 

Plans for 1956 includes a spring 
promotion, mid-summer event and 
atnri ima SC ASOT) sale 

lhe company also plans to hold a 


now at its headquarter 
their Christmas line 


executive vVice-pre len and we} 
eral manager of Piedmont Hard 
ware .. SAvVS, “We asked ul 
dealers for information as to where 
and how they need help to be in a 
more competitive position They 
answered that they needed some 
thing to create more traffic in their 
afores 


(Continued on page 168) 
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- THE “COMPLETELY ADJUSTABLE 
NO LARGE INVENTORIES..... & 


WROUGHT IRON , 


yo MISFITS «= 


EASY TO INSTALL EASY TO SELL 


ONLY 3 BASIC PARTS oe 


BUILD A COMPLETE INSTALLATION | DISPLAY 



















eheg 4 or 6 Foot Adjustable Railing i . ' 
, eer Section he used “as is ' Lis 
DAL) mn level surfaces or slanted wie t 
5» UF to fit steps of any pitch 





Universal Pre-drilled Newel 





Post : rv ised for eT ad * }? 
t ' termnediate post 7. 1) D j 
; it | }?" | 
: ; 
— a aed ep, for bolting e | ! I 
i ions to ne‘ neets 
iis, olumne, et 
Adj ata ble to ony nele. any © 












di ~rrs on Bolts furnishe 








A FEW OF THE 
MANY ATTRACTIVE 
IDEAS FOR 


WE 





EXTERIOR AND 
INTERIOR 














' a ) rep MATCHING Versa-Products Company, Lodi 5, oe 
Ra FM re COLUMNS MAIL THIS pend deta f Versa-Railing program 
AND 





i) Ld 6 | COUPON TODAY Name 
7 - 9 % ORNAMENTS ~ 
| for more deco. RO aL irm 
rative installa Addr 
b+ 4 bed a tions meat yaryk eevee 
| AM extra profit Uity tat 
eon. ute for You. Jol 
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weed m We CDON 


Away CRAB GRASS 
AILLER 





Coll the Leadn... 


WEEDONE 


First, and still the best-known, name in selective 
weed killers 

Your customers know, trust and use Weedone—the product 
that pioneered the field. 








First in profitable trade discounts 

ACP also pioneered the 40°; trade discount for you. And re- 
member: You can buy Weedone in any quantity you want— 
even a single case—and always earn the right discount. 


First in sales and advertising support 

Weedone advertising appears in more publications—more often 
than any competitive advertising. ‘This sales support means 

more business for you on all Weedone and other ACP products. 


LOM the Line 


e WEEDUST « WEEDONE CHICKWEED KILLER « WEEDONE CRAB GRASS KILLER WITH 
MCP « ROOTONE® « TRANSPLANTONE® « FRUITONE® « GRO-STUF « ACP ROSE & 
FLORAL DUST « ACP GARDEN DOCTOR « ACP POISON IVY AND POISON OAK KILLERS 


and Profit! wii 
‘i pit S write for complete details 


AMERICAN CHEMICAL PAINT CO. pews 
Ambler, Pa. «+ Niles, Calif. 
ORIGINATORS OF 2,4-D AND 2,4,5-T WEED KILLERS 
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continued 


“We tell dealers that one of tneil 


best ways to attract traffic is by 
offering specially - priced seasonal 
merchandise, for sale below the 


current maviset Dealers are ad 
ised to Increase store traffic wit! 
these ' ; al ite and f i 
i@se Promovionail ilems, ali » ails 
play related merchandise togetnel 
to try to get customers to Duy tne 
better and higher-priced merchan 
dise on which they make highet 


maryins of profit 


Increase trade-up sales 

“The entire purpose of these pro 
motions is to yet dealers Lo trade 
up their customers to buy higher 
priced merchandise.” 

Plans are now being formulated 
to expand the scope of these sea 
sonal promotions to include win 
dow and store display kits with 
banners, streamers and price card 
to tie in with the specials 

Another dealer aid recently es- 
tablished is the mailing to all of its 
reyular accounts of a 5x9%-in. card 
announcing t he once-a-month Jumbo 
special. The specially-priced item 

3s shown in a large illustration, ac 
companied by a complete descrip- 
tion including the special price. The 
firm's 14 outside salesmen and two 
inside salesmen receive the cards 
before they are mailed to the trade. 

No provision is made for special 
advertising or promotion of these 
Jumbo specials by the dealer. 





HARDWARE HUMOR 
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HERE 
iT IS! 


The 
exciting 


: 2 
America’s first new 


bicycle line with EVANS-Colson 


the powerful sales 

V-8 
appeal of 
A UTOMO! l VE Bicycle 
DESIGN Titoli 
brings you a 
“Christmas Selling 


Season” all year long! 
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EVANS PRODUCTS CO. also produces: 











Kevan (Colson new \ 
bicycle line the only one 
made in the Motor Cit, 
otter ensational new ile 
appeal in the new 
AUTOMOTIVE DESIGN 


and i brilliant rainbow of 


’ 


males-winning Colorama colors 


‘This great new Evans-Colson 
V-8 mecycle line will be hown 
ina nation-wide TV, radio 
ind magazine promotion 
that starts in April. It's a 
promotion that will open up 
a year-long (Christmas Selling 
Season for every alert dealer 
who sells the kvans-Colson 
V-8 line through ‘56! 


(,et in on the “ground floor” 
now! Visit kK vans-Colson big 
V-8 di play at the Toy Fau 
March 5-14, Suite 460-46] 

Mi Alpin Hotel New York (ity. 
(Or, write today for details. 
to: Kvans Products Co 


Dept. Al 2 Plymouth Michigan. 


PRODUCTS COMPANY 


DF railroad loading equipment; truck and bus heaters and ventilating systems; Evaneer fir plywood; Evanite battery separators 
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Hiow to Speed Paint Sales 


STA N q s VY Numbering system improves service, 


and simplifies inventory maintenance 
2 y 








Large number are easier to 
make, and to see from a distance 
Sa) when Broadway Hard Vare, at 
572 Broadway iT) Ne@Ww: ra, \. J . 
sought to olve the problem oft 
identifying paint colors for quick 
selection and better service, a num 
bering system was devised 

“Hecause every store has one 


more paint lines that come in at 





least 20 colors,” explains David H 
Levine, ownhel of Broadwa\ Hard 
ware, “it is difficult te pick out the 
proper can quickly after a customer 
nas made his election Irom tne 
color chart. Since color names can 
not be printed large enough on each 
can to be read at a distance. a num 


bering system seems to be the an 


Numbers each color 


Mi Levine YVAvVe e*-it r) COLO? A 


number, from l to 24 for nis hest 





elling paint line, according to the 
position of the color on the chart, 


Tape rules from 75‘ to *22%? wading across, line by line. The 


numbers were then clearly marked, 





in approximately 14% tn izes, on 

. nl ppro , 
with a Free Magna View Box "80. 1 stork was places 
ceed (PAT. PENDING) on shelves in numerical order with 





fhe card below the cans of eacn 


color; slow-moving colors have been 


: : aired, ; these rov acn have 
Ihe Stanley Line of tape rules is all new... 10 models in 3 paired, and these } each have 
styles, priced from 75¢ to $2.89 retail... and every rule is indi- two cards 

vidually packed in the sensational Magna View box. lhe system “saves much time and 


Every one of your customers who buys a Stanley Rule gets 
one of these plastic boxes with the magnifying lens lid as a free 
extra ...and you're selling the best in tape rules... fine tools 
from The Tool Box of the World. 


eyestrain, and enables i Lo vive 
the customer bette) service.” “ay 
Mr. Levine. In addition, it keep 
each color in a proper place and in 
tantiv shows color inventor’ 

As a courtesy and added service, 
sroadwa\ Hardware gives out 
paint mixing sticks to customers 





HARDWARE HUMOR 





The ‘Big’ Rules The ‘1200 Line”’ 


This display packaging shows and sells the rules and points up a 

the big, free extra, too! All four 1200 and both 3600 rules come - 
in these individual pouches for easy display. The new ‘5 
Pacemaker Rules come 6 of a size in a snappy display carton aX 
with lots of selling art and copy. 4 \ Sed 






Your wholesaler has Stanley Tape 
Rules now. See himright away. Fora 
free fact-full folder, write Stanley 
Tools, 381 Elm Street, New Britain, 
Conn. Ask for rule folder T 201. 
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Colorful Background 


Highlights Gadgets 


New Rule Advertising 
Hits 28,000,000 Monthly 





Stanley advertising 1s telling the exciting story of n 

Stanies lape Rul and the tree Mavena-View box to 
28 OOO O00 readers of AMERICAN WEEKLY, PARADI 
and [HIS WEEK every month in 1956. The theme for th 
Stanley ads | Be prec ( dj Sfanle (sa eood rule! 


tn { Sunday Pcw Dapct Li}?t i@ment 74) imtoo aat horn ‘ | 
your custome! CVCTYVY WCC | eryvone in the family reads them 
[hat why Stanieyv uses them to send rule buyel fo vou 


for the new Stanleyv Rul 


; < al r | Sitter. 


é “4 rere: ie our 
: , Sete mr 
le y 
“wa t 











Ai 


iIspended trie enter of ites 
iget rol ndov » ig go 
Cra eit re ( mn White And Millions More Here 
Ul i wi rd Yes, millions more rule buyers who read [Hk SATURDAY 
, Keround Wit! : rose and EVENING POST, POPULAR SCIENCI POPULAR 
are atty is many pas MECHANICS, MECHANIX ILLUSTRATED, HOMI 
Kach gadget or tool is C RAFI, HOME CRAFISMAN, THE CARPENTER 
a eel eentinedt cline ot Cokin AMERICAN BUILDER, PRACTICAL BUILDER, and 
—- ' ' , a many industrial trade boot re getting the word He precise 
tten note in eacl quare. The av Stanley. it's a eood rule! 
base of the window was given ove} 
to a built-up displa of large Watch these popular magazines 
and your lecal Sunday news- 
Kitchenwares. A jong narrow per paper supplements Readers will 


forated panel alongside the check be coming in for “the Stanley ST N L EY 
erboard display features a variety Rules in the free Magna-View A 
spn Gpatina cae haprepa tir box.” See your wholesaler now, 
oO} do it-yvourse lf hand and power ond be ready to sell, Stanley 


tools Teels, New Gritein, Conn. 
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details on this revolutionary new chain development 


New CAMPBELL CHAIN Exclusive 


MEASURE: MARK 


CRIORIZRIZING, WONG) 


Chain sellers and buyers everywhere have been 
quick to recognize these advantages of new Campbell 
“Measure-Mark” Chain , 


QUICK, EXACT 
MEASUREMENT 


.. furnished at no extra cost! 


COLOR-CODED 
IDENTIFICATION 














4 ' 
CC § 
RED—eep/ 
i — A _— 
{/ f / 
/ a ' r 
a 


BLUE~High Test Steel ORANGE—Cam Alley Steel 


Marked every 5 feet— 
pre-measured for easy handling 


ond exact measurement. Color-mark on the chain instantly 


and positively identifies grade of 
chain—in or out of the container. 


STANDARD PACK— 
MARKED BY FEET 


INVENTORY 
CONTROL LABELS 








In each container, standard 
footage by chain size-—for each 
grade. Standard package cost. 


Space provided for “Perpetual 
inventory’ control. Guaranteed 


footage marked on label 


sk your Campbell representative —or write us for full 


CAMPBELL 
CHAIN 
AVAILABLE ONLY FROM 


York, Pa 
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*«W. Burlington, lowa « Portland, Ore. « Sacramento, Calif 
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a i T} j ‘ f moimed " t? <i rep ry 
of | ‘ Dept of interior 
Dasin studie 

Also included are Dept. of Agri- 
Culture studi on forest and $01] 
conservation eTvices, Dept of 
Hiealth VAatel poll ition l dies. and 


ai ection (jf) federa| aid T<¢) states 


The bo kK is avaliable trom Sport 
Fishing Institute. Bond Building, 
Wa ningte I} », 1). ¢ 


Gift Mousetraps Signalize 
Removal of Local Evesore 


How would you tie-in with the 
opening of a new vehicular viaduct, 
tne approas nes to which DaSS Vou! 
atore ’ 

lL. H. Katelman Co. at 714 W 
broadway in Council Bluffs, Iowa, 
did so by mailing 400 customers in 
the area a mou etrap with a mi 
brochure telling in light vein the 
irm nappine because of the loe: 


improvement 


A three column by 14-in. new 
paper ad expressed thi ame plea 
Ts Lopped 1)" a drawing of a 


mousetrap on a cusnion, the new 


paper ad had the neading, “A 
rT etl ip) tol \ pnoto Oo1 trie 
nen Lore 1} I ind one « | the 
rif qduct ere ded in tre 
ad 


> 4 i 
Part | the (| aid, “Phi 
| j eit ; 4 ‘ it) NS ot thy, 
pe that Kee] r nome tree of 
; (jenn? ‘ (i | iT | 
} ‘ i CALTU 
pen ’ et ' hme} } nad I 
| na rie} rie ry riea] | lA 
ry) ’ 
Dl e*} 
. 
‘ { r fT dedicat 
‘ : ’ ’ 
| awa Ying t, too, 18 one 
fey nenureyl | petter mou etrap. 
7 4°? ‘ ‘ zz aa id lade [i 
treet narra ny yrade cros 
inv ure qd appeariny before 
Trig i ‘ ‘ | ZeqTil 1 7 <A it} 
I +7 
’ 
| Tie I nina rf cnure attached 
‘ wif 
ne gilt mousetray created much 
rye Ti rrie I rT] it rC- 
‘ ’ ) ‘ 
’ ; ‘ ii ’ ; ‘if 
, ’ 
| ‘ ’ 
,7e ‘ ' | . (j 
ry ‘ ’ 
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~E-Viaa& Hardware 


2800 for Half Inventory 


and Double Turnover 


Sensational new Stank 
half and doubles turnover 
hanes eithe ; q*’ (}} / ; 


ible hanger and adyjustabk 


possible I-vervthing § in 
package for either widtl 
4’ 5’ or s ODPCInips 






2804 f 
3/4°° Doors 


Companion sets to dout 
with built-in header trim 


aluminum track. Home owne! 
the convenience and economy 
no separate trim to Duy 


passinp door 4’ ‘ f,’ 


Get full details from your 
wholesaler. Ask him about mer- 
chandisers, sets and trim items. 
Write Stanley Hardwere, 382 
Lake $., New Britain, Conn., for 
catalog, stuffer, mots, etc. 


JROO) curt Jour inventory in 
hy dome doubt adut DRO’U 
8” door lhe unique revert 


Cori 


f 


(jt 


) 


floor guide make thi 
package the ciryie 
or 34 by passing doo! 


duty LAUU a©r ines Iwo 


integral part of extruded 


and uilder apprecials 
ot th up ind-done track 
Hoth ct hor 2 (jt , i 


cope Peitiy’ 


STANLEY 








Rubber Goods 
Display Boosts 
Average Sale $5 


A simple idea has helped Mar- 
vin Hardware in Alabama City 


Ala., sell an average of $5 worth 
of colored rubber kitchen yoo 
with every sink. It is the display 


of rubber ink mate and rubber 
covered dish drainers on sink: 

I POT OCCASION people attracted 
by the colorful appearance of the 
rubbet jem nave become pul 
chasers of sinks and cabinet 

In addition to the white ename! 
inks, a sample sink and cabinet 
made of infinished wood, turned 
out by a local cabinet maker are 


ved in the ame section some 


displ 


customers buy these lower-priced 
items tor equipping a rumpus room 
or summer home 

Paint | isually old to the bu 
ers of the unfinished kitchen equip 
ment so that these items will blend 
in with the color scheme of the 
walis of their playroom 

xtra display room has been 


created by a wide shelf on the wall 


Gi 
gn 


VAG V7 


> 
me te we ee Oa Or 


2. 
= ~~, 
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Wire 
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VINSON 


das 


on“ 
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‘econ © eT © @ 
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‘a! 
af 


. A 


i 


PAST 


at 


: : 
~ 


Linen... DOesert Sand... 
Pink, and a host of other 
continue better than ever 


are soaring! So be sure 


include the full tine of 


. Gourmet... Copper... 
attractive designs and items 
Sates are booming, profits 
your plans for a bigger 1956 


PRO-TEX products. 






‘ ‘ / yi ff } 
on which are shown drain boards, A cum ) VILN | iriety of tignt 
Vall fixture for kitchen and batn Ing txture ne mn over the cabinet 
and an assortment of screen doot ink anotne! ree of extra 
with taney grill work ale at tne Lore 








































PRESENT 


oer, 
> ono 













PU UL) hh 


~ 





Offices im principe! cities in 


the United Stetes. In Canede 


iiLal al ‘ae ucts CO Canedian Houseweores, lid 
CLEVELAND 15, OHIO 20 Wellington $1., Teorente, Ontario 
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Everybody’s calling it “the most beautiful hose in America’! 


Five years of research in the Gering Laboratories have 
resulted in the development of a special vinyl formu- 
lation, unsurpassable for high quality, long life, sales 
appeal and finish. This special “mirror finish”, unique 
to Gering will reach right out and stop your customers. 


Gering'’s low prices guarantee sales, while Gering 
quality, backed by over thirty years experience in high 


Also. Other Proy 


Oo virgin vinyl plastt 
la flat. Gsently 


le ica } vf na 








PRODUCTS, INC. 


KENILWORTH, WN. J. 


THE PLANT BEHIND THE 
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THE GERING 3-TUBE SPRINKLER THE GERING LAWN SOAKER.- 


SPRINKLER In lustrous Cat! orr 


prinkl ove! 1 ust 


= Ez a a | ; . 
~ —_ 
ja 
3 


PRODUCT 





quality plastics, keeps customers sold. 

The Gering line is made of durable vinyl plastic, 
resistant to oils, chemicals and abrasions. Gering hose 
is fitted with full-flow, all brass couplings. 

Contact your supplier today. You'll find that with 
the Gering line the price is right, the quality high, the 
finish bright! 


cri Sali Make 





MAKES THE DIFFERENCE 


“IMPERIAL” GARDEN HOSE 





More Display Increases Paint Sales 15% ste provision for displaying 508 


’ ’ i} ve " 
more Yailgnis Ol pail j ‘ UeCpal 
: ‘ : )~ . " , 

- ment now accoun r 20 percen 


‘ oe. 2 o ee »f 7. ‘ 4 V¢ ry) + on ’ « 7 
s Se - Lion . 47 ‘Ss a Si = + a, of the Drm — mpared 
y . - ; 


with iv percent under tne pre ious 


“a ) 
ra . 





arrangement 

At tne same time tne tore Was 
repainted itll a brignt yellow and 
light Diue combination vith re 
sultant increase in sales of paint, 


housewares and gift items. A light 


tan tile floor adds further to the 





bright appearance of the atore 
Mrs. Jacqueline Stiglitz, mothe 
in-law of Mi Abdirkin, convinced 


the proprietor of the store on the 





idea of a more colorful store 


ales ald 

(‘olor in the store has been up 
plemented by more colorful win 
dow display background An all 
pink background for one house 





Hres window ad} pia nas heen 
followed by solid red, solid yellow 


and a pink background for black 


To give more in-store display ville Rd. in Seaford, Long Island, yiftwares items 
area to paint, and to eliminate fre N. Y., doubled the height of his More color in the store and in 
quent trips to his basement store paint display shelves window displays has paid divi 
room Harry Abdirkin, owner of The result of that change from dends with greater sales of house 
Midlawn Hardware at 1053 Hicks 6-ft to 12-ft shelving was immed! wares and paint 










KisencuT Shears you ean adjust 


, * Guaranteed by 
Kleencut M-T adjustment you can set Good Housekeeping 
~ 


your shears anylime witha penny of a cin 


! ; \) 
so that they feel yust the way you like them! i, nl 
And they can be easily adjusted focut varying thicknesses ~ 





oe 
*S sovianne “* 


—. 


cleanly and comfortably ... 10 more loose, sloppy blades! 


Deluxe Kleencut is your best buy in 
sx issors and shears! Look at these advantages 
Beautiful styling and finish, exclusive features, complete 
line, guaranteed quality, national advertsing and 
bigger profit! Order Deluxe Kleencut Shears today. 


40 % Profit For You 


Hlere's the famous money making Deluxe Kleencut Deal # 1V0 , 
a complete shear department in one compact, handsome, blonde wood case. 
Quality guaranteed by the World's Largest Manufacturer of Scissors and Shears 














~ 


RETAIL STRAIGHT TRIMMERS Retail fa BARBER SHEARS Retail Ea 


VALUE $93.36 112¢ 7 fully Nickel Piated.....$1.98 365 7¥2* Fully Nickel Plated... 


a” fy dickel § 
fy nels } SEWING & EMBROIDERY SCISSORS 


YOUR t } Enameled Mandi $] } (Fully Nickel Plated) 
COST $56.02 L13C 8” Enameled Handi $1.69 $485 4” Sharp Point $1.39 





BENT TRIMMERS 455 5 Sharo Points $1.49 
YOUR j j4 r Fu | N me Piated $2 <. 3445 6” S! af Pou ts » i 5 
PROFIT $37.34 135C 8” Enameled Handies ” 181 7/2” Pinking Shear, .$3.95 


Order the new TIN Replacement 
Card. complete with |2 different Deluse 
Kieencut Scissors and Shears. It features 
new prices and new selling copy 


Only $14 00 





FREE Counter Display! GET IT FROM YOUR JOBBER! 
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CASH IN ON 
THE LcHT SS 


THAT SELLS 














ON SIGHT 
sie hae 


ro 


a 






the new soft, warm DON'T MISS OUT 
ASK YOUR WHOLESALER 
pink buib by CHAMPION FOR THIS NEW CHAMPION 


PROFIT BUILDER NOW 


Women are flocking to buy Champion’s new Vanity 


Pink, the light that flatters complexions, makes every- ¥ 


thing look better in any room in the home. QUALITY-GUARDED 
BY OVER 


200 INSPECTIONS 


And remember. when vou sell Champion bulbs you sel] 


the very best — quality-guarded by over 200 inspections. 





LYNN, MASSACHUSETTS 


A DIVISION OF CONSOLIDATED ELECTRIC LAMP COMPANY 
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NEAREST THING to 2 TALKING FLOAT! 


Now-—every Ideal 5-Way 
Plastic Fishing Float 
) tells its own sales story... 
right in your display bin! 


New collar explains each of the 5 uses 










































! Easy or Easy off with J 4 hanges ry mediately 
spring -hook attachment to stationary 

2 Pertect tor live Bait 4 Choice of White Top 
Slip Casting, Trolling 
or Spinning 5. or Red Top 


Available 
| in most used sizes 
Exclusive Features at popular retail prices. 


Easy on Easy off with 101] ‘ 270¢ ea 
hole through the center 101 “"" 25¢ ea 
fishes upright! iO} 42 30¢ 


Pull.Button action 10] 35¢ ea 


Packed | Dozen in Handsome 
All brass center tube . J 


Folding Display Box 








Line for 1956 
Portable grills from $4.95 to $300 Retail 


WIDE PRICE RANGE 


to let you sell every cook-out prospect! 











GREAT SMOKY 


Smoke-cook ing models 


SUPER-COMPLETE LINE-.35 new, designer-styled 


exclusive models. Here are a few 





ee 


NATIONALLY ADVERTISED 
in HOUSE BEAUTIFUL 
HOUSE 4 GARDEN « LIVING 

















RCY-.10 
$14. 95 test 
Exclusive de 
sign smoke 
cooking Brazier 
with KWIK.FLIK 
rid adjustment 









FOR FULL INFORMATION. send this od and 
your letterhead to 


CHATTANOOGA ROYAL COMPANY 
CHATTANOOGA 6, TENNESSEE 

















HARDWARE 


Simple Idea Reduces 


Pilferage by Two-Thirds 


Well located mirror does the 
trick for southwestern store 


Pilferage is ahh increasing prob- 
lem in many hardware stores. Light 
fingered visitors to your store can 
steal enough merchandise in one 
da\ to completely Wipe out youl 
profits for several days 

Effective use of an &®x3-ft mirror 
has helped reduce piliferage by at 
least two-thirds for a southwestern 
hardware dealer. 

kK. FF. Keesecker, owner of the 
Raton (N.M Hardware store uses 


the mirror in this manne! 


Mirror spots thefts 

It is hung above the store en 
trance, 50 ft from the office, at an 
angie to reflect all small gift mer- 
chandise items in the front and the 
people browsing in that section. 
When no employees of the firm are 
in the gift section, E. F. Keesecker, 
owner of the store, can keep an eye 
on that department without leaving 
his desk 

Now, when Mr. Keesecker is in 
the office and notes someone acting 
in a suspicious manner at the front 
displays, he can look into the mirror 
and get a good view. When he and 
his sales staff are busy waiting on 
customers, a girl! in the office 1s as- 


signed to look into the murro! 


Actually see pilferage 

When a store visitor 1s seen con- 
cealing an item and starts toward 
the door, it 1s possible to stop the 
offender and recover the merchan- 
dise. Mr. Keesecker, or the gir! in 
the office, knows that the item was 
stolen as the result of actually see- 
ing the theft 

After a few offenders were ap 
prehended in the act of stealing, 
news of the uncanny eyes of the 
Raton Hardware spread among 
shoplifters. Because of the position 
of the mirror high above the door, 
people caught shoplifting have been 
mystified as to how they were so 
easily detected 
AGE, FEBRUARY 


i6. 1956 











American tence is pre-Sold... 
Stock it-and you can close the deal 


AMERICAN FENCE advertising appears 
L in leading farm papers, which enjoy 
a circulation of more than 6,777,000 
readet . A Survey of these readet 





re 
veals that they are among the moat 
modern, most progressive, mre t finan 
cially stable farmers in the 


lhev are the clas 


country 


ol customer you want 


J a ai to reach. And they are being rea hed 
/) ' In addition to the farm papers, these 
fi 3 : Ay farmers are constantly k« pt aware of 


; ne eo . : é 7 Wy. American = through "re mail 
” - oe 4 . | 4 j literature, am radio an telewision 
G:) amaaican i , } | Lh commercials, not to mention the most 
bob { : j effective advertising of all word-of 
mouth advertising, by the thousands of 
atisfied users of American fence 

This is pre-selling—creating the de 
ire to buy. Once the demand |} 


; there. 
the potential custome! CeCkKS 


out a 
dealer where he can buy the desired 
product. If you stock American Fence, 
you are that dealer. ‘The sale 


Be Profit-Wise Departmentalize! Display your American 





— a. ae ae 


is Vours 


— 
-_ a — 
eee 


igti promi 





















, 
7 FF ; e nently Keep yout American Fence out 
4h Handle the whole line of USS American products. by 
\ | Meare are @ few: o where it can be seen DY everyone, an 
e remind your customers with American 
t , 4 4) e literature that long-life American brand 
ai is the best fence in the field. 
’ } ba 
>" > | 
a | a 
ae * SEE THE UNITED STATES STEEL HOUR. It's ao full- 
t , e hour TV program presented every other week by 
. United States Steel. Consult your local newspaper 
4 bd for time and station 
- ta * 
b . 
, USS American Galvanized > 
Barbed Wire USS American Tie Wire e AMERICAN STEEL & WIRE DIVISION 
for Automatic Balers UNITED STATES STEEL 
| : ° GENERAL OFFICES: CLEVELAND, OHIO 
| : a COLUMBIA GENEVA STEEL DIVISION, SAN FRANCISCO 
* TEMNESSEE COAL 2 IRON DIVISION, FAIRFIELD, ALA 
| * UNITED STATES STEEL EXPORT COMPANY, NEW YORE 
) 
® 
USS A ric Hex-Cel 
USS American “U" and Poultry Moning eatin es 
J Studded “'T”’ Posts s 


; USS AMERICAN FENCE AND POSTS 


UNIT EO RPA S 8 ee 
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Heavy ‘Traffic Location Display Promotes Freezer Supplies 


If vou would sell more freezer 
packaging ipplie and ACCESSOTIeS 
keep them in a good traffic spot in 
your store That’s the advice of 
Brady Deese Hardware in N. Little 
Rock, Ark 

Mr. Deese says, “I cannot alway 


how a home freezer near the front 












[ entrance, but | alwavs snow DAack 
4 iwing items ciose to the door, and 


in a good trafiic aisle.” 









Nas, ULY/72 
_jrnerer Retrigerator Deportment 


“¥. 4 ; 
tt 


it 


Meat Wrap cellophane, aAiuUTTS 


se 


| oe an 


num foil, bags, tape, cartons and 
other freezer packaging items ar 
now in greater demand in Mi 


“eo i“ aa Deese’s store than ever before se 





cause the store is located on a bus‘ 





thoroughfare used by many farm 
ers and suburbanites with poultry 


and large gardens traffic in the 





tore is stead’ 


yeh rah 


Most freezer supplies customers 
Visit the enact everal times 
a year with many inrelated lines 
being sold to them on an impulse 


lhe compact }/ month treevyer SUP y wi mf ills frat ba SIs 


Sell AKAY DRIP CATCHERS for MORE PROFIT 


These self-service, impulse, volume sellers are individually display-boxed to sell themselves... 
meet a definite warm weather need ...and cost much less than porcelain or aluminum drip trays 







ocala 


ae 


PE, 


—~h 
2 a eo" 
; sf “ac ; 
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AKAY PLASTIC AKAY TOI-TRA 
DRIP CATCHER DRIP CATCHER 
for Modern Toilet Tanks fer Wall-Hung Toilet Tanks 


This break-resistant white plastic drip catcher fits all modern This break-resistant white plastic removable drip tray fits all 
type toilet tanks catches moisture from sweating tanks in wall-hung flush boxes...channels moisture from «w eating toilet 
two large removable plantar Cupe that just twiet and empty tanks direc tly mito toilet bowls Airplane type rib brac ing gives 
Won't rot, rust, era k or discolor. Installs in a minute vet extra rigidity as well as good drainage. Kasy to install—easy to 
gives years of trouble-free service, A fast-moving, warm weather maintain. Costs much less than porcelain or aluminum drip 
seller at a suggested retail of $2.99 each catchers, A fast self seller at a suggested retail of $1.79 each 


Write for free Dept. HA- 


CORPORATION DIVISION OF HAUSER PRODUCTS, INC. 





literature and prices today ge 4034 North Kolmar Avenue, Chicago 41, Illinois 
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pre -sells your customers with 
powerful advertising ! 
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square and 
Round 








FEATURING THE 
BiG, ALL NEW 
W2 mMMERSIBLE 


| for easy cleaning 
= Immersidie ) 








> cit 
Aut ati -ontrolled he 
> “ J Or : 
eC e design 
e Deep, squat 
os A quart capacity 
: P } _ +. -over)— 


Retail $19.95 





Nati 
48gazi 
ne 
* Bette S 





Semson-Dominion limited * Pec 
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llousewares Display Builds Traffic 


Time saving advantages are stressed in appeal to housewives 


Housewares are stressed at 
Drury Hardware in Bethesda, Md.., 
in window and in-store displays as 


traffic builders with particular at 


tention to those items which can 
save a housewife much time. Re- 
yardiess of the type of merchan 


dis@ a customer! 


seeks in the store, 
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— 
ATR. 


, SEYmour Smiry \ 


GARDEN SHEARS 


Vi 


L. M 


call 


tne 


yrury 


shopper s 


least one new 


Many extra 


makes it a point to 
attention to at 
nousewares item. 


sales are made of the 


item called to the customer's atten- 


tion, 


| requent ly 


Mi 


“ul 


id ot hey 


Drury 


YOU 


related items are 


bought on impulse. 


watches newspapers 


SELECT 





YOUR OWN 





STOCK 





for 


/o 


Seymour $Smitn 
No. 100 Garden Shear 


the hardest-working, long-profit 
2 square feet in your store! 


Field tested selections of 11 fast-moving items. 6 


are famous “Snap-Cut"’ tools. Colorful, compact, 
FREE display with free goods and extra profits. A 
back-up stock you ll run through fast and which 


you select. 


There's a tool here needed by every single cus- 
tomer that walks into your store. Tools for every 
pruning and trimming need — a complete garden 


shear department, 





| Seymour Smitn 


2702 


MAIN 


STR 


the “BUY” of the 





SEYMOUR SMITH & SON, 
OAKVILLE, 


EET 


Department 





SEASON 


Ge all the fa 
from your jobber 


cts 


INC. 
CONN 





are being featured 


HAKDWARI 






from Washington, D. ¢ 


new or unusual housewares yadyets 


‘ oOo % , 
. Q see what 


{ Pon Occasion, 
ne has 


new 


two or three of a 


bought 
item from a department store 


to see how well they would sell in 


his store lf a new item proves a 
yood seller, he will add it to his 
regular stocks. 

When one of his regular cus- 
tome}! wanted a vacuum jug to 
take to Florida, he had what was 
reque ted Since then whnenevel he 
knows tnat a customer is going to 





rlorida, he yyes! tne pure é 
Of a vacuum jug and often selis one 

High tratlh pik ing tne Lore 
TY | tye ti pped Vii 1) i} pol 
( | Tent rs i] ne ? r 
Viare in ni nado | ne of the 
method rhe is Hy reputati i 
Lol having iA yood variety of hous 
vare re iits In considerable ord 
f-mouth advertising 
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A new PROFIT-MAKER with 
“entire-family” appeal! sort 










SQEEZFLO 


31 in 1 GARDEN HOSE VALVE | 


7° HEAD « FLOW CONTRI © NOZZLE 





* THUMB LOCK w® SQUEEZE LEVER 
Holds water flow Adjusts water flow 


at any volume! to any volume! : 
. Ss 


* Removable Spray Head 95 ™ 
. 


suggested list 


Solves Dozens of Water Control / ,.. 3 
Adiusts water flow from a gentle spray to a powerful jet 
Problems Around the House " , | : a ee 
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“ 
Made of teugh o head 
UNBREARABLE Cycoloc ; ‘ 9 



























‘* - € 
- < 
ster 
iertl play caer ~ #£ ORDER NOW! 
Dealer price—only $15 60 dor. Please sen dmet }1 der. SQEEZFLO Garden Hose 
You Make $7.80! Send us your order now — 


Vaives in display carten @ $15.60 ea 





WHOLESALERS Write about profit- we will ship through 


able sales pian. 


your wholesaler 


SQEEZFLO VALVE DIVISION - ROTH RUBBER COMPANY Address 
75 €. Wacker Drive, Chicage } City State 


Wholesaler 
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Informative Window Signs Sell More Gas Space Heaters 


. pel Cact - 

| | er if ( Dia 

Vial Hard n A 
Al e il ed 
é I na !] ne 
me re ed ke ke! 
brite : ‘ ting the Btu 
rating i J ta 

i a ne pl ‘ | ‘ in 
discussion usu narrowed to 


‘oF 





yay ay if r } A econdary ‘aif Dron L1O!] 
or i atte th ; 4 | 
; }. , Irom a window display teaturing 
! : | “ Pe ~ . ; . ine neuvute Wa i] ne; yl; 
# hie gyobiet Allen and Marvin Cohn 
ownel of tne tore found that 
resting ever: Of} I Le} 
rhe yoblet erved tf / peopl 
re rengtt OT ting Te} S«TYle 
neate r) ey} D i} ry : 
pply (7 re 4 ryie 
in the Lore dispila Ol wpa 
pace neatel nad Male tis 





iving price, Btu information and 


other selling data 








So profitable to sell, so easy to handle 


KIMBLE GLASS BARS 


All Kimble CG] iss Towel tive appre irance and practi al utility. Don t delay plac You! ordet today 
ars ure pri ( d to give you | ittings are bright and streamlined. with You! whol salet or write for one 


al good profit TTRAAT UIT) 2 io « Rod iS parkling ( le al glass It Sa Cot nearest you. Addr SS Kimble Class 





priced to turn tast. Kach bination that makes Kimble Glass Bars Company subsidiary ot UOwens- 


bar is individually designed tor attrac a natural, self-service item. Illinois. Toledo 1, Ohio. 


KIMBLE GLASS BARS O WEN s-ILLINOIS 


AN (I) PRODUCT GENERAL OFFICES + TOLEDO1,. OHIO 
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Be Sure , , Scouts Deliver Catalogs 


A catalog delivery plan used by 


your sale¢ | ait | z Cartwright Hardware Co. in Santa 


| Fe, N. M., for distributing toy 
toll, j catalogs to youngsters Can hye 
OW y adopted for handling other t pes 
f } / | of consumer advertising 
outdoors: 


Seeger 
AVTa-l40)/ | for which local scout troop funds 
3 “sid receive from one and one half to LWOo 
by f GOr cents per copy given out 
BECUE 
| OUTS IN GIFT Ser 


kach year the firm’s Christmas 
toy catalogs, provided by a manu- 
facturer and bearing the firm’s im- 
print are distributed by local Boy 
Scouts to school children as they ke 


emerge from school at the end of 





the day Four thousand catalogs 





are given out to children, in return 









Brings quick response 

William G. Loomis, general man 
aver of the firm, says, “Response 
to the catalog immediately showed 


an increase when we started this 






distribution method. It is logical, 





for the catalogs go into the hands 


Ol tre children themselve . and not 





to their parent 


kor reliable, low-cost catalog di 





tribution, other hardware dealers 





clusive by Everedy four shallow 








ef pans if vylistening chr me with 





mignt ise «6the service of local 


» cool handies. Ideal for serving main 





eout Lroops \ itn ui contribution LO 






ti snacks F inc for irying Too 





their fund in return This idea 







ful = fen decorating kitchen walls 









could be utilized for distributing 





f ; iti woe 


(sido 9 adult on easonal lines at othe 


EY no.1933 5-PIECE times of the veal 
PF ala BARBECUE TOOL SET 


Five stunning, rugged tools that'll 























catalogs of primary interest to 






il. j aaleac ' a & : . . , 
reaily build Maics Include ; wet Vitig lL ramed shoe string. 
Spoon Dwo- Tine Fork Basting 


Krush Slotted Turnet and Hot Dog 


; ' Fork ali in sparkling chrome with 
an, ae rustic handles Tools packaged in ’ 
—— a thirec Cailt Display Sets +-pnece, 
<i TT ; piece and 5 piece (illus. ) 


we. 1950 BARBECUE 
FOOL ASSORTMENT 


ui can count on th item to really bring in 
saics Attractive counter display moves 
idual tools in volume with only barest 
tion needed to make the sale 16 piece 
mnt gives customers their choice of 
nt tools Spoons, Turners, Basting 
Two Tine Forks Hot Dog Forks 
Fire Kakes 








’ ; ~ , | ay | . 
ow for B10 SPRING PROFITS / 
write direct for catalog sheets and price list. | ; iT 
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THE EVEREOY CO. «© FREDERICK, MO. 


World's Largest Mokers of Chrome Kitchen Utensil: 


4 
4 






























Service and do-it-yourself 


advice helps sales grow 


Sells two types of customers in its 


merchandising of floor coverings 


k loo! CONG] inp { iIstomel 5 are ap 
parently pleased when they are 
offered a choice ot eithe! store Sel 
+} 


vice to lav the linoleum, floor tlie 


or wall tile, or are told how-to do-it 
by the store staff when they want 
to handle their own jobs 

Phe result of this policy, report. 
Mrs. Don Fisher, manage of the 


floor covering department 


basement 
at Gates Hardware, Independence, 
la.. i tnat the tore hullds both 


yood will and gets additional set 


vice jobs. Some may continue to 
do their own, Dut a number ot cu 
tomers do a mall floor COVeETINY 


iob and then hire Gates to do the 


larger ones 


Makes sales grow 


by nat lniy both ery ice aVall 
able.’ state Mrs. Fisher, “we ar 
able to service man custome! 
Meanwhile, we find that do-it-voul 
elt volume 1 IncreasiniZ and VO 
ado ¢ verything we can {) help these 


eem to 


— 
~ 


people along and 
be getting many floor laying jobs, 
(Oo. she added 


lo catecn Cu Oriel ci ention, 


there are displays of floor covering 


both in roll abOony one Wall and alse 
extended f te vive prospective 
DuVvel an iden nov COVeETINYZS VW | 


hook if} lengtt and breadtl 


(,atle! MH, raaware fia added the 
iving of counter tof to if e} 
vices in recent vears, and finds that 
t he re | um as mand rot ich a ie | 
Vie and tne do-it rseit tan 
! ny his hand here, toe f ounte! 
top mat riais are nown in a Man 
ne! imilar te that 1 tne floot 


yvering display 
Paint, Walipape! ina had ale 


also sold in the basement, and the: 


: } } , 
tie in well With Noor covering pul 
‘ ne ¢ ‘| C09) and reiats d items are 
often bougnt t) tne do-it-voursell 


trade from the first floor depart 


(‘ontinued on page 190) 


Almost time 


tor puttin-up _3 





again / 


eee StO0CK 


Home Bottle 
Cappers! 


eRuIT Je 










OTHER BEVERAG 


| No. 250 CLIMAX 


Populat Jt eq model all etee! const mtiog 














red finish Phis is the model that brought beott 









; , ‘ ' it} and h iS been i vol Ltr leader ever since It 
‘ ips easily and qj uckly adjustable ti byeyt 
Rounded metal handle springs back to position aft 


ing bottle. Lasts for ears of hard use. Pa Kaged one 





























Q ect T "1 ‘ ‘ 

“st sits [ be eee itee] post for itm t tre Tt) aan rie ty y KS il ? y}?* 
‘ reat : cu Pye , : ) | 

petal [hie biggest val if n the held i real deluxe erm 


+4 t ( ‘ } } Ainge * : < 
Equippe 1 WIth ¢ ip holding Double Seal” throat that eliminate 
; 





‘ } icity ( | iy) cs ima lepre top for Sire clo ine pv 
i ' ‘ } ‘ byeott re Hd tilt base. ¢ fortabl: ‘ 
. ; ile }? L ye } f 


USE FREE DISPLAY CARD TO | 


catch em onthe iu IY by f 





PHONE YOUR JOBBER 
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THE EVEREDY CO. © FREDERICK, MOD. 
World's Largest Mokers of Chrome Kitchen Utensils 


Bic THERMDS 1956 


GREATEST CONSUMER IMPACT EVER! 






This year Thermos is going to set the industry on fire 
with a history-making advertising campaign...to help 


4-Color Ads in America’s lead- 
ing national magazines aimed 
at the peak buying periods 


.. with a combined readership of 47,620,000 








Black and White Ads through- 
out the year to help you tap 
the year ‘round market potential 


.. with a combined readership of 43,650,000 


Biack and 
White Ads 








THERMOS 


Point of 
Sale 


Point of Sale promotion 
material so you can tie in 
with regular sales drives 





Treif AMAL RICAN TMERMOS BOTTLE COMP NY ™N RYV/IC be CONNECTICUT 





Stee! Cased GBotties for Aiuminum Cased Bottles Double Purpose Spoon Mouth 


hot of cold hquids for hot or cold liquids for semi-solid foods or Newide hot or cold solid | 
Ali Thermo ty brand vacuum botties 


Widest Mouth’ Fo eo 


are @quipped with new Polly Red Too ingulated st 
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SALES JAMBOREE! 












GREATEST SALES prRiIveE EVER! 


create a steady flow of customers into your store... 
to help you cash in on continuous year ‘round profits! 


television’s 
premier salesman 


DAVE 
GARROWAY 


will “get-behind-the-counter” 
and sell THERMDs for you on 


“POD AN?” 
os NBC-TV NETWORK 


with a listening audience 
in the multi-millions 
















and more sales mean 
EXTRA PROFITS! 


T will 
remotional brand, ICY HO 
THERMOS and your Pp steres an — 





OON'T Lose oy 
SIG PROFit. 


T ON THis 


MORE 








get a tremendous sales boos! 


‘THERMOs- a price for every customer need! 














or 7® 
ae 


} hi 4 if mr Als 


will 
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Advice helps sales 


equipment for thos 
handle tne} 
mither wa 

tional busine 


romers 


Space Saver Display 


7 Fr | 


* 


UA t/ 1/3) 


WALL SCRAPERS 


LINOLEUM 
KNIVES 


for sales HARDWARE HUMOR 


for profits 


for customer 
satisfaction 


for quick 
turnover 
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will be ‘ntrodu 


Between 7:30 and 9:00 p.m (ek Sod 99 DOO OOO people will 
see the widest selection olf eve-catching garden hose ever 
displayed decorated color [rip will pattern sry fare 
quality plastic. Rubber hose, too, And colored coupling 


IV has proven to be the midst dvnamu ale " hore short 


olan in person call. And the NBC-1LV Color Spee are the 


finest & ample ol iV selling 


le prepared for the rush of U.S. Garden Hose customers 


mto your store. Stock up with the tabulous new line of U.S 
Carden blose helore t hye April 2 rial tele 


pac ked promotion kit to bo 


Mechanical Goods Division 


ced to the pub 


HOSE 


lic on the 


Contact any ot the 2, strategically hated “t'.S Dpistrict 
Sales Othoes or write l nited States Rubber. Mechaniwal Goods 


Division. Rocketeller Center. New York VO. N. ¥ 


And don't forget’ [he new | 
policy of selling direct to the inde 
lollar for dollar 
{ive price nicl riake 


parden Hose 
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Permits Do-it-yourself (‘ustomers to Lse Repair Department Kactlities 


/ Idea saves employees time for sales 


on which profit can be made. 


| ) } | nop { ra 
hf ra if i Mt | \ 
trie tT the tirn K¢ 
Ling macnine Dut 18 AlSO used as 
a fix-it shop tor custome}! with 
vial Jariety of mecnanical prob 
lems 
sometimes the charge for open 


ing an old trunk or welding the 
nandt i} Ch on a tavorite ut nsil 
or tixture aqoes not COVEG] the cost 
of labo involved Howe Ve] tne 
accommodation of custome}! ha 
resuited in a friendly attitude to 
ward the firm that has later been 


the ultimate reason for other and 





very profitable . iles 
- 
Much word-of-mouth advertising 
Hecau ( of tn) acCOT! modation 
benefits the firm 
vn 






iMakes a REAL PROFIT for You! 


wax-0-matic 


Automatic Floor Waxer and Polisher 






















THE TRICK 
iS IN THE LisTs AT 


TRIGGER! ual , $395 COMPLETE 


WAX DISPENSER 





Add-on sales in replace- 


ment heads - $1.50 


NETS YOU MORE on every sale than 
the list price of ordinary stick and 
mop waxers. SENSATIONAL SELLER 
takes the work out of waxing. SALES 
SUPPORTED by advertising in LIFE — 
GOOD HOUSEKEEPING — on TV. 


SEE YOUR JOBBER NOW about Wax- 





; GENUINE, LAMB'S O-Matic's SPRING IRHA Promotion. 
WOOL BUFFER 
Sia” 


MASTER MANUFACTURING CO. 


9213 INMAN AVENUE, CLEVELAND 5, OHIO 
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with special selvages 








for a better screening job 


Gold Strand’s special reinforced selvages are a 
compelling sales feature for customers who want to do a better 
screening job. Here's why! 


The special selvages assure long screen life... flat 

screening so important to the do-it-yourself beginner and the 
professional alike ...a good body for tacking... 

screening that won't pull out of the molding. 


Gold Strand is offered with special ten round wire selvages 
or, for even greater strength, special twelve wire 

selvages (five flat and seven round wires). And you can 
give your customers a choice of Galvanoid, Antique or 
Bright Bronze, or Aluminum screening —to fit every 

job requirement—to fit every purse. 


Best of all, you don’t have to carry a large inventory, 
Gold Strand—made by the largest producer of 
insect wire screening—offers speedy delivery from 
near-by warehouses. Contact your jobber today. 


GOLD STRAND 
INSECT WIRE SCREENING 


PRODUCT OF WICKWIRE SPENCER STEEL DIVISION 
THE COLORADO FUEL AND IRON CORPORATION 


3361 





WICK WIRE SPENCER STEEL Division 
AND [RON CORPORATION 
Oakland 


e foeice o@ Butte e Denve 


Pueble 


Albuquerque e@ Amearilie eo Billings © Casper 


Los Angeles « © Oklchoma City e@ Phoenix eo Portiend oe @ Solt Leke City 
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Atlanta @ Boston @ Bullfele « Chicage @ Detroit «© New Orleans @ New York 







































© Philadelphia 
Worth 


Seattle 


THE COLORAOO FUEL 
© Linceta ‘Beb.)} 
Wichita 


rf @ ti Passe o Ft © Heutiean 


© Sentrantisxe « © ‘Spekene « 
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Kdw. K. ‘Tryon, Il, Shows Part of Famous Gun Collection 


Philadelphia wholesaler was gun 
manufacturer 145 years ago 


Just SU years after General 
Cornwallis surrendered at York 
town, Geo. W. Tryon established 
ayvun manutacturing business 1n 
partnership with a man named 
(,etz at Philadelphia, Pa. 

The little gun manufact iring 
iirm tnat began in IS11 by mak- 
ing pistols, buffalo guns, and Ken- 
tucky long rifles that helped write 
history from the War of 1812, 
through the battle of the Alamo 
and the Civil War, weathered the 
Revere pani and depression of 
1837 to become one of the larger 
wholesale hardware and sporting 
goods houses of the United States 

Today, on display in the Edw. 
K. Tryon offices at 815 Arch St., 
Philadelphia, may be seen one of 
the most complete rifle, shotgun, 





and pistol collections extant. Many 


of the original pieces were miss 
Fdw. K. Tryon, Ill, shows a brace of 1845 dueling pistols valued at $1000 


Continued on page 196) 







i i a 


Corrugated ALUMINUM 
Lawn Edging 


~~ i. . 
a ae. *eo 
in44O rr. 4.n.woe == 
Wee ee ee ee ee . en ORG 4 . 


(It’s Aluminum . . . Doesn’t Rust!) 


Be the first to handle this new, extra convenient, 
non-rusting Aluminum Lawn Edging in Rolls. 
Easier to handle —Easier fo sell. 


HAS ALL THESE FEATURES 


Sturdy —lightweight —easy to handle —cuts 
io size needed . 


NO WASTE 








¥ I i 
A complete stock TAKES ONLY v G it ar 69 
1 Square Foot of floor space. ats $ 4 
DEALERS ACT NOW— 

Write for name of distributor in your area. 





*Siightly higher in W est per roll! 
QUAKER statE_Melala compPaANY bx N-1167, LANCASTER, PENNA. 
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New GREEN SPOT Extra-Profit Package Sets A Dealer Up With A Money- 


Making Sprinkler Assortment At 40% Discount! 


This “10-Sprinkler’’ Extra-Profit Package put No. H-404 ‘'10-Sprinkler’’ Extra-Profit Package: 
adeaie} e spr) has la 1 H-367 Waterite Oscillating Sprinkle $14.95 
riment of the! popular s¢ rs. Green Spot 1 H-340 Waterbob Impuls prinklet 9.00 
2 H-366 Twin-Dial Sprinklers @ 8.95 ea 17.90 

the leading | jualit ety, national 2 H-334 Two-Arm Adjustable Sprinkle: 

advertising and promotional support i 6.50 ea 13.00 
Order Green Spot now, for extra sales and 1 H-346 Four-A nkle 4.95 

3 H-354 Three-Ai klers @ 3.75 ea 11.25 
| “ Total Retail Valu $71.05 
( i to leale, 42.63 

Dealer's Plus Profi $28.42 





- 
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' 
i 
' 
' 
i 
' 
i 
: 
: 
! 
' 
: 
' 
' 
i 
' 
: 
: 
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i 
' 
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Order from your wholesaler...use this coupon now! 





Scovill Manufacturing Company 


. Waterbury, Connecticut 





> 
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(sun collection kdw. kK iryon, iil, is a Drace aT npackwe damen feared mark 


1445 dueling pistols, said to be me! 
‘Continued from page 194} one of the tinest pairs in existence While present puting 
The set is gold mounted with a ich pvrivate ibe} ey yo 
ing trom the collection at the turn live} powder flask, its own bullet u | ". Sport atniet f pmer 
of the 20th century. But on the moids, and in pristine condition and Kinyfisher fishing voods, t} 
occasion of the 100th anniversary The brace is valued at $1,000. company no longer manufactures 
in 191], and the 125th anniversary shown in the case behind My) vul 
in 1956, many private collectors Tryon are Northwest Indian guns 
offered up their arms so that the Mississippi muskets, a very rare I te , 
Tryon gun collection might be a double-barrelled flint lock shot ye-Catcher Display 
complete as possible gun. and several of the Kentuck, lor \ isual-Front Store 
One of the group, being held bys iong rifles that made Pennsylvania 


% 


Lowe SONICTS 





(olor and height used in this 
display in a vVisual-front window 
will help to attract young and old 
window shoppers into a store. The 
perforated board pane! Cente 
piece gives height to the displa 


‘ permit people to took Into the 


tore nt other type (>] mere nan 
dise Showing colorful items at 
Variety of lf vels Will AIWAVS help 
to attract more window shoppe} 


Painting the pane! itl a light Wra 


will help to make the colored m« 


chandise tand out 








Ihe Moe electric Hoe 18 one of America $ 





HARDWARE HUMOR 


| soe newest worksavers. It's a powerful tiller : 
\ ant-© {Oo has attachments for use inside as well as na a 
\ yo cee outdoors* lhousands otf gardeners have ee 


, ay ee pur hased the Moe Hoe since it was intro 
disP™ \er® duced in 1954 
e0 





Y lo help you exhibit and demonstrate 4 
Ke | a the Moe Hoe to more peopl lron Fireman 
has developed a Ae) Dealer Program 
Hicre s what you get 
; 
Special demonstrator deal, . 
wint of sale display shown a . _ 
Ask your garden supply or hard é ~~ of > oy fs 
, 7\ 
ware distributor about the “‘Moe c ntia , 
MIDICTALIVE a VETLISINA. : ® 
lioe Key Dealer Plan or write to t) oy : r Bort H . \ 
i mai Adve inv itl ’ j ri . 
Moe Hoe, 2705 8. KF. Milwaukie, ORES BUVSE CISEEEE ON) Sowers Ones WS 
. & Gardens, House & Garden, Sunset, 7 : 
Portland 2, Oregon q rey 
biowe (;,7rowe? Poputlat VUechani ’ ) } ; : . 
” Ley ; “i | ; 4 . 4, (( | ! ; ts / mg, i - 
‘ t, 7 Pe A . ee 
> = P si car Ab 
ae oO E be © E An tron Fireman Product 
‘ oo 
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BB s.< 
ER, Mihm. 


began the manutacture of aluminum 
paint on the second floor of this 22° x 
32’ building early in 1949 


TODAY 


two-story plant was completed late in 


Seymours modern, new, 


1954. In less than 6 years of opera 
tion, Seymour became a wholly inte 


grated manufacturer. 


Here’s an excellent example of what 


a fast-selling line of aluminum paint 


can do and the successful busines 
it has burlt. Seymour of Syca- 
mores ftull line of Lustre-Chrome 


aluminum paints, including thei 
Spray-Pack, all 


ALCOA 


famous pigmented 


with Aluminum, has made 


an out landing record for dealers if} 


the retail sales held Dealer orders 


and re-orders from their jobbers 


prove that there's Quick, profitable 


turnover in these good aluminum 


paints Success 


being written e 


tories like this are 


VeTy day ( ;ct ()T) the 


aluminum paint bandwagon-——and 
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1949 Seymour of Sycamore, Illinois, 


1956 


Se 


builds big dealer business for Seymour of Sycamore 


—— 


cies hb isa 


_ 










TTT W) us 
‘i ane oe 
tome rear sor 


~ 


help yourself to big, new prott toda) 


ALCOA does not make paint, bu! 


ALCOA Aluminum Pigments are used 
in most high quality aluminum paints 
like 


cooperauion with ALCOA. paint man 


Lustre-Chrome. Through close 


ufacturers have developed UCCES 
ful, fast-selling aluminum paints for 
all purposes 


REI 


{/uminum 


two 


Write today for our 
booklets, Paintine With 
and Aluminum Asphalt Roof Coatings 
Make Time Stand Still. They contain 
valuable. up-to date information to 
help you answer 


your custome! 


questions I i the coupon 


ae ie tt ae 
yystAe 







































Home of 
“The Line That Shines”’ 
grows rapidly 
in six short years 


PIGMENTED Wit 


ALCOA {). 


VM nV et COMPA MY OF ARE MILA 





Paint Service Bureay 

Aluminum Company of America 

1735-8 Alcoa Building 

Pittsburgh 19, Pennsylvania 

Please send me your FREE BOOKLETS, 
Painting With Aluminum 
Aluminum Asphalt Roof Coatings Make 
Time Stand Still 


Name 
Company 
Addrew 


City Yate 








Big boys, little boys 
@ One good wa attract the 








fathers. as well as the ns, to your 
store is ts et up an elect 1 mn ais 
play like this just inside the front of 
tne store \\ itn a Hiesy) cA’ allable 
to run it occasionally and banked Dy 
boxed set You ll wet § i] Olume in 
aT ’ rie got na ; | 
pal i} rn eT ed 

{) Hard e | ' } 

! I be if n. I i 





Compact Display for 
















Axes and Handles 


One customer, 


*Y 3 SALES, 
= 3 PROFITS 


4 











That’s compounded selling ! 


ry ‘ ; , ‘ 
lo make a sale requires a customer, lo make 3 sales 





requires only the same customer. when you use 


Pratt & Lambert related selling! 





Suppose your customer buys Solidex for a good one- 
coat wall job. Then sell her Cellu-Tone Satin in match- HARDWARE HUMOR 
ing or contrasting color for trim and furniture. Now 
acquire whole room beauty with an order for “61” 


Floor Varnish. 





The completeness of the Pratt and Lambert line 


ee 


enables you to serve practically every customer with 
related selling. Practice it and watch your profits grow, 


if you ere not a Pratt 


& tompert desier we | DRATT x LAMBERT-INC. 


cerning the complete 4 Dependable Name im Paint since 1849 4] i 
P&L profit story and " aye 
eanelusive territerieat 75 TONAWANDA $ST., BUFFALO, N. Y. | “We 2 
franchise. in Canade, 254 Covunrwaicut Sr., Fort Ear, Ont. if M - ; ’ 
; ‘4 rotq . 
ti ' Age 
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& 
In 1954....Luma-Sheen! 
In 1955....the All American!... 
and now... 
y 
THE HAG 
‘ » 9 $ 
the ophisticated high-fashion hinge 
vith the dramatic 1900 SLACK 'N’ BRASS LOOK! 
{ 
: 
- Vs / 
= .* 
; ? / ’ 
Me ¢ ° 
P a. 
a JV 








A } 
f 7 
4 
; 
—_— 
newer than tomorrow years ahead 
f its time’ The Hl age r Manhattan ‘ 
Hi AGER completely different looking finish ‘) \ , 
Var hattan Finish advanced in tyie that it Dr iy to the th) ne \ 
rpavlable on all mausti i new irchitectural, functional 
Butt Hinge concept never betore dared or even 
Classes and Sizes ireamed po ble n 1OO years of hinge < _ 
nufacture a“ 


Thy ney Hage r VM anhattan | de igned 


pec iy tor the architect or builder who 
ha earched until now tor a hinge to give 


final perfect fillip to the product of his 
creative kill blere ix modern hinge rt, 
ind color that opens new Vistas [or 


hinge decor in modern architecture 


n superb Black ‘N’ Brass, the Hager 
Manhattan is another bright. new Hager 
finish to electrify the hinge world. Include 
it in your plans. Specify finish symbol-M 
the Hager Manhattan the hinge of 
distinction— for contemporary homes 


and des OT 





ST. LOUIS 4, MISSOUR'I 


C. HAGER A&A SONS HINGE MANUFPAC TURING COMPANY 


iv 
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Wels) aco F WELO), PVE 
for quick sales 
..».nice profits 


‘ 
NATIONAL METAL 
PRODUCTS COMPANY 


* 





Alse manufacturers of 
Tript-Tite” Aluminum Siding end 
Porcelain tneme!l Bwilding Panels 


Name 


Address 


City lone 


A 2 Minute 
Preview 


OF FAST-MOVING 
NATIONAL 
PRODUCTS 


LINOLEUM BINDING & EDGING 


N ational and 


( olortully-packaged 
(olumbia Hinding is truly a best- 
seller bach convenient, self-service 
carton contains one dozen cleats plasti 
packages of %” linoleum binding 
12’ long, punched for installation and 
with nail supply enclosed. Comes in 
brass, aluminum or staintess steel. 
bdying is available in plast package 
(12’ roll) and in 75’ lengths 


"Sealer-strip "METAL AND 


FELT WEATHERSTRIPPING 


Ihe latest addition to the National 
line, Columbia “Sealer-strip’ alumi- 
num-felt weatherstripping is bound 
ti get a big play from all your cus. 
tomers. It can be installed by anyone 
in a few minutes, can be used where 
units are out of square and will 
efiectively cover wide cracks. Fach 
colortul box contains 17° of material. 


and nails for installation 


THRESHOLDS, SILLS, SADDLES 


All are furnished pre-cut to standard 
sizes, highly polished, completely ma- 
chined and individually wrapped with 
necessary hooks and screws—ready 
for simple, speedy installation 
hey re made of highest-quality alu- 
minum or bronze in a wide range of 
styles to suit your customers varied 
requirements 


Order from your 
iobber today... 
or MAIL COUPON 
for catalog and 
price schedule. 


—_ > i al t Mf 
m 
eel Teller Cr lCUcOrrO lUlUcOC COCO lCrrOrOlClCrrrOlClC OC ClCUcClCc Orr lCUCClClCcrOCOlClCrrOlCrrC CrCl Oe oe ( -—- =—_ 
Please send catalog and peri e lial WEATHERS TRIP 
ai ' oer Research 
Gyvi norm ‘ m neare oouber 
.e 3 S° © y ea e INSTITUTE 


State 


WEATHERSTRIP DIVISION 


NATIONAL METAL PRODUCTS COMPANY 


2 Gateway Center, Pittsburgh, Pa. 






























































Quadruples Gadget Volume 


— + a. Mine, 


es ¢aa + ‘ze ri # ~~ i 


—- ae -a 


, ; , P , 
lo nad more sparkie vo i (iis 


play of kitchen gadgets, House 
( entel Hardw ire iff \\ hite Piains 
N y removed them from trays 
and placed them on _ perforated 
Stocks of the items 
are stored behind the panels on 
which they are nown 

Arthur D. Slote says that he! 
convinced that many custome! 
seldom saw these items when dis 
play aqin tra, Tools Hre Se¢ ured 
to the panel with rubbel bands, 
fastened on the inne} ide of the 
units with satety pit 

ales of the featured items have 
made a four-fold increase with 


method 
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ChiNamel 


PAINTS 









SAKE SH x ey 


Me pain (Cheyne 
























°Ustom cole 
ute 6a 
orve 





CUSTOMERS CHOOSE FROM 294 profit-proven colors A COMPLETE COLOR PACKAGE light and dark bases 


No need to fuss with a thousand colors or more ... Chi- in each of Chi-Namel’s popular paints plus just 15 colorants 
Namel's 294 custom colors have been proven the most give you a selection of 294 colors. These are fast selling, 
wanted paint colors by extensive research. You please more quick turnover colors that step up your paint sales. So easy 
people, make more sales with Chi-Namel. to mix and no costly big inventory of colors. 





WV’ the eimploct most complete 
color gystom ever developed 





Hardware dealers told us the perfect color system must just 15 colorants, Low cost—your initial investment is 
be simple ... yet, it must offer a complete selection of amazingly low for such a complete color system, And with 
interior and exterior paints. And that’s just what Chi- the Chi-Namel Custom Color System you have customer 
Namel has developed selected colors. Every one of the 294 Chi-Namel colors 
Here are 294 interior colors in flat, semi-gloss, and gloss has been profit-proven a fast selling, quick turnover 
—an additional 165 exterior colors in either of two exterior color that customers demand 
finishes and 19 colors for porch and floor enamels. Six of And when you cash in on paint profits with the Chi 
the major and inost popular finishes in the Chi-Namel line Namel Custom Color System, you get powerful backing 
have been integrated into the perfected Chi-Namel custom with Chi-Namel’s hard-hitting merchandising campaign 
color system ... sales-makers for any paint department. Proven radio— store displays—publicity . . . everything 


Low inventory—you carry light and dark bases and you need to move more paint faster 
‘Wnile Today tort dela aboul this 
\" 


ee ee nee 
CHI-NAMEL PAINT & VARNISH CO. 
1103 Third St. So., Minneapolis, Minn. 


Send me more detaila as to why the Chi-Namel Custom Color 
System is the beat color plan for my store 


rChiNamel 


PAINTS 





FACTORIES Minneapolis, | ' NAME 


Sa" 


Minn., Fort Wa yne, Ind., \ j 

Atlanta, Ga \. | ADDRESS 

BRANCHES: Boston, Mass., \] 

St. Joseph, Mo., Okichomea \ i CITY STATE 

City, Oklo. a a i ee 
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gicy TO oT NOK RS Copy MANY A Cons 
Wie! i" BUT Tu ONCOo ta, el 


wn-Q, YOU S ' 


AN CXPLORER WHEN DOWN IN PRAT . 


April 









USED MACHETE WITH COMGUMMATE SOL. 













ming Just SO i ial 
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was 100 LOW! 


bee 
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2, #4 
Fann 





ng, lovelier 
nAling LAV 
-the e pe 


«¥ iv 





N-BO 
awn Sim a carpet : 


d HOUSEHOLD 


corte 
Tree 


in CAPPER S 





tier? & the 


FARMER an 


Every month during the long power-mowe! 
ison, CAPPER FARMER and HOUSEHOLD 
Will Carry these ce mpet ny OO id llineg 
LAWN-BOY to your rural and smaller-com 
munity custome! No other team ol! publi 
cation reac! nd 1 tras group ol 
power-mower prospect oO effectively as 
HOUSEHOLD and CAPPER PARMER. IMAGINE 
tf Mpa ttl I tf] ; il raZ 
Vil r | 
' i A 
LAWN-BOY,. enginecred from the wu le out 
with the “know-why design that (i§ it Oul 
re in the power-mower field enjoying 
HARDWARE AGE. FEBRLARY 16. 1956 











Won Ni MAN iy DE KO¢ 







bi STARTED 10 wil 
AW Wy Nyy, ll 


? (Awh y YOU Cf 









‘ 








, 


a 












BLT THI TONGOGIAL HERO 
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speed power-mower buyers to your store 





. 
‘ . ; : ; | 
ves ij YtCdi if] [YS lhe ncw ievel 
CULLING. easy tart i “BOY Will be SUD- ¢-3 ] 
\ ported by th industry vreatest advertising i 
ind promotion program. Ma Circulation A 
i. 
ee, 


Mmarvaz7ines nctwork tel, VISION Newspapers, i 
ih ae . tN Be 
Ulrect mail adver aby if | DOn-c? eltii =~ 
; ' ¥ 
} . ; ; ; ‘ ete 
chase displays w iting “LAWN —= Lamar, Missour: 
: 

may f y j INT ry) \ Tis cy OFT C)uth, rod MM , Mig (‘6 

, » Makers of 


Sohnson woh £ vinrude 
Outboard Motors 


oY In ( anada 


AW he if Or 
yOur store. Be prepared 
With plent | the four °56 | AWN-BOY power 


, 
mowers. Order enoy N—e€arly eCnough! See "i 
YOUr LAWN-BOY 20€T-Salesman for full 
intormation 
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BARBECUE 


TOOLS ashington 


NEWS and VIEWS 
Stainless Reports on Events Affecting the Hardware Business 


fy <'\ Stee! Continued from page 14) 
Federal Agencies Cooperate d int which the deal ling 
On Marking Foreign Goods at fair trade price 















The Federal Trade Commission 


; ) , . ; a “ys 
and tne 13 ifeau QO] ( uUsStOms ; 


\ 
il 





: ;, i iV effect ] | | | (ié T 
are gvoinyvy to work even cioser to ) 
in nn irea ane Vvnetne 
yen r iT} tre Tut ire to entorce 
rn. ting stronge) veak | 
‘py law yoverning marking of im 
manufacturers of fair-traded good 
ported good | 
, trie cle Lit} nh cli / 4 | 
ihe two agencies have estab 
) eniorcement progran 1 wnat 
lished liaison representative Lo 
- - Tre dealey (>! (lé (] re 
Work out mutual a istance | 
: effect ()} ? 1) { | Tae 
assure adequate disclosure of fo) 
ver re 4 ed 


eign origins of imports. Views and 
decisions on what 1s legal and 11] 
legal in marking imports will bi Tariff Commission Probes 

exchanged Metal Wood Screw Imports 


(,enerally. customs officials see TO 


The U.S. Tariff Commission will 
it that goods are marked when 
ivain investigate the need tor 
7 Ss : ¥ >. ; ; 
they enter this countrv. and the | 
quotas or higher , tariffs . m 


markings are not removed later 
_ — ported metal wood crews 
The FTC is concerned with making 

Imports of iron and ste: vood 
sure the markings are not covered 


Guardsman and with ruling whether items sub 

set 933 ject to further manufacture in thi — ; 

beve | \d than 25 percent of domest o 
Sritvuiie 


countrys be marked 


ry” 7 duction The | nited State . W ovr 
The FTC also handles the adver- , ‘ 
‘ Screw Service Bureau apy lied OT 
° tising and display problems of im 


the Tariff Commission study 


crews, especially from Japan, have 


oared in recent months | more 


worte . 
| It is the fourth ich applicat 


Modern styling, full price range. 


Choose fit b ild f The last ‘vestigation wo 
The iedhin line, cadgiaety Senate Group Seeks Views aveeTA are 


Of Dealers On Fair Trade 


ducted by the commission in |%54 


and ended ifi H rie 4 ts) ‘ vote | M4 





Many dealers in fair trade deadlock wa over a recommenda 
tate are receiving question- tion to the President that he el 
naires from the Senate Small a quota limiting imports to about , 
Husiness Committee as part of the lO percent of domestic production 
committee's study of resale price The President rejected the pro 
maintenance posal The other two application 

The questionnaire asks for ap for aid were rejected by the com 
proximate percentages of total mission 
‘ales accounted for by fair-traded Screw manufacture} i trie 
items for 1953, 1954, and 1955: cannot compete with Japan, where 
cateyories of fair-traded merchan the uvVveraye Waye is about Z0¢4 al 
dise handied: fair traded product nour compared with $ | we) an nou! 
which are no longer carried and the ner 
reasons for their discontinuance; In 1955, imports from Japa! 
whether the dealer has signed | 00 percent over tne prey Al 


THE WASHBURN COMPANY fair trade agreement and if so how Wood screw imports are runt 








Worcester, Mass. @ Rockford, Ill many With manufacturers and with almost 50 percent of dome p! 
; ’ 

wholesalers, and whether compet! duction 

tors are selling the same item at Resume ré ading ori page Lt) 
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Five top-quality, top-value models 


JAPVI ti 


ALL-METAL IRONING TABLES 
Priced to retail from $6.95 to $14.95 








’ ‘~ 
\ | / 
a ’ P 
5 
i - 
) ‘A ’ 1 P 
J on 
¢ s y 
wy 
' 
i os . 4 w 





' a 
Surveys show that most women rate stability /irsf 
AMOnP preferred Ironinp table features. Only Arvin 4 


ironing tables satisfy this requirement with (riple 





Living for Young Homemakers, ‘True Story 


sire ngth LOps, CONSISLINE of (] strong enameled per J a 
: YA ¥ 

forated ironing surface: (2) tubular steel frame ex St y i 
extending around entire inner edge; (3) enameled Po \ 
cross-braced under panel a ‘er | ne 

* Gearanteed by *' bi 
NATIONALLY ADVERTISED in (s00d Housekeeping trod Rensetcoping ) . 
Ketter Hiomes and (;ardens Ladies’ Hiome Journal Sa 

Manufactured and sold by \ ag 


Arvin INDUSTRIES, Inc., Columbus, Indiana © 


furniture and House Meares Du iSito?nri 





P , . if \" 
44 \\ 
A 
4 . 
. A 
«. 2 Vie 
\ : 
— 
“e 
Style 2900 /.ad \ / Style 2510 A j ht A Style 2200 A 
yas f ‘ reer t wrereet } ' : ‘ ' | ihe j 7 ‘ Ad j j ’ ‘ sii ii tw iV tiv 
; reel . feel | i ‘ ié : iV t he ; <7] W ache a ry? _ ‘ } 
™~ ti r 1 lee | 1} iT / Oo th cot i} ; ’ ‘j len } ic] ifn j ; ‘ ; 
I APeagus v4 ty . ,? cr pean Cj \if time } sf ' . t \; ‘ rial Tevet ; | sie ' ‘ ‘ jiy 
phi ed iM } Te ’ / ‘ 4 
Style 2800 by except Style 2610, lielwux 


See Arvin lroning Tables, Dining Furniture, Outdoor Furniture at our Showrooms: 


NEW YORK: SPACE 721 CHICAGO: SPACE 521-522 105 ancries: SPACE 51-52 


| Park Avenue American Furniture Mart f immiture hManutact yrers Mar 
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what he's 
looking for ? 


STERLING 


RINSE-OFF 


PAINT & VARNISH 
REMOVER 





He's looking for a paint and 


varnish remover that's safe 
and easy to use, that eliminates 
sanding and scraping ... 
Sterling Rinse -Off. Simply apply 
and rinse off with clear water. 
Packed 6 gallons, 12 quarts or 
24 pints to a case. 


STERLING PAINT & VARNISH CO. 
Malden, Mass. 


HARDWARE 
1956 


AGE 
1957 





Convention Calendar 





conventions 


























shows conferences 
—— Convention Check List = 
1954 March 
February ' 
ba 
P f 
A 
Apr ' 
Moy 
june 
July 
National Events 
Industrial Supply Convention, Ma tail Hardware Assi M4 N. Per 
Ji.7 4. mf Atiantic ¢ ity Attendance Yvania ! Ina inape j 


i¢ tTricted t¢) 


ny Ame ricHti . bpp & 


Manufacture \ n..W. KB. Thoma 
liunter-Thoma Associat 13 
Keith HKidg (Cleveland to, busine 
manayet the National Industria 
Distributor Assn Iv00 Arch St 
Philadelphia Robert ( Fernis 


membel Spon oOred 


VMachiner’s 


executive ecrevtary The Souther 
Industria Distributor Lasn 
Voluntee: Hidg Atlanta I 
Pugh ecretary-treasure! 


National Housewares & Home Appli 
ance Show, July ¥-13. at Conven 
tion Ha Atlantic City. Sponsored 
by the National Houseware Via 
facture \ r 1140 Merchandise 
Via (hicago 54 \ VA Budder 
Pogee ‘ ‘ rive ih rat i? 

National Retail Hardware Asan. Con 
vention, July 22-26, at the Rova 
York Hote loronto. National he 


HARDWARE AGE. 


lov Fair, The American. Mar 


in New Yort lemporaryv exhibit 
Hotel New Yorker @& nera 

Vii Alpi er inert eyninit 4th 
ifth Ave . 110 Mroa 
Hioratio ID ‘ } ecre i 
Mii | LI OO bk ift \ 
New Yor! 


Regional Events 


(otter & Co Ani ii € oF ent 
VMerchandis« now rel 1 
company headquarte! HD | 
rie ‘ ‘ 


Decatur & 
Hiouse, Feb. 10. l and 


; . , 
Berkel i 


Hopkins Co., Spring Open 


(,ift Shows: Spokane 


iA nt Davenport . 


Wash., 
| New York. 
Hote ew Yorker and N. Y. T1 
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Turn an ordinary gondola into a colorful 


eyvecatcher that sells with a 


RUBBERMAID GONDOLA DISPLAY 


» coed 0 cet pe 2 Rebberment Gepley Ge he 
ee! a OM Ome 


ee ee ee 
: 
: 
4 


+ 4 


ee 


Ce. er niente nies omainetem ¢ 
PO ae ee 5 ate 
(Re sett oe 






FREE RUBBERMAID DISPLAY BOOKLET 


to help you choose the right display for your store 


rhe wt Ne | | Sarat = i sos eeoeeeceee ceoeeeeees eeoeeeeeeeeeeeeees 
eter! rie lg a ive Geverec TOW much prot vu MAIL THIS COUPON NOW 
; FOR YOUR FREE COPY! 
‘ | coy merat SHELA ‘J atl : ° 
ow to vet the n Rubbermaid ; bhe W / Conf ; 
) . - Ljef : 
: 5 | : 
e /), / / , # } . ° 
. fj . 
e \/ WG ehh hit with 7 pI, : 
e | fj 
e / f 
. j i f ‘ 
. ; j ° ‘ 
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A LITTLE PRAISE IS 
A WONDERFUL THING — 


Kspecially when it comes from a customer...or customers. 
And we know we are on the right track when a merchan- 
dise letter to our jobber customers—as a recent one did 


produces a flood of praise in reply. 


To quote from this Boontonware letter: 
‘* .. Has anyone mentioned turnover to you 
lately’ Has anyone sympathized with you 
on the number of new items and added 


colors in each line vou have had to stock?’ 


The letter went on toannounce Boontonware 
plans for speeding turnover in 1956: the 
adding of new colors to keep the line the 
freshest and most saleable in the melmac 
dinnerware field; the dropping of old colors 


to keep stocks manageable and clean! 


When it comes to turnover, you can’t beat Boontonware. 
y: Jos , 9 
With new decorator-inspired “Gourmet Colors,’’ new 
striped packaging that acts like an extra salesman on 
your payroll and a new 1956 Selling Program, your 
Boontonware stock will turn fast. Keep your eye on 


Boontonware. 


® MELMAC“* 
DINNER WARE 
ATITS FINEST 


MANUFACTURED BY THE BOONTON MOLDING CO., BOONTON, N. J. 









Convention Calendar 





continu ed 


Show Bidg., 35th St. & 8th Ave., 
Feb. 26-March 2. Boston, Hotel 
Statler, March 5-9. Philadelphia, 
Hotel Benjamin Franklin, March 
18-21. George F. Little Manage- 
ment, 220 Fifth Ave., New York 1. 


Marshall-Wells Co., Annual Congress, 
Keb 27 Zu, Columbia Athletic Club, 
Portiand, Ore 


New Kngland Hardware Dealers 
Assn., Feb. 20-22. Exhibit at Hotel 
Statier and Ist Corps Cadet Arm- 
ory; sessions and hotel headquar- 
ters, Hotel Statler, Boston. A. C. 
MacHardy, 185 Dartmouth St., Bos- 
ton 16 


New England Housewares Show, Feb 
19-22, at the Parker House, Boston 
Exhibit at Parker House. Hugh R 
Rooney, Show Committee Chair 
man, Parker Hou e. Boston 


Northern Wholesale Hardware Co., 
34th annual convention, Feb. 19-21, 
at 805 N. W. Glisan St Portland 
4. Ore 


Pacific Northwest China, Gift House- 
wares Show, Feb. 19-22, at Civi 


Auditorium and Olympic and New 


Washington Hotel Seattle. Kay 
Leber, 1355 Market Street San 
rrancise 


Southern Hardware Convention § of 
the Southern Wholesale Hafdware 
Assn. & the American Uardware 
Mfr Assn., April 15-18, at Hotel 
RKhoosevelt, New Orieans SWHA 
manaying director, T W McA! 
lister, 814 Metcalf Bldg., Orlando, 
Kla.; AHMA secretary, Arthur L 
haube! 342 Madison Ave New 
York 1% 


State Events 


Alabama Ketail Hardware Assn., feb 
19-21, in Montgomery. Show and 
convention in State Coliseum, Mont 
gyomery. ¢ kr. (Chuck) Gile 109 


ird St., Birmingham 4 


Carolinas Hardware Assn., Feb. 21-23 
‘ on and exnibit at Radio (_en 
Le? note neadq inrtler! Hotel ( har 


otte, Cnariotte N. ( DD. W. Laws, 
118 Kast Fourtl sft € hariotte 2 


- 


Florida & Georgia Ketail Hardware 
Laan... Viarch } t) Joint conventions 


how and merchandise exhibit 
hots | headq imrte! , (,eorye W as} 
netor Hlote Jacksonville, Fla 


W. W. Howe P.O. Box 183, Way 


Illinois Retail Hardware Asan., fe! 
tied at “nel in Hotel, Chicag 
Wi i itt I 1] 4 Merc} 


‘ Via 1 { | ij } »4 


Louisiana Retail Hardware Assn 


March 11-12, Hote ho eve (OW 
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Promote Yourself To Higher Profits 


With Cook’s Paints and a 
Proven Traffic Building System 


Do you know any store traffic-building 
. system, on which pre-testing shows you can 
These Two Cook Advantages Turn produce customers in the store for under 
r . ry 6 cents apiece? Not “prospects,” not ad- 
This Traffic Into Profits! readers, out custome Ls We'll bet you don't, 
unless you already are a Cook Paint Dealer 
and have the pre-proved Cook Paint Traffic 
Syste ni Wo?l king for you 


The Cook Paint Traffic System is no mere 


“advertising co-op plan.”’ It’s a completely 











sales-engineered method. Each promotion 18 
worked out and pre-tested. When you take it 
on, you can predict how many customers it 
should pull per thousand mailing pieces and 
ad-impressions; how many “special items” 
you should move; what your paint volume 
should be 


What makes a Cook Paint dealership so 
valuable? This rifle-accurate Cook [aint 
Traffic Syatem is the big secret! It works 
anywhere in small town or large, for hard- 
ware store, paint tore, lumber yard or any 


1. Cook Paint’s traffic-building system gets the cus- other. in any area of Mid-America 


tomers in the store. Then Cook’s complete line 

‘ ; ‘ , o) ) ala : 7 rer at ' . 
makes it easy for you to make more and bigger sales. It sells more than paint, too! — Dealers al! 
( ook ] the pre ridge ine of paint . with the custome}! oO J Pa f ’ 1) +} , ef 

. \ , Citik nares : Ss oS) q -. 

confidence that go with your quality store. And Ove! aor rea veil Us os Paani 
(Cook's } the com lefte line from every major type building system sells, not only Cook's Paints 
of interior finish, to floor coverings, wall-paper, and and decorating merchandise, but goods in all 

ste miel , funa a‘ Fann . 
outside finishes for every type of surface their departments, from tools and lumber 












to accessories and yiftwares 


Find out how to put it to work for you. Let 
us prove that this pre-planned Cook Paint 
Traffic-Building System can cut your cost of 
building volume and make that volume 
more pre fitable. Mail the coupon today! 


CcCOoOokK 


PAINT & VARNISH COMPANY 
é Factories in Kansas City, Houston, Detroit 


‘ 





Make your store “decoration-idea” headquarters Mail This Coupon For Details Now: 
with f ' ney C ol | Ad’ mory Ni rvice if CH { ook Po nt x YVarniah Company 
’ etl rt ; OUul part B it it @F abi ou tf ottey i418 Knorr S? North Kansas co ty Mo 
' 7 . ; ’ l, ‘ ~_ 
fiuad pel ; q*4 Ty c* - ? gig n ad ' 
’ , ef ‘ f ‘ $e Ad ‘ ‘ | ' ’ a+) of 
cle i mpiete ta ‘ real ~ 
' ° : 
, af ’ ‘ | Vi . ‘ ry n ets +} iT 7 ther [ P 
et a ' j : if bist teat reé th if > ‘ Ou ' ; 
Uu i Ac ‘ ny ] iT naye A li about thie m ' Ne ‘ 
Addr 
Type ' 8 
f 4d i 
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IN INDUSTRY... 


The grip, accuracy and durability of the . 
Jacobs Plain Bearing Chuck have made it 

standard equipment all over the world. 

This model, especially designed for 

drill presses, features a Jacobs- =: T 
engineered PLUS — the threaded 


locking collar for extra safety 








and more versatile use of 
the tool, 


The Jacobs Plain 


collar makes any drill press 


pearing Chuck equipped with threaded loc king 
a safer, surer, more versatile tool. 
Safer because the threaded collar keeps chuck locked on tapered 
spindle reyardless of speeds or type of thrust. 
Surer because it's a Jacobs, the most a curate, holdinge t, long- 
est lasting chuck of its kind anywhere. 
Mor the 


special collet chucks or similar adapters for holding routing, carv- 


versatile because it eliminates necessity of u ny 
ing or dovetailiny bits. 


ale in 


a iar 


When you buy a drill press or portable electric tools for 


your store ask for Jacobs Chucks... your 


customers do. And sel/ the Jacobs Chuck ... 





it's a recognized value that your customers 
buy. The Jacobs Manufacturing Co., 
Jacobs Road, West Hartford 10, Conn, 


Convention Calendar 





Corrine d 


(jrieal David O Vansfield r. © 
40% 16,44, Jach on » Vij 


Oklahoma Hardware & Implement 
Assn., Feb. 21-22, 1056, at Oklahoma 
City. Sessions and exhibit, Munis 
pal Auditorium hotel headqua) 
ters, Skirvin Hotel, Oklahoma City 
Aaron (Gritzmakel p15 Midwest 


sidgy., Oklahoma City 


Vacific Southwest Hardware Assn., 
Feb. 21-25, 1956. Exhibit at Munici 
pal Auditorium; sessions and hote! 
headquarte! Wilton Hotel, Long 
teach, Calif. Otto H. Grigg, Room 
1120, 416 W. Bth St., Los Anyeles 14 


South Dakota Retail Hardware Aassn., 
April 5-D, LUDdE K.xhibits at 
seum; sessions and hotel headquar 

Hotel, Sioux Fal! 

Baily, 1300 So. Jefferson Ave 


{ O1) 


Tennessee Ketail Hardware <Asan.. 


Feb. 19-21, 1956, in Nashville. Se 


ions and hotel headquarters, An 
irew Jacl aT Hote] Na Nnvilie 
Vorri Jor ‘ }’ {) 5OY¥ (84. Na r 
Ville 

fexas Wholesale Hardware Assn... 


and lexas Hardware Boosters Club. 


annual conventior June i4.l' 
1956, at Statier-Hilton Hotel, Dal 
in lHioward Wedd nevton I y Ati Na 
tional City Bid Dalla 
Virginia Retail Hardware (ssn... 
March 4- 1 ihe at Fort Monrose 
(Old Point Comfort). Exhibit 
ions and hotel headquarte The 
(namberial kort VM onrose t ‘| 
Qmohundroe, J) Scottsville, Va 
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YOU CAN HAVE YOUR BIGGEST YEAR IN POLYETHYLENE 
HOUSEWARES BY TYING IN WITH... 


Repusiic’sM slid Coe Eitiviats 


CASH PRIZE CONTEST 


Heres a real powerhouse promotion—designed and timed to bring more buying-customers into every 
houseware department during the entire spring season. Life, McCalls, and Farm Journal with a combined 


readership of over 60,000,000 will pre-sell your customers on POLLY-FLEX and FREEZETTES—wurging them 
AD " ER T ISED IN to buy and enter the contest 


Be sure to get your share of this extra business by ordering adequate stocks in 
ample time to cash in from the start when this first Life ad breaks March Ist 


Potty Hilex 


FREEZETTE 


HOUSEWARES 


Coils 


61 CASH PRIZES 
FIRST PRIZE $2500.00 


SECOND PRIZE $500.00 THIRD PRIZE $250.00 
3} PRIZES (ea.) $100.00 10 PRIZES (ea.) $30.00 
45 PRIZES (ea $10.00 




















YOU'LL ENJOY USING THESE 
MODERN HOUSEHOLD CONVENIENCES 


Start now —enter the Contest foday / 


HERES ALL YOU HAVE TO OO 





MAIL THIS ENTRY BLANK TODAY TO paesesess eiaielaielataies 


re ,riee tear ' (O88 














Appearnng rt 4th, 1956 weve 
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NEW ciavtron mark 


CABINET 


WATER 
SYSTEM 

























iT oO A At home in the most modern surroundings from 
kitchen, utility room, and recreation room to even 
the living room in the smatlier home or cottage 


Creates Entirely Jew Pump 
Merchandising Opportunities For You! 


An entirely new pump merchandising concept for 
you! Many of your customers with modern homes 
want a pump that they ll be proud to own and dis 
play—rather than “hide: And the new, exclusive 





Beautv-Jet is the answer with its gleamine-white 


Front panel baked-enamel finish and attractive chromium con 

| @ wheinv ; ' 

quick ts trol panel enhanced by maroon dial It VOUE 

ere cad f 

~ opportunity to TRADE-UP...to build real cu ) 
; ‘ ry ' : 


say lomer-satistaction...to join in the big trend to 
io Pump 


; , ’ 
inside modern living 





+ 

A COMPLETE i” 
we (0 | emo le. 
PUMP LINE | a] | 4 | { 4) Abi 


Multi-Stage Jet 


Cabinet Pump f — 
= a 
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shallow 
to 25 feet 


we 


NEW CLAYTON MARK 


Low Price 


S"“WAY JET PUMP 

















convertible 
to 40 feet 










<€s 


~~. 


deep 
to 80 feet 





Beats All Others in Price 
—and Performance, too! 


Cset the mp o ompetition with the NEW Clayton 
Mork Wavy jet. It priced to get youu the raet yet 
1 | rer ou inced pump desi ind 
rm | Vi it from shal A i 

i ul le tmat it , iliy ti 
[ | ry i probien wit! 
pump that i And to 
( Marth f 

‘ 1 f wswed 

MAIL THE COUPON TODAY 
FOR ALL THR FACTS! 





MAIL THIS COUPON 


FOR NEW PUMP PROFITS! 





Al 
Mark pump 


a 


BEAUTY-JET ¢ 


WAY JET Pum 


| DUAL JET Pum 


ag WELLE 


| 
| 
L 
| 
: 


yt BMI MGIBLE P 


| Pa 
re 
J 
| Wa 
Ir 
I; 


lov 


CLAYTON 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 217. 


Continued from page 13) 


it the nand dye} which na Tit) 


parts to yet out of order, will retail 
signtis than 
Model No, 2 edger. S. L. Allen 4 


f ‘) Ine 


at a higner price 


bor more data circle No. *& on posteard, o. 217 


Bolt Expansion Shield 
(ast in one piece, with no lugs o1 
rings to break or come apart, the 


; ' ‘ 


Gripzin three-way machine bolt ex 
pansion shield adapts itself to the 
hape of oversize and carelessl, 
drilled holes 


Powel 


with sure gripping 
Kxpansion shields are pre 
cision-made and cast of 100 percent 
rust prool alloy COMpo ed of may 
nesium, copper, zinc and aluminum 
144.500 th in 


tension, 5%,.400 |b in shear and &7 


trength of alloy | 





Designed fo) 


100 Ib In compression 


positive anchorage of the fixture, 
because expansion begins only when 
wrew head is against fixture, Grip 
zin will fit all national standard 
thread machine bolts. Star hE arpan- 
sion Fasteners. 


rer mere data circle No. 9 on postcard, p. 217 


Sliding Door Hardware 


To meet basic changes in the in 


ferior architecture of American 


homes, new lines of sliding doo} 
hardware are offered in two series 


(‘ostsaver, for use on doors of 75 


lb maximum weight: and Deluxe, 


214 








for doors of a maximum weignt of 


100 Ib All Yale liding doo} et 
consist of a track, Nhanyers, floo) 
yuide and pull Set are Con) 


tructed of heavy-vyave aluminum 


track , neav,s Vaye tee] hanye Is 


and nylon wheels lubricated with 


bronze, Oll-impreynated bearing 


Tracks are satin-finished, rustproof 


and corrosion-res} tant: tneyv con 
tain built-in ridve to prevent 
wheel derailment, and are true 


turally desiyned ror application (] 
all standard 


Popular for 


wood (ol metal doo} 


frame closet use 
liding doors are also employed in 
bathroom kitchen and forage 
room Lock and Hardware Di 
The Yale & Towne Mfaq. Co 


For more data circle No. 16 on peosteard, p. 2! 


Outdoor Cooking Line 


Among 24 additions to the 
Androck line of outdoor 


1956 


cooking 


| We eto : 
"heel | 1 
—— ~~. —eenen " ’ 
‘ ~ 
"he q teen, 
el Tye ~ 

' 





“hime 


ten ur Fire Tool Set 195 
ind tnree-pilece Barbecue Crilt 
Set Ni t i] trated Pet} 
re packayg q] n green and yr ! 
gitt-t me nox Set 0 a Dp! 
des the outdoor chet th equip 
rniernt Tc) eontre ng enarce 
rire i i” if] five rake ire ry 
and fire tong Rake ane nove 
nave n Vil yy | | ravi 
handles branded th a Nava a 
ign et retail for 35.9% 
hecue Gift Set contains a 17-in 


chef’s knife. 17-in. turner and 12 


in. tongs. Each piece is of solid 
tainle tee! with Navaio branded 
handles and hanging rings. Ret 
price for set is $7.25. The Wa 


hurn Co. 


For more data circle No il on postcard, p 


Snooze-Feature Clock 
Set and operated the ame Wa 
as a regular alarm, this G Kk Tel 


’ ’ 


ehron Snooz-Alarm clock fea re 





alarm yoes off in morning, ownel 


Can gain extra ieep time Db at 
pressing Snooz-Alarm  butto 
clock 8s top. Tt ction stops alarn 
and if Low about 1) minute qu 
petTore alarm rings ayain lf tT 
depr ect ' ‘ ry re ; | 
rYriil Zz eep a (j ‘ ned 
Priced under $10, clock flered 
in SOTt paste yr (‘lock & Tin 


Dept Houseware & Radio BR 
f@ ried? Dov 


For more data circle No. 12 on posteard, p. 2! 


f,enera blectriv { 


Multi-Purpose Bits 

Three types of SpeedSaw drill 
bits are offered for use on electri 
drills, drill presses, lathes and mill 
ing machines: all-purpose, for use 
on steel, brass, aluminum, copper, 
wood and plastic; 
wood, for use on plywood, plastic, 
rock, Masonite, mild 


sheet metal, 


sheet stee] 
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THIS EYE-CATCHING RUBBERSET INSPECTO-PAK 
CAN TRIPLE YOUR NEXT MONTH’S SALES! 
peubberset's ek ig 


FORTIFIED ° BRISTLE 


» ee ene: 3 R 
ees en a mee 
j ee, 








Ihe Rubberset’ Inspecto-Pak,"* with its 





clear plastic pox ket, is a real trafhe stop 

















per, designed by merchandising experts! 





Retail men who have seen this display 


at work say it More than triples sales! 


The Self-Service Inspecto-Pak easily han- 


dles these big jobs for you: 


Oy 











“wall ane 1. Attracts customer and encourages 
and Brush! him to examine brush! 
we * 2. Customer can remove the brush 
rface se bey makes 
soriove cae and replace it without damage to 
WALLS | oa the package. 
te gre oma 3. Inspecto-Pak chart tells him the 
te —. right Rubberset brush for any job! 
- 
rs sec te 4. Displays price, gives full guaran- 








tee! 


Ihe whole exciting Inspecto-Pak unit 
tells your customer what he wants to know 


-and clinches sale after extra sale' 





This is another example of Rubberset’'s 
Better Merchandising . . . designed to 


give you volume sales. 


Stock Rubberset in the new Inspecto-Pak 


—see how easy it is to make a shopper a 







buyer! 
» FULLY . 
a © 
6 p 
ARANTE === | 
een 1 
ssortn” “20 a" 
rov 
* Trade Mark \ 51/2 doze" oat B istic Brv $\\3 34 ; 
o t cons¥ \ue - 68.09 | 
23 - | Retail YO ee Tce 
s3\m 1 Toto Co 40%) 94°" 1 
wn 5 ¥ t ( 
- | Les P A 
{ Ss \ UR eonel == 
7 Free pisploy o_o 
: \ plus a 
: [an 


PR ubberset CQ.900 Passaic Avenue, East Newark, N. J. 
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® For more information 
on these products and 
services use free post 
card on page 217. 


and all Ly pes ot wood and re i 


metal, for use on heavy iron, steel 
angie iron, Bakelite it have 
‘4-in. diameter and are made of 
quality steel site are $2.45 each, 
or 3 for $7 (choice of any three 
ty pes peaver Drill & Tool Co 

Vor more data circle No. 13 on posteard, p. 217 


Portable & Window Fans 


An extensive line of portable and 
window fans includes two 20-in 
fans and a 14-in, model, 20-in. port 
able and window fans, a 14-in 
portable fan (illustrated), an ad 
justable portable pedestal and ex 


pandable side panels for window in- 


rs 





stallations. Suggested retail prices 
on the line range from $69.95 for 
a 20-in. window fan (Model 7751) 
with automatic thermostat control 
and electrically-reversible motor to 
$29.95 for a 14-in. portable unit 
(Model 7414). The portable hi-lo 
pedestal retails at $19.95, and ex 
pandable panels at $5. Portable 
pedestal for 20-in. fans may be ad 
justed to a maximum height of 5 fi 
or a minimum of 31 in. and is 
mounted on rubber wheels Arvin 
Induatries, Ine. 


Por more data circle No. 14 on posteard, p. 217 


Planting Tool 

For use by home yardene! , the 
Quickie Planter is a tool with a 
tapered cylinder having a sharp 
cutting edge Pianter is made of 


216 






Fed? 
vsAF. 
sree 





YS 


heavy-gage steel with hardwood 
handle. It is designed to eject a 
core of soil with each insertion, and 
useful for bulb, vegetable and 
perennials’ planting, shrub and 
tree root feeding, feeding of ever- 
yreens, and planting tubers. Price 
$1.9%. Quickie Planter. 


For more data circle No. 15 on posteard, p. 217 


Three Aer-a-sol Items 


Added to the Aer-a-Sol product 
line are these three items: a non 
toxic insecticide, pleasantly scented, 
called Slug-A-Bug; a mothproofer, 
cedar scented, to be sprayed directly 
on clothes without leaving crystal 
deposits or staining; and a bug 
bomb with a formula that dues not 
require the use of DDT for its ef- 
fectiveness. Bridgeport Brass Co. 


For more data circle No. 16 on postcard, p. 2! 


~ 
‘ 


Drill-Shop Set 


Any ‘%4-in. electric drill may be 
converted into a handy bench tool 
for power polishing, grinding and 
wire brushing with the Arco Drill- 
Shop. One-piece cast drill stands 
clamps or screws firmly in place on 
any flat surface while strong clamp 
holds drill vibration-free. Included 
are: wheel arbor, to fit any ‘4-In. 
drill; 4-in. buffing wheel for polish- 


‘> 


ing silverware, jewelry, etc.; 3-in. 





HARDWARE 





wire brush for removing rust and 


paint from metals; 4-in. grinding 
wheel for sharpening knives and 
tools; and polishing compound for 
high-gle finishes when using buff 
ny wWwree (ost 4 90, COTMDp ete 


t\yrow Metal Products Ci 


For more data circle No. 17 on postcard, p. 217 


Lightweight Drain Pipe 


lor sewer-to-house and hi 


eptic 1 ink connections, thi rit 
eignt piastic pipe resists moisture 
; . . 

and corrosion. Easy to carry, 10 


ft of 4-in. pipe weighs 14% lb. One 
man can install 100 ft of pipe in 
less than an hour with only 

and a can of quick-setting cement 
Pipe can be compressed to 75 pei 
cent of its normal diamete: nad 
still return to its original form. To 
join two lengths of pipe, Carion ce 
ment is brushed on out side sie of 
pipe and inside the coupling—then 
push together, and cement ets in 
minutes. This “D” plastic pipe 
comes in 10-ft lengths iInZztob} 


si7es. WIN a complete line Ol 





Me 


ducers, adaptors and couplings for 
special sizes and angles, and tor 
coupling other types of pipe. Carlon 
Products Corp 


For more data circle No. 18 on postcard, p. 217 


Roto-Feeder 


Feed in the hopper flows smooth 
ly down the sides of the inverted 
V bottom into trough in the Profi- 
Matic Roto-Feeder As pigs root 
against two lugs on hopper to ro 
tate it, feed in hopper is raked 
through Dy aA stationar’s ayitator 
to promote further a free and con- 


‘tant fle w ol feed leeder handle ' 


ali type of feed without clogging 
Tro ign of heavy yaye yaivali 
ized steel that won’t crack in cold 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 





" eee ee 









~ 4 


CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successtul hardware dealer keeps up to date on 
Whats New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new fF roduct descriptions than any other 
magazine. The Quick Check Card service will now 


get you all the information you net d, quickly. 
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BUSINESS REPLY CARD —_— 
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What it is... How it works 


Each issue brings you dozens of descriptions of new products 
plays, etc.. in the Whats New columns. You get more of these in 
HARDWARE AGE than in any other magazine. 


When you want more free information on any of these products, simply 
mark a circle around the same number on the 0st card as appears 


under the individual iter aescription. 





' 


Drop the post card in the mail box. No postage is needed You will 














quickly receive, tree, comple te details on the pre duct from the manutac 





| > | Cc "4 
turer. You may circie Q many iTemMs gs you wisn. separate inrorry otion 


will be sent you on ea: h item. 





Be sure to give your full name and address on the po t card. Print ofr type 





if clearly. We cannot service post cards with incomplete addresses. 
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Postcard weeks only. After that use own letterhead fully de 7 2/16/56 
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Check Cards Only 
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Introducing CARDOSELLS No. 99 a | Al ay ,- a 


P= | ff 
100% ‘MORE TOOL SALES oe eee ee 
appeal for your store | | aA | ay ae & 


with this 4-way fixture 



















; 
eeint ‘er’ @per : — le wk, calls 

Ne f exciting rs and downright sales appea! een? sereser wn 

for putty & es, wa pers, paint scrapers and specialty : ae 6 :" 
tems. ‘ ful CARDOSELLS displayed on the No. 99 Sell Serve 

S) ypper Merc! fiser fer every merchant an addit nal floor 

salesma The No. 99 3 combination 4 way fature tor floor 

punts wa r store CARDOSELL Merchandisers are 

given at no charge with stocks of CARDOSELLS 

_ CAmpoemis No. 99 SHOPPER 

Retailer may «at plete CARDOSEI ) pper af no 

harge with a minimum pur eee oe SO worth of 

( ARI f Build your own selection to meet your retail 

req 
No. 99 SHOPPER FIXTURE Complete floor fixture with 14 

hooks 2 ff. hig! 2 wide ponel size 3 ft. 4 in. high 

2 ft. wide C-100 ASSORTMENT 

Shipping Weight }'2 Ibs., without stock ILLUSTRATED 

CARDOSELLS No. 99T SHOPPER 2 dz. Razor ! er iz, Spreaders | 

tT} 4 without stand. but includes easel for . Zz. @eact 4 all other items 

unter. This Shopper can also be used on wall or store pillar SALES LIST $113.64 
Retailers may get this Shopper at : harge with a minimum DEALER PROFIT 45.46 

purchase of $39.50 worth of CARDOSELLS. Build your own DEALER COST 68.18 

' , ’ et your retail requirements DISPLAY FREE with this a riment 
No. 9OT SHOPPER FIXTURE Top Section only with 16 or $49.50 of items your cl 
} ® 6 4 ig high 2 **. wide 
Shipping Weight y i without stock 


SEE OTHER SIDE OF PAGE FOR CARDOSELLS LINE-UP 






HYDE MANUFACTURING CO. SOUTHBRIDGE, MASS., ill 
ORDER NOW FROM YOUR WHOLESALER............ 


U.S.A. 





putty knife 


PROF Bas " 


yea 


f 


& 





BLACK AND SILVER 


stom Pie 

c27e ’ Elastic 

Putty’ Knife “y Ges 
C78.i," Sf 

Putty Knife “% doz 
CI2AC s/i6 

Chisel Putty Yy doz 
C2E.2” Ciaetic 

Putty Knife ‘“) doz 
C7t.9" Elastic 

Seraper “y dor 
o278.9° suf 

Ser aper “y der 
c7e a beatae 

Shere Vy Ger 
c7et Mo “Elastic 

Ber aper Vy Gon 


THIS CARDOSELLS SHOPPER 


40% 
rary Dealer De 
Prom 


Liet 
Retail 
tach UOez 


Ps] 


aler 
Cost 
“a 


Dez 


S$ 95 §$ 5.706 $2.28 $3.42 


60 
1.00 


1.00 


27.05 


5.40 
6.00 
6.00 
610 
7.0 
9.90 
12.30 


2.16 
2.4 
2.40 
5.24 
4.00 
3.96 


4.02 


on the counter 


3.24 
5.60 
5.60 
406 
450 
5.64 
7. 


Shipping 
Weight 
“sy Dez 


| th. 42 
iit. 6 ov 
1th. 3 oz 
145 oF 

1th. 10 oF 
2 ihe. 4 of 
1. t2 of 


i ih. (4 oF 






wall scraper 
@3" 


BLUE DIAMOND 


40% 
Bales Dealer Dealer 
List Promt 


bez Wer 


item 


Putty Knife ' 
c3s.y¥ _—" 

icra 
cseé.3” PC hestic 

Sera aper ' 
CoG-o” Elastic 

Beraper 


for wall 
or pillar 


















full 40% dealer 
net profit on 


Vy doa 


Retail 
Each 


§ 65 $3.90 $1.56 $2.34 


66 
90 
$5 
1.0 


HYDE CARDOSELLS SCHEDULE 





3.60 
5.40 
5.70 
7 60 


Ts i oe 








TRADE MARK 


fF €OGE STEEL 


%*’ oouvue 
NO 85 


FLEXIBLE 


PAINT SCRAPERS, ETC. 


Bales Dealer Dealer Shipping 


Cost Shipping List Profit Cost ight 
Vy Weight Retall Per Per Per Per 
Dez V, Dez. item Phe Each Pke. Pke Pkge Pke 
C78.-.i,” 
iit Seraper VY, daz $ 80 $4.60 $1.92 $2.68 1 Ib. 6 oa 
C80-2'/,’ 
1.44 7.16 1 th. t oz Seraper “Ya doz 105 6.30 2.52 3.78 3 Ibs. 6 oa 
C83 Red Kneb 
2.16 3.24 tth. Sez Scraper y doz 1.65 9.90 3.96 594 3 Ibs. 4 o2 
C85 Red Knob 
7.28 3.42 titb. 2 oz Scraper Vy Geoz 1.35 6.10 1.24 4.86 2 tbe. 6 oa 
CO6 Scraper 
3.12 4.06 1 tb. 7 o2, Sander 4 tor 2.15 645 258 3.867 2 tes. 6 eo 
Ci Glass 
Cutter | dozen 49 4568 2.355 43.53 12 o2 
C25 Razer Blade 
Scraper 2 dozen 29 696 278 4.16 1 tb 15 
CS%7 Handy 
Knife Vy doz 65 5.10 2.04 3.06 15 oz 
C89 Sandwich 
Spreader | dezen 6.28 4.97 tib. Boz 


FITS ANYWHERE 


hinge it over — 


bin 1p os rT: aint-ep Tooke 





1] 








or just Bin PRADOSELLS 


CARDOSELLS 





HYDE MANUFACTURING CO. 


oO 


$ 46 
MA 


uT RIDGE 
$$., U.S.A. 











shown here 
ROTOR CHIEF” Twenty 
Model 318, 20” cut 


Also made ina 
self-propelled, 
Mode! 328 


Savage 21° YARD CHIEF’ Model 90R 


¢c | ind sprocket completely enclosed 


Savage 18” ROTOR CHIEF” Eighteen Model 30R 
Sta-Temp”™ blade. Ribbed steel deck. Adjust ' ain 
able handle. Porous-bronze permanently 7 yt em hardened blades. Girass guard 
lubricated wheel he ining Side erection ; Seales mken he uring Adistable han 
S cutting heights. Mulcher included, no die, with hill-climber hook, Easy 
| ia 4 Ml tment 


ost. Lightweight 4-cycle Briggs 


extra ; 
& Stratton engine {hv nodeis suit athe pec ntrol ’ 
in this series include Model 34F : if - hack double-riveted to cu 
low-p d 18” rotary with 2 er heads for exts r 
4 cycle Clinton engine v4 P owered by 4 ¥CM j 
hp: and Model 83k, It A Stratton engine. Als 
clecti 14450 rpm moto able in 18° Mov : 
Ul 


THERE'S A SAVAGE MOWER TO SUIT EVERY CUSTOMER! 

(71" 14 SEVEN HAND MOWERS: Mode! 60 

propelled); Model 31R (20° 2% hp); Model 38 ho); and Model 75R 18”. (16 & 18’); Model 55 (16" & 18°"); 
Model 45 (16); and Model 35 


FIVE ROTARIES: Mode! 32R (20° 2% hop self TWO REEL TYPES’ Mode! 90R 


18° 1.6 hp); Rope starter optional at slight saving on 
(14° & 16") 


18° 2-cycle 1% hp); Mode! 3OR 
Models 31, 30, 90, 75.) 


& Mode! 83E (18” electric, 3450 rpm, UL listed) 


TWO LAWN SWEEPERS: Mode! 25 Sweepalawn” (24" & 30” widths 
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Put this brond new traffic builder 

on your counter and watch it pile up the 
soles! Extremely colorful, compact and 
attractive. Strictly a self-service, self-selling 
item. Designed to help you cash in on 

the home crafteman market. Sturdy pack 
oge~easily set up on your counter. Really 
designed for the “all thumbs’ customer 
includes template and instruction sheet 


1n the new 
EAGLE 


EAGLE NO. 3500 BL... Rugged 


dependability characterizes this cast iron 


latch with top 5 pin tumbler security. Aftrac- 


tive BRASS LACQUER special heat 

treated finish provides long-wearing char- 
acteristics. Two brass, milled and embossed 
keys with each lock. APPLICATION—For 
doors |\%° to 3° thick. Reversible for doors 
of either hand. Backset of lock-2%'. 


ORDER TODAY from your jobber or write direct to 


Nils 





THE EAGL 


TERR YVILLE, 


E LOCK & SCREW CO. 


Subsidiary of Bowser, Inc. 


CONNECTICUT 






WHAT’S NEW 















Ho per is headed and 


veather 


braced for greatest rigidity, and a 
simple crank makes feed flow ad- 
justments easy Low height fo 
CHS) filling: 6 bushel feed Capas if 


H. D. Hudson Mfa. Ci 


For more data circle No. 19 on postcard, p. 217 


Seed Distributor 


Having patented slots-in-hoppe: 
design to spread materials, these 
1956 home lawn distributor mode! 
have approximately & sq in. of 
hopper hottom openings thro igh 
which material may flo Economy, 
plus accuracy of control in pread 
ing lawn seed, plant food and othe 
chemicals, are maintained by use 
of the patented Fertilizer-Mizer, an 


instant-start and positive nut-ofl 





”* 





fingertip control mounted on the 
handle. Offered in baked-on ename'! 
in flamingo red and sungate ivor’s 
Mastera Planter Co 


For more data circle No. 26 on postcard, p. 2! 


colors 


Colored Kitchen Cabinets 


This line of Kitchen cabinet 
*puACe-SaVeETS Is off red in color wit! 
copper trim Line inciudes n 1 I 
the items previously marketed 


! 


! 
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ANOTHER NEW AUTOYRE VALUE-FOR-VOLUME: 


put 
Spice 


Tam elele 
Sales 





Check these exclusive sales features— all colorfully carded « priced for volume sales 




















e unique hammered-chrome finish « matching designed spice racks for multiple sales 


Today's busy homemaker is looking for items with built-in 
convenience where she needs it most—the kitchen! Now 

ready to bring this extra convenience to your customers 

extra sales and profits for you is this brand new line of 
kitchen-aids especially designed and priced for BIG VOLUME 
SALES! Your customers will want a complete set —they're a 

natural for add-on sales. Why not order right now! 

NO 5602 TWIN SIZE SPICE RACK 


about +] "8 at reta i 


SIZE SPICE RACK 





ig at retail 


NO. 5603 PACKAGE RACK 


about $27.59 at retail 


—\ninp ames z 
ex ee eae i 
ia | we 

. == 


ee 





— 


: 
; 
' 
' 
: 
' 
: 
' 
; 
: 
' 
; 
: 
' 
> aD GP GP CP OO Oe ee S---:—~S-~—S—— 





NO. 5601 LARGE SIZE SPICE RACK 










| Ata T ee 
to catch her eye! KITCHEN RACKS 
DISPLAY PANEL NO. 5666 os 


She'll really STOP and 
BUY when she sees this 
handsome counter 
window Of wall display 
Ask about the introductory 
nO t-to-you dea 


P yn? « ’ 
mnie - OW 
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WHAT'S NEW 





STARRING 10907 0 


teresting hor 





in 
nation ; most 


pen br ge tee 


hardware line 


your most 





® For more information 
on these products and 
services use free post 
card on page 217. 


osama 


polisned aluminun a pice rack, 
or g napa noide}) lid rack. ip noidel 
cleanser rack, and scouring pad dis- 
( Dense ( olol 5. wnicn Aare naked 
: ri? 






e enamel, 5 qd chip-prootl, are 
Like fastes!- sii ine turquoise and pink, each hed 
hardware you spe th polished coy trim. Same 
4 wer items Will: als till be avallable in 
polished aluminum. Dor-File Mfg 
p (0 
For more data circle No. 21 on posteard, p. 217 





















“FREE 


3.50 Value Display Board 22-In. Rotary Mower 


with Americana Deal Powered by a 2 hp, 4-cycle et 
i, ine iv? ret rartel this 22 
Show your customers you have it with this 

clever stand-up display board, complete trimmer-type rotary deluxe powet 


with New Americana hardware. 


— A A | | | | | | eee 





‘ HNWi—i%" 


16 i oo A ricon 
Americana Knob #3 Ye me Ina 


semi-Concealed Hinge 


| 232%—%" “T’ Americone 
| Semi-Concealed Hinge 










| $327 rik’ | 
| % Americana 
us $328—"H" %" | Offset 
Americana Hammered 
Offset | Pp 
. “ af Hinge | 
“Fi Hammered ~~ Dp, 
< Hinge | nt " 
ry a) #330—"HL" J 
, et | A Americana 
4 329 ad - - oe Flush tiam | ; : ; ; ' 7 ; ‘ 
~ a HN ats mered Hinge 4 MiUWel Aw eALUE' ‘ ' Blass 
A Americana ot - . | ’ ‘ i | iy 
“ Flush Os ge Lipe pray, oOll-set yneel and O- LOT 
¥ P, - 2» , 
Hammered | \ “ 237-—"'EZ"’ miufties Leaf mulcher attachment 
Hinge j / Rubber Roller Catch 
tandard equipment Mower has 
U. 5. Pat. 2626460464 
(i? | ile | i Tl I 
—— SS — = = <= aoe a : 
Cran ; i ' 4 tT? ‘Ty nneti 
mat hire / fy y-Moft 


is handsome, 
hammered steel Corp 
hardware, finished 
in “Star-Brite” 
Black, Antique, 
Copper or 
Brushed Brass. 


2394 Americana Hammered Pull ! of ricre data cirete No . on pont ard p ‘-_ 


#39%5—-Americana Hammered Pull 


I 
I 
i 
NEW AMERICANA 
I 
| 
i 


SEND FOR COMPLETE CATALOG TODAY! Snowplow Attachment 





Model 40 | i ‘i-in bln 

STAR mera. eeooucts <a 
Street, Brookly" 17, ’ time ti attac} } insertion and 

370 Butte : tignten! ! | t Mower j 
Sold through wholesalers only ac upte df , . , + men‘ 
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Genera COVER THE FIELD 


For Full-Line Heating Profits! 











JUST INTRODUCED! 
Two-Piece Unit Type 


MODEL 250 MODEL 200 










ne mos? vnique worm air fur 








— 





ce humidifier ever offered! 3? is ba ‘ 
f ’ ’ } } ! eedie valves Nothing Oo } e ‘ ste t the raeue 1 strarght 
te st b : ’ , trouble hMyds ; "7 Regulator filters ‘ insta 7, 
measures and repie« nes water a t eval ates trom seporate ivuced to a minimun ’ " + weave eramic evai 3? j 
par ry inted heat exchanger where air s hottest. Recon plates resist calcifying action and ta better ay Ty 
mended for large pacity furnaces and tor deluxe humidification than any other known moterial 








MODEL 2A-700A MODEL 2A-300 MODEL 2A-1/7 


MODEL 1A-25A 








Small Homes. Space. or Average Size and Large Homes Deluxe Filter for Extra Dirty Tanks 

Water Heafers @ Step-Design Wool Felt @ Metal encased depth type Heavy Oils Nos. 4. 5. or 6 

@ Step Design Wool felt Cartridge cartridge @ Tleanablie Monel } (ee 
Cartridge @ Nev mos ad sta ne ‘ ® Big 63 cu in. filter mit surface @ lifetime capt 

® Coast iron cap, stee! bow @ lLeakproot screw type steel o Economy of ng heavy 
© I“ dia 7% mg e 4 eG C mign b tle e sim jle bolt embly 
@ 4! sa. in. filters t surtoce ® oJ / filter ? rf © _ dia 4 } )? * (, ty or pre re tyoe 
~ ; ‘ ; ¢ pe } * of y pipe openings ow pipe openings Ny ers 








CLEAN RIGHT SOOT REMOVER 


For Any Heating Plant Oil, Gas, Cool or Wood 


MODEL 90 WATER TRAP 


Desigr ed ‘ter beotton : 


Cuts hea q 37s os mucn as 25 by removing up oO stor ige tanks Removes wate ' 

to layer of sot in 2-5 minutes without flash or hefore ; reaches filte, ' torts ar 
7. neat Nor corrosive, non explosive Sin pie norrie and pump f, ta }¢ 

ona inexpensive to vue Con plete directions able 8 inlet outiet and ‘ threads 





brass drain plug 

















iia GENERAL FILTERS, INC. 


PRODUCTS OF Mel A°s*ecig- Lil ahd ae AA ee, Ch AP idl ids 
eT 
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Nw 
te 














This Vichek Revolv- 


ing Merchandiser 










holds & displays 
4-sided adjustabie 


for floor orcounter 







use requires only 


4e*equare teet 


Here’s a Silent 
Super Salesman 
Ready to Work for 


OW 


Shows 167 mechanical service tools for shop and home 


Gives the suggested selling price with number and 
full description of each tool. 

Invites your customers to pick and pay. 

Actually a hand tool department —the only revolv 
ing merchandiser featuring popular priced tools, 
exclusively. 

Colorful, metallic blue, perforated board background 
and aluminum finished, welded wire framework, with 
blue and yellow identification cards. 


Compact, complete at an unusually low price. Write 
today for full particulars 


salesman to selling. 


lehek, TOOL co. 


Over 60 years experience in manufacturing guaranteed quality tools 


and set this silent super 


THE 3001 East 87th St. 


Cleveland 4, Ohio 








HARDWARE AGE. 





WHAT'S NEW 





by the drilling of two bolt holes. At 
tachment has a biade, frame that 
bolts to mower and a foot lever, 
which j on rignt-nand side of 


mower and raises and lowers plow 


blade. By resetting pin which locks 
it i} pias e, Dlade may be set in any 
of three angie Mower is $209 
Ton factory plow atta hment is 
> FT Oo} TaActoy) Kairhank e Morse 
a& Cf 


For more data circle No. 23 on posteard, p. 217 


Spinning Reel Box 


With a per lal tnat 


eparator 


Keeps iures and all equipment in 





tneir proper compartment tnere 
are 23-—even when tipped, this Spin 
Masy spinning reel box comes in 
24-yaye teel construction W hen 
Hox | open, tne 


handie Keeps lid 


level; lid compartment features 


hook- n-leader stretcher, spriny cil] 


i> ES tu 
for license. and room for raincoat. 


hat ylove and smoking ACCS 


AOTies AT ed ye are turned Td) pre 
vent Scratcning or snayyinyg; trays 
are cantileve! pull-out 


Offered 
in Hammerlex vreen finish at $7.95 
retail Liherty Steel f hig if C07 


For more data circle No. 24 on postcard, p. 217 


Tile Flooring in Color 


' 


VINVIi-ASDeRLO tile flooring now 
omes COLO! oordinated vith 
nude / eTraut{yi Tite plasth Wii 


t paint, laminates, appliance 
and wtixture Available in additior 
to the regular nfetti Aristofle» 

ne, the new flooring is called the 


Marvaret Lowe ( ors iT) Mat 


‘) 


(Continued on page 22 
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ow cost 
long life 








De ws sik 


rer 






Shallow Well 


Thrifty 1/3 H.P. 





eep-well 


DEMPSTER 


or 
Powerful a P. 


Deep Well 








Shallow-well 





Dempster Convert-o-jetmaster lets you offer the 
advantages of convertible water systems to fit most 
water conditions! No more trouble in areas where 
water conditions have made other seals fail — or 
where falling water tables have made a single pur- 
pose water system ineffective. In the Convert-o- 
jetmaster you get both durability and adaptability 
The filters in the patented cartridge stuffing box 
in the Convert-o-jetmaster stand guard against sand 
and grit 
packing. 


filtering it out before it can reach the 
This stuffing box means a better seal, low 
power loss and more pumping power. A removable 
bronze sleeve climinates all wear on the motor shaft 








Write or call today for new 4 page 


Conver sya 
WATER SYSTEMS 


Dempster's new Convert-o-jetmaster retains all the 
advamtages of the Dempster Convert-o-jet line: 
Quick conversion from shallow well to deep well 
operation without extra cost except for the pipe; 
low investment (only slightly higher than Convert. 
o-jet models); choice of thrifty Ys or powerful '2 
HP ball bearing motor; top quality material and 
construction throughout 

Dempster Convert-o-jetmaster will deliver to 855 
gals. of water from a shallow well go down to 
9O ft. in deep well operation, 

For Trouble-Free sales feature the Trouble-Free 
Dempster Convert-o-jetmaster 


(onvert-o jelmaster folder! 











NEMPSIE 


DEMPSTER MILL MFG 


BEATRICE, NEBRASKA 


co. 


Branches and Warehouses: Omaha, Nebraska; Kansas City, Missour Des Moines, lowe; 
aa’ en aaa : Sioun Falls, South Dakota Der ver. Coloradea, Oriahoma f ty, OGilahome. hk 


mario, 
Texas San Antonio Texas 
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Rite Clark, =m 


MEANS BUSINESS! =e 



























oe f 
HERE'S THE FAMOUS . 
CLARKE THREESOME 
—_ © DU-8 SANDER 
Fastest cutting 
machine in the 
= rental field 
a ry . * ’ ° 
es Wolverine’s Floor Machine 
MAINTAINER 





Wonxes, scrubs, 
polishes and 





Rental Department! Income 


steel wools 


foes Tops $6000.00 


to reach spots 


CLARKE SANDING MACHINE CO. 


Grand Rapids Paint and Supply Store Cashes in 


343 East Clay Avenue Muskegon, Mich. Ol the Do-It- Yourself Market 

Please send me the complete Renta Clarke sales 

plan thet will build extra rental profits for me GRAND RAPIDS, MICH, There’s as varnish, filler, floor seal and other 
There's no obligation, of course. little wonder that William BK. Webster material used in floor finishing.” 


and William W. Atchison, co-partners 
in Wolverine Paint & Supply Co., are 
wide happy they bought Clarke floor sand purchased by rental customers when 
ers, edgers and polishers for rental : 


; . 
sanses Webster explained it was impossible 


to determine the value of impulse items 


. they Visited Wolverine to pick up or 
use of their cust ers ‘ 
STREET ne 1 oOme;rs. return floor machines. fut we know 
: e Knew 
it was considerable, After all, we need 
city STATE there was a 






pole nty of store traffic to build profits 
growing do-it 


yourself market o= 


for this rental 








it thi bu ines And we Bure build if 





when We stress oul floo1 machine 


The most profitable 


a sales plan in the floor “3 equipment as s rental «ae partment.” 
machine rental Webste ate ‘ Dozens of new customers also ap- 
field is yours FREE —. ss “but the aimed peared in the store after he advertised 
compliments of Renta Nie nian -detien dé the rental department, Webster 
Clarke. The plan \G partment reported. 
3 shows you how to get . aroused and the William B. Webster Atchison’s and Webster's experience 
‘3 the most profit in new customers it brought into our is being repeated throughout the coun- 
’ rentals and sales of store was a real surprise.” try, hardware, paint and lumber deal 
: sandpaper, sealers, Equipment in the Wolverine rental ers report. With a minimum of floor 
varnishes, waxes and department now includes three Clarke space and the sound merchandising 
related items. ILC-8 sanders, three C-5 edgers, two program of the Clarke Sanding Ma 
Send the coupon for l’-11 floor maintainers, two Smoothie chine Company, thousands of dealers 
your plan today |! sanders and four duo sanders. are learning there are vast profits to 
Authorized Sales Representatives and In 1953, a total of 1,095 customers be made in the ever-growing do-it- 
Service Branches in All Principal Cities rented this equipment at Wolverine, yourself market. 
Webster said, “And Oul books show National reports show that more 





that rental income for 1953 alone to- and more home-makers are doing their 


taled $2,413.50. But the best part of own floor-care jobs to hold expenses to 
a r eC the story is the other sales resulting a minimum. Ease of operation of the 

from our rental service. We totaled Clarke machines makes the job simple 
SANDING MACHINE COMPANY sandpaper sales of $1,943.50. In addi- and fast. This do-it-yourself upsurge 
990 Best Cley Avenve * Muskegon, Mich. tion, we sold these rental customers a sihas greatly increased floor maching 
PIOWEERS IN THE DO-IT-YouRSELE mental FieLo ‘total of $2,248.22 in related items such rental profits. 
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WHAT’S NEW 








® For more information 
on these products and 
services use free post 
card on page 217. 





( ontinued from page 224) 
(onfett Aristoflex Meal 


Lowe is a Los Angeles desis 
rainatoy} New colo} are 


yroup Orignt, and deepet! 
tones: pink candlelight, blue stay 
writ iv \ ,» mECeE iaVvils nit: and 
ellow inlight, and “oa and 
av, t Coa, na nmarcoal and 
turquoise dots are ised, 
addit fo new ba | colo} 
Viat Like Cu | Cu re | 
ition of nousehold acids Virewuse 
and alkalis, and pi (i partial 
undproofing. Tiles are 9x9 in. of 
il and standard yavye: ~tney are 
priced tl ame as the reyvular Con 


hor more data circle N« 


Steel Tubular Latch 


Used in conjunction with gla 





duft sv7iti thie bh 


at and Perma 


— 
_— 
— 


Lock mounting Knob vhich hold 


Knob rigidly in place on the threaded 


r 
pind Installation requires on! 
two mortises. Rosettes are solid 
bra irim 1} available in all 
tandard finishe bra nickel and 


chromium; 
iD Ve falion Produ f | vie 


For more data circle Ne. 26 on postcard, p. 2! 


Self-Centering Punch 


centering pul r) ror 











polished . | ut ij Led ‘i 
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handymen, enabl ise a yet 
crews in cabinet and othe} hard 
vare started in straight. A tapered 
yuide tip assures centering in bot! 
traight and countel int noe 
from 4% to 15/32 In. in diametet 


Design features include a pate nied 


action plunge vith a 


‘pring 
trong, sharp point; and a grooved 
neck designed to accommodate ea 
tool removal with a claw hamme! 
Punches are of hardened steel ana 
list price is 45¢ each, Ralston Mfg 
(0 


For more data circle No on poateard, p. 217 


Modern Hinge 


Designed for use in and to com 
plement contemporary 


Manhattan 


| | ‘ ' | “~% 
HDiacK enameied ieaves 


appoint 
ments, the hinge has 
highlighted 
by a gleaming brass pin and plug 
tO vive a modern appearance Ball 
hearing Manhattan butt hinge pro 
through 


vides contrast in satvling 


the use of additional bra alony 


hinge knuckle in the ball bearing 
race Cup & Haae) A Non Hlinae 
Uta (nh 

For more data circle No ‘x on postcard, p ay 


Black High Heat Paint 


Offering protection for urtac 

injected to temperat iy ip te 
150 degre ranrenheit, thi Diack 
high neat paint HSte not ifiace 
elasti Milack composed of 
Hlack pit rh tase trenygthened wit! 
A Spee ia! illicone additive llea 
hodied eoating doe ’ t bi tga) ' 
hecome brittle yvnen j ‘ .—hU6€wB 
varied temperatures, smoke, fume 
mild industrial acids, alkali AnG 
moisture. HSE Black air dries t 
a smooth finish in & to 10 hours and 
does not reauuire Sp pert al DAKING 
Paint is recommended for prote 
tion of heat line radiator 


NEW 









A Steel Wool Line for 
Quick-Service Display 
ga eereeaerern™ 


oo 1} roves? so + rOuestit 


a 
9) - . 


DO-IT-YOURSELF 
ASSORTMENT 


Six large pads (2 fine, 2 medium, 
2 coarse) in one package! Only 
pack of its kind in the field! Ties 
in with the ‘do-it-yourself sales 
boom. Holds the right grade woo! 


an easy sale! 


for any job 





16 FOLD-OVER PADS 


Packed ‘back-to-back’ — display in 
'/, the space of ordinary packages! 
A 16-pad package on a shelf 
frontage of only 7%"! Sells itself 
when displayed with brand name 


toward aisle! Grades OOO00 to J 


ALSO AVAILABLE IN POUND ROLLS 


STEEL WOOL 


ORDER FROM YOUR JOBBER 
or write CLEANSER PRODUCTS 


A Division of the $.0O.5. Company 
Chis ago 38 ill 





7123 West 65th St., 
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W rT, A T'S NE Ww Electric Percolator 


, ; 7. ‘ 
| a5 Riigied ; lil Tie AanG ci i] 








mati Vitn no lights to watch. tne 


Mirro-Matic electric percolator ha 


densers, compressors, boilers, tu 4 Gual immersion-type element 
bines, stacks, tanks, ovens. fu) vnicn take tne guesswork and 
naces, steam lines, VALS, eparators watcning Out of cotlee Mani TY 
and exhaust manifolds Applied by stops automatically when coffe 
brusn oj spray, it is available in brewed, and Keeps it piping not fo1 
quart or gallon cans, 5-gal pails, nOU! styled with an easy-poul 
and 30 and 55 yal drums Speco it pout percolator na a bDilaci 
Ine plastic handle, matching black cord 
Por more data circle No. 29 on postcard, p. 217 and Hlack Al imilite jase Pot and 





a j 

», /and%9 cups. This No, 132M pe) 

colator carries a price f $17.95 
lightly higher West Liuminun 


(,00d8 Mta. Co 


for more data circle No. 30 on postcard, p 


WAY TO LICK 
eo} Rom) 't0):384,, Replaceable Blade Knife 


ror a wide a ortment of 

ind fo) many different Ly pe 
users, tn No. 1OO1 all purpose re 
makes Tce Nasibe Maite hoc a taten 
chuck attached to handle that n 


plifies insertion and removal of t) 
blade. Knife is available with 1 
different replaceable blades, whic! 


are made of tempered surgical stee 


GUMOUT 


iets the man with a 
power mower heip ALAA 
seit to hetter perform 
ance. Tieans out Carhburet 


or gum fast. Eliminates 





Nard Starting rougn ding, 


and stalling caused b 


dirty gummed-up Car ’ Light itl veignt, the Knile hi; 
puretor and tuel system : , cok rful Pia Lit nandt ana 
; adividt ‘ ih i AC (j hee tall 1) 
Write for catalog ard , see " ' . 
‘ hau ¢ 
name of nearest | ; hi Vf OF ply 
hmouver & For more data circie No. 31 on postcard, p 
> 
Plastic Laundry Basket 
t irye oval nape 4 . 
a7 >? D ot? lé 
Lu tT} V\ if in i i} ' 
ria)! eat mig ' 


GUMOUT DIVISION 


Pennsylvania Refining Company molded as part of flange 
2680 Lisbon Road, Cleveland 4, Ohio - to clean with dam | 


‘ets nest for compact da 
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YOUR CUSTOMERS ARE "COOL CONSCIOUS" 


Turn it into 2 cool profit 























DUTCHE BRAND 2ub-2-Shim 


FOR SEALING 












Electrical tapes, 
Friction, Rubber, 
Piastic 


Yor. 
&, 


Tile and 
Tub Sealer 
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AIR-CONDITIONING, ATTIC FANS AND AIR CIRCULATORS 


Easy to vse--Easy to sell! 


More air-conditioners, air circulators, and attic fans will be 
sold this year than ever before! Dutch Brand Rub’-R-Shim 
sponge rubber weatherstrip is needed to seal out heat and 
dust and reduce vibration noise. Kasily apphed with finger 
tip pressure, it sticks instantly, adheres perfectly to uneven 
surfaces and gives professional performance. A small as 
sortment packed in an attractive sales display carton, com 
in 10 ft. rolls to meet 
every sealing requirement. Also available in wide range of 
izes in 10 ft. and 50 ft. roll 


bines the popular fast moving size 





ell Dutch Brand Rub’-R-Shim with every 
‘summer cooling’ equipment 


Plan now to 


sale ol 


Johns-Manville 
DUTCH BRAN] 


) 
. So oe Ore 


7800 WOOCODLAWH AVENUE - 
















CHICAGO 19, Til 























ppt) 








MILWAUKEE 


W ork. 


Eye appeal to help you sell them. 


ability to turn your customers into salesmen 


for you. These brand new vises incorporate 
unmatched features: Rugged construction 
® Accurately machined, sturdy vise screw 


. Replaceable face jaws @ 
surface @ Pipe jaws @ 


“Red Giants’ 


and G6 other vises in line. 


MILWAUKEE TOOL & EQUIPMENT CO. 
2773 South 29th Street * Milwaukee 46, Wisconsin 


GIANTS 


MODEL 807 (Pictured) 
4” Jaws—22 lbs. 
MODEL 808 


5” Jaws—28 Ibs. 





Large anvil 
180° swivel, posi 
tive lock © Vivid red finish. Write about the 


You can always sel more of the BEST 


...the ever-increasing demand for these 
two UNION Sales-leaders proves it! 





THE STACKMASTER 





The practical utility cabinet for small parts 
storage in offices, factories, home workshops, 
garages, etc. Exclusive Lok-Tab permits units 
to be stacked and permanently locked to 
gether in any desired number of tiers. Two 
sizes to meet every Customer requirement 
12 and 24 drawer units 


and prices covering these and 
other items in the Union tine 


JOBBERS 
DEALERS 


ee. 2 oe ee 2 ee 


MECHANICS’ TOOL BOX 





a big (19"), rugged too! box built of heavy, 
first grade steel. Double-lock seamed con 
struction with reinforced bottom corner irons 
Heavy-duty, precision-action hardware fittings 
are machine-riveted. Durable Silver Dentone 
outside finish; blue baked enamel! inside. 


Heavy gauge 
welded stee! frame 


@ Silver Dentone baked-on finish 
@ Safety Stops in all drawers 


@ Clear-Ve transparent plastic drawers; built-in 
index card-holder; removable partitions. 


es STEEL CHEST CORP. 
2 LUN fF UNION LE ROY, NEW YORK 
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CASSECTOLCS ang DUARTE 


HARDWARI 





WHAT’S NEW 


® For more information 
on these products and 
services use free post 
card on page 217. 





see ee 8a 2, ' 


¢ 
g® a. 





and are labeled to help self-service 

: ly | : , ' Oni ‘ s 
Avallabl I} mits nen COLO} 5 at » Pe Je 
retail ( olumbu Pla an 
Ine 


For more data circle No. 32 on posteard, p. 217 


Broom and Pan Set 


Thy lo. J nandied sweep 'N Pan 
combination permits nousewlves to 
COOp ip aust and dirt without 
tooping. As broom sweeps, dirt 
trapped in deep pocket of pan: 
cover closes automatically on pan 
when lifted from floor. Light 
welgnt, pan | I tvron and won't 
dent, chip or rust. Matching twih 
clean action broom features com 
bination of magnet nNiastic and 





natural fibre bristh 
semble (No. 29), gift-packed 1s 
ljau Via fv 


For more data circle Ne. 33 on postcard, p. 217 


t omplete @T\- 


S38.98, he 


Pyrex Ware in Color 
Seven standard colored opalware 
' 


dishes are 


(Continued on page 234) 
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SThonns 


OFFERS A 


Complete Line of 
“Red Tang Files 


AMERICAN PATTERN 
“AMERICAN-SWISS” SWISS PATTERN 
“VIXEN” MILLED CURVED TOOTH 
ROTARY FILES and BURRS 



























SIMONDS famous “Red ‘Tang’ File Line now includes 
ALL TYPES OF FILES for every purpose: machine shop, 
saw filing, die making, precision craftamen, automotive, au 
craft, pattern makers, foundries, railroad and shipyards, 
garages and for special applications 

All are Girade A only backed by SIMONDS reputation 
for outstanding quality, dependability and service 

Here is an xceptional opportunity to ce ntralize your file 
buying and be a Full Line Simonds File Distributor with in 
creased pote ntial sales through complete file service for your 
customers with additional profit for you. Ask your nearest 
Simonds Factory Kranch for Full Line file distributorship 
details 


For Fast Service Call your 
from 
Complete Stocks 


é 





SIMONDS 


: SAW AND STEEL CO. | 
FITCHBURG, MASS. 


n Boston, Chica go Sen Francisca and Partland. Ore jo" 
ve \4ue@ J sone monds Stee! BA shi oc pert ré ' 
fefown, Ovo, Simonds Abrowve Ce. Pile . Pa , aad Arvida, ve. (enede 
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OHIO HARDWARE RETAILER REPORTS 


“Aerosols outsell other 








Hardware stores leading outlet 
for aerosol paints 


‘The Gartner brothers’ success as an 
outlet for aerosol paints is supported 
by information in the new Lu Pont 
consumer market survey. lo find out 
the buying pattern for a variety of 
household and personal products, 
Du Pont asked consumersabout aero 
sols. This study revealed that survey 


families buy aerosol paints in hard 


SOURCE OF PURCHASE 


ware stores almost 5 to | over the 


the next leading outlet 


Y ourstore,too. anprotit by featur 
img a display of aerosol paints Aero- 


sols are easy to sell because thev’re so 


easy to use. Consumers appreciate 


the cleanliness, convenience, ease of 
storage and effectiveness of aerosol 
packaged products. ‘That's why you 
wont find a more effective profit 
maker for your store than a colortul 


display of aerosol products 


FOR AEROSOL PAINTS 


HARDWARE STORE 50°, xs 


PAINT STORE ", iz 
DEPARTMENT STORE 10°, 


These figures, taken from Du Pont's new consumer survey, show major outlets for purchase of cero» 


paints, Figures are per entages of sutvey families purchasing aerosol pats mm) vorrous outiets based or 


families using an aerosol paint during the past year. 
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HARDWARE 


Best-selling aerosols depend 
on ‘Freon’ propellents 


the de TM na 


Success of aerosols reflects 


ible po rior ince of ait Pont kreon 
propellent rh reon propellents ire 
ddieal for aerosol because they are non 
fliarmmathtle nar x plo e and virtually 
nontloxtk md are the most widely used 
7) il aerosol propellents lDdu Pont's 
yearn eX perienas inutacturing 
‘Freon’ cor pound iaeures the utmost 
In quality and performance for erosols 
eo, feature odern, aerosol- pack wed 
products im youl tore and watch 
your sales go up 
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touch-up paints 3 to 1” 


Report from Partners Herb and Ralph Gartner, 
Owners of Mt. Healthy Hardware Co., Mt. Healthy, Ohio 





“We've always liked the sales-sparking 
practicality of the aerosol idea,” agree 
Herb and Ralph (;artner, “and our en 
thusiasm for aerosol paints paid off right 
from the start. ‘Today, our aerosol paint 
sales are 3 to 1 over pint-sized and 
smaller-sized brush-type paints.” 

‘The Gartner brothers have been oper 
ating their store in Mt. Healthy, Ohio 
a suburb of Cincinnati, for 10 year 
‘They have just moved to a new loca 
tion, where they expect to better then 
last vear’s sales record of $185,000 

‘Aerosol paints have a lot of appeal 
for our customers,” continues Herb 
G;artner. “‘Most of them are inexperi 
enced and want the easiest way to do a 
iob. They don't want a lot of mesa, 
paint cans and brushes around to clean 
and store. And, they really like the 
smooth, professional-looking job they 
get with easy-to-use aerosol paints 

Most of our stock is Spray-O-Name 
made by the Illinois Bronze Powder 
(Company of Chicago,” says Mr. Gart 
ner. ““We like their product, because 
they have a better over-all package 
We know our customers like Spray-() 
yamel, too, because 40 ol them are 
repeat buyers of aerosol paint 

We put an aerosol paint display right 
on the counter by the cash register 
continues Mr. Gartner. “If a customer 
doesn't already know about aerosol 
paints it s easy to explain the advan 
tages while making change. All we do} 
pomt out the obvious ease and conven 
nce Of the aerosol package, and we ve 


wHsually made another ie 


MAIL COUPON TODAY FOR FREE PAMPHLET 








You'll fiimd a tascinating hii ory of aerosol rie Du be ri pamphlet bhiow the Aerosol 
Vack ive Was Invented f,et the tact sbout the ae ob petrent Of the original Hug 


bomb ind naw peu nel itton priita yitigz ; revOllulioniZing medern merci imidising 
send ihis Coupon La) 
’ “ PAT orrFr 


. iv j du b's rit ce Ne rryecetil & (6 ly 
SAFE PROPELLENTS hioom 24 20) | ' Nemour HMuitlding Wil ingte ; ‘a ljielaware 
me i} f? , ff ; lean seri me y ir tres pratiipe}l bert if , Live Aerosol Vackaw Vase in ented 
Name 
tere 
Addr 


BETTER THINGS FOR BETTER LIVING 
o THROUGH CHEMISTRY (city tate 
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here’s the secret of 


ASSURED UNIFORMITY 


for Greenlee 22 





They’re milled on automatic machines 





, How (Anh Voou vet sur h Littl 
formity in vour Greencuen 2? solid 
bits? we ve 


center auget often 


heen asked. 

It's understandable whi this 
qu Sticn Comcs up becaus 
the old timc, 
making auprcT bits, so much hand 


with 
standard method of 
work was involved that close unt- 
formitv im most details was im- 


po sible. 


ror some time now, GREENLEI 


has heen makine gOlt CCUiCT iwc 
hits on a batterv of huge auromathi 


machines. specially qj 


buslt ut th (yREENLEI plant Ld) i) 


Chis Kob alone This py rAaticw Was 


adopted scl ly ti) bring about @s- 
ured wHitormily SO that all bits ATC 
(he same an important feature 
you and your cCustoiicrs have ale 


WiAavVsS neede d! 


All utting parts, 


Pome, throat, 


and twist of th (SREENLER 22 
solid entcr auyv r bits at AUTOMACI 


cally processed. You always get 
bits with tru Cutting iv . pertect 
eGual De At ifat ly stelele. crow 


hanks that 


ofa rpit uniformity ,adecid 
iclling plu for you. Here s 
CASO ial viv it i vou well 
tO stock and sell th products ot 


(yREENLE} your hight depend- 

abl Out! Or fine hand cools 
Write today tor full details on 

the mil! 


auger bits with assured unitormity. 


LyRPEUNLEI solid ntcr 






<=> 
GREENLEE 


GREENLEE TOOL CO., 1802 HERBERT AVE., ROCKFORD, ILL., U.S.A. 
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WHAT'S NEW 





offered in turquoise, along 
With a lour-plece oven, reftrigerato) 
and lreezZze} eT and a roul piec 


Four Piece OVeyl 


reiriverator and treezey et is be 
’ 
ny decorated in pink for the first 


time; pink four-piece mixing bow! 
set were recently announced 


Work 


For more data circle No. 34 on posteard. p. 21 


(Corning (,/a2 


Lawn Spreader Line 


A irigivy controlled. inliorn 


preading of all types of seeds and 


‘ tal 
it} LhiZe@] 





p bleed fata) new 

| iine Of lawn preade! 
miny offered \ Setting Chart ae 
ompanies each spreader to help 
liminate dangerous and  costl 
over-feeding. Line finished | 


bermuda yvreen and buff. baked 
iuto finish Kuch Mta. ¢ 


For more data circle Ne js On postcard, p 


Furniture Compound 


ih) rurniture restoril COT 
pound, Blem, now offered in a 
ignmt ty] ! NnaskK heat ir} 
Ccratcne } ’ ryt tur? 
ture; ¢ kK Bik Vi nti ed last 
ear. Both ty )f mpound are 
DAaACKeG hi ) 7 | i} it gat ‘ 
re rit (i) i? f omp rigl 
flered | rere tT? I) (ié i id} 
rub turniture i> Zz of tl pa 
q>7 | } 1} tr ane | (] ; 
rurnit re i] } ue ( ! 
i ‘4 , } ‘ 
* | ‘) ) , ; : 


HARDWARE ACK, FEBRLARY 16, 1956 





Detecto’s proudest achievement 
in 36 years! 





— ead a atom lee a 











, “»* « 


= 


A 
brand-new 
de luxe 
scale 

for 

le luxe 
profits 


Third-dimensional headpiece 





. j 
lili / 
+ 
i 
Amer most ng batnroom aces ris 
arevolutional i? nal headpr itu riou fd trin Neo. 208 
eat rit L ele | rid 1 t* ¢ tl td) Detect 1) ix¢é rritpil De tuxe Scale 
’ . 
i} 7 4 suf ren ris nig , ‘ ’ ! } ‘ i} ‘ retail $12.95 
in self-displayin 
creat ’ en marke Ol | | Ked | Lr yrest nationa aw 
gift package 
idvertising cat nin Detecto histor -_- 
tw 
The scale with proven sales record 
; st 
: ; i } 
ae d 
; ‘ | i : ry | : 
| \ | a 
: 7 
a 
No. 709 scale retail $7.95* 
> 


No. 728 in gold-tone retail $9.95* 








Hot Promotion Tip: (| 


IVING 


New Increased Guaranteed Landed Profits on Wai CT Products 


HARDWARI 
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bigger profits! 
faster turnover! 





@ | WING NUTS 


aU 
‘ CAP NUTS 
<P” die cast of 


— > zinc alloy 


for highest quality 
at lowest cost! 









































IN BULK, 
BOXED and 

| attractive 

| counter 

| display 
assortments 





Your customers 
want quality plus econ- 
omy! You want fast turnover plus 


alloy 
the 


Cor 


Gries die cast zinc 
nuts and cap nuts are 
Non-lerrous, rustproof, 
rosion-resistant, with clean threads 
and attractive bright finish. Their low 


you means extra profits! 


Write teday for samples, prices 
and catalog sheets. 


Ne. 
GRIES REPRODUCER CORP. 


16! Beechwood Ave.. New Rochelle, N.Y 
Telephone: NEw Rochelle 3.8600 


protita! 
wing 
answer 


cost ti 


World's Foremost 


Producer of 
Small Die Castings 





































® For more information 
on these products and 
services use free post 
card on page 217. 


> 


vith the 4-oz bottle at 79¢. Blem ij 

not temporary, since if recom 

pounds surtaces in the manne} 

professional refinishing S. ¢ John 

on & Son. Ine. nd measure x12xl4 This 

For more data circle No. 36 on postcard, p. 217 iten Ni PT-635h, iVallable in 
rer u nite pink and ft 
quoise polyethylene. Packed '4 d 

Outlet Safety Device per carton, dishpan has a suggested 

To prevent accidental insertior retan | | 71 .oe rlas- 

(orp 


into live COT) 
outlet, 


of dangerous objects 
tacts of 


For more data circle Neo. 45 on poste: 


an electrical thi 


Fire Extinguisher 








(OT aerosol pra LY pe tn 
extinguisner puts Out all KING 
ire neluding ol] rease, elect 
and rubbish tnat tart n a 
ifety device—the Safety Snap 
(ap-——nas been incorporated into the 
construction of an extension cord 
with a two-outlet table lap con 
nector, a duplex flush outlet, and 
an outlet adapter. Adapter plug 
into conventional flush outlets s« 
that safety feature may be added 
without rewiring. On devices has 
ing Snap-Cap, a spring-loaded ri 
tary shield keeps outlet ate 
covered when not in use, but dor home, auto, larm or boat in use 
not interfere with its regular uss the extinguisher produces a hea 
Attachment plug is easily connecte spray over 10 ft long The Leni 
iti lamp Ol appliance When plug Vita. 
withdrawn, cover snaps shut aut For more data circle No. 39 on posteard, p. 217 
matically. Available both brown 
and ivory, device is available with 
%- and 15-ft lengths of extension Jug with Dispenser 
cord, Wiring Device Dept., Genera | 
' beat iring a spigot the skotcn 
Klectric (0. 
()’Matic insulated jug nas a buillt-i 
For more data circle No. 37 on postcard, p. 217 
pump dispenser that eliminates th 
need for lifting, tilting or pouring 
{ ser queezes rubpbe HDulb and 


Rectangular Dishpan 
With a 
tangular dishpan is unbreakabl 


liquid is p 


imped through ra po it 


lO%e-qt. capacity, thi Designed in Skotch-line 


rer red. vellow and black 
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Cash in on the demand 
for this really HOT nationally 


Advertised item! 


























TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your saw frames. They fil standard 
coping saw frames and will cut 
practically any material Permits 
intricate internal work not possi. 
ble with any other blade. Saws in 
any direction without turning ma 
terial 1O chipping or tearing 

leaves clean smooth eda: 
Display contains 1 doz. packages 
of 12 blades eac! 
75¢ pkg 


Retails for 


AS ADVERTISED IX 
POPULAR MECHANICS 





al 


nin @ 


ay = Mons P 


| NEW aes | 


a) ae ee 
eow Oe Piste (08 Oiaeet? 


> 


x , 
ME ene « 


reve AMY STAEGARS 08° BACH tew I waue 
we se 


TYLER SPYRAL HACKSAW BLADES 
really move off the counter in this clever display box, helps you 
sell more frames tool They fit any standard hacksaw frame, Each 
blade is formed from specially hardened steel to permit cutting 
metal as well as softer materials. Changes from flat to Spyral 
blades take only seconds. Display contains | Doz. cards of 3 
blades each to retail at 89c per card 


“SAWS UP OR DOWN, RIGHT OR LEFT... EVEN IN CIRCLES” 
ORDER NOW 
available at most 


HARDWARE JOBBERS 


Or Write 


> Mig. Co., 1005 W. Arbor Vitee, lagleweed, Call? 
516 Fifth Ave. Mew York 34. #. Y. 








Fie wth 
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New! 


Customer can slip het 








hand into glove, for size 
without removing 
glove from package. 
Keeps gloves spotless 


until sold 


MFT 


7 | Men sand Women $ 
. , 
b ™ ytyles 98c retail, 


$3.92 profit per doz. 


Green Thumbs 
now in soil-proof “‘try-on” package 


New prede kavine (shown above) adds turther sale 
appeal to America § best selling garden love 

[here's no vlove like them for style, comfort, and 
suaranteed ability to outwear any other garden 
velove of 
tvies now in [-dozen 


Women 


similar price Mens as well a 


space saver display Dox 


(Order trom your wholesale: 





“girl friday” 


Replaces rubber gloves: Gorgeous colors and 
onl prool iry on pa kaging make these knit-lined 
plastic gloves sell elling at $1.29. Keep hands cool 
in hol dlel very flexible and far outwear rubber! 
vlove doz. im di play Dox Include in your CGsreen 


ihumb ordel 


Edmont 


MANUFACTURING COMPANY 
i714 Wainut ‘ Coshocton Ohio 





WHAT'S NEW 











insulation and a 
handle Masily 


filled ry MSC TeWINY Cocoa colored 


ne . I ity ryvia 
bright red plastic 


cap. ice cubes may be used with 
jug without interfering with pump 
ing action; same holds true for 
lemonseed and pulp Mas He 
cleaned simply by pumping dete) 
yent and water through dispenser, 
which is then rinsed with plain 


water; exterior may be wiped with 















WELCOME 
MAT 
Symbol of hospi. 
tality. Fine foot 
scraper. 3 sizes, 3 

colors. 
CORRUGATED 
TREADS 
Popular Price 
Curved nose or 
dual, 18° of 24", 
BEAU BLOC 
THROW MAT 
New Shadow-tone 
d esign, Nin 


colors 





Was Sea i 
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JOME IMPROVEMENTS! 


La 





igwested retall price: $8.95 fo! e betwe tY ti ! 
one valion Le $7.95 for haif-val and the f ior n t efficient 
hor Hamilton Meta Product (0 7, bint ’ Ft i? position 
rer more data circle No. 460 on postcard, p. 217 leave “ CePA Du eTWwWee!l 
rrié | I of the 
ryié pr id] T] 
L)Oor! aie LO t! tructi 
H Insulati : 
ome insuriarTion L. O. F. Glass Fih a 


Hiome insulation, requiring only For more data circle No. 41 on postcard, p 


Vlie workman Lo insulate re | nome 


completely, is made of light density, §$¢ep Stools, Tray Carts 
' ; ‘ . ‘ , 
ine rid be] nNaAvVINY «an alum) 

. e f opper styling, copper finisn and 
num reflective VAPOr DATTICF ON Ofie , ‘ , 

(if WrAative pet icf”) 27 nigh 

jae in TA exte nainy neyona 
edges of insulation for quick nall 
ing or stapling to framing mem 
De} ly sulation | peat Kayed Poul 
roll toa bay and we ign Irom one 
to two ounces to the running foot 
{ OmMmes if} three thie kne $¢ tand 
ard, medium and full-thich it } i! 





made in widths to fit framing mem 


typically H 


paced lt if] on centers, and “Al 


hers, tud and O1sts, 





made to accommodate 20 and 24 
in pacings that have more limited 


Ise bal aire extra wide and COT 









It’s the trend that will bring you 
BIG PROFIT IMPROVEMENTS! 


ACE 


America is being sold on Home |Improve- 
ment. The U.S. Chamber of Commerce 
and Federal Housing Administration are 
behind campaign. It is this year's Big Idea! 

















Capture a rich share of this market, sell- 
ing Ace quality stair treads, mats and 
matting made of “LIVE RUBBER.” 
Sell beautiful Ace Treads to make stairs 
Sofer, Cleaner, Quieter. See Ace mats, 
in colors for every home. Write for cat- 
alog and prices, 


















At Better Jobbers Everywhere 


ACE RUBBER PRODUCTS, INC. 


100 Beech St. Akron 8, Ohio 
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NEW Profit Maker 
for Your Reynolds Line 

























ai 4, [o}] Be} 
DO-IT-YOURSELF 


ALUMINUM 
INSULATION 





You sell customers complete attic insulation for 
less than $50. 


= You offer an all-season insulation — makes attics 
up to 15 cooler in summer — keeps houses 


warmer in winter. 


= insulation is two layers of aluminum bonded 
to tough kraft paper. 


™ Rolls are 36 inches wide — 250 square feet per roll. 

™ Backed by powerful national advertising 
beginning in March. 

all 


You make full Do-It-Yourself Aluminum profit 


on foil insulation. 


Don't be cauaht short Get you! supply of 
Do-it-Yourself Aluminum Insulation NOW 


REYNOLDS 
Do-It-Yourself Yj 


ALUMINUM (mm 


/oo-1T-YouRsELF 


Reynolds Metals Company, 2498 South Third Street 
Louisville 1, Kentucky Available in Canada 
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TOOLS for 


‘eat: teseliait- it 





No. 41 
illustrated 
















"9 ft . 
ott) ORAS AND WIRE GAGES 
CO) Ne. 12: For A to 2% arilis. 

- “* “* No. 13; For 61 to BO drills. 
Wiech | MO. The For ie" to Va" drilis, 
wre No. 15, For 1 to 60 drills. 

| i 47) Na, 14 iNustrated 
«STAINLESS No. 17 iilustrated / © 
nn 
| - PROTRACTORS y,, of 


No. 17: Sauare head, 0 to 180° 
No. 18; Round head, 0 to 180°. 


AUTOMATIC CENTER PUNCH 


No, 79 With replaceable point and 
adjustable tension cap. 


- 


a 
illustrated 





WIGGLER AND CENTER FINDER 


No, 3980; Compiete set with snap-in chick, 
No. 89: Reversible needie point shaft and 
screw tension chuck. 


DIAL TEST 
INDICATORS 






ot 395-A. 
ith Swivel chuck. 


No. 395-4; 
No. 395-8 
STAINLESS STEEL 
RADIUS GAGES 





No. 5-435-A: 16 gages from 
Ma" to "i" (y 64 


| ths) 
N $4358 24 gages from 

6. t 
" to \” @y G4ths 











case. 
No. 436. Radius gage holder. 
No. $-435-A illustrated. 








ee 


Hundreds of other tools for mechanics, 
| machinists and homecraftsmen are 
' shown in the General catalog. Send for 
your copy today! 






GENERAL HARDWARE MFG. CO., INC 


BR? WHITE: STREET, NEW YORK 17 WY 








® For more information 


Uf 
on these products and h. The J 
services use free post eal | 

card on page 217. — | oo 

ye f et Pow! 

’ rie bis |) ' 

‘ iine of Ltep st ¥ 1,000 " us 
| ny tra art Contour | pm 
| rm ' data ire| ' mm | 


rest adjusts itsell for persona! 


ror toois are required 
tools (No. 70C, illustrate: 
ipholstered in textured Chathan Steel Hole Saws 
Dura Hol | | CH) 4 npolete rf Vi 
eature i] er p 
‘ Lep r¢ iD] I 
trie pper in tne ! inv 
Pils veri and wrought iron f 
Tra cart NO KER E 1 
nnisi and act ial 
re ation Offered in et} 
na Hna Yiree! woodyrall [ 
rhe { vl i I tub 
itrim. lop of ti irt lif 
| ibie i eryvi 
elect) itlet ith &6-ft | 
ey Laboratorie ipprove 
rag aware i luded Step Ti | 
Pron Sif 4“ to Six 9). Hiri 
ted retall tor tray cart 
ranges from $14.95 to $16.95. 7 


Veta Od Ce 





hor more data circle No i? on porte ira 1) | 
‘ | f j i , 
u R Pp iti elect) drill drill pre 
ownoarm osirioner 
| iz ’ qT \\ {] ‘ | 
| i riat) ifacturers VA th) I 
tj , 
ty] veiainyg or bench po Ibi) 
r | “al i 1} 
Drowien Th completely rere 
ed tn ! I 
bis iy ; 
\i j 
j Teg a pel 
‘ ept! , : \ 
’ , 
rrig ’ tr} 
ry lTered i HY / 
f, DP hie mpson vo Son f 
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more than ever... 


DELIA 


is the profit line: 





Original and only complete line of 
INDIVIDUAL TOOLS 


The only right combination of full-size tools 


DELTA SAGA with tilting arbor saw 
AND NOW... the extra sales punch of “on-the-spot” 


credit with the new, nationwide 


DELTA BUDGET PLAN 








Put them together: DELTA, best known, most ON-THE-SPOT CREDIT You approve credit: tmme 
wanted power fools im America. plus the new diately: custome! vet immediate delivers NO 
CASBY DELTA Budget Plan ‘They can only add up chance Lo COO! off waiting for il credit che b 
Lo MORI SALES, BIGGER PROFITS for you! Sales are faster, easier. 
And here's why: YOU GET YOUR MONEY FAST ‘The full purchase 
CUSTOMERS WANT TO “USE NOW, PAY LATER” price is in your pocket promptly. No long waiting, 
Cars, homes, furniture most of the things your no red tape 
customers enjoy are bought “‘on time.’’ ‘They'll LOWEST COST With the Delta Budget Plan, the 
buy more power tools, too, the same easy way convemence of credit costs your customers 
10°, DOWN, UP TO 24 MONTHS TO PAY Really than most nationwide plans , 
easy terms with the Delta Budget Plan clinch Get ali the facts about the new Delta Budget 
sales, make it easy to do a volume business in Pian. See how it makes DEIJTA, more than ever, 
“Big ‘Ticket,’ big profit items. the PROFIT LINE FOR YOU! 
hoe ——_ — 
( Send for all the Facts NOW! 
Delta Power Tool Division, Rockwell Manufacturing Co. 
> . 
eo ' a 6808 N. Lexington Avenue, Pittsburgh 8, Pennsylvania 


‘ 
DELTA | etenetiatetietnaembeehestim 
: ; 4 ; \ : 
QUA t sia Send me names of Delta Jobber my area 
a : 
| bame rit - 
Anoth ody y Roc kwell Company 
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—— 
DOLLAR VOLUME 


IN 
GOLD SEAL TAPES 


(sold Sec! plastic electr fal ape, 


for example, gives your customers 
TO! oney. 
A few neat wraps and the job's 


' 
finished — gives all needed 
dielectri« 


more “co yverage ' tneir n 


on most jobs. 









Sir jie f ft. rolls in 
ro na metal cars 
ana AL nay Pack of 


ter 20 {ft roils ify 


yi ¢ tal and fiber 


FOR 
EXTRA SALES AND PROFITS 
STOCK AND SELL 


JENKINS 

———eo 6 

/ , xy DD, ALP 
FRICTION © RUBBER © PLASTIC , 


Alen Diamond Seal Friction or ‘ 
Rubber Tones mode to ASTM 
specifications 





te 
_ 
3 


WHAT'S NEW 








r }/ ’ 
e*s ’ ’ 1¢ | if 
Cit ¢ ; re en pri 
‘ ’ | 
i* be’ sil . 
i? ‘ ’ : 
-_ 
’ ‘ ’ ‘ A . 
rsitt fu ? } 44 
; . ' ; ! j ' > | phy 
fy 4 jj | f jj 
For more data circle N- } on postcard, j 


Spinreel Line 


increased durability and balances 
are Offered in an addition to the 
1956 series of pre ion-made pin 
(he) pinres | Vode NO BPP 





illustrated hit pinreel, an im 
prove d ) tT u eauriier model 
reacure ib nev eariny iIpport 
whic Di ctf two-point nati 
Uspension to Increase durabilit 
and balance Phi ipport i] 
yive mootnel retrieve lV} 
model ha it pool Capa itv of ZOO 
vds of 6 monofilament and sell 
for SLG.95 Other model recent! 
introduced are No 40 Spin Li 
Luxe and SOU Spindrift Lang 
4 ij (07 

For more data circle No. 46 on postcard, p. 2! 


Metal Wastebasket 
This metal Wa 


ecnrome strip 


itTette VM a Tenn Ket 


cer Orn 


tion and features 


harmonious 


treatment of turquol e enamel with 
Item 


Masterware 


its chrome embellishments 


part OT ii et ct 
’ itchenware which includes 


Rreadette bread box with chrom 


ium door; the Canette 4-piece can 
i Tey se Witt ehromium COVeT _ 
and the sanette tep-on can with 


the 


A 








; 
} 
ni buTl OVC! pedal Mi 
Vet Prod j Ini 
For more data circle No. 47 on posteard, p 
Squere Skillet 
Devel ped nine ba 
ume} i] Kili I 
Square of lightwe nton 
is offered which aL 
it? Lignt ntited Ha 
cover and heatproot nhandti 
j DAA! ed tor ea nana 
f OKINY } iit OT 
fey | Waaone Uta. ¢ 


ror more data circle No. 48 on postcard, p 


Carpenter's Square 








pe] ALLOYS non-rust metal 
iae } mat ney yA if) j ry 
ley} filidtie V1) I | Hinates 
1/t 1/8 1/10 and 1/12 . 
v f ta f nrace tant (i { 
ini Lif ri rement ; 
}’ ' ' (] rere ryit rig } 
HO te RO ta yl 
4 
4 
4 
4 
' 
. 
; 4 
. 
‘ 
ae 
% 
qd 
P 
d 
. 
’ .J . 
wwoas > —~ Sow | - ow es ae 
i] ‘ ry? ine r) i) ‘ 
Dick numeral I tT ‘ 
im ‘ Fairagate Poul {f 4“ 
Fer more data cirete No ‘oS on post rra p 
. . 
Food Mixer in Color 
With AL eparate ettings, i 


food 


white and alpine gra 


offered 
his Til 


deluxe mixer | 
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Hardware Week Sales Leader! 


NEW THOR SPEEDSANDER KI 


Available now at special introductory price! 






























Here's your big electric tool feature for National Hardware 
Week April 12-2) ‘Thor's popul: ir orbital Spee (Sande? 
availiable for the first time in a comple te kit with all acces 
BOTriCS.. and ¢ Arrying a redus ed introduc tory price for the 
period of Hardw ire Week , he introdue tory price apples 
now on dealer orders. SpeedWay Manufacturing Company 


Cicero Il] ; i division oO} ‘Thor Power ‘Tool (Co Aurora. ii} Uy 


These Thor SpeedSander features 
mean more money in your cash register 
@ it buffs, polishes, rubs. @ Orbital motion \ 
for smooth finishing. © Driven by direct-con- 
nected air-cooled motor. @ Cast aluminum body. © At- 
tractive, rugged, blue hammerloid finish. © Three 
sealed ball bearings. @ Handy switch prevents acci- 


dental starting. @ Underwriters’ Laboratories approved. 


: : HARDWARE WEEK 
Cam CCM §=©6 SPECIAL PRICE 5 2 9g 
Thor’s biggest ad Campaign Above price applies now on all retailer orders 
REGULAR PRICE $3495 


AFTER APRIL 21, 








POS | rl 


* (Omi #6 


‘ ' Kit 15TH | 15T SpeedSander @ abrasive sheet covers 
ray 18 ton Contents of K 7: 


7" C00mtEY cine 6 1/0 B0-grit covers, 6 3/0 120-grit covers, 6 6,0 220-grit covers @ | 
~~ ae , permanent template for cutting additional covers from standard 9” « 11 
YY sheets @ 2 free-abrasive felt pads @e | Neoprene contour pad @ | lambs 


wool polisher @ 1 instruction manual, Pac kaging A Weight Standard Pack 
age 4 Kits--Weight (std. pkg.) 40 Ibs 


SOPULAR fe THOR POWER TOOL COMPANY 
MECHANIC’ 


POPU 
So : - 


Atianta « Birmingt ar 
Boston © Buffalo 

(> cago * C incinnat 
Cleveland « Denver 
Detroit « Houston 

Los Angeles * Milwaukee 
Nework ¢ Long island City, 
N_Y. « Philadeiphia 
Pittsburgh « St. Louis 


The new 15TK SpeedSander Kit and other Thor Speed- 
Te a ee at a 
by the Saturday Evening Post and Popular Mechanics, 
ee ee 
campaign in Thor's 63-year history . . . with increased 
a a ee 


Son Francisco + Seattle 
Toronto, Canada Export 


Divison, New for’ City 
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WHAT’S NEW 





Sell Shuford s 





fa, Po | 
Texel, by £edeod 2 sash cor Model FM-561. dos any mixing 
ob Trom whipping eggs to mixing 
by the cele) Nea COOKIK batte! ‘Setting in. 






‘ ‘ ‘ (} ‘ iTy nent ) < 
) oo , : nd grind, p 14 in-betwee! 
’ ‘ i.e ; i it ; j ; v¥ ii? 
If trie prand in ademana san iford : TRO . . ' 
’ ’ | ' : ‘ 
| plicatior lial-in-Handle design 
WOOD utilit asn cord 1s made trom yo ' . 
} (lé ‘ ? ’ | nvr } rry? 
fill ! puil ' LT I ri 
ett landed nomem Ke} }) ) 


‘It's firmly braided ‘It's ‘‘pre-stretched’’ er contact between bowls and the 
‘It's weather-resistant «It has added strength beaters, which rotate bowls, is 


ii 
ry ! ned Oomaticall inda nev 
ly ’ ' | I | ; I | 
‘ f CHLOE] tie i ClIMIALeS 
f | : 
rrie nm of reql ili pneate I 







Sell Shuford's 
REDWOOD’ sash cord 
in pacnaged nanks' 


{)] if ang cy? 4 ’ nivn peed 
lub) ication and 


preyve nt ovel re at 


i 4 ‘ 
re j LP OOD met f ri i cr ryié piate | 
treat parent eV i? WRATH] | . ‘ 
i) ; ; . ; ‘ j pp eq ? 
’ {j iii rere a c*rig 
MEIWOOD isn cord } ‘ iggested retail 
tra colorful self-display | ance Div., West 


. ; 
Nationally (P%: Guaranteed by “\ Advertised 












od Mousebee) mi teard, 5 

r) 
t] delu | Ad t-() 
\iat braziel na rank-type 

view 
Your Ao) )ey-)au at. ae 
FULLER money- making 
specials like this / a 
4 Wu CHOMT WHILE THEY Lasr 

handie which raise r lowers thi 
ing vriliat five inches fey 

. t} eq rhe ! {, na ifet 

Hibbard. Spencer 6G 

Bartlett Co r he yage metal and bowl 
, | hitted na e grip hid 
ttom dove in pl em | 
I isi ! ey ind v1 

* Order from nree-year Durn-out guara 
your jobber's La ir tachable, and real 
. salesmen rubber-tit ' \| teel 10 

: . a nes re | ted bright re 

[| FULLER | TOOL COMPANY, INC. ion oops 


] gm, 3522 Webster Avenue, New York 67 e) ome ar Bar.B.B 
oe World's larges! producers Of unbrectoblie amber hondie to: 
fer more data circte No m postcard, p 


Oe 
, . ' , Ke Siiviie reading (iti pare 14 
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Another 


First 


lie ae \ 4) 
HAMMER 


















NOW... the first time you Can supp 


gr unbreakable brick lq yers nammer 
Heres a brick layers hammer that can take it 

because if $ forged in one piece from the finest tool steel! 
No welds joints or pins to loosen or break 

Head cant fly off Handle cant spl nter or break 


| 


ever ur der ry Ost rugged hr ck lay ng W/OOt ex 


~ 


Con fortable genuine leather handle 


completely durable in all climates 


To prove it is the finest and most durable tool of its kind 
this new hammer was tested for over | year by 
expernenced brick la yers in actual working Conditions 


The 20 oz. weight proved to be the most popular for most jobs 


Like any other Estw ng too! you can sell this new hammer with 

complete confidence. Put if in stock today. Remember every brick 

layer im your area is a prospect for this new | Immes 

Fstw ng is the only mar yfacturer of forged one-piece hammers and hatchets< 


pecalists for over Ss) yeors 


A 


UNBREAKABLE 
TOOLS 











THE 


ESTWING MFG. CO., ROCKFORD, ILLINOIS, U.S.A. 
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lo, 
the ‘ 
Leader... \ 


ll (> | ) 


i I YY i LY 
*RUTOMATIC GRIF 


SCREWDRIVERS 


for / 
these | 
exclusive / 


lA 


and importagt | 


advantage 
/ 














(ontinise ad Proaoi puge i 4 


® 
\ Cooper UT the SECRET 
of Better living 


































































; ‘i j } si 4 ii 
hie f (std pIC | Dive 


bor more data circle No 


Plastic Pipe Data Chart , oy gee imi 


Answe} tC”) eh que non ' { r Uw iwMiin 4 
Prictliol Oss, pre ire drop, gpm hy f 
or gph), and proper pipe sizes t For more data et ' » 


use Ol ATL pia tie Pipe if} tallatior 
are quickly provided by the Crestline 


Slide Data Chart. Also given ar Poultry-Raisers' Catalog 















’ '¢) ’ if a7 ) ‘iste? : ’ } 
i ritia li i ou pel che ) h by " pti ; ‘4 i} ] “aT ie T} 
Ling ror wet PuUTrp in tallation And rig 
® Gripper recedes int - 
pp d ‘ oO Variow recommended working pre ‘ } 
handle for full blade ' : — 
re ii different té Trip rature i\4 
vse. 
| (*Ti ivit kperienced per} (iT) Cuqgi,. i) , 
; i Tie 
* Lok-Blok makes blade isiny thy) chart dmerern ified Caorre'e | 
. [ I I 
twist, impact proof pipe VA for any installatior 7 
® Chrome Vanadium Available free. Crescent Plaati 









Steel Blades. 


Unbreakable Insulat 
ing Handles. 


T 
wipezees . “oat for All Types Brush Bar Merchandiser i OAKES 
H nO crews. 


} 4 P : 
Holding «i bitie ' ; Shad "| 



















Li 


N ® Hand-Ground Bits 
A POULTRY... HOG 























AR @ Outstanding Merchan- ploded-Tip bi h hay elf-se) ya EQUIPMENT 
RD ' dising Aids, Powerful merchandiser which ] a bru ' 
C pRIveRs: National Advertising octet: tina tin ahh eenhiomnen Vail ¥ fnc fy 4 rr He 


COe” CAMS e |) ee a 
> em 


ORDER THRU YOUR JOBBER 


UPSON BROS., INC., ROCHESTER 14, N. Y. 
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This ONE Sales Kit puts you 
in business for Only *85°° 


(You make $51.30!) 


DORMEYER 


( Yatched (nat 
oN 


¢ 


POWER TOOLS 





Hits 95% of Portable Power lool Market! 


It come tio vou ermbiled iii ready tor maliest investment in the power tool busine 
your counter. [This effective merchandiser tell tart thi CAS Way AWithh tbe new full-color 
compiel tory te Our custome! And re lDormevyer Promotional Sale Kit! 

mem bet these are the portable power tools n Contains No. 200 Dormeyer '44 Wrench-Lok Drill « No 
wanted |! hobbyist nomeowne!l In fact, 9 2720 ‘4 Drill with famous Geared Chuck « No. 700 
of all portable power tool busine comes Tro Big Capacity Portable Power Saw «+ No. 330 Dormeyer 
tools of this kind’ De Luxe Wall Cabinet Type ‘4 ODrill Kit « Consumer 

turnover bastest proht (71 Literature « Special Sales Manual 


Dor me . er DORMEYER CORPORATION + POWER TOOL DIVISION + CHICAGO 10, tit 
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EASY-TO-USE 
EASY-TO-SELL 


Complete Line + High Profits 





SALEM 
30° LAWN SPREADER 


447.95 


Suggested 
Retall Price 
60 ib Capacity 
Uniform Distribution 
Reinforced Hopper 

Rubber -tired Wheels 


Ouick As Wink” 
j eed ( ontrol 


HEAVY DUTY 36° SPREADER 







543,50 


Suggested \ 
Retail Price 


All-purpose Use 


RETAIL 
SIZE PRICE 


Forced Feed 


Uniform Distribution ! 
16° 


| $870 
Easy Feed Control 20° 13.95 
30° 17.95 


DISPLAY THE 36 43.50 
COMPLETE LINE 


THE SALEM TOOL CO. 


Write Dept. S-R 


SALEM, OHIO 


EASY-TO-USE 
EASY-TO-SELL 


SALEM @iv&/ 









i 


417.95 


Suggested 
Retail Price 


Faucet connects with a rotating coupling 
NO UNNECESSARY 
DIRTY HOSE. 


on side of reel 
UNREELING, NO WET 
Triples hose lile 
BOOST YOUR PROFITS 
Write Dept. S-R 


THE SALEM TOOL CO. 


SALEM, OHIO 





TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


f Opies are avaliabl iOtTi 
request Phe Oates Vita. Co AT 

wbseidiry of Food Vachine) j 
fhemical ¢ OTP 


bor more data circle No > On postcard, p 


Lubricant Cartons 
In red. 


ecountel ad) play 


vellow, black and white 
Cartons are belt 


nipped with all new orde} Lot 





Lubriplate, a white waterproof! tu 
bricant. Cartons were de 
aid in self-service and cartoo! 
illustrate a wide ranye of product 
Lise Small tubes, Z5¢ retail, ar 
porate Ked 12 to a display carton: lary 
$1 retailer is packed In individual 
Lubriplate Dr Fiske Bro 


ie ning ("a 


pDoOxeS 


For more data circle No. 56 on postcard, p 


Wood Finish Display 


This floor stand display, for sel! 
pre-packed with 5 gals, 


eryvice, | 











iygned to 


HARDWARE AGE. 











} gts and a pts, p! aT rave ty 
for 1 gal, 1 qt and 7 pts. Unit r 
quire l¢ than 2 sq ft of floor 


space anG i* roy (lect te? Wa ' Ko! 


inv! floor finish. Cost to deale) 
540. Complete dea n tne di 
na iggested retail value of 364 
Krigas-Maroney Co... Ine 
For more data circle No. 57 on postcard 
Garden Chemical Packag 
Phi queeze aduster pa ive | 
en a ! i! “ 
Alathon polvet! 
ted with a direct 
gadust where it } aimed aACKAaye 
lnbe! ids and botton 
VWeatl erproo! to Keep ( 
through repeated refil Insect! 
ide-fungicide combinat 
able in the container are: rose 
secticide and funyicide floral du 
eyetable garden dust, and tomat: 
dust. KF. J. duPont de Nemours 4 
fa 
For more data circle No. 5 on postcard, p 
Sprayer Redesigned 
Streamlined housing molded of 
et black phenolic pla tic na Deen 
designed for this electric sprayet 


Spray-adjuste 


Knob. rif Zi¢ Cap 





and triyvwer switcn are red A “Al 
label (ese ripe spraye!l appl 4 
nozzie and ormer fent in¢ { rT) 


pletely Sf if { ontained Mi ae | \ 


HH] sprayvel spray pail 1 i] 
; | iP } . , | 
enamel, Neivac, lacguel raraen 
sprays, wate! and Insecliciadg 
Burae V cbree ratte / 

For more data circle NS jon t i 


Tableware Gift Box 


Available n wift-boxed, 16-1 
ter set IXOX8 Brat 


tTabieware VItN Meln i 


FEBRUARY 16, 1956 





























Paint removers 
have been 


improved! 








Top Selling 
Extra ‘bite’ non-inflammable 
remover' 








Non-inflammable 








eanly KLEAN-ST RIP REMOVERS 


/ , Be aed Brita € 3 j 
£ ; A . take OL Od Til |) 1 
ey a7 fn tie 


Klean-Strip 


PAINT REMOVERS 


‘Peel, off Paiut” 


Nationally Advertised in THE SATURDAY EVENING POST, 
POPULAR MECHANICS, POPULAR SCIENCE. 


be 








NEW...for 
upright, overhead or 
flat surfaces 













KLEAN-STRIP CO, INE 


Lua jderdate * Memiph r) benn 


L bil 





tiem? Pitt. 











BEST 


Every home 
needs 4 to 12 































CLOSET HANGER 
BARS 





. } ‘ ? j ‘3 ly 
e ret y } ’ 
a +a } , j 
j 
’ 7 ; 
® -xtra rf } 
7 
end perma- 
nently attac! 
ry ’ ry? j 
j 
JJ ¢ os | tote i” 
¢ 


* ’ 
’ +) ‘; j 
a vv ’ ‘ (j f yy 


that shows 
sells. 











Order from your jobber. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 


? 
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TO HELP YOU SELL 





CLOSET HANGER BARS 


® For more information ix turquoise to the dozen. Mop 
on these products and vhich ret for $1. are reversibl 
services use free post Phe Du-All Mfg. ¢ 


card on page 217. 
Lawn Seed Packaging 


(i. 


————S- 
: raat Moke 


pawn 
seed 









ni Dee cit iyned Lo Limtilate 
offered to 


featured 
and ( Olo? i ivte line 


ale appeal rh ge? j 
maten “all eign Colors 


the Riovale 


Melmac dinnerware Starte) et 
. , tire Lfit {’] | ‘ 
eit cle Poul piace etting O] 
, Milf rays Cree! rT re pit ‘ 
KI t¢ | re Poon) and at er? 
bEyipore Lif og ne Di 
poon. It retails for $19.95, wit she 
' { ciclit | ; 
; tal fi 
Individual four-piece place setting 
soy . , guard ntent fresh Mi 
nt mt) i.) Ai] ite ae iTi thie 1xO® Litie 
KeTedqd } | ’ " 
are avallable in open stock Rran 
horm-tyle (1é*¢ litte 
sie f 
Clift ne / } i 
for more data circle No. 60 on posteard, p a 4 TA 
} ' Al ; | ' ’ 


Two Mop Specials 


\ pecia fo Hardware 


a bake Dozen mop assortment 
ith Path trated i! i | 
Black Beauty mop are offered. Moy 
have rigor arn and are heavi 
bake) doze} offered for the 
price t | ortment inelude 4 

friangie mops in red and blue 
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Color Harmony and 
Lasting Beauty 


Add a new color note with 
Quality loname Kote, Lhe 
all-alkyd, a|! 


enamel, and (reel 


purpose, rapid-dry 
permanent be 
Long-lasting and ea 
arie QQUICKI LO a mootn. i 


; 


finish. Perfect for walls. wooe 
and turniture 


door use. New, non-yellowing 


matches most appliance 
harmon! iny Colot}l LOW, 
‘ ’ , ; 
Quality, L\LAY D Orititdia W 
al I i Veatnet! 
’ 


: A & 
FSI 
"A 
« 


ACME COLOR CARD 


i i 
Comp \) Lil 
KO . } sf ‘ i 
Lid) i i “e 
i W Om v 1 } | ’ ‘ 





ACME ENAMEL-KOTE 


\eme 


glo 


auty 


tO apply, it 


rivnt 


quality, 


iIWOrkK 


cor mdoor and OutL- 


white 


high 
asne 


A 


In > new, 


nd 
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night light lwo 


Vea'p econd nand and 


‘ormanently lubricated 


i rrinute nand 


(dial, 1b°, inche n diameter 


GET THIS BEAUTIFUL CLOCK, 
WITH YOUR NAME IMPRINTED 
WHEN YOU ORDER 


ACME QUALITY 
ENAMEL-KOTE 


bere your chance to vet a real barvain on a wondertul 
) i ln Lie! in vet this beautiful 
tric Ciock, name imprinted, at te [nan Nall its cost 
Which) Pie ' race's 7 cat fo : ey \ Pyig ricsaryic Kote 
( ore i i, i 
i ny iT ‘} j i . 
| j ) pre} 
{ } {) | ‘ty a 
t 


Ask your Acme Jobber, or write to 


ACME QUALITY PAINTS, INC. 


Detroit 11, Michigan 


Makers of Acme Quality Paints, Spee-D-Dry, Fashion-Right, 
Super Kem-Tone, Kem-Glo and insecticides 









7 offered with purchase of nylon o1 Pey-Board hanging fixtures, 10 
O HEL, YOU SELL cotton dust mops. Premiums are HNubvbie cards, s jiterature and 





“aie 

valued at $1.39 and $1.79, retail, the new Junk Jars. On back of dis- 
New Displays and Other and will be promoted from March penser, panels up to 24x48 in. are 
Dealer Sales Helps through June in color ads _ for tored and displayed; 24x24 in. 

womens Magazines and Sunda panels are tored in bottom of dl 

ippiements if) 17 metropolitan penser and lide out drawer-stvle 
projec Ling out trom display Cara. market ()j (Cedar ¢ orp A sacainandte, 3 ‘dentified ™ 
which is in red, white and black Vor more data circle No. 64 on postcard, p. 217 name, number and price to simplify 
Arrow Faatener Co., Ine stocking, reordering and elling 
Vor more data circle No. 63 on posteard, p, 217 Floor Dispenser Vispenser also has a prominent 
(‘alled the Peg Board Supreme, place for the fixture-of-the-month 

a compact di penser Nas been de B.B. Butler Mfg. Co., Ine 


For more data circle No. 65 on postcard, p. 217 


Apron-Mop Special 
This terry cloth apron, in color, 
plus a fluffy nylon dust mitt, are 


| 


’ 


Dealer Paint Program 


, 
Four color card folde each tea 
turing 10 select colors, are the basis 


of the 1956 dealer merchandising 








; Di ra; | ! ha a | los il 
bop 10 ¢ TO) yh (rouping 

r Teature i DI ; 

tf | » LO OlO} nm late ( 
ename and exterio1 Lo 
} : fant t 4 rhe r rid 4 
ritative r trend 

iyned that oce ipoie ao Sg It area predictio! Wa mad LD) }) kOvNS 
and features 21 different types of %xl2 ft) are available to dealers 
























aan ° b, F . 
A 92 A, = . fl J i 
} America s Favorite 
o ) ) 7 f) 
| rn 
_A- lf ~ mrpose UMVItL C7 gordon Odgers 
y PY vy = j Wi 
Rowe'l-Ezy “Rocket.” vy Rowe'l-Ezy “DeLuxe” A Rowe'l-Ezy “Super = / 
Close coupled sidewalk \ 4 with offset driving wheel The ultimate of all 4 
if , iS the | nest ed er ¢ f Ss 
edger. Designed and e/. 7 ) ™ : : 4 edgers. Does all edging 
built 4 “ ew type. its versatility anc 
JU Y ne same Ngan ease of operation has and trimming jobs sO ¢' 
standards of quality made this edger the ) effortlessly, almost 
and workmanship that choice of home owners if Th | 
go into all Rowe'l-Ezy » and professional gar- ey en 
roducts. Features a deners everywhere wheels give maximum . , 
. Feature i 
P cuts, trims, borders and A 


new Rowe'l-Ezy shear- edges anywhere grass 


grows; cuts either 
forward or in reverse. 










traction and stability 
ing action; cuts either Cuts either forward or 
forward or in reverse. 1” reverse 








Model 50 Tf Model 100 Model 200 
LIST ” 4 LIST LIST 
Packed 6/Certen { : Packed 6/Caerten Packed 6/Carten 
Shipping wt. 15 ths. 4 j Shipping wt. 22 Ibs Shipping wt. 26 lbs 
‘ 





o © Sys ‘ 
hea ' ' 
feead age Ly fetect . 

© i . sp 


CASH IN ON ROWE'L-EZY POPULARITY 
ORDER NOW FROM YOUR JOBBER 


Rowe Tool Company, Box 3185, Glendale 1, California 
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The Engineer from Continental Screw Co. ... 


aS 





: } 





= | 
i 
... Offers you a sleeve box for 
all standard fastenings 


Another Continental exclusive ay they increa mpul ales noticeabl 





cuts your handling costs Check your supplier, or call the people at Cor 


T Tited i Lh rhde y gh iif y rial 14) y € oti if rif . ' 
yer no more tor Continental Kclusive sleeve box. It designed tor your convenienc t 
box: and yet this type of packaging wall cut your Jou no more 


handling costs lower than ever befor 

C ontinental s tandard wood screw macht 
SCTCW i ecLn tal = and LOVE | Olt in slotted 
and Phillips head are now available in sieeve bo» 


lhis means you can keep a closer inventory control 


redus 





e handling cost and vet the benetits of stronvet 


package construction | You Can Always Count on Continental 
And retailers find it a Dl Ing for impro\ “d dis- 


Rc 
plays. Sleeve boxes give you improved product identi- Continental Screw Co. 
hcation and neater stock anpnearan | vii . is 
Manufacturers of Holtite Fastenings 


have had ¢ KA DCTIC! vith Continental s Sleeve Boxes . 
New Bedford, Massachusetts, U.S.A. 
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offered with purchase of nylon o1 Peg-Board hanging fixtures, 10 
TO HELP YOU SELL cotton dust Mops. Premiums are Hubble cards. sales literature and 





valued at $1.59 and $1.79, retail, the new Junk Jars. On back of dis- 

New Displays and Other and will be promoted from March penser, paneis up to 24x48 in. are 

Dealer Sales Helps through June in color ads for stored and displayed; 24x24 in. 
womens Magazines and Sunday panels are stored in bottom of di 

ipplement in 47 metropolitan penser and slide out drawer-style 

projecting out from display card, markets, O' Cedar Corp. \ll merchandise is identified by 

which is in red, white and black For more data circle No. 64 on posteard, p. 217 name, number and price to simplify 
Arrow Fastener Co., Ine stocking, reordering and selling 

Vor more data circle No, 63 on posteard, p. 217 Floor Dispenser Dispenser also ha a prominent 

Called the Peg-Board Supreme, place for the fixture-of-the-month. 


I Bi Buttle Mia f es lne 
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a compact dispenser has been de 

A M j 

pron-Mop Special 

This terry cloth apron, in color, 
plus a fluffy nylon dust mitt, are . 
Dealer Paint Program 

Four color card folders, each fea 
turing 10 select colors, are the basis 


of the 1956 dealer merchandising 





; proyram, while n has as it lovan, 
“Top 10 colors for 56." Grouping 
| olor feature a breakdown of 
tne top 10 colors in late» alkvds, 
ename| and exterior ! i lo 
neip ipstantiate tne electior “a 

tudy of authoritative color trend 
iygned that oc Upies a y sq ft area predictiol was mad Ly t) iotns 
and features 21 different types of x12 ft) are available to dealers 





A) iE / El America’s Favorite 
al ) * a 
OW VA Att} ie UM ti C7 Garden Cdygers 


y/ AN ‘4 yy 








Rowe'l-Ezy “Rocket.” ; Rowe'l-Ezy “DeLuxe” j Rowe’'l-Ezy “Super.” Fy 
Close coupled sidewalk Wy with offset driving wheel The ultimate of all ; 
j Fj is the finest edaer of its 
edger. Designed and \ y J idle edgers Does all edging 
7 A type. Its versatility and 











built to the same high and trimming jobs so 


/ ) effortiessly, almost 


ease of operation has 
standards of quality made this edger the 
and workmanship that choice of home owners 

- and professional gar- 

r deners everywhere 
! cuts, trims, borders and 
edges anywhere grass 


7 operates itself. The dual 
go into all Rowe’l-Ezy 







wheels give maximum > 
products. Features a f J ; 


new Rowe’l Ezy shear- traction and stability. 









ing action; cuts either grows; cuts either Cuts either forward or 


forward or in reverse. gt forward or in reverse. / in reverse 





Model 50 / Model 100 Model 200 
LIST » 4 LIST LIST p 
Packed 6/Certen Packed 6/Carten Packed 6/Carten j 
j Shipping wt. 22 ibe Shipping wt. 26 ibe 


Shipping wt. 18 tbs. 


CASH IN ON ROWE'L-EZY POPULARITY 
ORDER NOW FROM YOUR JOBBER wer, Popu- 


: , Sunset. 
Rowe Tool Company, Box 3185, Glendale 1, California 
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The Engineer from Continental Screw Co. ... 











ae 
—— . Rag ote ae 


= wt 


...Offers you a sleeve box for 
all standard fastenings 



















Another Continental exclusive ay they increase impul ales noticeabl 
cuts your handling costs Check your supplier, or call the people at Cont 
nental today and vet the whole story on the new sle 
Ou pay no more for Continental's exclusive sleeve box. Its designed for your convenience—yelt ¢ 
Do» ‘and vet thi LY pr O} peti Kavineg Wil] Cul youl! YOU T1O TOT’ 
handlin PCOS! lowe! than evel Dy Or 
( ontinentatl tandard wood WCTCW macnit 
SCTCW -heet metal screw and stove bolts in Slotted 
and Phillips head are now available in sleeve bo» 





lhis means vou can ke p a ¢ loser inventory control. 
reduce handling costs, and get the benefits of stronger 


package construction You Can Always Count on Continental 
And retailers find it a blessing for improved dis- 


plays. Sleeve boxes give you improved product identi- Continental Screw Co. 


fication and neater stock appearance Retailers who 


| Manufacturers of Holtite Fastenings 
have had « Kperience with Continental $s Sleeve Boxes 


New Bedford, Massachusetts, U.S.A. 
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1OUSE WARE? 


COLOR 


A < Profitable 0| N K 


Here's color that puts “new life”’ 
% in tired kitchens...the only complete line 
in “profitable pink,” with the 
built-in merchandising program! 
* INSURES “BIG TICKET” SALES! 
* STIMULATES IMPULSE SALES! 
* BUILDS STORE TRAFFIC! 


i 










Men me. 
fi ee ae , Pe 
4: OY MT rn 4 
, wee ’ yw 
yo 
tang, : ff 
4 ‘gre 
¥ 
FS # 
nieed by 
\ Good Housebee ping 
- ; bert “ oe “s awe - 
f . a . 


° 
soe 
Be errors 


PLUS / PINK PACK (PT-222) 
FREE ) ; Gives you a complete, balanced 


assortment ( Wastebaskets. di hpan 
PLAS-TEX 


mixing bowl: 
(9.95 Retail Value) 
Yours to sell 


of give away ' 


cutlery travs. sink strainer 





pouring pail 


TOTAL RETAIL VALUE 84.12 





and DEALER COST 50.47 
A Compl te Color : 
Merchandising Ku! YOUR PROFIT (full 40%) $33.65 
Full-color double-ease! ORDER FROM YOUR FAVORITE JOBBER 


display, window banner, 
newspaper mat, 
promotion brochure ! 


' 
| 
| 
’ 





TO HELP YOU SELL 











HARDWARE ACE, FEBRUARY 16, 1956 





@ For more information 
on these products and 
services use free post 
card on page 217. 


as part of the program for a pre- 





mium tie-in with the Top 10 color 
theme. Direct-mail, point-of-pur- 
chase material, banners, newspaper 
ad mats and radio spot announce- 
ments are also provided. Minne- 


sota Paints. Ine 


For more data circle No. 66 on postcard, p. 217 


Wicking in Tubes 

Put up in dispensing tubes, 
plumber’s wicking is offered in 
counter display boxes having one 





dozen units. Each dispensing tube 
contains a 450-ft spool of medium 
wicking, used for wrapping any 
threaded pipe joint and for pack- 
ing universal and slip joints. King 
Cotton Cordage. 


For more data circle Neo. 67 on postcard, p. 217 


Freezer Racks, Contests 


Wrouyht rol merchandi 





Vv 
racks, Carryitiyv Lire | ih] bite f 
Kordite freezer-refriverato) sup 
; ne les bal 

piles, are Aavaliabie in conjunction 


with new product packaging and 


Consumer, Alf men “al (j deals is 
ntest Rach tand on fl r and 
mAave } pl ny 
isumer contest and a tree COUPDOT 
offer. There are 215 prizes, worth 
$15,000, in the consumer contest 
each deale} Nay ng a customer Ww 












Tantalizing 


It’s here and it’s hot! Stvle-conscious 


homemakers want Plas-lex the only complet 






line in eye appealing “timely turquoise 
it’s packed with promotional possibilities! 


* SELLS BY THE ARMLOAD! 
* DEMANDS ATTENTION! 
* CREATES STORE PRESTIGE! 































Piiti} 
lw 
offered free advert ny mat se} 
' aie 
Vice? rit i c*e oe ethe i7 ‘ ' _ ~ 
i Lilt Pe | ( } reiti ad plan {* Guarenteed by * 








Kordite { 4“ are sit i frown lwne? 


cut | nie 


\ Geed Housekeeping * 
ey ° 


re 


TURQUOISE PACK (PT-223) . 
Gives you a complete, balanced PLUS FREE 


; tS ie assortment ( Wastebaskets, dishpans, PLAS-TEX 
Sanding-Finishing Book mixing bowls, cutlery trays, sink strainers, ICE BUCKET 


Furnishing up-to-date informa pouring pails) 9.99 Retail Value) 
Yours to sell 

TOTAL RETAIL VALUE B84 .12 of give away' 

| DEALER COST 50. 47 and 

let is avaliable ror counte} sale ae 1 Compl fe Color 

YOUR PROFIT (full 40%) $3< 3. 65 Merchandising Ku! 

Full-color double-easel 

display, window banner, 

tyle; book has more than 80 photo newspaper mat 


For more data circle No a5 on postcard p 7 ; 


tion on sanding and finishing of 


wood and metal, this 52-page book 


customers at 25¢. Material is writ 
Ten if} ridjT) Ter nnical. Le] ry step ORDER FROM YOUR FAVORITE JOBBER 


and measures 6x in (alled “Fin promotion brochure ! 


Is? tiv Senool fo) De if Yourself 


FINISHING SCHOOL 


Fon “DO-IT-YOURSELF” Fotks 
i for added 


qwt BESr ly 








Ouseare® 


nd greater 





, ; i i . 
I ins Hookiet Ja RAY eG i a 
{j bia) ty . Whonicn ' : tAl Zed 
. I: ; ' ‘ 
pif aacn a DiayY Na ree t) 
: 





} I 
of the Behr-Manning deale 
t iora f Zé ror non ! 
p power sanders f' ieaier rel 
erel Rehr-Mann am. di ot 
fon ¢ 
For more data circle No. 69 on posteard, p. 217 C7 








T 


<9 ) THE PLAS-TEX CORPORATION - 2525 Military Avenue + Los Angeles 64, California 


(Continued on page 
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TREE WOUND DRESSING 


For the protect 7 
4 
pruning use Bartlett e Pa Fasily 
| 
9ppred wit ‘G ify parintor 


RETAIL PRICE—LESS THAM CASE LOTS 


/> pt. car 44 me yrtor $0.60 
pt. can (48 per cor' 90 

; 74 ner cart | 40 

5 per rm 3.50 


JOBBERS DEDUCT 50% FOR 
CASE LOTS F.0.8. DETROIT 
or 50 & 10% for 10 Cases 


a RRR tae ee 


BARTLETT TREE PAINT 











This attractive steel display rack fully stocked 
costs you only $7.25 F.0.8. Detroit. Retall value 
514.50. Refills at jobbers’ prices 


Here's a fast-moving specialty which 
sella to state highway dept.. eity and 
country parks, tree experts, ceme- 
teries and fruit growers. Lvery tree 
owner is a prospect, Ask for catalog 
No. 36 for a full line of “Tree Trim- 
ming Equipment.” 


Rack Displays—6 '/2 pts., 5 pts. and 4 qts 


M-414 
PRUNING SAW 


Because the Meylan Saw 
will enable a man of 
average height to prune 
9', ft. from the ground, 
it has made a saving in 
pruning coniferous plan 


? 
tations as great a8 <2o'% 


| xe hand é 
@ 4 ally ’ t} 
$0 proj y 7 ; 
; > hy : i; 
if } 
M.414 Meylan Saw 
' eta p r? lA 
blade $12.00 
M414 M 
plete wi th 64 ) 
tet. $12 50 
lobbers Deduct 50% for 
aoren ’ Jel ? 





BARTLETT MFG. CO. 


3034 East Grand Bivd. 
DETROIT 2, MICH. 

















NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Labels for Dealers 


Avallable either us stock or spe 


line of die-cut 
labels 


form 


Clally-printed, a 
pressure-sensitive 
flat sheet 


printed on 


comes iff 

All 
pressure-sensitive 
Stock line is 


designs, 


rolls or are 
ma- 
terial offered in eight 
four of which are specially 
designed for hardware store prod 
toll labels 


ucts. shipped in 


are 





pop-up label dispensers, each hav 
ing a built-in desk mark 
Labels 
and require 
heat for 
Paramount Pa pe? 


ae pric e or 


on labels when desirable 


tick 


no water, 


to most surfaces, 


YurMminy nol 
application 
Products Co 


For more data circle No. 76 on posteard, p. 217 


Re-Usable Parts Bag 
Made of Bakelite 


polyethylene, 


this re-usable bag for small indus 
trial parts has a self-locking clos 
ure. Edge of closure is locked by 
light thumbnail pressure, sealing 


contents against moisture, alr and 





FOR EASY PROFIT, 
DISPLAY AND SELL... 





“'Perlorated Board. 


AND COMPLETE LINE OF 
TURNBUCKLES PRODUCTS 











BOX 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 
“One good turn (buckle) deserves another” 


this cabinet... . 





means business in 


SPRINGS 


- 
y 5 
Hiere’s the practical way to meet 


daily calls for 


(Cabinet No 


pre cisiaon made 





casy 


the standard springs 
O02 plated, 


different 


Y42 contains 
springs 127 
Cxtension and 
coded compartments 
Boxed refills shipped from stock. Also 
smaller 


si7es off compression 


springs if 


assortments in one- and two 


drawer cabinets 


Order from your jobber, or write us 


Also Weatherstrips 
Clean-out Augers 
Pole Sockets 


SAAZARDNER WIRE CO. 


1329 Se. Cicero Ave., Chicago 50, til 


— 


«< peesca (#09 
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Make your protits 
Dloom in the spring! 


Feature these fast-turnover NESCO products! 
NESCO COLORBRYTE STEP-ON CANS 


Spring cleaning-minded shoppers will snap up 
these like crazy! A No. | need for home neatness, 
these new Colorbryte Step-on Cans attract women 
with their smart color and styling—sell fast be 
cause of real selling features! Hidden cover mech 
anism, smooth-working pedal. Rust-resistant 
inset pail, molded rubber collar. ‘Three popular 
sizes: 20-qts., 16-qts., 12-qts. Colors: White, 
Yellow or Red, plus Pink and Charcoal combination 
















NESCO PLANT FRESH’NER 


“Successor to the sprinkling can!” 


(;et set to capitalize on the tremendous 
interest in gardening —it will be bigger 
than ever this spring! Stock and sell 
the Gardener Approved Nesco Plant 
resh'ner. Multicolored sprinkler heads 
catch the eye—make ‘em buy! Pistol 
grip handle with solid brass 4-way 
sprinkler heads for CONTROLLED 
spraying — narrow, wide, heavy or light 
Rugged, rust-resistant, hot dipped in 
molten zine for longer life. Available in 
three handy sizes: 6-qts., 9-qts., 12-qts 





FIRE CHIEF APPROVED WESCO STREAK-O-STRENGTH 


NESCO INCINERATOR Galvanized Retuse Cans : NESCO UNDERGROUND REFUSE CAN —SANITATION- APPROVED! 
Scientifically designed for Replace winter worn retuse ' Made of heavy gauge steel Snug fitting cover Tip-loe opening and 
safer, cleaner trash burning cans with the most rugged closing. Super housing strength. 15 gal. capacity 
Convenient oversize handles sell-packed refuse cans on 
[wo sizes’ 2 and 4 bushel the market! 3 styles, 4 sizes 
capacities 17 models in ail 






THE GREATEST N E IN HOUSEWARES! Executive Offices: Granite City, Ilinots 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Girt. Closure edyes are easily 
apart to open bay, and may be 
locked 
is clearly visible 
parent film to speed sorting and 


ventory worr Kay are proau 


parts (illustrated) and ars 


made it 


multiple pote nh form 
hold a number of parts 
by sealed partitions to prevent « 


Polufah («0 


For more data circle No. 71 on postcard, p 


tact between them 













Mower Blade Balancer 


For lawn mower 


Balancer—is 
blades 
Balancer is 




















ee mee Som someones oom anbél 
A 





Locks for passage, chamber, 


Sectional handle entrance sets 


miscellaneous builders hardware 











mPeoRaAT 
Rh sorting Y . 


Avain and ayain. Content 


throuyh tran 


in 81Z7@8 and napes to fit ditt ren 


eparates 


repair shope 
this service tool—-the Perfect Blade 
designed to balance 
used on rotary lawn mowe! 

supplied with two tamp 





bath and closet. 


Screen and combination storm door locks 
(cylinder key and plain locks). 


Mortise locksets 
Door knockers, knobs, decorative trim and 


Over 26 years mfrea. builders hardware 


NATIONAS HARDWARE 


Aihinn Ting 


















are IT Mie) ivaliabit | : , 


different wheelbases Automat 
ral rril (oT) are ! il] TT (lé 
wo of the light-duty mod 

trated art trie one-tol pani ? 
left, and its 114-ton counterp: 
Both are for de ey rx. ‘J 
: rire ta tandard equipme ? 





ered mandrels, the range of which 
permits the balancing of all rotat 
Hlade vith hole diameters fron 
5/16 to } i Tool is shipped 
knocked down and can be set up 
for immediate ]s¢ Hagedorn 


Mia. Co 


Vor more data circle No. 72 on postcard, 


Task Force Trucks 


Advances in safety and vehi 


control, resulting from a six 
automath transmission, fea 


the 1956 Task Force truck 














knobs 2%" dia. 
HEL. 


brass cylinder 


? * * 


Self-aligning thru- 
tion (only 3 factory assembled units) * |-pc 


steel and brass parts * 5 pin tumbler solid 


p. 217 in the line. V&8 and six enyines are 
Headlights have 
been improved. Four new exterior 
colors—for a total of 13 paint 
cnoices are offered. Chevrolet M: 


more powertul 





li ' ’ 
Ula! tor Div . General Motors ¢ OT pf 
speed For more data circle No. 73 on posteard, p. 217 
ture 
fleet (Resume reading on page 14) 


feel) ¢ chooses E-Z-SET again in 1956 


as in previous years! 


Selected by the world’s 
foremost house pre- 
fabricators because 
E-Z SET superior 


quality and dura- EZSET eT 


bility meet the high “s00" 
standards of Na- \ LocnserT ®, 


tional Homes “A ’ 
yr 


- 
































A. 





bolts for fastest instalia 


* heavy duty latch * all 
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It runs on self-service... 
spins profits for you 
with those famous 


EXPLODED-TIP BRUSHES 





S2leclr Brush 


makes it to cheese 


ihe ‘a ‘ ‘ shi 


Exploded: Tip 
Brushes 


made only by Woostin 





MP APA wTERiO® WALLS 
Givin tale exvemioe WALLS 
adie) BOOR CHING... AOOt 
wOOOWwORE roach and RG 


96s 


aint 


Hl txploded Tip 
Brushe $ 


| 


| 
uh 


19 


=. 
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Climb aboard the newest 


VERRY-GO-ROUND: 






e Features nationally-advertised Exploded- lip Brushes 
complete assortment from | touchup to 4 wall 


brushes 


« (ustomers turn revolving chart to paint iobs they 
plan ; find correct und pre priced brushes hanging 
helow 


° Only iit} 1] inch diameter circle of countet space 


needed for 33 brushes 


e Modern wrought-iron display .. . simple to set up 


smart enough to feature beside your cash register 
e $30-$35 dealer price bracket 


. (Order W ooster Selecta Krush Mer handset ( at No 


3925 from your jobber today 


‘txploded Tp 
Brushes 


.made only by Woosrer 
AAe a a a Gh TERS 













ae 







ene! UN 
~ 

? Guaranteed by 

Good wouthit 


See soca 7 


THE WOOSTER BRUSH COMPANY 
WOOSTER, ONIO 


KaeaKKKKK 





Read it in 
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Coast-to-Coast Begins New $3 Million 
Warehouse, General Office Building 


(_onst-to-Coast Stores Cen 
- he 


gan construction this month 


tral Organization, Ine 


of a $3 million one-story gen 
eral office and warehouse in 
St. Loui Park, Minn., a sub 
urb of Minneapolis. The new 
plant will replace the two 
main warehouses in Minne 
apolis 

eatures of the new war 
house will be a drag line in 
the floor for order assem 
bling true short wave ra 
dio communication through 
out the building, and enclosed 
bays for truck trailers and 
railroad freight cars The 
office will be air conditioned 
with acoustical ceilings, fluo 
reacent lighting and asphalt 
and terrazzo floors 

The building will be 556 
feet wide hr 2°) feet long 
The bhuilding will take up 
410.000 eq ft of the ite «or 


Excel 1c? Miva hetween 
Meadowbrooatl Lane and 
Powel] ha Another my C000) 


aq ft will be used for par! 
ing That leave 125,000 aq 
ft for expansion 

Receiving warehousing 


and shipping areas will take 


eommunication 


and yreney al office 


equipment, photographic and 


(Continued on page ‘ 


Western Hardware 
Building Warehouse 


broken ground for 





tion of 11,000 gq It will be 
ready for occupancy March 


LD The econd ection of 


10,000 sq ft is scheduled for 


compietion later thi yeat 


Two expandable walis in the 


building allow for projected 
expansion to 100,000 sq ft 
Making up the building 
committee are Kichard Bre 
cheisen, Cactu Lumber Co 
lL.. R. Hughes, Hughes Hard 
ware: Adam Zachary, Me: 
chandise Center, all of Phoe 
nix; Arthur Sine, Sine Hard 
ware, Glendale Tom leet 
ham, W illeo» Lumbe and 
Supply, VW LiicOox Morr) 


tecker, B & R Hardware, 


‘Tucson, and Arnold Ek. Poole 
president and general man 


aver of Western Hardware 


Warner Names Three In 
Personnel Changes 


Warner Hardware Co., of 
Minneapolis, Minn., has ap 
pointed Thomas Blankenship 





THOMAS BLANKENSHIP 


(Continued on page 264) 


Hardware Firms More Than 100 Years Old 
Receive Philadelphia Ass’n Merit Awards 


At the 70th annual ban 
quet of Hardware Manufa 
turers’ Association of Phila 
delphia, Pa., late last month 
the yearly Awards of Merit 
went to 50 member compa 
nies who have served the in 
dustry for 100 or more yea! 


The awards usually go to 


individuals for outstanding 


service to the hardware 


trade. This year it was de 










































































(onetruction has begun on thie $3 million, 410,000 sq ft warehouse of Coast-to-Coast 


Central Stores Organization, In 


260 


Louis Park, in suburban Minneapolis lt will 
be the largest one-story building in the upper mid-west 


cided to honor companies 


whose lony lives reflect credit 



























































































CHARLES B. LEINBACH 


on hardware a i table and 
agwressive industry 

The new president of the 
association, Charles B. lLein 
bach supple Biddle Leitz 
Co., Philadelphia wholesaler, 
was toastmaste! lie wa in 
troduced by Amos M. ¢ oath 
of Frank W. Winne, Inc., re 
tiring president 

Other officers installed 
were 1). Rumsey Plumb, Fay 
ette R. Plumb, Ine., vice pres 


ident: and Thomas A Fern 


(Continued on page 267) 
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Rabinowe Expands Truck Fleet 
— 





7 


“ a 7 ss 
F Ra BiINOWE 4 CO. &, 


Phen 


ee 
ole iS ae St com 


I Rabinowe % ( 0 


of Yonkers, N Wes 


k tieet with addition of five new tru: ks 


Ine wholesale: 
has expanded ite true 


\ lhe r? 


rations 


Kabinowe, (center) vice president in 


| 
ace qT) AtnOovVve 


says that increased volume and better: 


chat ae ot ope 


service needs prompted the purchase 

New Sales Manager at exer of the Johnston Lawn 
q\ : ( {) ; PU Kia 

Johnston Lawn Mower owe 1, orecunaven 


Mi 

He had 
aA sales 
Johnston 


John G. U 
been 


nverZzagt n nu “4 rved Nl @ q*a) Ire 


sales 


appointed 


mana in) capae ity hefore 


pominy 


Millers Falis Elects 
Proven Vice-President 
John A 


elected exer 


dent of 


Proven has been 
itive vice-presi 


Miller ball (0., 


(Greenfield, Ma 

Mr Proven Wa it vice 
president and director of 
Porter-Cable Machine Co. at 


yracuse, N. Y 
{ ratyie Powel! Tor 


(Canada 


Porte | 


Limited, 


and 





JOHN G. UNVERZAGI 


DEALER BRIEFS: 


Colorado Dealer Doubles Space, Plan of Years; 
Contractor Buys Out Old-Time Hardware Store 





f,ra f J f lieave) balls h’a ‘Ted 
Atte evel ‘ | ! Brook . A iong-time building 
ning rrhres ’ Upp y eontractol na )) il 
: } ' , i } 
ety ; r) “4 ad emodel| cna ed Brierly & Tiel 
~ ’ " ‘ : f ? 
and it S500 UU ‘ Kpendit il Hardware Jes Orne ul rie 
: . cf intyv. olde ! rt) rie 
the new Schmidt Hardware , , 
, firm He will operate the 
q 4 recently rer poe ned D hye 
: ; modern tore in conjunction 
store Teature qj } é é 
with his building contracting 
system of e ng. a i the 
. t) ; ine 
previous floor space, and at 
Alli-via Tront {j 4 wide le wuaton Mont Corie , 
(,;rand opel iti? Pecia and nearby VMoore’s olde ‘ hiypai 
doo! prize were featured me houses, Moore Hard 
" : ies 5 . rf a 
during the three-day even ‘(Continued on page 2i6} 
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Sales of American Hardware Supply Hit 
New High. Labor contract runs to 1960 


A new high in sales vo! 


ume in 1955 was reported 
by American Hardware Sup 
ply (o., dealer-owned whole 


Pa 


rained in 


saler of Pitt 


Member 


burgh, 


hip mise 


1955 and dividend returned 
to dealer owners were the 
highest of any year, except 


one in the Korean-wal pe 
riod. 

These facts of operation 
were reported “ut the com 


pany. annual tockholders’ 
meeting and Vierchandise 
Show held recently “at it 
headquarte! in Pitteburgh 


The two day 
attended by ia 


meeting wa 
mii ority of 


tockholders ana included 
everal busine meeting 
Active buving in) ensonal 
line W it reported §= at the 
now 

At one of the busine 


eaied that 


Company had just 


ie Ion il wa re 


the igned 


an agreement with its ware 
house union that would run 
for four year 


The origina! 
pired in 195% 
agreed to 
tract to 


contract ex 
But 
extend 
1YOO, in 


tion of adjustments in 


the union 
the 
coth idera 


‘4 hed 


con 


uled 


Wwape ihcrense 

Under the new contract, 
the company will give its 
employees an &B'e¢ increase 
this veal mf ncrease 
1957: Ge in 1958 and 6¢ in 
1959. The effective date of 
thi year: increase wh ALSO 
advanced three month 

Three directors of Amer 
wan re-elected to new terms 
There were T. R. Caltrider, 


Vike ville. Mad.. I). C. Freneh 
Wilmington, Ohio, and W. R 


hitters Mechanicsburg. Pa 
Vii Kitter wa also re 
eiected pre ident of the corm 


pany 


Brown-Rogers-Dixson Purchases Spartanburg 


Div. of Montgomery and Crawford in Expansion 


The jpartanburg, 5S 


peration of 
ind { rawford, 


-_ 






~~. 
+ 


WHOLESALE HaRrowaas 


Montgomery As { rawtord 


has recently been 


Vontgomery 


wholesaler, 


Oo 
) ee 5 


wholesaler ot Spartanburg ; 


purchased by 


he been ed ny 


Hrown howe [ix ‘of q ¢ 


purcha 


(Continued on page 2iv 


i i 


+ ci9 
pean oR 


A . Fud au ’ 
Lh. au Ss mee das. 
i Tit Sc ee 





s ¢ 


trown Rogers Dixson 
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.. the greatest name in 
power lawn mowers 


Why? Because COOPER has 
been building power lawn 
mowing equipment since 1926 
.. » built them better than all 
others! The name COOPER 
signifies quality ... outstand- 
ing engineering design 
precision manufacturing... un- 
questionable perform- 
ance on America’s 
finest lawns! 




























When you sell COOPER mowers, you're 
selling a complete line of power mowing 
equipment! Whether your customer 
owns a 60’ lot or a country estate, 
there is a COOPER mower to meet his 
lawn mowing needs. There are sizes 
from 18’ to 65’’ .. . reel type “Klip- 
pers’, rotary type “Cyclo-Mo’'s” ... 
Edgers and Trimmers...and big “Im- 
perials’ from 27’ to 65’’ with 
riding sulkies! There is more 
profit in COOPER mowers. 
COOPER mowers sell fast and 
STAY SOLD. 























Write or wire for literature 















































COMING 
i the Ne “ Sel 


CLOSER 
TRIM 


SOON! 


[Fi 


‘Cyclo-Mo” Rotary! 




















% 


AXIMUM.) (NO 
SAFETY SCALPING {%, 
| “n 
<= & 
‘Ry soci, ladle 


——— ae 








>. 

















MFG. COQ. 
787-789 South First Avenue 
MARSHALLTOWN, IOWA 

















and complete information 
about the big COOPER | 
power mower line TODAY! | 


| ville, Ky., has 


Merchandise Mart Held 
By Moore-Handley Co. 


News 


More than 2200 dealers 
visited the Moore-Handley 


Merchandise Mart held simu! 
taneously in the wholesaler’s 


Birmingham and Mobile, 
Ala., and Nashville, Tenn.., 
divisions Jan. 16-19 

More than 4000 other 


guests, including store man- 
and assistants, 


q fi 


ayers, buyers, 
also shopped the 60,000 
exhibits 


Housewares, ygiftwares 


Attending the 
were Donald Lewter 
Ala , and lL. 1) 


I heir demonstrator 


recent 
(left), 
l_eamon, 
is W. MM 


Handley Hardware Co 


Wholesale Salesman 
Retires after 46 Years 


©. W. Billmar., a wholesale 


salesman for Belknap Hard 


ware and Mfy. Co., Loui 





oO. WwW. 


BILLMAN 


retired 


46 salesman 


years a8 a 


He spent the past li years 


with Belknap covering south 


ern Michigan and northwest 


Ohio. 


’ 


sporting goods, building ma- 


Moore-l landley 


lLewter 


after 


HARDWARE 


the Trade 
terials, and electrical sup 
plies and appliances were the 


featured lines 
All hooths exhibits 


were staffed by Moore-Hand- 


and 


ley personnel. No space was 
rented. 

Special prices on staple 
and traffic items were used 


to draw traffic. Special prices 
were good for only the week 
of the mart 
$20. 000 
werTe 


of 


given 


aqoor 


wort h 
prizes away 


officials e» 


Moore-Handley 
pect volume to top $1.5 million 
are tabulated 


when all sales 


r- 





Mart 


Hiuntaville, 


Mer handise 


Hardware, 


(right), also ot lLewter lHiardware 


French, Jr., 


president, Moor 
| 


Coast-to-Coast 


(Continued from page 2600) 


pany iine of mercnanaise 
ind store fixture 
The front of the building 


will be of tone faci ha of 
hitectural design 

4 new high in 1955 
plus in the growth 


of the north vest 7 


modern ar 
ales it 
ence 


conn 


as Ca ised 


- 


us to decide definitely to pro 
ceed with our new building 
program which we have had 
under cyl ideration for sey 
eral vears,” Arthur C. Mel 
amed, president, stated 
Coast-to-Coast Store Cer 
tra! (Organization se TVves 625 


independentiy-owned Coast 
| 


to-Coast Stores in 16 states 
from western Michigar tw 
the Pacific Coast and soutl 
to Colorado, Kansa ind [lh 
noise 

The warehouse office will 
be the la rgest one-story 
huilding in the upper Mid 


west 
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16, 1956 














introducing new 


Hepeated request from the trade have indicated a 


. strong consumet den ma it [ the CoOnvenienee 7 
LO LCA push button painting in sotter f ittey color that “Ar 
pastel look iti thie 


rrigere iti ke f pritip with tod i\ 


home. bronze color technicians have formulated 
TRE COLORS by 1? of the most beautiful of the ~f lrend Colors 
i info an entirely new idditional line of 
Spray {) \ mel Bru ble be a rif prine ked \" thy 
the vreatest sale Lppe il an lerosol paint evel had 
p7Lay: - (MN lo open new markets for you ind Spray ()-Namel, 
Americas pioneer aere 0] paint 


in the new 15-oz. KING-SIZE Economy can 


for greater convenience, greater coverage in painting tables, chairs, 
shelves and alli interior surfaces-small or large. Blends perfectly with modern 
home decorations...no ‘running empty” before the job is done 


THE WORLD'S FIRST BRUSHLESS PAINT TO GO DOMESTIC! Now « flatter, softer, 


ote hy trrmoniou finish combined with the advantages ot spray {) Name! improved form ila peters] Drying 


’ ’ ’ ’ 
jet quick in ) minutes Foolproof wor tf hubbls won tl rir) wor tT sup Nor Pox King TA too 
Pos } ow era ; available 
r he if 4 'ré ; ‘ ’ ine 


Spray-O-Namel REGULAR is still best 
for hi-gloss finishing and re-touching of 
toys, wall brackets, radiators, bicycles, 
etc. America’s best selling 12-0z. brush- 


less paint! 
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ANNOUNCING 


stride 


IN REINFORCED 
PLASTIC | 
PANELS 





ONLY 


SHULTOWMAS “WK 


new reain 


moided trom a special 


GIVES YOU THESE ADVANTAGES 


@ MORE THAN DOUBLE SERVICE LIFE 
@ TWICE THE COLOR STABILITY 
@ GREATER STRENGTH 
@ BETTER INFRA-RED FILTRATION 
AND YET IT COSTS NOT A CENT MORE! 
Structoglas now is molded exclusively from a new 
PARAPLEX® modified acrylic resin just developed in 
conjunction with ROHM & HAAS COMPANY 
lests prove Structoglas' A’ reinforced panels have more 
than double the weather resistance . 16.4% less color 
change ... and support 100° more weight per square 
foot than panels made to accepted industry standards 
trom light-stabilized polyester resins. Another exclu 
sive new additive filters up two 50° more infra-red rays 
reduces heat as well as glare of direct sunlight 
WRITE TODAY FOR BULLETIN $1-53 FOR DETAILS 


SWULTOPAS 


division of 
international molded plastics. inc 
4393 west 35th street + cleveland 9, ohio 








| ger 


News of the Trade 


Concluding its annual 


three day 


New PASHA Officers Named in Philadelphia 


meeting on Feb. 2 at 


( onvention Hall, Philadelphia, the Pennsylvania & Atlantic 


Seaboard Hardware Assn 
Frenchtown, N J 

coming year. On Mr 
Avery, Springville, Pa., 
man, New Holland, Pa., 


standing, are, trom left 


(seated. 


Pa., immediate past 
Bethesda, Md., a 
mittee; Russell BR 
Retail Hardware Assn.; 


treasurer of PASHA 


PASHA 
member of 


Mueller, 


asat 


Robert L. Balfour Is 
Shopmaster Sales Moar. 


Shopmaster has appointed 
Robert L. Balfour market- 


ROBERT L. BALFOUR 


ing and general sales mana- 
ver. He succeeds LD. D. Beale 

He been director of 
sales for the Crown 


eal Co., Ine., Chicago, Ill. 
Southern Sta-Rite Has 
New Sales Manager 


James 5S. Petrolino 
been appointed sales mana 
of Southern Sta-Rite, 
Chamblee, Ga., a sub- 


has 
Chem}- 


has 


Inc.. 


sidiary of Sta-Rite Products, 


Inc., Delavan, Wis. 

He had been a sales engi- 
neer for Southern Sta-Rite 
for four years. 


named 


center) as 


and at 
Znd vice president 
LLeslie 
urer of PASHA, Philadelphia; 
preside mt 
the 
managing 


and Harry UD 


as advertising 


Eddy, of 
the 


(,eorge W 


president for 


Eddy s left is Ist vice president ©. G 


(Clyde H. Kauff 

Other ofhe ials, 
W lenness, secretary -treas 
Cecil G. Wilson, Braddock, 
lohn N Mi. Intire, 
PASHA exe: utive 
dire tor. National 


Kaiser, Philadelphia, 


the right, 


corm 


Warner Names Three 


(continued from page 260) 


manager and 


art directo! 


triggs, former 
superintendent 


. ALLAN BRIGGS 
and assistant merchandising 
manager, has been promoted 
to personne! manager. 

Merlyn Burk Mr. 
triggs. Mr. Burk, manager 
of the retail paint depart- 
ment, will continue former 
duties in addition to his new 


replaces 


position 

Mr. Blankenship had con- 
ducted his own free-lance art 
studio, and served as art di- 
rector for Naegele Advert 


ing Co., Minneapolis. 
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ELMER'S ELMER'S © 
GLUE-ALL WATERPROOF GLUE 
Here the modern olast it s the give that boating ex 
give that ticks fast and perts use. Exceeds military 
Strong. Dries clear, w t pecificationstor waterproof 
tain. \deaitorw 1 pat tant cid aL 
ciett f tlery my por j xa ty gu rel upet 
alerial i Nan ly jue ; | : tf ger ha The 
bottle plastic tube and gia A } tse leal for any 


jat if tf lS u pf ject 


A glue for every job 


No won der 


LMERS 


is the fast-selling | 
line of glues! | 


(the line you should stock) 


TBC 





& 





ELMER'S © 
CONTACT CEMENT 


id nstic laminate ! 
plyw ] juickly withor 
clammy nail fr presse 
tant to heal and 
water utperfom thes 
tact cement ’ tre 
Al bond leather 
| eun ynthetu rpbbet 
and thin gauge metal 


.. made to do a better job! 


ets 
Lee 
eB - 


All 3 nationally advertised 
in the leading magazines 
read by glue users! 


SUT 


@ SATURDAY EVENING POSIT 
@ POPULAR MECHANICS 

@ POPULAR SCIENCE 

@® BETTER HOMES & GARDENS 


t 
¥ 
; 










the answers to your customers’ 





gluing problems on this free 






the fastener 
that helps sell 
high profit 













‘_ 
> Guaranteed by ™ 
Giood Housekeeping 
” te, . 





v 
"43 aovratistd wise 


GRIPS FIXTURES TO WALLS! 


Enjoy, greater impulse sales of your profitable 
wall and bathroom fixtures when your customer 
learns how simple it 1s to fasten them with 
WALLGRIPS. 170-piece merchandiser contains 

50 each of 1/8 S and 1/8 L; 25 each of 3/165 
16 L: 10 each 1/4 S and 1/4 L for 
light, medium and heavy fixtures. All sizes 
available for Standard Shelf Stock in metal- 
reinforced boxes. 



















and 3 


Nationally advertised in Good House- 
keeping Magazine, Better Homes and 
Gardens, The American Home, Popular 
Science, Popular Mechanics, Sunset, 
Farm Journal and Country Gentleman, 
The Home Crattsman, House Beautitlul 
Building Manual, etc 


* STAR EXPANSION. 


Fasteners for Home and industry 


142 Liberty Street, New York 6, N.Y 





+ epee eee ce me ree 





ELMER'S GLUE CHART 


€ 5 piay it, watcn it DOOSt you! 


hortul 


hoard with } ' ary 


mite 


‘ “ za 
Hig YY x | nm ce 
ryitse Mi sunted on hea 
f w tor fat ging Ask ye 


range and 


, ’ 
Carve i fia) Th 


rite 7 





* STAR EXPANSION | : 


142 Liberty Street, New York 6, N.Y 


FREE! Please rush sample of WALLGRIP PLASTI-CARD 
package and catalog sheets 





stor tor yours rw 
oe ELMER . 


NE IS THE STRAIGHT 
LINE TO GLUE PROFITS! 


The Borden Company, Chemical Division, 350 Madison Ave., New York 17, N.Y 








Name 

Address 

City lone Stote 

Branches in all Principal Cities Dept es 


Oe . NN mR en 
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This NEW 
Patented LOCKING Feature 


AT NO EXTRA COST 
Byilds Sales and Profits for you 







i cash in on our 
Te, jf > paint it yourself 
advertising 





























Make your store headquar 
ters tor the Complete Line 
of Campbell-ilausfeld Com- 
pressor Outfits ... nation- 
ally advertised for years. 
and now in the pages of 
POPULAR MECHANICS. 
POPULAR SCIENCE, 
SUCCESSFUL FARMING 
and other farm papers. Dis- 
play these caretully engi 
a neered, sturdily built, tac- 

= tory tested outfits for the 
ee customer who wants to 
spray paint four to six times taster than he can brush 

easier and better. 






Z 
% 
© 


v2) 


Us 


S 





Illustration shows improved Pressure Maid . single 
cylinder, direct drive, piston type compressor . pre 
cision built for the smaller jobs . and priced low for 


the mass market. Well designed, compact, portable. Spray 
paint, varnish, enamels, stains, disinfectants, insect 
sprays. Ask for catalog including the only four cylinder: 
portable air compressor, naming your jobber 


THE CAMPBELL-HAUSFELD CO 
215 Railroad Ave., Harrison, O. 








4P ro Lock 


CAMPBELL-HAUSFELD 


WILLIAMS LOCKING ADJUSTABLE IM Portable Compressors 








More 
“On-the-Spot” 








FREE DISPLAY with each 91D 


ortment 





6\ 
BI 
Ol 














CARTONS: that sell individual wrenches ~ i. 
. ' “ aA ' 
ww ros ch Na Al Bi 101 i Zi 7 tive white 
ise 6 i Bin 10 iv 2 
. and tive package desig P ; 
Svagested Retai! 2.08 $27.45 $3.10 $4.50 ed keen your shelf There §$ no more hunti: » thru shelve 
Dealer Cost 139 1.63 2.07 3.00 looking neat and trim or in drawers when you feature the No. 50 
Dealer Profit 64 62 1.03 1.50 pulley ditpioy. You make sales on-the-spot 





from this colortu red white and bh ue ner 
chandis« ; Fach display hos 24 pu ‘ ys if 
the 12 most popular sizes from 1'/)" fo § 


’ ‘ 
and if pore sizes from 2 and la 


MFG'D BY 


DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOTS 
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News of the Trade 


Paul Hach of Our Own Hardware Named 
Northwest Hardware Club’s President 


More than 60 members and Hardware Co., Minneapolis, 


guests attended the recent dealer-owned wholesale 
annua! meeting of the North house, was elected president 
west Hardware (] ib in Min to succeed Harry Kerrick, 
neapoills Lewis Bolt & Nut Co... Min 


—siteat : ‘ 
Paul! Huch. Ou Own (Continued on page 274) 





a 
7 
coh 


a. 
Ail 


; ee 6 4 é. 





7 


Officers and the new director of the Northwest Hard 
ware Club, left to right are Harry Kerrick, retiring pres 
ident lerry tioywde Paul buch, George Leopold and 
\. W. Cullen 


isa4: hield A Hrother, 
Philadelphia, 1840; 


trary & Clark, New 


Hardware Merit Awards 
ande}! 


Continued from page cov sritain, 


(on! 1x42; The Stanley 

ley, Jr., secretary-treasurer, wot. New Britain, Conn 
h of Philadelphia 24 

Award of Merit recipient ‘5 Young & Co., Allen 

and yeur or tnet POUNGING 4... ar 1x4: Russel! 

are teinman Hardware ( Murdsall & Ward Bolt & Nut 

Lancaste! Pa.. 17444 Pec O, Port Cheater NJ 
v & Wilcox | hiNg- 1845; Animal Trap Co. of 

ton, Conn., 1785; W. Rose, avon Titits Pe. 1848 

In hat Hill, | °* Safe Padlock and Hardware 

P. A. and S. Small Co., Inc, @,  aneaster, Pa. 1849 

Yo |? sity had K &® Le hlit a7 7 

try: | ade it ( ry }? ren, IRD 

tee hen ab , \ tanley 7 1) The Stan 
rt , Worl rita 
f & | ‘ ( 1s 

(es ' f Sit ( | Bolt ¢ Mi 

Wicl | ) 1854 Buffal 

( lo | XY ire } f 1) Ta Kclipse 

}’} lel} ha K @ ¢ ' Tonawanda 

‘ ber! ‘ , IB5D5: TAR! rE AG 

i. (5 h ii ladelnh R55 Atkir 
Ci, i. T) Ro} Warne 

Fat n Phila- 4 Indianay Ind 

del} | > e- Tempe avette R, | 

( Claws 1 ¢)) M40: A | 12% 

H Brothers ( New The J f Award ho 
: ()} ’ thy nresentat f 
pplee-Bid : ( \ ] of Merit Cot toad 

}?} dadeipt . ‘ i! f Kd ird = | | ! ae 

rew ¢ “ Edw. K. T hair 

Cor ~ liens Disst man; 1D). R : 

Div.. H. K. P Co., Inc. Wm. ¢ | ir... of 

of Pitt I} pnia niee-BRidd ‘ 
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YOU'LL PROFIT MORE 


""PINCOR 


AND THE DIRECT-TO-DEALER SALES PROGRAM 
THAT OFFERS VOU 40% PLUS QUANTITY DISCOUNTS 











, a years ago Pincor began a bold program 
of selling top quality power lawn mowers direct 
to the dealer at 40% discount. Our dealers are 
delighted with the volume business and bigger 
profits this program has created for them. 


This season we have engineered smart, 
new style lines into our rotary mowers. We 
have added exciting new deluxe features to all 
of our models at little or no increase in prices 
As a result, nowhere on the market will you 
find a power mower 
with the high qual- 
ity of Pincor con- 
struction and with 
sales features offer- 





BE WISI 






ORDER IN TIME 








ed by Pincor at FES - 
such a profit for ‘ 





the dealer and at 
such attractive prices to the consumer. 


‘The 1956 Pincor line is another sales leader 

. and a red hot item for 1956. So, don’t wait 
until Spring to order. Start right in to cash 
in on a fast growing market with a fast selling 
power mower—PINCOR . . 
profit more with Pincor. 


remember, you 


See Pincor ads on pages 277 and 2x1 of 
this | of Age. Write or 
telephone Us today for prices and your 1956 


s3ue Hardware 


reservations. 





PINCOR PRODUCTS 


made by FPIONEER GEN-E-MOTOR CORPORATION 


S641 Wieet Oicke s Ave cf a 





jo 39 ie « Telepnone GErkahire 7-410 


ae Caa mG 
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DISPLAY 
THAT REALLY 





A compelling promotion piece that quickly 
moves Camco knives and guarantees 


FULL PROFIT FOR YOU 


Recognized quality oft a bargain price means quick 


sure sales of 


unit No 


impulse pocket knives. Camco display 
56.12U is an eye-catching profit-maker stocked 
with a full assortment of famous quality Camco knives 

each $) 00 


attrac tively priced a? 


ALL YOURS — FREE OF EXTRA COST 


With “2 dozen each of the 12 top-selling 
Camco styles, this smart pilfer-proof case 
comes free of extra charge. Wooden stor- 
age cabinet locks your extra stock safely 
out of sight, opens at top for easy access 
Knife panel removable for use as separate 


display. 


Camco) quality spelis SALES 


as shown by these—and all popular 
CAMCO KNIVES 
















's oide™ 
- 2 4% o 
ng cutlery: 


one of 7) 
“at wee FY avtacture 
ja’ 
ea 





No. 450 
All.Purpose 
f amp Knife 


Spear Blade, Can 
Opener Punch. 
4nd Combination 
Screwdriver-Cap 
lifter, Solid Plas 
tag Mandies 










No. $i! 
Pony 
Jack Knife 
Clip and Pen 
Biades 
Solid Plastag 
hMandies 4 


ORDER YOUR 


CAMCO DISPLAY 
UNIT 56-12U TODAY! 


CAMCO KWNIVES 















No $5! Clip and Pen 
Heavy Duty Biades Solid 
Maedein USA by Bariow Knife Black Rogers 





board Mandies 


CAMILLUS 
CUTLERY 
COMPANY 


CAMILLUS.N.Y 


eat ‘ot? 2868 .aeaeere 
Pewee: wee) OF berwes @ ambene 


Jobbers: 
For details on this 
full-profit, fast-sel- 
UT iG eas ee 
day Dept. 















News of the Trade— 





New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Joseph T. Ryerson & Son 
Joseph T. Ryerson & Son, 
Inc., has appointed § Scott 


Vrooman assistant manage: 





BCOTT VROOMAN 





DONALD E. 


WOODRUFF 


for its Chicago, Iil., 


lie had 


of inside Sale 


ot ale 


piant, peen manage! 


Mi 
as manager of in 
Donald Ek Woodruff 
Woodruff formerly 


sales representative 


Diamond Black Leaf 


Succeeding V rooman 
ide sales 1 


Mr 


Was iu 


Two new sales and ser 
vice representatives have 
been appointed by Diamond 
Slack Leaf Co., Cleveland, 
Ohio 

James H. Hoskins will rep- 
resent the firm in the San 
Francisco, Calif., area. He 


formerly was manager of the 
pet food department of Stand- 
ard Brands, Inc. 


Oliver R. Eames has been 
assigned to the Detroit, 
Mich., area He had been 
with Warner Bros. Pictures 
at Paris, France, for 10 
years. 

Wilton Tool Mfg. 
David G. Matthews has 


been promoted to assistant 
sales manager by Wilton Tool 


—B 
Mfg. Co., Ine., Schiller Park, 
i He succeeds William 
Ferrick who was promoted 


iaSt year to saies manager. 


Mr Matthews formerly 
was a aies engineer in 
northern New York and New 
England, 

Albert Burke now rep- 
resenting the firm in north- 
ern New York 


American Chain & Cable 


Francis A. Diel has heen 


district 


Y ork 


appointed New 





ae 
FRANCIS A. DIEL 


for 
Div of 


Cable ('o : 


the Amer'i- 
American 
Irie 


Ai manaye!l 
can Chain 
(“nain and 

He had 


manager for 


reMf, Ti a ad) trie <i Ss 
tne f 


Stee! 


nAainl 


of Republic 


McCloskey Varnish 


McCloskey Varnish C0., 


Philadelphia, Pa., has made 
three changes in its sales 
representatives 

Everett Heuer has been 
transferred from the Long 
Island, N. Y., territory to 
Kastern Pennsylvania. Kay 
mond A. Lombardi has been 


appointed to the Long Island 
territory and Louis Kender 
dine will be a general repre 
sentative. 


Pittsburgh Plate Glass 
A series of 


pointments has been made in 
the Merchandising Div. of 
Pittsburgh Plate Glass Co 
William B. Attebery 
been appointed manager of 
the Dallas, Tex., distributing 
branch, succeeding Thomas 
Ee. Jackson who retired after 
48 years of active manage- 
ment. Mr. Attebery had man- 


personnel ap 


has 


aged the Tulsa, Okla., 
branch. 
Theodore W. Long suc- 
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at Tulsa 
succeeds Mr. 
}? 


ceeds 
Maury 
Long at 


Vii ttebery 
A. West 
Houston, Tex. A 


Martfisi succeeds M r West at 
Hastings, Neb. Mr. Marfisi 
had been paint manager at 


Neb., branch 
John W. Thomson has been 

appointed manager of the 

Akron, Ohio, branch succeed 


the Omaha. 


ing Edward Libal who re 
tired after 44 years of ser 
vice. Mr. Thomson was as 
sistant manager of the Chi 
cago, Ill., branch. 

Norman A. Troyke has 


been branch 
hicago. Norman 


named to 


named assistant 


manager at ‘ 
Diedrich 


Was suc 


ceed Mr. Troyke as manager 
of the Elgin, Ill, service 
branch Mr Diedrich had 
been paint manager at the 


Chicago branch eight years. 


C. Hager & Sons 


& Sons Hinge 
Louis, Mo., has 


C. Hager 
st. 


Mfg. Co., 





ARTHUR H, CAMPBELL 


appointed Arthur H 


bell 


(Lamp 


regional sale director 

for Colorado, Utah, New 
Mexico and Arizona. 

He Was formerly manager 

of the New Yor! ales office. 


Toledo Pipe Threading 


Five men in the wif or 


named 
of 
Ma 


ypanization nave peen 
regional! 
Toledo 
chine © 

flake 
of north 
Marvin Cox 


“ale Mmanapgers 
Pipe Threading 
Toledo, Ohio 
Wil in 


cent al 


Wee 


on is charge 
area aies 
west 
sales RK. W 
the east north 
territory 


supervise 
ern regional 
Warnke cove! 
central! 
WwW L, Gahman | 
of New England 
mid-Atlantic states H. 
Strouse covers the Te 
Oklahoma, Louisiana, 
Mississippi area. 


Arvin Industries 


William Sevy is returning 
to Arvin Industries, Inc., as 


in charge 
the 

R 
Kas, 
and 


and 


News of the Trade— 
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WILLIAM SEVY 
i district manager for its 
furniture and housewares dl- 
ion in the Detront, Mich., 
asit’a. 
lor several years he was a 
qgdistrict manage} of Arvin’s 


radio-T\ 


division. 


Aluminum Utensil 


James S. Savage Jr. has 
heen appointed assistant 
sales manager of the Retail 
Stores Div the Aluminum 
Cooking Uten Co., Ine 
New Kensingto Pa. He has 
cnarge of Wear-kver Jobber 
sale 

Mi ivViay ha been Aa 
Wear-F ve) alesman since 
1946, 

Eureka Williams 

Kureka Div. of Eureka 
Williams Corp. has named 
Jame R Dawson manager 


of the new St 
vional sale 
lle had heen 


Loui Be Mo . 
nurea, 
staff assistant 


the company ; 


re - 


“at Blooming 


ton, Ill., headquarte 


Reardon Co. 
Kelley H. O’Neal has 


appointed 


tive for the 


heen 
sale . 


representa 
Reardon (oO , St 


Loui Mo., in Virginia and 
North and South Carolina. 
He has sold in the midwest 
and along the Atlantic coast. 
Savogran 

Savogran (0 na pro 
moted Edward P. Crippen 
from district manager to 
held manager. 

His new territory includes 


, stas a’ 
Pennsylvania, New 


and Mary land. 


Jersey 


Rugg Mfg. 


Rugg Mfg. Co., Greenfield, 


Mass., has appointed two 

new saies representatives. 
toyal K. Snell will cover 

New England and William 


F. Ball will cover New York 
State and Pennsylvania. 


LA WAAN AA i* 








Dealer Profits Unlimited 


with 


CAMILLUS 


5 MN, KNIFE 


TRADE-IN 
PROMOTION 
OF ea 


We ye bey ot eee tee 


CAMULYUS KNIVES 


> 

































Display that Sells 
Quality that Tells 


A Sure-Fire 
Sales Booster 


ROT 
RA FP 
EXT NO 

x TRA EF ORT 


) 


ecmaes? gemarry 





Maiy G0A0Ae ‘we 


rae tt wnat saree 










tele ty Ne EEE SS 


£ 





20 fost 


famillus 


selling 








































knives 
on tree attractive 


display 

Take the leading, top-quality pocket knife 

add the first and only knife trade-in ever 
offered—and you'll come up with a dramatic 
sales punch that spells BIGGER PROFITS for 
1956 

To top it all no extra work to 


you have 


do It's as simple as 
this 
knife. 


redeem 


no reports to make 
Your customer can trade-in his old jack 


redeem a coupon you offer him, or 


coupon clipped from 
50 cents 
knife. 


Q a national 


ad worth toward a 


brand 


CAMILLUS DOES 
,o VY -835. 2 2 


any one 


new Camillus 








Le 
Bg 








wo 
SAL 


With your order for the attractive 20 knife display above 
tree promotion wit containing 


hook 


your jobber will provide a big 


Window streamer pennant coupon promotion 


tips and deoler entry card 


exTRP $100. 


To dealer with best merchandise pro- 
Details in promotion kit 


prize 


gram 


America’s “Most Wanted” Knife 
oh Product of Fine American 
Te eee 


MILLUS 


2 eee ee ae. ee 
CAMILLUS, N, Y, : 











MAGIC... or MERIT? 


No mystery about the sales success of 
the RUGG-ed line 


on their own 


Rugg mowers stand 
wheels when it 
quality and features customers want most 


COMNCS tT]. 


. for they are features that give more 
lor mower money. 

Why not investigate the profit-possibil 
ity of adding Rugg to your line today? 


You'll find your profit chart will fare fat 
better tomorrow 


ROTARY © REEL® HAND 
SJ—~/ 


Call your jobber 
for the complete 
story. Or write 
direct to the 

E. T. RUGG CO. 
















THE E. T. RUGG COMPANY 


Newark, Ohio . Manufacturers since 1883 
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3 Dealers Speakers at 
Wholesaler Convention 


Dealers attending the third 
merchandise conve! 
Lion of Hibbard 
Kartiett & 0., hardware 
Evanston, I]! 
iast month heard three hard 


annual 


Spence! 
whole ale} of 
ware dealers discuss the True 


Value 


They are 


program 


W alte: Ab 





WALTER ABEL 








Viie'l | A be] i} if \ : ' 


liardware sSLore ‘ ‘ eliand 


of Northside if \ é 
Hardware and Dry (,00d 
Store, Wayne Vi i The 
Importance of True Value 
Promotion Lo Viy Store 

and Floyd Simmen, owner of 


Simmen True Value 


HARDWARE 


News of the Trade 


if Ral ] { } tte na 
f liromm bi Le f 

Montyor 1 Crav 
‘ rd’e uy } I, ' if ; 
Ailker ( ’ , 
fat ney * T) 
tne Al } 



































ware Store, Columbu 
“How Tr ie@ Value kactol \ 
Directs liave Helped In 
crease My Rebate 


Midiand Offers Budget 
Plan For Garden Needs 


sudyet elling j applied Lo 
the garden 
with a 
nardware arranged 
by the Midland Co., South 


Vil W oi ikee. Wi 
The Dian covel the » ND 


equipment fieid 
financing Digan fo 


ae ale} 


if 


rotary tiller, four 

pelled unit 2% hp rotary 
tiller mowel 3.6 hp pe! 
rotary tiller-mower, 5 hp 


tiller-tractor, and 5 hp rid 


ing’ tiller and many attact 
ment for the elf-propelled 
init 
f ustomel nay 10) percent 
down and have ip to 24 
month to pay off the ha 
ane Deale} yet the full 
ale price a Oot i the (i> 
tomer contract 1 iccepted 
Dealer make thei! OWTl de- 
cisions on granting time pay 
ment terms after a credit 
f aluation of the customer 
The pla company official 
nt out enable cle ley 
t make | profit ule 
fome} Huvineg ! Time 
payment ine 1? ned te 
i id discount bat I 


Plant Completed 


1 new one te manufa 
Luring pliant at Ce na. Conic 
has beet ipleted for Huff 
man Mt { Davtor ()) 


Brown-Rogers-Dixson 


f ontinued irom page Zoi 





wy } ‘ ‘ f ern 
‘ 

VA i) } ident of 
+} } 
that [ ‘ Ul 
whol } I r¢ nda 
elect] a al i] 
nig } \1 tromer! 

1 «yy ord 

| ve Thoma rryié 
| Mi | { rwford 
} ed manager! f 
tre operatior 
+ ‘ the aan 
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MD Pes 


YJ NEW PROFIT-MAKING UNITS 


.. which have recently been added to the com- 
plete line of M & D hardware store fixtures. 


a oe | rw 


i. TUR. seca ial 


ee anal crie 


‘ Grrr 


BM | } | 
2 oe ar ig) | ‘te 


py 


J. 


a * o 


~~ 


4 os 


(1) No. 900-H HOUSEHOLD GONDOLA 
Size — 3’ wide, 6’ long, 54” high. 


Price — $170.00 (Complete as shown less merchandise). 


(2) No. 1390 TOOL BAR 
Size — 3’ wide, 6’ long, 54” high. 
Price — $195.00 (Complete as shown less merchandise) 


® WHY NOT TAKE ADVANTAGE of 
our expert store planning service? 
Ask for a factory planning engineer 
to call. 


M & D Displays are nationally repre- 
sented by the largest wholesale houses 
and hardware associations. 


renee | ee. 


_———- ————— 


MeD DISPLAY CO. 


@ 502 S. GREEN ST., CAMBRIDGE CITY, IND 
® 715 S$. PALM AVE., ALHAMBRA, CALIF. 
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new! 
Speedy Npra er 


mobile 
PAINT SPRAYERS 


‘wheel # 
it to the 


ce ke 


- + 
— 
AOVERTISGD 


Post 











End PIPE CONDENSATION 
PROBLEMS Forever 

































| %-inch tape 
with 5 separate 
insulating barriers 


OUTSIDE 


Rough strands “hold 





emer 
. 


and 
cool surrounding au 


prevent exterior condensation 


2. A-INCH THICKNESS 


Air-tight, self-sealing 
for utmost insulating 


efficienc y 


3. INSIDE 


Dead air is trapped between 


“corrugated” strands, forms 


added insulation barrier 


Only NoDrip ‘Tape offers you triple insulation 
stops condensation drip forever— makes 
useable 
easiest, labor-saving installation 
NoDrip ‘Tape is a pliable, cork-filled 8-strand 
covering 


waste space completely gives you 


sel/ adhering, becomes a sealed pipe 
jacket the instant it's pressed in place LOO’. 
vapor and moisture proof 

KRequies no Vapor seal Lapes Or OVCT-Wrape 


Winds 


around 


No fasteners, tools, brads or adhesives 
spirally around any tubing or pipe 
joints, tees, 


valves or angles. No experience 


anyone can apply NoDrip Tape. 


$469 


a roll, list 


Higher west of Rockies or Canada 


(Subject to usual trade discounts) 






FREE! Bulletin D-40 


J. W. Mortell Company 
508 Berch $¢., Kankokee, tll., Dept. 2 


Please send me FREE copy of 
Bulletin D-40 





Name 


Address 


City State 


Gee cae cam cam auvenn eam com ane can aD a oD aD Oe 


Eee 
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News of the Trade—— 


Central States Club Has 
18th Annual Meeting 


Centra! States Hardware 
Club held its 18th 
meeting and dinner party a 
Chicago on Jan. 23. Office: 
stalled for 





‘ sot 
A2AnnvUaI 


were elected and in 
1456. 


Officers (larence ‘| 


are 





GEORGE E. ROCKWELL 





CLARENCE T. GILCHRIST 


THOMAS C. MORTIMER 





FRANK M. 


HAGERTY 


Steel & 


States 


Gilchrist, American 
Wire Div l'nited 
Stee! Corp., pre 
M. Hagerty, 


ident: Frank 
Duteh 





Brand 





Div.. John Manville HAaie WARREN 8B. SHERMAN 
Corp., vice-president; Ben 
Leve. (‘arborundum Co , BeK had been eastern regional 
retary for his 18th term; Sales manage! the past five 
James A Billing treasurer years 
for the llth term Thomas ¢ Mortimer, 
Directors to serve for three southern repional saies man 
years are John F. Gallagher, ager since 1955, succeeds M1 
KE. Z. Paintr Corp.; R. J. Rockwell. Warren B. She 
Samuel on, Greenlee Too! Co man. a district sale mana 
division of Greenlee Bros, & ger in Texas and Louisiana 
Co.; and KE. W. Swartwout, the past even years he 
Minnesota Mining & Manu- eomes southern regional! 
facturing Co manager 
There were 276 memb 


and guests at the dinner 


New York Wholesaler 


Delta Power Tool Forms Elects 3 New Officers 


. Topping Brother hard 
Specialty Sales Dept. ware wholesale! in New 
Rockwell Mfg. Co.’s Delta York City, N. Y., has elected 
Power Tool Div. has formed Cornelius D. O'Connell vice- 
a new speciaity Ales cs pre ident in charge of sales 
partment Also elected were Edward 
George FE. Rockwell has De Maria, vice-president in 


been named to the newly- charge of purchase and 
created post of sales mana Hioward T. Norberg. assis 
ger, specialty products. He tant treasurer 











HARDWARE 
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AMERICA’S No. 


Line of ... 


TACKLE BOXES 
and 
MINNOW BUCKETS 


V3 ezeledy 


TACKLE BOXES 






My Buddy Tackle Boxes are 
a complete line, not just 
one box. No. 252 is the 
worlds larges! seller. No 
2006 Tackle Master is the 
super deluxe of all tackle 
boxes and No. J50E My 
Spin'n’ Buddy tackle box 
is designed for the spin 
fisherman and light bait 
caster, 





PALS CY 


Falls City Minnow Buckets is the only 
line which has a bucket for every type 
fisherman. The Falls City Air Breather* 
is the only authentic Air Breather on 

the market today. 





AIR BREATHER 
No. 810% 


Nationally advertised in Holiday, True, 
Sports Afield, Field & Stream, Outdoor 
Life, True Fishing Annual, Sports Afield 
Fishing Annual and the 


Fishermans Handbook World's Lorges’ 


mManetocture’ 
4 


° 
Tackie Boxe* 


The 





an 
No. 7810 Minnow Buckets 


FALLS CITY DIVISION 
STRATTON & TERSTEGGE CO., INC., 


P.O. BOX 1859, LOUISVILLE, KY. 
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PORTABLE JIG SAW BY 





Another Weller 
FIRST... priced for 
the mass market. 











> SAAAns 


oN 


AN 





~AN 


_— 


7 


~o 


Heres the top tool valve and popular tool price 
you expect from WELLER in the hottest “do-it 
yourself item on the market today Compare the 
performance, the price and these features, and 
youll agree with Dealers all over America 

+ POLISHED ALUMINUM HOUSING - 
EXCLUSIVE STRAIN-RELIEF DESIGN eliminates blade breakage + NO 
LUBRICATION NEEDED «+ RECIPROCAL ACTION + CUTS WOOD UP 
TO 1°’ THICK « CUTS CURVES, CIRCLES, INTRICATE SHAPES « COM 
BINATION KNOB AND HANDLE GRIP «+ CUTS PLASTIC, ALUMINUM, 
COMPOSITION BOARD, ETC. + 3 SPECIAL BLADES AND WRENCH 
INCLUDED +« GUARANTEED | YEAR « IMMEDIATE DELIVERY 


Weller has done it again 


newest companion to these popular Weller teols 





SOLDERING KIT $7.95 SOLDERING GUN 412.95 POWER SANDER 414.95 


Write for catalog and sales promotion material 


WELLER ELECTRIC CORPORATION «© Easton, Pa 
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Here's your 
spray department! 





These 6 fast-selling products 
give you sprays for every need 


SCALECIDE 





superior dormant spray and 

e “best seller’ tor SO years! Cives 

customers the sealest and most ef 

fective way to kill seale, aphis, red 

mite and other overwintering in 
eects 

Retail Packed Deale: 

i pint can +} 1d/ce $64) 

' guart car i 7% 17/c4 9 7% 

; gallon can 1 O00 ‘4 ‘ it 79 


PRATT'S 
SHOT GUN 
GARDEN SPRAY 
OR DUST 


i... , 
(So 80 





lhe 


‘one- package epray sesesort 
ment’ that ean he sold to every 
customer (entains euch modern 
insecticides as malathion, methoxy 
thier and <captan tor the control 
of insects and disease 

Retail Packed Deale: 
' ; ib gun $! i? iZ/cs 5 9 
1 ib anister 1.49 i7/es 11.70 
} b bag ; 7% 6/cs 17 68 


PRATT'S 
SODIUM 
ARSENITE 
WEED 
KILLER 





An all-purpose, super-strength weed 


killer thet every eustomer with « 
weed problem will buy ror walke 
roadweys, tennis courte, yards Al 
eo kille poison ivy, termites, ete 
Retall Packed Decale: 

| avert can . $ 90 12/ce 48 
i gallon con 250 4/cs 6 00 
i’viowee sligAtly Riches 

Write for prices on 


Fash 
PRATTS 
J 


AND DUSTS 





Wes 


the 


PRATT'S 72% 
CHLORDANE 





l[his versatile insecticide concentrate 

vives customers an easy do-it 

yourself way to control termites 

Many uses for household and gar 

den pests, especially ants. Contains 
% ihe. Chlordane per gal 

Retail Packed Dealer 

pint bot. $2.00 i2/cs $14.40 

| pint bot 3 50 6/cs 13.45 

| avart bot. $00 6/cs 20.00 


PRATT'S 
50% 
MALATHION 
SPRAY 





\ ww miticide that is one of the 

best! A top epray ter the home 

garden, truit and shade trees also 

for fly eontrol around tarm build 
ings 

Retai Packed Deale: 

e bot 3 49 24 5 7.20 

4 ince bot 12 12 9 00 

' Dor 300 6 10 80 

juart bot 5 00 6/cs 19 50 


D-Xx 
AERO 
SPRAY 





, wondertul seller to 


customers 
who have Alrican Vicletse and other 


house This 


plants handy seprey 
bomb mekes it easy to kill imeeects 
on Goewering and foliage plants 
Powertul yet non-poisonous to 


people and pets 


Retaii Packed Decier 
10 of spray $1.49 i2/<s $11.70 
i, Missiasiont: River 


complete Pratt Line 


8. G. Prat? Co., 201 Twenty-First Ave., Paterson, N. J. 





News 


Adsco Northwest Names 
New Division Executives 

Following 
of the 
Woodbury and Lorenz opera 
tions, Adsco Northwest, In 


reorganization 


recently - purchased 


Portiand, Ore., has named 
management executives LO 
operate the new giv) lOTis 


Andrew J 


Holcomb, fo 





ANDREW J. HOLCOMBE 





CHARLES H. SANDERS 





EARL CHAMBERLAIN 





(LAIR LARSON 


of the 
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Trad« 





STRONG 


mer assistant 
Woodbury & Co., 
named manager of Woodbury 
Hardware Co. at Portland 


Charles H fo 


manager, 


nas heen 


Sanders, 


merliy with U. 8S. Steel Sup 
ply Divi ion, the manager 
of newiy formed W oodbury & 
CO industrial supply and 


Portiand. 


namberlain. 


VWarenouse in 
Marl ( 12 Yeal 


veteran at Woodbury, Is man 


aye! of W oodbury Kugens 
Indu trial ~ ippiy, Kugerne 
(ore 


Vianayg: } 
Woodbury 


formed Lorenz lit 


, 


du riai Supp Medford, 
Ore., is Clair Larson. He ha 
been with Line irm for ) 
years 


Kiamath Fa 
Woodbury 
Supply 
Lorenz 


of 
Lorenz Indust: al 
Woodbury 


liardware 


branches 


and 
are man 
He had 
manager ot the 


of 


aged by J. C. Strong 
heen genera! 
Medford | 


rancn Lorenz 


Paul Huch President 
(Continued from page 267) 


neapoil 
Minne 
Co., St 
president with A. W 
Hardware Trade. continulng 
as secretary-treasurer 
Hoyde, Mirro, i 
of the of 
Other directors 
Dufort, Bo Mfy 
Adam Nationa! 
Max Johnson, 
agent, and Al 
Hill & 


hardware 


Leopold, 
Mining & Mfg 


Paul, 1s vice 


(,e@o! ce 
40a 
the new 


(Cullen, 


Jerry the 


new membe board 
director 
are: Remi 
(Co iro 
Lock Co 
manufacture) 
Cox, Janney, Semple, 
Co., Minneapolis 
wholesaler 
Honored wruest John 
B Valentine Jf. foulder 
Mont 1G55 
tailer of the 
Hardy Rickbeil, retiring 
ident: A. N 
newly 
Cc. 2 


trea 


were 


Hardware Le 
year award win 
ner: 
Theismann, 


and 


pre 
elected president, 
Christopher, 
the 


Retail Hardware 


manaver 
Vinnesota 
Association 


urer of 





16. 1956 
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AT STEEL 


BIT KEYS 4 



























The KEIL No. 102 Key Duplicating Machine will cut cylinder keys, flat 
keys, and practically all solid and drilled bit keys, except those requiring end ; 
and side ward cuts ; 


It is equipped with two separate Carriages, on which are mounted two vises ¢ 
each. These convenient carriages, one for cylinder keys and one for other type ’ 
blanks, operate independently and eliminate the necessity of substituting ; 
vises. A protective hood automatically covers the cutters while the machine ts 


’ 
operating. ° KEIL 
’ 
Model No. 10'/2 — Key Machine mounted on a board with ¢ LOCK CO 


¢ 
a 4 H.P. motor — ready to operate. 
- 
Model No. 10 — Key Machine only. a INC. 
; CHARLESTOWN, NEW HAMPSHIRE 
. ¢ 
Ask your jobber ¢? Please send me complete infor 


@ mation about your No. 10 & 10'% 
a? Key Duplicating Machines 
7 
? Name 





State 
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Hones what you gel: 


~ @FREE NEW 
a > Selling Tree’ Display 


















NRHA Approved 








20 tools 

@ Only 17° high, 
18 wide. 
12 deep 

@ Wrought iron 
style metal 
construction 





2. 


AT LESS THAN REGULAR PRICE... 


this popular assortment of Edlund tools: 


6 Edlund Top-Off Jar Openers 
5 Edlund ‘49-er Tu-Way Openers 
6 Ediund Junior Can Openers 
3 Edlund #2 Egg Beaters 


« 


a 


Limited Time! Limited Quantity! 


EDLUND COMPANY, INC, 
Ai ; 


ee DEAL: i 


er 
=u = & & 2 Se 


@ Stocks & Displays 









































DISPLAY 
HOLDS 6 DOZEN 


VISIBLE TUBES 


A terrific new self service 
sales-builder . . . a com- 
plete hardware depart- 
mentin one compoct 
display .. . this Shelton 
merchandiser will work 
for you building bigger 
profits. Order a supply 
today. 


SCREWS, TACKS, 
NAILS, BRADS 


IN ATTRACTIVE-EYE CATCHING 


SPACE SAVER 
DISPLAY a 


SHELTON TACK CO., Shelton Conn. 




















Awéthor Great 
em Cli Profits Maken 





FLAT 


New DU-IT-FAST Twin Thread Screws tura la 
half the time, give twice the holding power, 
prevent splitting... a sure-fire sales hit. 


AVAILABLE IN ALL POPULAR SIZES 
IN NICKEL PLATED STEEL AND BRASS 
ALSO COMPLETE LINE OF 
TACKS, NAILS AND BRADS IN TUBES 


WRITE FOR CATALOG SHEETS 















OVAL 


SHELTON TACK CO. Shelton Conn. 
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News of the Trade 


Rockwell Has Dealer Budget Payment Plan 
To Stimulate Volume In $75 To $1,500 Tools 


A budget payment pian on evaluation cna nowinkg 
powel too! saies |} offered whether the customer should 
hardware dealers by the be granted credit. The con 
Rockwell Mfge. Co’ Delta ditional sales contract 1s 
Power Tool Div. Announce- taken over by the financing 
ment of the program to stim- company under the Rockwell 
ulate power tool sales Was budget program 
made early thi month to Terms offered customers 
wholesalers and dealers are on purchases of $75 to 

Dealers are supplied with $1500 worth of power tools: 
credit information forms and 10 percent down, 12 months 
sales contracts so they can repayment on $75 sales, 18 
handle all the details and months on $100 sales and 24 
make immediate decisions on months on sales above $100. 
the granting of time payment Dealers retain the 10 per- 
credit. cent down payment. The bal 

Dealers take the custom- ance is paid the dealer in 
er’ financial! ni tory and Ca h re Soon as the ales con 
check up with their local tract paper are cleared 
credit bureau This infor- Customers pay directly to 
mation 1s applied against an the financing company. 

c 
NEWS OF 
MANUFACTURERS AGENTS 
Charles Smith of the missionary sales de 
partment ind | Hilteor 
Forms Agency ( eh ly t ts Industrial 

Charles S. Smith has re- department Mr Panico 
signed after 17 years with forme was with the Supe 
the Stanley Works to form rior Valve Co. and the Bom 

mer Spring Hinge Co 
New Associate 
Rohert {— MeChesne, is 
now associated with Arthur 
l Rieme) of W oodbur’s 
N J ) ring i nnsvivania, 
New J . Delaware, Mary 
and and Washington, D. C 
Hie formerly was with Ed 
ird K Pryon Cr the 
Ale promotion department 


Agency Moves 





K. J. Dawson & Son, has 
; . ° ’ : =z 7 7 . 
CHARLES 8. SMITH moved from 357 Bannatyne 
Ave Lo 146 Pacific Ave 
his own manufacturers’ rep- Winnipeg 
resentative agency, Charles 
S. Smith Co., in Burlingame, Opens Office 
Calif. key (*) q*r (iY ier ( ‘) nias 
Tv > > Ub ry one 
lhe ne AW firm te rave open ; oft; . and snow roon 
2 aTery tates i 4 
in the 11 we n ate and ‘mn the Western Merchandia 


Hawaii. Mart San fk 


rancisco, (Cal 


New Associate | T. Ericksen, wh nad made 
his headquarters in Seattle 
A. M. Nicolai has joined Wash will head the San 
R. B. Pilkington, Jackson- Francisco offic: 
ville, Fla. For 11 years he 
was sales manager of Wright Joins Agency 
Tool & Forge ( Harberton, io > Sehrader. former! 
Ohio. iff ited with Union On) ¢ 
of ¢ iforn) sine 
Appoints Two S Nevius Co mp , cove 
Oldham-Rust (¢ New Virginia rt} ind 
York, N Y nas appointed (arolina and eastern 
Andrew J Par anager nessee 
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YOU'LL PROFIT MORE 


“"“PINCOR 


AND THE DIRECT-TO-DEALER SALES PROGRAM 
THAT OFFERS YOU 40% PLUS QUANTITY DISCOUNTS 








NEW STYLE «+ NEW FEATURES 
*° QUALITY CONSTRUCTION 
* ATTRACTIVE PRICES 

PINCOR HAS THEM™M ALLI 


Choose from 11 rotaries 
Model 622BR ia a husky 


22” deluxe mower with 
front grass apray, offset 
wheels, Lo-Tone muffler, 


semi-pneumatic tires, leaf 
mulcher, and Kriggs & 
Stratton 4-cycle 
with recoil starter 


engine 








Be wise 
yy ORDER in TIME 
=“ 














A sales i 
proven for 
ing in customers 

handsome, 


with a 
pull 
‘this 
lightweight 


ade i 
record 


rotary has a %“% H.P 
3600 KR.P.M. Pioneer eles 
tric motor, on-off awitch 


and overload relay 





Pincor reel mowers 
have all the deluxe fea 
tures recoil etarters, 


tires, adjustable 
fa 
(linton 
or riggs & Stratton 4 
cycle Model 


aoOownl.} 


' big 


cutting he ight and 


Moun Pioneer 
enpvines 
S5LKBCK 





. & fF 


re we re tS ™—s £4) ¥ 


There are 17 beautiful Pincor Power 
Mowers for 1956. See them all in a 
four-color folder. Send for a copy 
today. 


PINCOR PRODUCTS 


made by FPIONEER GEN-E-MOTOR CORPORATION 


5641 Weet Dickens Ave... Cr 19, tilinele « Telephone BGErkahirea 77-4100 


: ago 
“ene 


Gene hal oe 


woe 


(Ane «Owens fe. ecto PORT ee.e POWER TOOLe 


op el @ eq 


Pamp Manufacturers Association Meeting 
Names May Water Systems Month, Plans Year 


Viane for the eighth an- 
nual National Water Sys 
tems Month to be observed in 
May were detailed at the 
Jan. 27 meeting of the Na 
tional A ociation of farm 
& Vomestic Pump Manufas 
turers in (nicago 

Water systems manufas 
turers estimate this year's 
market at 1,460,110 unit 
neluding 200,000 pumps fo! 
new non-farm rural home 
262,100 units to replace obso 
lete or inadequate systems 
and 497,000 supplementary 
systems for fire protection, 
ivrigation and increased 
water needs 

Other classifications for 
that estimated market are 
50,000 water systems for 
commercial uses beyond the 
water mains; 101,000 unite 
for non-farm users now lack 
ing running water and 250, 


OBITU 


Herman Gasstrom 


Herman Gasstrom, 74, 
president and founder of 
Kagle Rule Mfg. Corp., New 
York City, died in January 
of a heart attack. He lived 
at Pelham, N. Y. He con 
ceived a sliding rule for in 
side measuring, and later 
was issued some 30 patents 
on measuring instruments 
and other devices. He found 
ed Fagle Rule in 1930 after 
22 years association with 
Master Rule Mery (0 He 
was president and chairman 
of the board at his death 


David Waters 


David Waters, 64, a hard 
ware ‘tore employee and 
owner for 50 years, died at 
City Hospital, Junction City, 
Kans., on Jan. 5. He had 
heer ill for two years His 
family opened a hardware 
store at Junction City in 
1905. He worked as a youth 
in that store, later becoming 
his brother Clarence’s part 
ner after the death of their 
father 


Abraham J. Simon 


Abraham Joseph Simon, 


ree) 


72, a retired 52-year veteran 


of F. W. Heitmann Hard 
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News of the Trade 


Hates of Red Jacket 


depending upon farming 
’ main source of income 
reminded those 


are the key to more than 
billion in & cons 
ket for water utilizing equip 


Ashiand, Ohio, 
ported that more than 60,000 


ARIES 


Hospital, Houston, following 


Edward Norris 


Frank X. Farry 


pital, San Jose, 


William F. Sechtman 


Hartford, Conn., 


Harmon J. Cook 


man and president of Corn 
wall & Patterson Co., 


promotionai «kit nad heen 
sueqgd to retall wate 
out qt 
Phi Y@al promot! Otia 
— , 
fo ‘National W ate) > 


Vonth inciudse re | mod 


tyie poster advising con 


? to “Open Tne doo? Tt 
rr iving with an é@ié 
Vater system 


Vir SIMMoOns Aliso nov 


Pe | COPY ot a cr to eri? 
“Be yond tne water mal 
ypuide to pianning a mé 
electric watey ayaten aa 


aAValliabDie to retall deaie) 

Hie also called attent 
radio acripts and new 
leases for dealer use du 
Nationa! Water Sy 
Month 

(,eorge 1) Munger. enie!l 
electrical development, Ten 


Nnessee Valley Authority, told 


now the tory of runniny 
water under pressure had 
heen sold with the aid of 
hneaith authoritie nm area 


served by TVA 


Western Retail Group 
Elects 1956 Officers 


(‘ari K (onnell, Connell 
Hardware, Cameron, Vio 
was elected president, West 
ern Ketail Implement and 
Hardware Assn. at it con 
vention in Kansas City, Mo 
ast month 

( N Harper, Simpson 
Oliver Implement Co., Hutch 
inson, Kan., was elected vice 
president Hardware dire 
tors are Mr. Connell, Harry 
A. Wood, Kiowa, Kan.; Me 


DEALER BRIEFS: 


(Continued from page 26} 





ware and Implement Co., wa 
sold recently to Mr. and M) 

Walter Johnson. The John 
sons have managed the bu 

ness for two yeat They 
purchased it from stockhold 
ers The original name will 


De kept 


Latayette Cal A new 
hardware store, Center Hard 


ware, recently opened with a 


eries of grand opening days 


that featured many prizes 
Do-it-yourself-items, house 


wares, and sporting good 


are prominent line The 


manager is James Cueto 


Twin Falla. Idaho—Price 


Hardware Co was recently 








CARL K. CONNELI 


in Kraemer, Marysville, 
Kan iH. OW (,eorye, (Osceola. 
Mo.: Vietor Clark, Wichita, 
Kan and Jame Pratt 


Colby, Kan 


farm eq iipment directors 


are M1 Harper, Herbert 
(Jwen, St Jo eph, Vio Ma 


rion Kline, Rockport, Mo 
Kugene Roth, Larned, Kan 
William Adraince, Wellsville, 
Kan., and Kdward Shouse, 


Abilene, Kan 


Greene Is Director Of 
Lawn Mower Institute 
Allan W (,reene, sales 


manager of the Moto-Mowe! 
Div. of Detroit Harveste: 
Co.. lia heen elected to the 
hoard of directors of the 
Lawn Mower Institute for a 


one-year term 


old to R ‘ Ashenbrenet! 
Mr. Ashenbrener ha nHeen a 
partne! in the firm for aL 
year Store name, policies, 
and per onne|l remain the 
SaATTi¢e 


May shall VU LAL (jrand 
opening of the new Ousky 
Hardware at Milroy was 
held recently Features of 
the event were free coffe 
and cookies on the 10 to 10 
o'clock opening day and many 


door prizes 


(;ene se fjphino Door prize 


and party favors were part 
of grand opening days at 
Forster’s Colonial Hardware 


’ 


It } located in the Colonia 
Shopping center on East 
Main St Housewares and 
sportir 


r good are featured 


‘ 
» 


ings 
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A report in pictures of events in the trade 





HA Photo Angles 








> 


Offiicerea of the Intermountain Assn of Hardware and lmple 
ment Dealers elected at its convention last month in Boise, 
Idaho, are (left to right) | owe Ashton, Ashton s, Heber, { tah, 
second vice president, RR j Schwendiman, Diamond Hardware, 
Twin Falls, Idaho, president W | ( ato, Farm Equipment and 
Sales Service, Salt Lake City, Utah, first vice-president, and 
Donald ( hisholm, ( hisholm Bros farm Equipment (o., Bur 
ley, Idaho, outgoing president, seated at right John A. Ander 
. Heber, Utah, 


was elected a director to the National Ketail Farm Equipment 


son, Anderson s Hardware & Implement { o 


Assn Elected directors for a three year term were Marte! 
(Orme, (Orme Implement ( o., Idaho F alle, Idaho: Ed Springer, 
Springer Hiardware Co., Boise, Idaho; Larl Nelson, Modern 
bFarm Equipment ('o., Preston, Idaho, and A. L. Elmer, A. L 
| Imer oe ® Panguite h, { tah | eon | Weeks is «Secretary and 


Robert Hlenderlider assistant secretary 





HARDWARE AGE, FEBRLARY 16, 1956 











Officers and some of executive and ad 
visory board members of the Minne 
sota Retail Hardware \esociation at 
the annual convention, Jan. 24-26, in 
Minneapolis. Left to right are: C. J 
(Christopher, manager-treasurer, Min 
neapolis: lohn A (,rande, (Ace Store 
No 83), Virginia, advisory board; 
A. |. Pierre, Schleck Hardware, N. St 
Paul, vice-president; Carl Settergren, 
Selby Lake Hardware, Minneapolis, 
executive board; \ N Dheismann, 
\ndy « Hardware, Wabasha. vice pres 
ident; lack N. Moeller, Beltrami Hard 
ware, Bemidji, executive board (new); 
r. ¢ Baumann, Weise & Kuhlmann, 
it , lL ester Prairie advisory board: 
lars Mohagen, Mohagen's Marshall 
WwW elle Store | lbow | ake, executive 
hoard and blardy Rix kbeil, Rix kbeil s, 
Worthington, retiring president Not 
in this photo is Walter Bahner, b oley, 
Marshall-Welle Store, a member of the 


executive board 








(Otheers of the Indiana Retail blard 
ware \ean elected at the conven 
hon ini Indianapolis recently are 
(from left to right), seated, Thus 
man | Kinkes Rinker blardware, 
\nderson, advisory board: ©harles 
| ‘ ouger, * hi. & ¢ biardware 


( rawtordaville president William 
K. Fenwer, Karl Fenwer & Son, New 
Albany vice-president; 
hy. . ly Indianapolis mata vitwv di 
rector and secretary tremestres 


standing ‘ lair he Heed Kaupl: r @ 
blardware., ( olumbia ‘ ity advisory 
hoard loe Adams ly : \dan * A 


Morrow, Princeton, holdover dire: 


tor W. Roaecoe Stevens, North Side 

Lumber & tblardware Ine Indian 

apolw holdover director HMichard 

( ollina lowell blome Supt ‘ o 

Lowell, new director, and William 

() Seott, |. G DePrez Co., Shelby 
if holdover director 
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‘ABRAND NEW 


‘A i CO seters 


+ ARCO - 


“ARCO HOLE- SAW" 


with EXCLUSIVE NEW 


















Automatic 
Slug-Ejector 


Automatic Slug-byector 
pops cpuil slugs mnie 

diately therefore works 
‘times as fast as other 
hole saws. bits any elec 

tric drill. Cuts wood, 
plastics, metals Yg 6590 (7 hole saws 
im one) cuts 1°, 14", 1", 15%", 
2°, 244" & 2" holes thru any 4%” 
stock. No. 600 (4 hole saws in one) 
cuts 1°, IY", 2” & 2" holes. 2 


color display boxes 


REVOLUTIONARY NEW 


~ARCO-SAW” 


with 
x) "DADO-ARBOR” 


” 


D> CUTS ANY GROOVE 


+ 
> -_ 
~~. 


whizzes 
thru 2x4's! 


up to Iya” 
deep in ONE CUT! Not even a $100 
Portable a Dado Cutter 
“ARCO-SAW” converts drill 


into a power saw. Has Depth-Bevel 


Cuts Proves wide by 1” 


Saw has 


any '/, 


Rip Gages tor straight & angle cuts, 
8” blade. 2-« 


lor display box 


ORDER FROM YOUR JOBBER 


or Write Direct for New Cateleg Sheets 


ARROW meta prooucts co. 


NEW YORK 13, N. Y. 





140 WEST BROADWAY * 




















~( CHICAGO 
SPRING HINGES 


MAKERS OF QUALITY HARDWARE SINCE 1885 


amen 











* 
Coming— 
NEW DOUBLE ACTING HINGE 
FOR DWARF LOUVRE TYPE DOORS 


EXCLUSIVE FEATURES NOT NOW 
AVAILABLE IN ANY OTHER HINGE 


W orth Waiting for! 
W atch for Our March Advertisement 


Chicago Spring Hinge Company, 


1500 CARROLL AVE. CHICAGO 7, ILL. 
U.S.A. 





mew ! 
magnetic 
power 

latch 


only asco list 


MOST POWERFUL 
YET LOWEST PRICED 











* Unconditionally guaranteed 


* Powerful 10 Ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, plant, office 
or store firmly closed even if warped or sagging. 


- Fast, foolproof patented (pending) self-aligning installation. 
¢ Exclusive pivot-cushion action 
* Lasts indefinitely—no working parts to get out of order 


Write for full details today. 


H E P P N E R SALES COMPANY 


Round Lake, tllinois 
SPECIALISTS IN MAGNETIC DEVICES 
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WM. GEO. STELTZ 
Started with the old 
pier tiardw até { ‘} ifi 


Philadelphia JU Cul ayo 


4s a “blue-eyed isle 

neaded office vo VnO 
today is president of 
Supplier Biddle Leitz (0 

Philadelphia iQ Viny 


1949 merger with Supplee 
and Kiddie Hardware Co 


ii 


rking through practi- 


Cal every department ol 

the Dusiness inciuding 

sale and advert iny Mi Steltz pecuame VICe 
president in November, 1927, and, in the depths 
of the depression, was named president on May 9 
1933; he has held the presidency longer than any 
other president of the firm. An agyressive sales 
man, he has come up with many novel idea iri 


cluding the promotion of toys through the publi 
cation and distribution of millions of Billy and 
futh books © uit h Yeaf,.r, and the famou - ipplee 
fiddie-Steitz Merchandise Fair, held each win 


ter in the firm’s own building adjacent to its 


Philadelphia headquarters. Mr. Steltz rescued a 
shaky business in the grim days of the earls 
1930's and moved his firm into the forefront 
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YOU’LL PROFIT MORE 


"“PINCOR 


AND THE DIRECT-TO-DEALER SALES PROGRAM 
THAT OFFERS YOU 40% PLUS QUANTITY DISCOUNTS 








NEW STYLE + NEW FEATURES 
* QUALITY CONSTRUCTION 
* ATTRACTIVE PRICES 

PINCOR HAS THEM ALL! 


(Choose from six pow 
erful Pincor Reel 
mowers like this big 
21° deluxe Model 
552 1H with 4-cycle 
Kriggs & Stratton 
engine, recoilatarter, 
over-size diamond 
tread tires, adjust 
able cutting height 
Throttle and clutch 
control are located 
on the handle 


Offer your custom 
ers the very latest 
designs with Pincor 

like this Model 
618CR4 an 18" ro 
tary with die cast 
aluminum chassis, 
front grass spray 
offset wheel, leat 
mul her Powe ré ad 
by a Clinton 4-cycle 
engine with recoil 





starter 








ORDER IN TIME 





Pincor trimmer type 








rotaries include elec 
trices, Z-cycie and 4 
cycle gasoline models 
eleven new rota 
ries ina price range to 





interest every buyer 
‘| his tm Model 5SIBK 
has a 2% H. P. 2 
cycle Pineor engine 
with recoil starter 
and a leaf mulcher as 





standard equipment 


GEY THE WHOLE BTYTORY 
There are 17 beautiful Pincor Power 
Mowers for 1956. See them all in a 
four-color folder. Send for a copy 
today. 


PINCOR PRODUCTS 


made by PIONEER GEN-E-MOTOR CORPORATION 


©5641 Weet Oickens Ave. Cr ago 39. Nlinolts « Telepnone GErkahire 7-4" 





OU 


eco wen “ «owen eomleale Powe " e«* ( GOweRal ws 
- - 


am Gea @#£G 
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Hardware Ave 
2 Year Club 
among America’s hardware wholesalers. He is a 
rabid follower of the Philadelphia Phillies base- 
ball team and regularly reads a large number of 
periodicals, trade journals and news magazines 
Karly this year he was given : 


a citation for con- 
tributions to the city’s economic and 






business 
growth by the Chamber of Commerce of Greater 






Philadelphia, of which he has long been a director. 












Here's the best White Tape rule value 
ever offered. Die cast case, heavily 
chrome piloted. No. BO6W Made in 6 
?., 6 ., and 10 ft., lengths 


JESSE R. SCHOEN. 
FELD started in the hard- 
ware business more than 
o2 years ago with Alexan- 
der-Yost Co., San Fran- 
cisco, where he was under 
the watchful eye of Ed. 
Jones, then dean of Pacific 
Coast tool men. He stayed 
with the firm as billing 
and price clerk until the 
April, 1906, earthquake, 


A real buy in 50 and 100 ft. White 
Tapes in beautiful and durable leath 
eretie cases. No. SOGWL - 50 ft. No. 
SIOWL . 100 ft. 


. and joined Schwabacher 


cc #F Hardware U0... Seattle, 


No. 718 Utility Knife. Fine quality, 
rugged, five extra biodes in handle 
——@ fast repeat seller at 75« 





shortly thereafter. With Schwabacher he was in 
the billing, profit and cost departments, and was 
placed in charge of the general hardware, heavy 
hardware, steel and wire products departments in 
May, 1930. Mr. Schoenfeld is a 30-year member 
| of the Washington Purchasing Ayents Assn., and 

was president of the Washington Chapter, Ameri- 
| can Steel Warehouse Assn. in 1948. Active in 

lodge groups, he is a charter member and secre- 

tary of the Nile Temple of the Shrine Golf Asso- 
| ciation. As hobbies, Mr. Schoenfeld lists simply: 





“hardware and golf.” 


Waleco Chain Door Guard 


with welded steel links. Each 
on display card. Neo. 203 
brass or bright chromate 
finish 


| EDWARD G. SOMMER- 
! LATH recently observed 
| his fiftieth year in the 
| hardware business with 
| Shapleigh Hardware Co., 


hardware wholesalers of 





WALSCO | St. Louis lie started his 
PADLOCKS career on Dec. 7, 1905, 
Every size for ever , : 

sie ep ’ with the Simmons Co. in 
purpose. These low 

priced locks are most St. Louis. He joined the 


popuier in careed os Shapleigh organization in 





sortments 
July, 1940, when the Sim 
Send for ; 
complete catalog. mons firm was taken over 
by Shapleigh. Mr. Som 
— THE WATERBURY LOCK & SPECIALTY CO. merlath is serving as superintendent of Shap- 
See MILFORD, CONN. 





leigh’s Poplar Street warehouse 
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FOR WALLS ane wO00 woen 
















This one Decorama Display is all you need 
to sell the hundreds of Lowe Brothers 


wall and woodwork enamels, house paint, 





and exterior trim colors. (And it takes 


‘ust 27 inches of your counter top!) It's 5 Top Profit Makers available to Lowe Brothers dealers 

the selling “key” to the neatest color Lowe Brothers High Standard House Paint; Mellotone flat 

service you'll find a carefully planned wall enamel; Mello-Gloss wall and woodwork enamel. 

system of wanted colors, achieved with Kem-Glo miracle lustre enamel; and Super-Kem-Tone deluxe 

a surprisingly compact stock of paint! wall paint. Just five of the many reasons Lowe Brothers 
Vecorama is just one of many reasons dealers are among the leaders in paint sales 

you il enjoy doing business with 


Lowe Brothers. We'd like to tell all ti e 


reasons. Why not write or phone 


The Lowe Brothers Company 
Dayton 2, Ohio 
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Off-the-Floor Cycle Display 


r = 
— » ey g 
. @ t 
~ . « 





—_— , ty 


é 


Floor space is saved, Ox¢ essive handling of bicycles pre 
vented, at the Rockville (Md.) Paint G Hardware Co. 
by mounting bikes on top of display tables lwo rows 
ot tables are set back-to-back with space between ste 
shelving Ww i ]@ enougn ie f POV ]@ ‘i (jt ‘? toy } ike Wi) 4 


f ; 
yome of the smaller bikes need no bracing in this 


hon iMgyrger units requiris q f f b ' ir hold ther 


EF. /olbert, manager of the store, points out that 
shown in this manner are seen by gil people enterine 


store. without interterence with cross-store vision 


= — —_ 


FENCE FUNNIES 





Axe Handles and Broom Display 


Wm. E. Partington, owner of Ormond Beach Hardware, 


Ormond Beach, Fia., uses this 4 x 8 tt wooden display 


foc ¥ ie overcome t} = f rryi er ry? Pye 7 4 } isi oy O16 
handles and [ Or) « i# yer ted of 4 f) - 
PLsi ia f ; sid J VO yf ay ‘ j ’ 4 4 Ji 4 ; ‘ ply 

; : ’ - 
awl od Nos ‘wo shelf ievels Oi J 4 unde J Orners and i$ 


painted a light crean 1. Holes through the top shel 
, , 
oards and into a half-hole on the bottom shelf hold 
nhrmenr rrvcy? rar’ --? ire rasy ; ’ iy¥Q cr 1a cy Po | 
J Jie / i© 4 »f J | y / 4¥ 4 WU ; 2 4 4 
orner ¢ peaQnhning agiaos berweer nandie mareria NOS added 
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Advertisements like this. 
appearing regularly in 
regional farm papers, are 
cals hing the atiention of 


fen ‘’ hus vers, 


Ask your 
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—— 
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jobber for Nyy, = _ —aeeian 
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NAILS AND STAPLES 
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STEEL FENCE POSTS 
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BARBED WIRE 
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oo AMAZING! 
f ) A R A NEW! | (Gf/amorene 


to outperft oo 
GUARANTEEE 







UPHOLSTERY 
CLEANER 
















sper ially 
formulated 


oO ¢ lean 


















(} 0} TAY: 5s sernae VISCOSE 
NYLON | 
x WOOL-BLENDS 
» COTTON | 






any other LIQUID cueaner oo ae 


backed up by TREMENDOUS Contact your local supplier RIGHT NOW or write to: 
COAST to COAST TV schedule GLAMORENE INC., 270 PARK AVE., NEW YORK 17, N. Y. 


Manufacturers of famous Glamerene Wool Cleaner, the INSTANT ORY-CLEANER for woo! rugs 
















AMA ! BY JOVE / WELL 
NEVER SLIP THROUGH THAT 
BETHLEHEM FENCE ! 
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CLOTHES AUTOMATIC 
LINE BALING WIRE 
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BALE TIES 





HAKRDWAKE AGE, FEBRLARY 16, 1956 


ow Se Has 





Hardware Stores Lead All Other Retail Lines 
With Lowest Number of Failures in 1955 


(Continued from page 14) 
of failure among retailers is un 
balanced experience. This means 
that the store owner did not have 
sufficiently rounded experience in 
sales, finance, buying, et 

Unbalanced experience and in 
competence usually lead to inade- 
quate sales and inability to meet 
competition. It also tends to cause 
inventory difficulties which contrib- 
ute to failure 

Location of the store is usually 
a small factor as a cause of busi 
ness failure 

The rate of 


tablishments among retailers ven 


failure per 10,000 es 


erally is 34.3. This is lower than 
the rate for both wholesalers and 
manufacturers. The rates for lat 
respectively, 48.1 and 72.5 
per 10,000 establishments 


ter are, 


yA 





Hardware Failures 
Near Record Low 


Rates of hardware failures per 
10,000 stores has always been 
near the lowest of all retail 
lines. The 1955 failure rate is 
lower than 1954, and equals 
only .18 percent of total estab- 
lishments 
Number of hardware 
failures per 10,000 con 
cerns 1940 73 
1953 14 
1954 21 


1955 18 











rr 


Tax Relief Bills For 





Hardware Failures Less 
Than Other Retail Lines 


Shown below are 22 key retail 
lines of trade ranked in order 
of numbers of failures per 
10,000 concerns during 1955. 
Failure Rate Per 
10,000 Establishments 

1955 1954 

Infants’ and 


children’s wear 145 106 
Sporting goods 99 104 
Women’ 

ready-to-wear 95 rate’ 
Men’s wear oil 82 
Appliances, radio 

and ‘TV 79 105 
Furniture and 

furnishings 68 %] 
Camera, photo 

supplies 67 Ai 
Jewelry 65 Oo 
Bakeries 62 63 
Women's accessories 6] 5] 


Lumber and 


Dry goods, general 
merchandise 39 33 


Kating and drinking 


places 26 27 
Drugs 25 43 
Automobiles 23 38 
Farm equipment 20 21 


Groceries, meats, 
produce 20 ly 


Auto part s and 


accessories iv 20 


Hardware 18 2] 





building materials 60 54 
Gifts 58 46 
Shoes 57 55 
Books and stationery 49 D5 
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Homeowners in Works 


At least two congressmen are 
working to give a tax break to 
homeowners — and the hardware 
dealers who sell them repair ma- 
terials 

Rep. Frank Ikard, D., Tex., has 
introduced a bill to permit a tax- 
payer to deduct up to $500 a yea! 
for home repairs, including paint- 
ing and papering. 

Rep. Philip J. Philbin, D., Mass.., 
has introduced a bill to permit an 
employer to deduct the entire ex 
penses of repairing or rebuilding 
the home of an employee damaged 
or destroyed in a major disaster, 
such as the recent floods. 

Congress is considering a mea 
sure to permit flood victims to bor 
row up to $3500 from the govern 
ment’s home repair program, an 
increase of $1000. Repayment pe- 
riod for the home fix-up loans 
would be five years, instead of 
three years as at present 





New Wholesalers’ Aids 
for Dealers’ Use 








Wyoming Hardware Offers 
Dealers 525 Page Book 


A 525 paye dealer catalogue is 
offered to dealers serviced by Wyo- 
ming Hardware Co., wholesaler of 
Casper, Wyo., and subsidiary of 
Wyoming Automotive Co 

A feature of the 


ust of 


catalogue is the 


sugyested 


retail prices 





Costs are confidential as a separate 
cost listing is included 

The catalogue keynotes Wyoming 
Hardware's fourth year of opera- 
tion as a subsidiary of the automo- 


tive company 
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The last word in C 
BENJAMIN 


garden 


it hose 


right side 


view 


Just put a 
Benjamin Garden Hose 
Reel where 

they buy 


Your customers 
can see it and you I} profit! 


Unique has exclusive features not available 


elsewhere. Here are some advantages 


1. Available with Stake, Wall or Cart mountin 
2. Non-disconnect feature permits hose to be 
connected while reel is turned 
3. Large Capacity holds more than 100 ft 
4” hose 
4. Light Weight 
qr rolled 
5. Attractive 


enhances appearance of garden 


6. l'seful as fire 


service stations, industry, ete 


Sturdy (an be carried 
(,rass mreen color 
protection tor 


Mos~.e Ree! Cart 
Modei 4 O-CR 


mpie’e 


4 $13.95 
> 


wmied Reel Mode! 40 Wh 
puvted Reel Model 4 ' i 


eact $10.95 


Waoll Me 
Yoke M 


REELEASH 
! jet healthy exercise, 
17 ‘' 
Pic ys Ov! or retracts Gs Gog moves about SYieec: 


aonows aog 
ye? stoy sate 
} sq. 


eash gives - ploy crea 


sturdy Reta:! 


$9.95 
BENJAMIN REEL PRODUCTS, INC. 


10720 Broadway - Cleveland 25, Ohio 


Distributed in Canada by General Dry Batteries of Canada, Lid. 
228 St. Helen's Ave. «+ Terento 4, Ont 


‘fake drives im ground Rust proof 


SELF-SEALING 
THRESHOLD 


>» 








No. 103. 3%"x 33’ 
No. 107.3%" x37 
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CHROMEBRITE 
mouldings 


Ready to Install 


Fasteners Included 


No. 5 MOULDING 
MERCHANDISER 


includes: 


% Viny! and Aluminum Threshold. 34" 
Widths, 33° and 37” Lengths 


% Heavy, Wide Stainless Steel Carper 
Bar. 1's" Widths, 3’ and 6° Lengths 


Rugged Butt Type Aluminum Stair 
Nosing. 6° Lengths 


Stee! NO-DRIP Counter 
1 and 1a" Face 6° Lengths 


Stainless 
Nosing 

Reverse Type Cove. 6° Lengths 
Saleable Moulding worth $8 28 


Self Service Display worth $15.00 


Door Edging 
Carpet Bar 


1 a” 


é' 
Butt Type 
Aluminum 
Stair 
Nosing 


| 6° Reverse 
Type Cove 


No-Drip 
Satin Finish 
Counter Nosing 





MERCHANDISER DISPLAY COVERS 
ONLY 3/4 SQUARE FOOT. 


/ 


5 
f ) 
; 


SOLD THROUGH JOBBERS 


ONLY 





UNITED INDUSTRIES. ... 


229 South Lea Salle Street. Chicago 4 


INinois 








































CLEAR THE WAY FOR 
BIGGER PRUNER PROFITS with 


PORTER'S 3 New Package Plans Plans * 


Sel! the Best Pruners and make the Best Profit! Choose any one | . 
of the Porter Pruner Packages — there's one tailored to fit your | 
store and your community. Packages contain a selection of pruners | 
PLUS point of sales material — 135 — Counter Card with omg 
Garden Giove Offer, store banner, 8A — 85 — counter display, 

and Porter's attractive individual packaging 


PORTER PRUNER PACKAGE “A” 


Contains: 4 88 DOuraShear One-hand Pruners 
8 8A Duracut One-hand Pruners 
1135 tn-B-Tween Pruners 


Your Cost $34.34 YOUR PROFIT $18.11 
PORTER PRUNER PACKAGE “B" 


Contains: 3 135 In-B-Tween Pruners 


Your Cost $9.90 YOUR PROFIT $4.95 
PORTER PRUNER PACKAGE "C™ 


Contains: 6 135 In-8-Tween Pruners 


Your Cost $19.80 YOUR PROFIT $9.90 




























See your wholesaler for full informotion on 
these PORTER PRUNER packages or write us 


H. K. PORTER, INC. Somerville 43, Massachusetts 


ee 27727, Za 


Se «=| FOOT AND 
CHECK VALVES 





VISIBILITY 
NO-RUST 
LIGHTWEIGHT 
EASY-TO-USE 
NEW ANGLE : 

MEASUREMENTS famous 


$3.00 ae SILICONE RUBBER 


meme ee TREATEO j POPPET 


48” NON-RUST STRAIGHT 
EDGE FAIRGATE METAL nULE 


BE EFFICIENT—WORK BETTER 

QUICKER —NEATER—WITH 

FAIRGATE LOOK FOR A 

THE FAIRGATE NAME AG F 


$3.00— << 


ALL SIZES OF SQUARES \e 
RULES AND NUMBERED 1 


SQUARES AT LOW PRICES supply with a better Foot Valve. 
Strataflo Foot Valves save their 


SEND FOR CIRCULAR. cost in service calls they elim 


nate. Ideal for jet-type pumps, 


The FAIRGATE Clog-proof strainer, Write today 































































































Save your well, increase water 

























































_ RULE COMPANY for Bulletin 301, 
1 
| COLD SPRING ON-THE-HUDSON Order from Your Jobber 
NEW YORK Dept | | 


FAIRGATE HA STRATAFLO PRODUCTS. INC. 
FORT WAYNE |. INDIANA 
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Home improvement Year 
Launched in Washington 

Home Improvement Year was 
launched Jan. 16 in Washington, 
DD. C.. with a declaration by Albert 
M. Cole, administrator of the Hous- 
ing and Home Finance Agency. The 
program’s theme is “56—-the Year 
to Fix.” 

The program was announced in 
HARDWARE AGE in the Nov. 24, 
1955 issue It has the support of 
building materials manufacturers 
and associations. A promotional kit 
and seal is available for hardware 
dealers to use during the year, ty- 
ing in with the campaign 

Mr. Cole urged “The American 
people to join with the President 
and the great forces of private en- 
terprise in concerted effort to aft 
tain nationwide improvement of 
our country’s homes and neighbor- 
hoods.”’ He estimated a $2 billion 


increase in home improvements. 


Five Programs Planned 

rive major long-term program 
were discussed by representat! 
of A.C.T.LOLN., the National Asso 
ciation of Home Builders, National 
Association of Real Estate Boards, 
LU. S. Chamber of Commerce and 
(Cleveland, Ohio’s Operation Demo 
trate 

Speaking at a round table on In 


dustry integration were representa 


tive of manufacturing, retailing 
and financing interests, National 
Retail Lumber Dealers Associa 


rion. National Klectrical f ontrac 
tor A SOCIATION, National A OcCiaA 
tion of Plumbing Contractors. and 


the U. S. Government 


Aid to Co-ops Is Urged 
As Farm Relief Measure 


Legisiation to permit the govern 
ment to give assistance to so-called 
“depressed” farm and industrial 
communities hnould be amended ae 
include a provision under which 
federal aid would also go to help 
the establishment of cooperatives. 

The proposal, made by Sen. Hu- 
bert H. Humphrey, D., Minn., and 
Sen. Paul Douglas, D., LiL, would 
provide additional employment in 
an area needing it, the sponsors 


. ‘ 
S<«l ’ 






“While we want to encourage 


private business investment and 
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iT PAYS TO HANDLE THE 


BRAND IN GREATEST DEMAND 


MAK REELS 


“THE REELS OF 
CHAMPIONS!” 





~~ ; 


FAST TURNOVER —_- 
SURE PROFIT a 
SATISFACTION 

PARTS AVAILABLE 
REPUTATION 
DEPENDABILITY 


PIER OR 
LANDING 


77 MODELS FOR ALL 
KINDS OF FISHING! 


SEE YOUR PENN REEL JOBBER 
Send For New Catalog 0 


PENN FISHING REELS 


PHILADELPHIA 32, PENNA, 


for the 
greenest 


lawn 
with the 















KEES KRAWLER 


Automatic *“No-Work"’ 


Sprinkler 
least Kees Krawler travels across the lawn 
under its own power, using hose as a 


track Travels at choiwe of two speeds 


there VA (Wo) sprays, ‘ani bye equipped with 


automat hut-off 


bach prinkles individualls boxed ina cepeti 
pletel issembled except for the two arms 
Packe i with a wrench incl extra set ol moose » Al 





Model 100 (22 pounds); Model 


popular size oe | 


pounds). Also Auto 


' 


REX SPREADER 
For Seeding; Spreading Plant 


Food and Weed Killers 
Sturdy construction 
yellow baked-on 
enamel finish: rubber tires. 14-inch 
‘f spre sing width. 1? pound (apa 
if pdjustable feed control, net 


weight 64 Wl 


20) paupge 


steel! vree and 





ORDER FROM YOUR JOBEBER 
Write P. O. Bou 589 for Free Cateleg 


F. D. KEES MFG. CO. 


BEATRICE NEBRASKA 
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\<. sells faster 






* Balanced-Traction Power 
* Exclusive No-Slip Dual Chain Drive 
*® Full 2’a-hp Engine, Recoil Starter 
*& Finger-Tip Clutch & Throttle Controls 
* Buy-Appeal Styling 

You bet 


quality, self-propelled mower at a price like this! But 
thats not all every Mow-Master rotary and Mowa 


mat reel | ype Mowe ofle rs easier-to ell \ iue like thiis 


you can sell a nationally advertised, premium 


Lest of all 


ning combination? Sure 


the markup brings you top profit. A win 
here ' 


national adver 


but there's even more 
aggressive merchandising that includes 
tising, factory-paid advertising in your market, a power 
ful co-op program and sparkling point-of-sale and direct 


mail material 


Finally, with rotary and reel mowers from 18 to ?1 
with no cits and 


And there ts 


and discount schedule that’s 


inches You ell the iiss market 


dogs’ to clutter inventory a pricing, dating 


veared for big profits 


Sell the line that's always 
Build a solid future in the 


Mow-Master and Mowamati 


fot thie mave upward! 


MIWer ricwe't byes brie" with 


vet the facts no 


PROPULSION ENGINE CORPORATION 
SOUTH MILWAUKEE, WISCONSIN 
Subsidiary of Food Machinery and Chemical Corporation 


Send € Tod | 
_Send Coupon Todey (pf 
Gea 


PROPULSION ENGINE CORP. 


South Milwaukee, Wisconsin 
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Please ! ) 1118 ' 

M yw Ma I Wartnat e ' 

' 

' 

Name : 
’ 

i 

Address ' 
' 

oT “fal : 
; 7 ate ’ 
anmneaaee 22eeneeenees oa 


See us at New York Garden Supply Show Spaces 337-336 


ZK9 





TWISTED 


NYLON MASON une 


MADE FROM 100% HIGH TENACITY 
DU PONT NYLON YARNS 


THE PERFECT ‘’LINE’’ 


For Masons, Contractors, Plumbers, Do-it- yourselfers 
























BROWNELL 











Durable? it's 4 times as strong as cotton! 
Economical ? Additional tensile strength over cotton per 
mits use of smaller sizes gains yardage, 
reduces costs 
Practical ? Your choice of 2 handy sizes: 4 Ib. size on 
| 4” of 6” tube at the same price “a Ib 
| and | Ib. tubes if desired 





Always specify ‘‘BROWNIE’’ — the quolity brond 
for over a century~made by Brownell & Co., Inc., the largest 
manufacturers of Nylon Seine Twine and serving the fishing 
industry since 1844 








At Last... a Twisted Nylon Mason Line that is not af 
fected by water, gasoline, kerosene, oils, paints, etc. Twisted for 
proper amount of elasticity, it hos much greater abrasive quali 


ties than cotton. Once your customers have tried it, repeat sales 


V will come automatically 
Write for Descriptive Catalog Sheet. 
'RROWNEL crn. = 


m-1,30) 1, | = ee. ae os 0 


MOODUS, CONNECTICUT ¢ 
SSVSVSseSesesueSesoevsssaguses® 









































INVENTORY HEADACHES? 


We can help relieve some of the pain with our own 
brand of aspirin 

















Not this inventory period—it's too late for that—but 
we can help prevent recurrence of the pain next year 














Inventory time is a good time to give some thought 
to the Sharon system for reducin g the broken pack 
age headache in your fastener department, by: 

















l. Eliminating broken packages. 

2. Avoiding waste from spillage and mixture. 
3. Saving valuable display space. 

4. Reducing investment. 

5. Automatically keeping stock up to—but 
6 























not above—normal. 
. Insuring comprehensive range of sizes in 
compact area for day to day sales. 














~ 


Ask your Sharon Service Man or ask us 


Sharon Bolt & Screw Co., Inc. 


P. O. Box 239 
Norwood, Mass. 


























PS. The same medicine also saves sales otherwise 
often lost and valuable time in making these 
sales 




































de vVelopmen inh OUP PTOVICIN alta 
o! MeMpioy tie ni Whnerevel DOSSI- 
ble. circumstances in some ot thes 
areas make i! appeal possible and 
plausible to organize local coope 
ative enterprises in many instances 
where private lirms would not be 
interested in a new venture,” Sen 
Humphrey adds 

The senator aiso urges that the 


unemployment criteria now being 


proposed for designating an area 
“4 eligibie for yovernment assis 
tances he broadened to include “a 
substantial and Chronic rural ull 


der-employment problem in marg 
nal farm-forest area where off 
farm work is an important part of 
farmer income.” 

‘T ni} re ‘‘“<i\y> would help Carry 
full benents of tne bill to rural and 
semi-rural areas 

He also urges that loans under 
the act not be limited to cost of 
construction of new business ven 
Tures, put apply toward total Cap 


tal investment 


Sears Has $1 Billion 
Credit Outstanding 


Sears Roebuck & Co., the na- 
tion’s largest mail order firm, re- 
ports it had almost $1 billion of 
consumer credit outstanding at 
the end of December. 

‘Theodore V Houser, board 
chairman, told a meeting of bank 
credit executives that Sears has 
more than 7.5 million customers 
with open accounts on its books 
He estimated Sears’ credit figure 
at $920 million as of the end of 
December. Eleven months earlier, 
the figure was $790 million. 

Mr. Houser said that instalment 
buying currently accounts for 
more than 1) percent of Sears 
total sales 


Consumer Credit Reaches 
Record of $27 Billion 


Consumer instalment credit 


climbed $284 million during No 


vember to reach a record total of 
$27.247 billion, the Federal Re 
serve Board announces 

The November Increase COTT! 
pares Vitn a vain of $264 million 
in October and with the monthly, 
uvVeraye ¢ limb of around $600 mi! 
lion during the March-September 
period 


Hlowever the November Uip- 
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\ Ww ‘ Multi-Purpose 


Ww * Flower Bomb! 


ws ANTROL 
,rose spray 


3-Way Control 


Fungicide! Insecticide!  Miticide! 







ANT rot 


USH.guTte 4 
“urh puro 
























( ontains ¢ aptan and K arathane ror con 
trol of Black Spot and powdery mildew, 
plus Pyrethrins, Piperonyl Butoxide 
Rotenone and Lindane 





King-Size Bomb! 



























New Antrol Multi-Purpose Rose Spray 


is a full 15 ince bomb for greater 


coverage More » oases 





14 King-Size Advertising! 


ll ads in Teepe ape! garden 
i ne pate lien m agazines and 
rye ee ion. Mock up now! 








Garden Division 
BOYLE-MIDWAY INC. 
22 E. 40th St., N. Y. 16, N. Y. 







BIG PROFIT 
MAKER 





UP Sales and Profits 
in Tinware with 
nationally advertised 


MOULI LINE 


THE MOST PROMOTED W 
PRODUCT IN THE 
oO COUNTRY! 


— 


Mill 
$1.00 





KING SIZE 
SALAD MAKER 
SLICES - CHOPS - SHREDS - GRATES 


Non-:lip rubber tipped fold-away 
legs won? scratch © save spoce 


clastae” diakan ame $498 
nul? Jit cistpie cor 
tor 


*y RETAILS 


MOULI 


MANUFACTURING CORPORATION 
91 BROADWAY JERSEY CITY 6, N. J 


HARDWARE AGE, 





FEBRI 





ARY 16. 1956 
























R/M WICKS ARE 
RELIABLE SELLERS 























KINDLERITE 


He A | til dau j i 


QUIK FLAME 





WOVEN GLASS 


; ’ ' 
air } trie i? te 





R/M lighting rings provide long life and trouble free performance im wickhiess 
kerosene stoves and heaters The oublic knows this. so keep them in stock and 
keep your customers happy All of them are priced to yield 4 generous profit 


RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES Manhe © Bridec 
o ff 


















ledge 


WASTE BASKETS 


Roll Edge rim 
Easy to lift! 
Inverted bottom 
Tapered design 


Popular size 
and colors 


No. 9-99A 


CLICKSNAP 


STEEL BOXES 


“ae of Central's complete line of Cash, Bond and Utility boxes. 
Ten styles 





















One-piece construction— Heavy gauge steel — Rounded 






; corners——Hammered silver finish. 


See your Jobber or write us for complete details. 


4 CENTRAL CAN COMPANY 


__ 4418 WEST 19th STREET GO 6, ILLINOIS 








DOUBLE-DUTY 


dh hdl Lik 


Graphited LOCK FLUID 
: USE iT for lo« k 


and pre-treating new 
longer life 


“SELL IT in 4-o7 
Stream 3% 
fection 


repairs 


a | 4 


® EYE-APPEALING 
* BUY-APPEALING 





“Drop or 
can for best 
avast lock rust 

freezing 





pro- 
stick 
ing. of Alimu@llinitae 


Order 


vil dal4-l, mela 1-1) e114 an ice 
Muskegon, 


fromm your Thi t 


“Can't-Miss” 
venient, 
proven, 


Michigan 





eel tal Bs Lk LAO ee “sure-fire” 

' ees eielel ee Se 
A Pe CANT , 14 or 
Gc ,ies) AMERICAN 


Sirean 2 2. eee 





© PREPRICED 2 FOR 15< 


rLLIN © 


CENTRALS BETTER BUYS! 


with this TRANSPARENT 


Step up unit sales with the self-serv- 
2 PAC. This con- 
transparent package is a 
traffic stopper. 


McGILL METAL PRODUCTS CO. 


5 






















itomoblie credalt, 


marking by far the lowest month 

( redit 
on otner con , at the 
time, increased by $140 mil 


an ofl etting tne auto 


same 
lion. more th 


credit tactol 


At the end of November, instal- 
ment debt outstanding stood $5.233 
billion highe than the yeat 
earlier figure 

Non-instalment credit amounted 


to $7.812 close of 


billion at the 





November, showing a $617 million 
gain during the year. 

in November, 1954, instalment 
credit climbed $141 million, o1 
slightiy better than one-half the 


latest November 


increase 


Reserve Chairman Warns 
Of Overconfidence Peril 
Federal 


The chairman of Line 





if +Tve Board Yat toi that Ame} 


nation’ 
Willian Met ne rif Martin. ly 


Sci \ ‘there “are qaqisquieting iv ti 


CCOnOMY 





helleve VW ¢ ATe a lot 






imarter today than we were in tne 
1920's.”’ 


Mr Martin ager that all sey 


ments of the United States, the 


iare 
government, the Federal Reserve 
and busine must be prepared to 
their full 
© preserve the health 


“pull weight” iy} order 


of the CCornr) 







omy 
lie notes that the 






high level 
and retail credit must 
be watched closely Mr. Mart 

criticized the practice of some 
he Sci \ f 


terms every 









of mortgage 



































HDusiness men who. lamor 








credit rime 








XC e ed ‘ A per tat 1a)T) 


or fail to set a record.” 





December Employment 
Increases 2'/2 Million 
The nation s 


level! 


employment 


last December stood 2.5 million 
higher than ever before for that 
month, the { ommerce and Labor 


ey partment mY 
Meanwhile. the 
total of slightly over 2.4 million 


unemployment 


remained at about the November 





rate 
ihe number of obholders in 


lDecem be rv Dp iT wy 4 Z million, 
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THE KEY TO 
GREATER PROFITS 


Blo MOMY- 


with these quality products 

























America’s Finest 
COMBINATION 


Electric 
EDGER and 
LAWN 





The Line With Greater 
CUSTOMER ACCEPTANCE 


The complete line of Geyer Farm 
and Garden Tools signals quality 

















TRIMMER 
by Desert Ray 








and efficiency to your customers 
That means fast, easy saleability 


AVAILABLE 
and greater profits for you. The . 


IN MODELS 


new improved display stand will 
sell itself out time after time. If 





you aren't cashing in on the 
Geyer ine now, you should in 
vestigate its possibilities 


Write loday for complete 








Desert Ray | 0 toon markel 








catalog of tools and details of mer- BARBECUE i} ria 
chendising and advertising aids is Styl 
with exclusive furbecues and 
lpi 
GEE MANUFACTURING CO. Copper-Lyte ry pl 
ROCK FALLS, ILLINOIS ith 
re atu 
7 rk « 
1] 
OPPE. —r. [his fille a def 
jen 4+ Desert Ray ee nite market need 
", OL. ’ \ SMOKER doe 
ELECTRIC he job of the old 
las larwe 
moker Will ae 
Operates on 110 vealt = hy : ; 
crcl ivet plug in! lated sacl 
} j 
ed 1 
wt su 
Hoppe Products Give 
You Sales Action es 
Desert Ray » HPAL OF TOR VOD! 
These well known, widely advertised gun RAPID-FIRE me lap iY irk 


is. tla 

cleaning essentials are more than half sold MAGIC Flame s deaas entitle oes 

when you buy them hecause they are de ef ¥ b inten 
iwith ree! ges! \ pornite v4 


CHARCOAL LIGHTER 


manded and used by countless thousands 
of gun owners almost everywhere. Ask your 
lobber about Hoppe’s No. 9 Solvent, Patches, 
Oil, Grease, Gun Cleaning Packs and Gun 
Cleaning Rods. You won't have to introduce 
them but be sure you can supply them on 
demand 


FRANK A. HOPPE. INC. a Manutactured by 
2314A North 8th St Philadelphia 33, Pa | HIRSH MANUFACTURING CO. 


GARLAND, TEXAS 
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WROUGHT 1RON LEGS 


=_ 


—THEY SELL ON SIGHT TO YOUR 
"DO-IT-YOURSELF" CUSTOMERS! 


Here's a profitable item that brings 
steady profits and repeat sales, with 
out a heavy investment on your part 
Empire Wrought Iron Legs are priced 
right —and have the angle corner that 
ASSURES proper leg positioning by 
your customers. It’s a big selling fea- 
ture! Quick delivery on all sizes 


A SMALL STOCK SETS YOU UP — WRITE NOW 
FOR FULL INFORMATION AND PRICES 


~ "te - WORKS 
1815 $. WABASH, CHICAGO 16. ILL. 


Manufac le i214 of Li Shot liae Ve umaghd Oat “s/t ride le 





perfect target for ARMSTRUNG BROS. 


Better PIPE TOOLS 
LUT ® 
SHARK BRAND Jon (oe, RS 


" “4 


PROFITS... 


SWEDISH CHISELS 


TRADI 


Reversible Ratchet STOCKS 
and Adjustable DIES 


Kaceptionally convenient where «pace ts 
limited, this stock simplifies pipe threading 
clese te walle, in corners and wherever eper- 
ating room ts restricted. With adjustable dice 
feut exeect, over or under size threads) tt be 
an ideal teel where walves and fittings are 
being inetalled of maintained 

“ARMSTRONG BROS.” Adjustable Dies are 
of Special Vaenediam Teel Steel, have “backed. 
off” teeth, correct cutting angle, ample chip 

clearance and cerreet§ threat 


C . angle. They start and cut easily, 
afl VI . held their sharpness and “‘epin™ 
SAW 4 TOOL ¥ ef pipe witheut jamming eof 
. 9 tearing threads. 
Division of Sandvik Steel in “a 
A IMSTRONG BROS. TOOL CO. 
1/02 Nevins Road Fair Lawn N j eo! Metder Peepte 
5214 W ARMSTRONG AVENUE + CHICAGO 30. tL 





ciine Of 600,000 Trom the pre 
month. However, this is the 
seasonal pattern 
ernment explains 
imber oft jobdnoiders 
cember. 954. was 60.4% 
vnile the unemployment total! 


, sity 
~ Miiiiion4n 


Single-Family Home 
Building Up 97 Percent 


(,ontract award 


lamil\ 


do ipled 
cording to Ly (,eorve Cline 
kr. W. Dodge Corp. economis 
“The 1955 Dodve 
contract award Ol} one-Tamily 
nouses reached $8.9 billion,” 
Smith ays “Thi Wa 
Z] percent over the previous 
set in 1954, and an increa 
percent since 1951 
1D) Smith cite 
the trend towara 
homes. They are 
Prosperity and avaliaDliltl 
credit as a “permissive factor 
2. The fact that In many 
it Is cheape) 
parti ularly 
ductions on 
OT local pro 
nto account 
Rapid yrowth in the propot! 
l old people in tne populati I 
1 has the 


‘| it hab 
on the “nouse an vard. 
5. Renewed emphasis on home 
ntertainment and hobbit includ 


home workshop 


res iit of increa 


Smith AYN he expect 
continue at high level 


ext decade or longer 


FHA Mortgage Applicants 
Break Record in 1955 


The Federal Housing Adminis 
tration report it received an est! 
mated 615,000 applications for 
mortgage insurance in 1955 for a 
new record. The figure applies to 
single and 2-to-4 family dwellings 

This compares with 568,000 ap 

ions for mortgage insuranc: 
ived in 1954 


19D5 TOTtA! ine |i 
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YOu » THEM 
SF veryuhere: 
HIGHER QUALITY BeCC for Guat LOWER -. 
COLUMBIAN 


Cutlery Company * READING, PA. 



































che netal ot the blank l hes 





fold tlat tor ea: hHippiog ina 
Stoorawe el | [ive canvenienst 


chart helow fave Gimenstons 

















PLETE LINE OF GARDEN CUT 





ING TOOLS 





Can't ever rust—dent—or scratch sink 





Colortul cusnion soft Lustro-Ware 
colander ha ‘ mini i e ale anos a! 0 , Shipping Weight 
4 | 5 " =s 3 iar : ee - —— . -_ 
a *! . a I - — @ To Order From 


ter ier Per Dor. Wer Cir 
Popular priced, nationally advertised —~- = + 














[ib guaranteed! it lust one of over |75 No b Ivory o-17 64'|6 of F [hn 7 on | 43 Ibs. Your Wholesaler 
(9 f Ah pe household necessities women shop for No. ivory) 93/4 |7 or 8) 5 hs. _]| 96 se. Or Write Us 
a ‘ to brighten their kitchen life. You profit Packed | Gozen per carton. | gross per cas For References 
’ v } most by always ordering Lustro-Ware 
a COLUMBUS PLASTIC PRODUCTS, INC 


Col ‘ Oni 
16 and 32 ounce olumbus, Ohio 


MEASURE-MIX CUPS Patho Wane 


Unoprearabdie poiyertnyiene = 
with easy 'o-rTrecod moided e 
im graduations for quid = 


ond dry meawre Bix es 0-WLARE 





ie) 








al 
a rs oo 
cimn with pouring spout ~ QOS sees ete J ‘ ¢ M 4 tN peiny fe ; te j 
7 (ah. a by © *\ . -_ 
Notural transiucent color Geod Housekeeping Lym jh iis ead Paal ag a 
ee. 


“s s@vre we wee of FLEXIBLE and RIGID p ost c 
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PROFITS 


BUBBLE O:, 
m 








Caan 
) +, REGISTER 






a 


STOCK and SELL 
the New Improved 





OUTDOOR 
BUBBLER 


— and here’s why! 


@ tt setle On Sight the « green plasti 
‘up and shiny polithed nicke fir ch p 


¥ de ter: it eye at pea! 
© it's tasy Te Install just attach to any 
Outside taucet ust s@ your garde: 


how and teave it on for the Seaso: 


@ tt Has Practical Utility 
permits ute of 


un versa! f+ ng 
(arden hos together with 
pus button drink ng fountain 


@ Altractively Packaged for 
sale 6 @ach bow is itt 


Quick Counte 

own Disp ay Card’ 
STYRENE PLASTIC CUP * POLISHED NICKEL PLATE 
UNIVERSAL FITTING * PUSH-BUTTON CONTROL 


Send for Profit-Meking quantity discounts and 
FREE descriptive literature you ll be gied 
you did! 


BUBBLER 


63 GORHAM ST., SOMERVILLE, MASS 





ee 





tions for more than 410.000 exist 


ing housing units and for bette 


than 300,000 new housing unit 


"Fannie May’ December 
Mortgages at $28 Million 
The Federal] 


Association 


National Mortwaye 
ight 


‘ .*) 
wortn » Ae 


reports i 7 ae 
neariy 3,000 mortygayve 


million during December. 


The 


total 


brougnt 
so-called 
“Fannie May’ to $86 million and 


December volume 


purchases by the 
virtually used up the agency 8 
present funds. A debenture issue 
of about S75 


million is planned 


to raise more funds. 

Such an issue 
of its kind 
was reorganized after 
the 1954 


would be the first 
May” 


passage of 


since “Fannie 


Housing Law 


Expects Cost Rise In 
Industrial Building 


Industrial building costs prob 
ably will show a slight rise during 
Williams, 


National Con 


1956, according to T. C 
president of the 
Association 

However, Mr. Williams, who also 
& Webster 


SnaVS he doubt : 


structors 
is president of Stone 
Engineering Corp., 
if building costs will advance 
more than 3 to 5 percent 

He states that 


of the country’s 


hac klog . 


leading engineer 


order 


ing and building concerns are 
larger now than at any time since 


early in the Korean war 

Third Quarter Income 

Rate Sets New Record 
The 


that national 


Commerce Dept reports 
income in the third 
quarter of 1955 rose to an annual 
rate of $326 billion for a record. 
The income rate climbed $5 bil- 
lion during the quarter to reach a 
level 9 percent above the compar- 
able 1954 period. The department 
noted that the latest reported in 
crease continued the expansion of 
which 


1954 


income started in the 


autumn of 


Economists See Record 

"56 Business Activity 
The 

greatest 


1956 mark the 
activity in the 
history of the United States, ac- 
cording to 
of ?0 


vear will 


business 


the combined opinion 


economists taking part in 








Self-Selling Quality 
Gas Cans for 
Every Customer Need! 


d d, e HEAVY DUTY 
ward GASCANS 


The easiest-to-sell gas can line om the market! 
Miurdy, prectica! Fdward Ges Cans are ideal 
for sportemen, motorists, power garden teol 
owners every possible prospect 


#530 2'7, Gal. 
Spout Can 


A proved hard 
ware store profit 
meter New 
“squat” design 
Ste easily in car 
trunk, under 
boat seat work 
beneh, etc A leo 
in 8 and 5 gal 


NEW! OIL-TO 
GAB MEABUR 
ING CAP Im 
printed ratio 
guide instantly 
measures eract 
amount af oll-te 
gas mixtures 


No. 523 2-Gal. 
Emergency Can 


Lasy- on-the-poeket price 
with quality features! 
PATHNTELD reversible 
spout, filter screen and 
air vent dust cap seal 
Rust-proof finish, leak 
proof soldered assembly 
Also available in 1-Gal 
size 


WRITE TODAY 
for litereture ond 
prices. 


Edward Can Co. 


2332 W. Byron St. © Chicago 18, Ill 

















COUNTER DISPLAYS 
BOOST HOUSE NUMBER 





number 


he tise 


(,et more attention 


with a Premax display on 


your 
Hly-Caste, 
4-inch, polished brass number. Ask 


vour jobber about the entire Premax 


counter Shown Prema, 


line. or write 


PREMAX PRODUCTS 


Division Chisholm-Ryder Co., Inc 
5659 Highland Ave Niegorea Fails, N.Y 
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BIGGEST PROFIT LINE 





Brings You The 


SAFETY 


BLINKER 
LANTERN 


THE ONLY 


3-PURPOSE 


BLINKER-LANTERN 
Combination on the ite 


© PP, wertyl 2 O00 ft. t 


light 98 
Red Safety Warning Blinker at 
? 


Iindividuyal switches spo 





less batteries 


light and Diinker may De 
vsed independently or to * Fold-away handle for carry 
getner when both light and ing standing or hanging 


a satety warning are required * For motorists, trailer owners, 


®* Uses 4 standard flashlight boat owners, sportsmen 
batteries everyone! 

* Slim, lightweight, fits in coat * Made and guaranteed by 
pocket or car glove compart BMG makers of quality 
ment flashlights for over 40 years 






‘BMG) INTRODUCTORY SPECIAL! 


FREE! One BMG BLINKER-LAN 
IE-FRN, worth $34.98 retail, given 
with each case of 24 BMG Red Torch 
Safety Flashlights, 












HERE'S ANOTHER FIRST! 


(BMG) UNSINKABLE FLASHLIGHT 


’ y Ret 1 
WW ate rproof and it actually float . 
in water. The only flashlight of $169 


ts kind on the market. US. Navy less 
approved waterproot switch batteries 


if Your Jobber Cannot Supply You Write Direct To 
BRIDGEPORT METAL GOODS MFG. CO. 


Bridgeport, Connecticut 


Some Territories Still Open. Write For Details 
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ee ®@ more 
eye appeal! 








BILTRITE 


VINYL PLASTIC 


GARDEN HOSE 
and SPRINKLERS 


. by one of the world’s largest pro- 
ducers of vinyl and rubber products. 








Biltrite Hose and Sprinklers help sell 
fhemeselves 


somely rin hed solid bra 


Brilliant colors ... hand 
fittings 

merchandising... packaging... point- 
of sale information everything has 
been designed to give the Builtrite line 


more buy app al to sell more tor you, 


BILTRITE 10-STAR 


@® Lighter and n re 
flexible, yet more durabl 

® Wont rot, crac chip 
or peel 

® lica reattae able 
nickel-plated Kod Brass SS 
mitt ng 

e® . leet a leet 





Also available: BILTRITE &®-STAR 
and 5-STAR hose. Guaranteed &® and 
) Veal re pective lv. 
, Wi, TRIPLE-TUBE 

, SPRINKLER-SOAKER 





@ Lies flat, won't roll over 
om Nickel plated olid 
brass fittings both end 
@® Widely distributed spray 
reversible for use 
if OaKe! 
@ 2)-feet and 50-feet 


AMERICAN BILTRITE RUBBER COMPANY 
CHELSEA 50, MASSACHUSETTS 
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Sell the Line 
that Sells Itself 







THE SECRET OF FINER 


Controls 

























o busts 

ROSE FOODS 
GUNS 
BOMBS 


Endorsed by leading Rosarians and used 
in finest municipal gardens. Preferred by 
thousands of Gardeners. 


FIRST IN 
ROSE SPRAYS 


Nationally Advertised in Garden Magazines 
ond Sunday Newspaper Gorden Sections. 


Dealer Helps include attention-compelling 
streamers and “How to Grow’ folders 


* 
Order trom Your Jobber. Catalog sent on 
request. Or, for quick reference, consult 
Hordwore Age Merchandise Directory or 
January 1956 issue of Garden Supply 
Merchandiser. 












































ROSE MANUFACTURING CO. 
BEACON, NEW YORK 


*World’s Largest-Selling Group 
of Rose “GROW-ers” 














tne annual economi forum of the 


Nationa! Industrial Conference 


board 

The forum’s round-up report 
says that 1956 “will yield the high- 
est economic activity, the largest 
national output and the greatest 
volume of industrial production 
this nation has ever known.” 

sut it called for a close watch 
during the second half of 1956 
when, the economists said, “the 
direction of many of the signifi 
cant and ensitive economic indi- 
cators may be either neutral or 
down.” 


Department Store Sales 
Increase 5 Percent 

Department store sales in the 
inited States during the week 
ended Jan. 14 ran 5 percent above 
sales for the same week last year 

kor the four-week period ended 
Jan 14, the Federal Reserve 
Board reports, sales were 9 per 
cent ahead 

A complete breakdown of store 


snles follow 


] ’ 
yietri Ja ; 4a ' 
iaoaton ") 
; w Y } 
*) ale 
‘ jai j 
Hichmon: 
4 anta 
] ’ iy 
ie Ia 
Ml ‘ 
’ ae ¢ 
i aa 


Post Office Warns Of 
C.0.D. Parcel Racket 

The Post Office Department 
warning that there has recently 
been an increase in sending uno! 
dered €.0).]) parcel addressed to 
recently deceased persons and try- 
ing to collect from the bereaved 
familie 

Generally, the windlers yet 
names from obituary notices and 
then send expensive items at highly 
exorbitant prices, knowing the be 
reaved families usually will accept 
and pay for them, the department 
says. Postal authorities term the 
wheme a “ghoulish racket.” 

The department also announces 
that its combination mail, under 
which a letter or message may be 
enclosed within a package or publi- 
cation, is now a permanent service 
The mailer must indicate that a 
letter is enclosed within a package, 
and pay postage on it as well as on 


the package 
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“Sorry, Out of Stock" 


Note how frequently you run out 
of Water Masters, and the sales 
you jose while your stock is being 
replenished 



















You can avoid this loss 


















Ask your jobber about the added 
discounts on Water Masters drop- 
shipped trom our warehouse direct 
to you 






Over 3000 hardware retailers now 
purchase Woaoter Masters under this 
pian. it means extra discounts, and 
tewer lost sales 























SELL THE 
GENUINE 


WATER 
MASTER 


The Hardware Man's 


TOILET TANK BALL 


America’s Largest Seller 




















Today lown 


oeration it a 







big thing good 

| sales spring, summer and fall. And 
Spike Disc is the big name in Home 
lawn Aerators. Ask your jobber or 


write for full informatior on the OHIO 
| line lawn rollers. lawn sweepers 


| wheelborrows, spreaders 


| Manvtactured .by 


OHIO MACHINE PRODUCTS, INC. 


COLUMBUS 11, OHIO 


Soles Representatives 


John H. Graham & Co. Inc. 
105 Duene $t., New York &, N. Y. | 























Ee 


















The Complete Line. The Quality Line. The Easy- Selling Line. 


i4 iorful models to ht every Boasts 8 outstanding feature Priced right wit! | KOT. DOOR 
family | irse' And every ta! (,rooved and K irled Balls ippeal Dress vi r floor ana 
$ a customer 3o South Automatic Arch, Triple-Griy dre your sales with these 

Bends variety helps you sell Hand! Rubber-Tip Mallets olorftul South Bend Croauet 
iii requirement: with Modern Design Heads ets. Catch the eve of Dad 

Rock Mar e. twice seasoned Mom, Sis and Broel 

cw ( i hed | ga 

ra 


Go the profit way - 


with 


SOUTH BEND CROQUET 





Every family is a customer for SOUTH BEND CROQUET 


' ! 

; ‘ ryii YY " . , - “| ryt , 

Ame rica § fami \ (;ame IS nore po] ulat than cVCc! Ubu! Write For 1956 Catalog. 

' 

pan living with more and larvet lawns (,reater interest in ( t your | er « sles Rewrs 

family recreation incre ISIT1Y Cntcrtainmcnt al home' SALES REPRESENTATIVES 
pena. East j s Levensor 'e PAL t.. New York City 

ed Midweet South Bend | Mig. ' ovth Bend. indiana 


South Louis W ima AC pany ird Netional Bank 6 i ; 

' r vy ’ ! rey r Noshville. Tes 
SOUTH BEND TO) 

b , 4 Denver & Pacific N Ww +. herrer G4 Wiest VYird Tree 


Ss O U T H B Ee N D Calif a 5 w Anderson * ee; .ompoarnry a vv @st 
os Ai r € w@i 







his man is building protits 


... with Hirsh Adjustable 
Shelving Uprights and 


his own lumber! 


nasa eae are er erie eer er lO rl re ee eS = a 


5. A. HIRSH MFG. CO. 


af), se ia Parke Ave 





Le ene Piease send me 





- -< 
‘ina ose eae eae ee Ss Se ree er ere er ere le Ue - — 
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Promotions 











Lowe Brothers Paint In 
Biggest Ad Campaign 
More than 3500 dealers will bene 
fit from the 
immmey 
used by 
ton, Onio 


largest spring and 
advertising program eve! 
lawe Brothers Co., Day 
(olor ads are set for the Satur- 
Poat, 
Homemake rH, and 
Cuarterly 
will be 


newspaper, 


day hwvening Living for 
harm 
These ads 


upported bon ally ny CO-OP 


Young 


NOG aZITHES 


radio. and television 


tie-in advertising 


Heddon's New Catalog 
Features Famous Anglers 
James Heddon’s Sons, Dowagiac, 
Mich., has 
catalog full of fishing advice and 


published a 75-page 

experiences of famous anglers. 
Besides being a stock catalog, the 

book offers photographs and cap- 








Manufacturers’ New Merchandising Plan 








ule summaries of Our most popu- 
The 7x10 in. book is 


printed in full color, and is avail 


lar game fish 


able at 2Z5é¢ 





World Series Movie Can 
Be Ordered At No Cost 


A 59 minute sound movie or the 
1955 World Seri i é ! 
rrifrT if | 4 iy ’ 
Ti rT Hy eric! & Ky id f 
D rt iv ty (j ry | ’ ire} 
| j lie bh 
Ke tj iL1O! ic trie nin [pe 


made tnrouyn Dep 


for the 16MM film should show two 
alternate date iti CaS@ OFTivinlnial re- 
quest cannot be met. Further spec! 


fication for the number of days the 
film will be needed is required 
The movie takes 55 minutes run 
ning time Deale Can use lt AS a 
lure for traffic, or for promotional 


porting goods line 


Spring Glove Promotion 
Scheduled by Pioneer 
Rubber Co. ha whed 


uled eight two-color advertisements 


Pionee} 


mavazine from 
August to pro 


mote household glove 


tO appear in Late 


February through 


Tying in with the promotion, the 


Te Peect Hand! 


as 


LAWN ROLLERS 


= 
a ate 


GARDEN CART 


~~ 


" a 
a 
S ¢ cs 


JUMBO 


VTL een \ \ 


ta the Profit Line 


A 
e 


SPREADER CART 


— 


ee 


a 


a 
—* 


el 





Jackson products make 
up the perfect hand 
topped by Ace, the most 
wanted wheelbarrow in 
America. It's low-priced for 
high volume and has all! the 
lightweight, dur 
attractive. Handles de 
-Tielalere tor better balance and 


ful 


‘Telliate are lets TeldmelelelenCuia natn 


support to tray. bottom 
c tt | aia b 7 ” 
»e | 1eigiae Tale pearinas pun 
ata proof nre alesse Pvavelaatal 


fFirieh i? sells! 


Available 
leading 


hardweore distributors 


TRAOT MARE 


m JACKSON 


Manufacturing Co, © Harrisburg, Pa, 


Oldest and largest wheelbarrow maker in America 
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“Cuts hand-threading 
time 86% on 
ae pipet 


em) 


Standard 
range 

Extra 
range 


5** to 2” 


s’’ to My’? 


THREADS...REAMS... 
CUTS TO LENGTH... 
at the flick of a switch! 


‘ Eas “ 


| MANUFACTURING CO. 


Main Office and Factory 
1312 East 289th ~4 Wickliffe (Cleveland), Ohio 
New York Factory Branch Sales and Service 

25-36 Jackson Ave., Long Island City 1, N. Y 


\N\\ THREADED PIPE tr's riGHT iT $ BEST COSTS LESS 











-———et 


YOU DON’T HAVE TO 
BOLT DOWN THIS — 


New MILLER Paint Mixer! 


aie Works VIBRATION-FREE 
ey: on any Table, 


Bench or Counter! 


Exclusive ‘‘Floet-A-Coil'’ mounting 
Miller Automatic Timer — 


makes your Miller Paint Mixer preec- 
tically free from vibration—assures 
an important mixing eccossory 
Ends guesswork and ‘watching time” Aute 


fast, quiet mixing without bolting 
down! Use i anywhere—on table, 
bench or counter—it's compect and 
mat eal stops mixer at any desired time up 
iS minutes. Can abe Ue ed tor any other 
Ad driven equipmen 






—— 


portable, yet sturdily constructed 
Single ond double cam models for any 
size can from quarter-pints to gallons 





IMMEDIATE 
DELIVERY! 
Orders 


withir 


Shipped 
74 hers 





Write Tedey fer FREE 


lilustrated Catales 





9425-45 Seymour St 
IEE 5 eR 


anvuflacturing company 


Schiller Park, II 6.3343 


GLadstone 
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E ne LE oiler 


. recommends 


another 





Rainbow Hydraulic 
Pump Oilers 


persitive 
able keep moving 
parts of horn 
and 











acTINE cle j™ nal 


gare t} 
farm equipment 
rurinitnip smooth, 
flexible 
gle spouts an 
favorite 


Straight ofr al 


bas it 





e*eeeeneeeeee ‘ 
Harvester Oilers 
fic holders on practs 
ally all farm machine 
ideal 
as utility oulers in 
workshops aot 


. ate Ap misive 


home 
Marages 


Midget 
Household Oilers 


for home or othce use tu 
oiling sewing machine 
electric 
washing machines, ty pe 
writers, ct 











fans hang 





#33 All-Purpose 
Pump Oilers 
for tarms 
tices factories hao 
work shops hobbys { 


re asonably por ‘ al 


service sta 


have many Uses 


itv Oilers 
for the mechanic, engi 
neer, plumber 


( harist car owner 


ftia 


come with straight o1 


angle 





spouts 





i 66 
All-Purpose 
Pistol Grip 
Oilers 


modern che in onl 
ers of many us 
outstanding popu 
lar deliver cathe 


drop oratull 





taGie Mae etac? 
= stream of 





. onl 
Write for Free Vi 


ORDER FROM YOUR SUPPLIER ES Sateten Shewien the 


baie 


pmgiete ftagie Line 


MANUFACTURING COMPANY 
wenenurg. West Virginia 
ince I8Y4 











Serving the lrade 


S 









401 


company Nas set up a special deal, 
No 1267 Here's how it works 

The complete packaye has six 
pairs each of Pioneer's three lines 
of neoprene household gloves plus, 
free, one dozen poly bays contain 
ing six balloons in each. Gloves are 
availabie in either pair folders o1 
poly bags. The package has three 
separate shelf display units for the 
gloves. 

Wholesalers have the alternative 
of accepting two free pairs of 
yioves instead of the balloon 


Libbey Glass Schedules 
Record Ad Campaign 


Libbey Glass Div. of Owens-llli 
nois Glass Co. has scheduled its 
largest consumer advertising pro 
gram to promote its “everyday 
crystal.” The 1956 ad budget is 
double 1965’ 


The theme, “Styled by Libbey fo: 
Young America’s Casual Living.” 
will be featured in 16 single and 
double paye, color advertisements 
in Better Homes and Gardens, Life. 
Saturday Evening Post, Household 


Beautiful. House and (,arde ji and 





BIGGEST FIXTURE 


Living for Young Homemaker 
magazines. 

The program is Dased on a recent 
Libbey market study which points 
to specific new opportunities for 
vylassware in the expanding Amer- 


ican economy 


Cash Awards Offered In 
Ladder Institute Contest 

Cash awards of $100 each for 
the east coast, mid-west, and far 
west sections of the country will be 
yiven for the best dealer window 
display of ladders 

Unusual displays showing safety 
value of ladders are sugyested 
Dealers wishing to enter the con 
test must submit a black-and-white 
ylossy photograph of their window 
before May 15 to American Ladder 
Institute, Suite 2551, 666 Lake 
Shore Drive, Chicayvo 11, Ill 


Father's Day Market 
At $300 Million Mark 


Dealers selling tools and sport 


ing equipment can benefit from 


the 1956 Father's Day campaign 


The event, June 17, will have 


VALUE AT LOWER COST 


HERE ARE THE 


behind it than 
the Father's Day 
New York City 

Gift purchases for fathers are 


more promotion 
#Vel netore . Say . 


{ OpuTIC iI, 


expected to exceed $300 million 
Sales in 1955 went over $250 mil- 
lion at retail. Additional sales are 
expected from the “GrandPa s, 
loo” motto that is now part of 
the Father’s Day poster. 
Advertising promoting the event 
will be heavy on radio, television, 
and in consumer magazines and 


new spapers 


Eureka Williams Sales 
Contest Is Underway 
Kureka Div. of Eureka Williams 
Corp. nas launched a two-month na- 
tional sales contest with $12,000 in 
prizes for 42 winners. The contest 
ends Feb. 29 
Prizes are based on best per 
lormance against quota Phirteen 
eparate contests for its 94 distrib 


utors have been arranged 
New Sales Records For 
Major Appliances Seen 


The large-appliance industry will 


set a new sales record in 1956, pre- 


DELUXE EQUIPMENT 
Complete with display brackets 
and peg panel backs FOR ONLY 


$7 3800 


FOREMOST IN STYLE—BEST QUALITY AND CONSTRUCTION 


DESIGNED TO DISPLAY MORE MERCHANDISE 


* 

FAC T $ @ EXCEPTIONALLY BEAUTIFUL—EMBODYING THE BEST FEATURES 
alae . 
« 


. 


FIELD TESTED, APPROVED BY MERCHANDISING EXPERTS 
AS A NUMBER ONE SALES PRODUCER 


WRITE FOR FOLDER NO. NWA WwW. C. HELLER & CO... MONTPELIER. OHIO 
M4 F q L 7 a GIVES YOU MORE FoR rour MONEY 
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Make Khopac 


Easy Profit Wihw a) Aly 7: Uae 


with Glass Fibre Insulation 
“Easy-Wrap” and Vapor Sealing Tape 


fills an important need 
in the home 





“EASY-WRAP” eee te ieee 
® Stops Pipe Sweating igi = 
* insulates Hot Water Pipes ~~ 
* Helps Prevent Pipe Freezing your jobber 


* Improves Room Appearance 


Te el eee o Prospect! 


RHOPAC, INC. 


3427 Cleveland Street, Skokie, Iilinois 





easier— 
faster 


aat-t-iolale Aecialiiiale 

















Supers Core-Vent Carbide 
; ae lipped Masonry Drill with 
neu breaker tooth design 
gives you the fastest, easiest 
cutting action you can we {' 
(Core-Vent eats through 
toughest masonry material 
because the teeth undercut 
clearance iround = the core 








which come ;out old il here 


is 1 pulverizing, no binding, no overheating 
Milled slots, instead of spiral flute eject chip 

ind dust 1 ipidly You yet ciean mcurate Nok 

with be brutal work. Longer drill life lowers cost 


Diameters from 4 * to 6”. Removable shanks for 
deep drilling ay iilable in most sizes. Sold by 
hardware retailers, contractors’ and mill supply 
house everywhere. Super 





Speed Spiral solid body 
(Carbide M imoriry Drills also 


available from o to 1% ' 





WRITE FOR FREE LITERATURE NOW! ETT Tad 7 1 7T hi 


Core-Vent Drills Sharpened Free 


21650 HOOVER RO., DETROIT 13, MICH 
5210 SAN FERNANDO RD., GLENDALE 3, CALIFORNIA 


DEPT. 370 
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, -— 
‘ ’ yOu find onaswers 'O tuch problems os 
frictior loss presiure drop (LPM flow 
Write for detaiis on how to get your 


ALL 


PLASTIC PIPE IS 
ROUND, BLACK, AND HAS 
A HOLE INIT... 


BUT THERE IS A 
DIFFERENCE! 


is made from 






GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


100% Virgin Materials 


Iwo nationally advertised big names in plastics add 
i 


stern tee veneer selling eflort when you stock CHES 


LIN] Both Du Pont and the Bakelite Division 


Lnion Carbide A Carbon Company are basic sup 


pliers of the finest available LOO, virgin polvethy 


lense materials that we oo tttes the munulacture 


CRESLINE Flexible Plastic Pipe. And they're telling 


your customers in) national publications abocveat thee 


advantages of these superior materials. Add these big 


names to CRESLINE «§ own quality story. eflective 


dealer support, and “packaging for profit” and you 


have the basis for big-ticket, big-profit pipe sales 
Remember, all CRESLINE pipe ie guaranteed right 


im «6lwriting bach coil is 
measured and marked NSF APPROVES CRESLINE 


every foot and every 10 CRE eI 


Ni ’ 
leet bvery order i» iv lil me rile let 
shipped within 24 hours ~ nf “/ = he 
Write for literature ana Foundatior for tras 
thre riiateie ol vane (ith * f ' a hing 
oy iar 


LINE. ve presentative 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


« FREE TO JOBBERS... 


4 SLIDE RULE DATA CHART { ce y he 


plastic pipe Vata Chart 


CRESCENT PLASTICS, INC. 


Dept. A-6, 955 Diemeond Ave * Eveneville 7, Ind 


't25 


a | 


fre 


e 











dicts C. W. Theleen, customer re- r 
your customers lations manager of General Elec- 
tric Co.’s appliance and TV receiver 


will like the division 


He estimates that sales this year 


am | 
for the industry will run 9 percent 
mo Ad Tite ahead of the peak 1955 volume. 


He reports that major appliance 




























sales last year totaled 14 million 





ydern 






units for a 22 percent gain over 
1954. He notes that 1956 will be 
the “first big year” in color TV 


GE Shows 11 New Models 


the m™* 






















oaer™ } res - pe! e¢ hw 
0 ‘ i . . 
engineer OF se in han’ | Cuts Selection in Half 
nce * 






. c. 
$ storas 
and Pe 


. General Electric Co., Syracuse, 
apact™ 4 4 cu {. 


6 ” 
N. Y., recently showed 11 new ECONOMY 














ne 4 
moder ~ warro™ »¢Q bb. 
t te 
Yt {t Spreacs -| television models. At the same 50 ft. only $3.98 
e710 ib. qstructio® time, the firm said it had reduced 25 ft. only $2.69 


\-stee! 





by half the number of TV models Transparent Virgin Vinyi—in a rich green eye 


in its current line. catching color 






The shorter line is designed to Reattachable Couplings — the o y low-priced hose 


with this important feature 
| wive distributors and dealers an pthedumssagebon 


5- Year Guarantee — an outstanding sales point 
ee b 


I ty erchandise tele 
opportunity to merchandi in this price range 








vision in large volume with max! 
Here's your traffic-builder in garden supplies 
Ask your Supplex jobber for full details. 


| Four Major Promotions etn Supplex im 1956 For complete tine . 
- upplex watering equipment see od on page 4 
For 1956 Dealer Tie-Ins 
There will be four major pro SUPPLEX CORPORATION, carw 


mum turnover of fewer models. 












Division of American Hard Rubber Company 





motions behind sporting goods 







during 1956. All offer dealers an 
opportunity to tie-in with a na 


» net Gives gardeners a mist spray 


The events are “Let’s Play Ball” from any insecticide 
week, April 7 to 14; “Let’s Go 


Fishing’ week, May 12 to 19; THE NEW KIDDE JET KING 
‘Let's Play Golf” week, June 9 to PRESSURE SPRAYER 


16; and “Let’s Go Hunting,” which 
runs for the month of October. 


| Working Hours Shrink, 
More Leisure Time 


The government reports that the 






















average work week for Americans 
has been getting gradually shorter 
since the end of World War II. 


It says the average work week 










declined by almost two hours be 
tween May, 1947, and the same 






month in 1955. During this eight VOW fal ers Can | he I ' 
vear period, the work week in no: mont tpn oar pest provi 

year per , th )! eek in non- | per peer et I Cortrides. | 

farm industries was cut by 1.3 it into a fine sy vithout 






hours. 


Business Failures Up 


Order trom your wholesaler, or Business failures increased Watch | 
write for catalog sheets and prices slightly to 284 in the week ending 












sure | fn oh 
rele — rr Jan. 26, reports Dun & Bradstreet, | Retail price: Sprayer — $13.95 
rr Inc. Although at a post-war peak, | Cartridges — $1.00 per box of 10 
icelel. P. 4 rent = one failures remained 26 percent below 
5389 W. 130th St. Cleveland 11, Ohic the pre-war level of 385 in the com- 
parable week of 1939. 


KIDDE 
MANUFACTURING CO., INC 
Bloomfield, N. J 
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GOOD LOOKS HELP SELL ‘EM 
—QUALITY KEEPS ‘EM SOLD! 


XCELITE CHROME PLATED SUPEREAM 
ERS hove gieaming showcase beauty 
for your displays — plus chrome-hard 
cutting edges that stay sharp—plus big 
3/16" to % reaming capacity for 
wood, plastics. sheet metal. No cus 
tomer will want to be without one of 
these husky SUPEREAMERS. Stock ‘em 
display ‘em—ond tee 


No. 38 chrome plated reamer fixed 
big j ¥ 4 
handle 


Acelite plastix 


No. 99-38 detachable chrome plated 
reamer fits handle the popular 
Acelite 99 and 97 Junior kits 


Write for literature 


and prices 


XCELITE INCORPORATED 


Dep?. G 
Orchard Park 
New York 





For 


LOOK TO Xcelite 








GRIFFIN 


“A Good Line 
to Handle”’ 













SHELF HARDWARE 















WHAT'S NEW? 


Turn to pages 217-218 of this 
issue. The Quick Check Card 
properly filled out will bring 
you quickly the details on 
new products that interest 


you. 


IT'S QUICK—IT'S FREE 
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Cat. #R240 
Wrought Steel Butts 

















O| When it comes to any item in shelf 

6.37 «OT ©; hardware ... mending plates, flat 
° © corners, corner braces, strap 
©} hinges and T hinges (light o1 
. heavy), safety hasps, shelf brack- 

di | Lf ~* . ; 
a. 0) ets, or what have you... you'll 
find your fellow dealers saying, 
© 6 q° ~ “We like to handle the Griffin 

Se 


line.” You buy in any selection 
your customers want... and you'll 
find Griffin gives good service, 
never cutting on quality. You'll 
find your wholesalers like every- 
thing about the firm’s policy .. . 
and you'll find your customers like 
the Griffin products, 





A full line of Wrought Steel 
Butts and Shelf Hardware. 


~ GRIFFIN 


“since 1899" 


MANUFACTURING CO. ERIE. PA. 





$05 





Makes Chippe 
ostealaiy i 


There's a terrific market for 


“Tilette Porcelain 
Stove Repair” 


fasy to use. Dries ‘porcelain hard” overnight. 
Durable and guaranteed never to discabor nor 
flake off Women will be thrilled with the 
miraculous NEW took that Tilette gives te 
chipped gas or electric stoves. Tilette is a 
new, white semipaste thet hardens to a gioss 
matching the stove'’s porcelain. Also wsed for 
repairing damaged refrigerators, washing moa- 
chines, all plumbing fixtures 


Women Welcome Tilette 


When they know ebout 
it, they buy i. Retails 
of 7$¢ @ tube. Our at- 
tractive Displey Cerd 
Sells on Sight. 





Heatproof! 


Withstands 
400° Fahr. 
Waterproof! 


Ask your Jobber, er 
write for extra-tiberal 
“Get Acquainted’ Offer 


TILETTE CEMENT CO., INC. 
401(8) Lafayette St... N. Y. 3, N. Y. 











Sime lime vee: 
for 


DYKEM — 
STEEL BLUE’) 


Stop 


Dies and 
Templates 


TOT Th 


with OVKEN 


popures package &-oz. can fitted with 
Hakelite cap holding soft-hair brush 
for sin tog Lb 1 ah at bench; metal sur 
face ready {& yout in a few minutes 
The dark blue background makes the 
aeribed lines show up in sharp relief, 
prevente metal glare. Increases effi 
crney and accuracy 


Write for full inl ermation 
THE DYKEM COMPANY 


23058 Nerth iith Si « S. Lewis 6 Me 


Pessimists Wrong, Says 
Chamber of Commerce 
There is little 


mism about busines 


reason for pess! 
prospects in 
1956, even though net vains in the 
economy will be below those 
1955, the Chamber of Commerce of 
the United States says in its qua 
terly report on tne 
LOOK 

All in all, the 


pects are good, but not 


economic ouft 


cnamber says pros 
“exuber- 
ant.” The chamber notes that ex 
cept for a few industries, such as 
coal and textile production 
reached new peaks last year, and 
must be 
1956 
Auto ales 


4.4 million last year are expected 


expected to taper off in 
which totaled about 


to be about 6.5 million this vear 
Housing construction, already down 
since the peak of last June, 
lower than in 1955 


will be 


Farm Mncome, which declined 


steadily last year, probably will 
suffer a further moderate drop 
Private debt has reached an al! 
time high of $381 billion, an in 
crease of $39 billion in a single 
$14 billion in 1954 


billion in 1953 


year, as against 
and $2] 


Cosco Products Wins 
Fair Trade Enforcement 


The Household Div. of 
Mfg. Corp., 


nounces it has obtained a perma 


Hamilton 
Columbus, Ind., an 


nent injunction against a Colum 


bus, Ohio, retailer, violating its 
fair trade prices 
Robert Draper of Frank 


lin County, 


Judge 
Ohio, Court of Common 
Pleas, issued the injunction Jan. 18 
ayainst Country Fair, Ine., 1580 
Dublin Rd., Columbus 


Acrylic Paint Sales 
Were Doubled in 1955 
Acrylic 


volume 


paint sales doubled in 


during 1955. The number 


of manufacturers using acrylic 
according to 
a report made by Rohm & Haas 
Co., Philadelphia, Pa., to Case In 
stitute of 

Modern 


largely 


pa ints a Iso doubled, 


Technology 


water paints based 


upon acrylic emulsions, 
are produced by over 3O0O com- 
panies 

The “rediscovery of water,” a 


post-war development, has given 


CHAIR- LOC 


Amazing New Liquid 
S-W-E-L-L-S Wood 


@ Penetrates wood fibre 
makes them ¢-x-p-a-a-@ 
permanemiy 
Quickest and easiest way 
to fix loose chair rungs 
legs handles "é ya ols 
dove -tails etc 


A Fast-Selling tmpuise item 


Write for Free Samples and 
Literature 


CHAIR-LOC CO 
Lakehurst 3, N. J 








GIBSON 
GRIPPER 
CLIPS 


KEEP 
THINGS 
IN PLACE 


Dewble Spring Action 
2 Sizes Held Most Handles 


GIBSON GOOD TOOLS, INC., Sidney 6, N.Y. 


Bright Nickel Finish 
No jutting Points 














Bricklayer - Mason Tools 
By FREDERICK 


yee, JOINTER 
SLED 

RUNNER 
TUCK 

P POINTERS $ .80 

ee Dealers-Less 40°% 
THE FREDERICK MFG. CO. 

ELKHART, IND. 


$1.00 


$2.00 














WHEN YOU ARE 
LOOKING FOR A 
CERTAIN PRODUCT 


and only the trade-name known 


look in the General Directory Section 
of the "WHO MAKES IT?” Number of 
HARDWARE AGE for that particular 


trade-name You will find it listed 


| 


alphabetically under the product 
heading of the item in question 

There alongside the trade-name you 
will find the name of the manufacture: 
who makes it. The address of the 
maker will also appear with the firm 
name arranged alphabetically in the 


same iist 


Keep this Mer 


ber where you can reach it quickly 


handise Directory Num- 


whenever you need help in buying 


hardware products 


HARDWARE AGE 


Chestnut & 5éth Sts. Philadelphia 39, Pa 
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yo 
* Qe) 


Put power 
where they 
want it 


i 
ee 
7~ N 
+ 
"Sen : 


a < : 1 ... profits \ \\ 
, + 7 , i ° | ' 
NOR-DOLL bd in your 


Syna Gulbrandsen “ lens pocket \ 
(Miss Norway) 4 Be “sn t \ \ \ 
é ee ’ fi .f \ } 


INDIVIDUALLY BOXED 


_—2 1a 


Sturdy, Colorful, Self-service Display x} § xX T E N s I © N S 


Conveniently Packaged Merchandise (Tubes) in Ass’t’d lengths | 





Now is the time to cash in on those outdoor chores that 





Top Quality Product keep all America busy — and buying — all year ‘round 


Convenient Reorder Plan b Now . with fast-selling Royal 2 and 3-Conductor “Powr 


Consumer Advertising 4. ‘asia =|) 6Kord’” Extensions! 











Priced tor Profit ideal for use on lawn mowers, hedge lippers and a wide 


variety of other power tools and appliances, these heavy 
duty red or black extensions feature molded-on caps and 


connectors for added strength . . . longer service life. They 


——————— | may be ordered in all popular lengths from 10’ to 150’ and 
eS L in wire sizes No. 18 through No. 12. All are fully UL listed. 
_ Get set for extra sales in the big Spring and Summer 
“ te selling season ahead. Order Royal “Powr-Kords” through 
DO IT YOURSELF WARDROBE HARDWARE your wholesaler today or write for catalog 
7. 
Display Kit 


For information write | ROYAL ELECTRIC COMPANY, Ire 


ee 


NORDAHL MANUFACTURING CO. PAWTUCKET + RHODE ISLAND 


180 W. Alameda Ave., Burbank. California 








WIRE « CORD SETS * SES « WIRING DEVICES 
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ae ie’ CaS 


"CHOICE for Quality the World 
Over for 70 Years” 
SMITH JIM DANDY Cart Sprayer 


‘‘Kinege of all 
eprayers.” Masy 
to ional Massy to 
operate Large 
rubber tire whee! 
have roiier bear 
ings 12 ft oll 
proof hose. 5 gai 
tank Vreseure 
gauge. Adjustabl 
nozzle for iong 
distance or fine 
apray trees or 
gardens 


SMITH RITESIZE Sprayer 
“The Light 
weight nize Op 
ernute easily » ft. oll proof 
hose enables user to set 
sprayer on ground and 
cover wide aren Adjust 
nozael [ neurpassed 


choice.’ 


gaiion 


indies 


Ai ble 
¥ 
i 


SMITH Pestmaster Garden Duster 
Worid's bignmte at, 
moothest and easi 
ent yorkKking insect} 
clde duster. Weighs 

ibe Non 
ail metal 

é truction 
fone filling dusts 
200 rose bushes 
Throws 9 ft. dust 
(ream Nothing 
tches it. Fast 


SMITH GARDEN KING 


Low-priced Power 
Sproyer 
Finest Made 
12 Gallon Capacity 


ldeal for any eapray 
ing job lirignwes & 
stratton erie itv 
Loouble bladed me- 
chanical agitator tis 
exciusive feature 
Large rubber tired 
dim wheels li, ft 
of Bppes jal a spray 
home New ceramic 
lined pump cylinder 
eet ae it tM) hy le te 
earbotl " eote 


\ 


apply cf 


ment paints, 


SMITH E-Z 5 Gal. Knapsack Sprayer 


PRICES ALLOW ATTRACTIVE MARK-UP 


D. B. SMITH & CO. Send 


426 Moin $t., Utica 2, N.Y. for 
“Origineters of Sprayers” Cateleg 
Cenedion Rep. G. t. Coheoon 
1265 Stenley $¢., Mentrea! 2, Conede 








home painters a coating which is 
odorless, and can be applied and 
recoated quickly and easily, the 


report Says. 


Commerce Survey Gives 
Business Life Figures 

Only one out of every five new 
last as long as a 
decade under the same ownership, 
according to a survey by the Com- 
merce Dept. 


businesses will 


Other findings of the study show 
that than half of all 
panies now in operation were ac- 
their present owners 

War II and that the 
new firm survives the 
better its chances of remaining in 


more com- 


quired by 
World 
longer a 


since 


business. 
Once a venture passes the 2-year 
the reports, 
favor its continuing for 


another 5 years at least. 


mark, department 


chances 


Among retailers, only three out 
of five manage to survive the first 
year in business, the report states. 
temaining in business as long as 
a decade was a mark achieved by 


one out of six retail firms. 


kor further details on the life 


expectancy of retail businesses, 
the 


stores as the most 


and fine record of hardware 
stable of busi- 


nesses, see art icle 


beginning on 
page 14, 


Credit Collections Are 
Reported Falling Behind 
The Collectors As 


clation reports that at the start of 
1956 


American 


“{ }- 


consumers were having a 
harder time paying their bills than 
The ACA’s 
collection index, a gage measuring 
the collectibility of 


counts, 


three months earlier. 
past-due ac 
declined some four points 
during the period. 

This brought the index 
down from a peak of 93.6 last Sep- 
$9.3 in Offi- 
the reflected in- 
concern by creditors mak 


drop 
tember to December. 


cials said decline 
creased 
ing a year-end try to liquidate ac- 


cumulated accounts. 


To Police New Wage Law 

The U. 8S. 
almost doubling its wage-hour field 
staffs to 
the 


minimum 


March a 


Labor Department is 


office insure compliance 
federal 


effect 


new $1 an hour 


which 


with 


goes into 








e4 
r iF 


WATERFEEDER 


Model 954. Applicator for cart 
ridge type fertilizers. Attaches 
easily to faucet or hose. Use any 
while 


watering device. Fertilize 


$1.99 
WATERSPIKE 


Amor ng 


you woter 


model 553 

i woy watering de 
vice Woters over 
head or tlio valve tor 


—_ 
SQUARESPRAY 


4 


sub-surface 
agirectiy to 
oots. $4.90 ea 





tandem or use to 


$2.95 


WATERFEED 


Water solubie 
cartridge type 
fert rer 2 tor 
mvuias 5 

ond 15-40.1f 
iown Dy 

of 20 car 

$1.00 


PROEN 
PRODUCTS CO. 


9th & GRAYSON «+ BERKELEY 10+ CALIFORNIA 


roe 











Retail 


Extra finest quality English 
Garden Tools. Hardwood handles 
richly lacquered. Metal parts polished 
bright. Overall tool length 14 inches 
One trowel and one fork packaged 


strong 


in colorful display box 


| te H. Graham & Co. Inc. | 
105 Duane Street, New York 8, N. | 











— 
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Miter Correcting 


CORNER CLAMP 





RETAILS AT 


Permits user to correct smal! errors often made in 45° 


. — 
i a 
— 


mitered corner cuts! 


—_e 


cabinetmakers, picture framers 


Capacity 2 inches 


—_ 


———_ 


— 


joints 





WRITE 


UL. GUNVER denesntendshmnsn 





with any 


electric 


ORDER 
WHOLESALER TODAY... OR ||| 





$1.79 


A real time and labor saver for ' 
and home craftsmen 


Miter DOWELLING JIG 


MODEL 8-212 


RETAILS AT $3.98 }) 


For the craftsman who wants 
pertectly dowelled miter 
on picture 

screens, furniture, etc 
stock up to 1%, | 


us! 


C0. HARTFORD ROAD ' 


/g-inch manual or 


drill or 


Takes 
Use 


wide 


frames, \ 


| 
drill press. \ 


FROM YOUR 











i 


MANCHESTER, COMM. \k 


SS 





————— 





= 
> 


zy 


Now you can give your customers 


a SAFE-EDGE 





GRASS CONTROL STRIP! 


TTR 
rake dle 







STOPS 


e pod 


au 


Also available in 


12” ROOT FENCE STRIPS 








Vix 
4,4 





HARDWARE AGE, FEBRUARY 16 


feature 
tongue and siot SAFE-LOCK, 
which forms a quick, permanent 
union of the strips. Lawn-Trim is 
packed in a handsome, two color 
carton which selis on sight, 







Lawn-Trim is the metal grass bar- 
rier that every home owner is 
buying... 
has the exclusive SAFE-EDGE to 
prevent painful cuts! Another big 


is the 





Made of galvanized stee! 
strip 26” x 4” 
(Approx. 40 ft.) Carton wt. 11 Ibs 


Contact your jobber or write 


MARINO LATHING SUPPLY CO. 
¥ 309 Denton Ave. New Hyde Park, L./., 


, 1956 


— iy 


because Lawn-Trim 


simple, foolproof, 


Each 
19 strips to carton 





N.Y. 









have the 





A few good distribu 
torships are 
Write for 
tion on 
available 


because 


BNI TR LNA 


has the e 


with easel and 
hanger. 24° 


edge in 


7) °@) Sab & You are looking at a 


counter-display that carries 
the keenest array of aluminum mouldings on 


the market 


colorful, well- 


holds 33 


of a line that speaks of quality 


This compact 


planned Silent-salesman sparkling 
Here 
a few of the features that help sell 
ARTRIM on sight 


exciting new 


sample: 
are just 
price uniformity 


shapes gleaming finish nail 
and screw holes precision aligned with no 


burrs. There's a lot to be 


talks 


and you're heading for 
I] 


or rough edges 
ARTRIM 
ARTRIM your 


said for but it 


for itself 
sales 
a shipload of easy profits. A card or ca 
will get you one of those attractive display 
panels for new wall 


your counter, a brand 


chart and catalog. 


a 


hy 


open 
informa 
territories 


Sill Baetiiad sill ae Lilies cha 
YOUNGSTOWN. OHIO 


Maroon and White 


Lie 








square 


MO 


ad 


- 










409 


Classified Opportunities Section 


CLASSIFIED ADVERTISING RATES 
Help Wanted, Accounts Wanted BOXED DISPLAY AD RATES —NOTE:_ Somples of merchandise, literature 


: : arfaiogs, e’ 
> 
Business Opportunities $8.00 per column inch number advertisers unless accompanied by 
Representatives Wanted. etc. . sufficient postage for ing 
. 5°, discount allowed for 4 or more con- 
>e? solid. maximum $0 words $5.00 ; : | : 
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SALES REPRESENTATIVES | )] .......MEW JERSEY yd ween 
Manufacturers Representatives have open- ~ Bony ve OS Peggy een lagy ot esentativ tw ) 


ing for an experienced hardware man to — a ele - cain” 2a Pies. dame Mid. | , 


cover New York City. Call on wholesale andied Mine appa rege 
y Address Box B-. care of HARDWARE AGE Address Box 1208. eare of HARDWARE AGE 
Chestnut & SOth Sts... Philadeiphia 39. Pa 
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plumbing supply distributors. Must have 








a thorough knowledge all phases of hard 3 
ware-—wire and wire products, pipe tools, MANUFACTURER'S REPRESENTATIVES PAINT SALESMEN WANTED 

, BUDGET PRICED PROMOTIONAL LINE 
marine hardware and chain Excellent op wanted in Pennsylvania Texas and Minnesota TOP COMMISSIONS—PROTECTED TERRITORY 

, f ‘di areas. Call on retail tumber dealers and m ay othe ony ye ~ 
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pian. Write giving full details. first letter | vited err sidelines acceptable 
JOSEPH A. MARKELL, President 


Address ox B-6. care of HARDWARE AGE 
Address Box B.28, care of HAROWARE AGE Chestnut & S6th Sts., Philadeiphia 369, Pa PROCTOR PAINT MFG. CO., Yonkers, N. Y 


Chestnut & 56th Sts, Philadeighia 39. Pa 
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We have 27 years of Successful 
experience, selling to chains, 
jobbers and department stores. 


WE HAVE OPENINGS NOW FOR 2 
ADDITIONAL LINES. CHECK OUR 
REPUTATION WITHIN THE INDUSTRY 


Sam Weisman Sales Organization 
200 Fifth Avenue, New York City 
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PATENT FOR SALE 


‘ gate ‘ 
Mork |}. Ryan, 1635 Cleyten 31., Cincinnati 6, Obie 




















Accounts Wanted 


REPRESENTATIVES 


Wood 


Street, Pittsburgh 22 Pa 





RETAIL HARDWARE AND SEED STORE, LOCATED IN 
BEST FARMING SECTION OF SOUTHEAST MISSOURI 
ON TWO MAJOR HIGHWAYS. ESTABLISHED IN 1907 
SAME OWNER YEARS. INVENTORY NOW $2/7 
500.00. FIXTURES NEW AND MODERN, $5,000.00 
THIS 1$ A MONEY MAKER 

Address Box B.34, care of HARDWARE At 


























Hardware & Housewares Lines Wanted 


Distribution th 
teed by ar 
orgar za? with 4 fy 
warehouse and 
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fime salesme Office 


you need them 
Please contact P. O. Box 6398 
Sta. 8B. Miami 346, Florida 


established we : wi 1g etiive 
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Address Box A-23, care of HARDWARE AGE 
Chestnut & S6th Sts Philtadetphia 39 "a 
Covering densely populated New Engiand, want 
me hardware, houseware or garden supply 
volume line for sale direct to dealers. Have 
several hundred rated ioyal usfomers will 
arry accounts if desired 
W. J. MOORE & SON 
Box 73, New Gritain, Conn. 
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WOTELS 
SHERATON -McALPIN 
NEW YORKER 


200 FIFTH AVENUE 
1107 BROADWAY 


and vat 
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5. ” 
54 - /44" “New York 
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id TOY MANUFACTURERS OF U.S. A., inc " 


7200 Fifth Avenue New Tork 10 NM | 
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: ‘ foley wl 
* r4\ lndameniia ket | ‘ $29 i 
Bove OW! FREE DELIVERY Four . 
a Superior No. 1 Door Closer YOUR PROFIT $11.25 i 
4 LATCH CLOSING | Superior Spring Hinge Co 
g [he roe PATCH CLOSING feare 3201 Lakewood Ave.Chicago 13, 1Hif 
i INCLUDED WITH FIRST ORDER i 
1 DOZ * 





The “quality feel” and balanced 


design of Nicholls TROWELS, 
FLOATS, CEMENT TOOLS, DARBIES 
HAWKS give you fast sales action. 
pick up a Nicholls tool they’re sold! 
NICHOLLS 

CARPENTER SQUARE 


. top-notch sales producer since 1896. 


AND 
Once they 


Contact your jobber or write... 






NICHOLLS MANUFACTURING COMPANY 


OTTUMWA, IOWA 





a ne 


(7 Plans for the dream home 
should inelude NATIONAL 
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a 
Ace Rubber Products. ine 238 
Acme Quality Paints ine B4 775i 
Acme Shear Company, The 176 
Aian Hardware Sales Co 120 
Akay Sales Corp 180 
Aluminum Co. of America 
Form Div 47 
insect Screening Div 70-71 
Pigment Div 197 
American Biltrite Rubber Co 297 
American Chain & Coble Co 
American Chain Div 4 
Penna. Lawn Mower Div 24-25 
Americar Chemica! Paint Co 
Agricultural Div 168 
American Grease Stick Co 292 
American Screw Co 94 
American Thermos 6Bottle Co 
The 168.189 
Ames Co. O 28 
Anchor Hocking Glass Co 122-123 
Animal Trap Co. of America % 
Aristo-Mat Company 8 
Armstrong Brothers Tool Co 2794 
Arrow Fastener Co ine 6 
Arrow Metal Prod. Co 280 
Arvin industries Ine 205 
Atkins Saw Div Borg-Warner 
Corp ; 
Autoyre Co The 221 
6 
Bokelite Co Div Union Carbide 
& Carbor Corp 21 
Bailonof?’ Metal Prod. Co 174 
Bartiett Mig. Co 256 
Benjamin Reel Products, In 287 
Berger & Sons, In: cS. § 84 
Bethiehem Stee! Co 284.285 
Better Homes & Gardens 65 
Bevin Brothers Mig. Co 
John H. Graham & Co 50 
Roonton Moldir g Co 208 
Borden Company The 
Chemica! Div 265 
Borg Erickson Coro The i274 
Borg Warner Core 
Atkins Saw Div 3 
Boyle-Midway, in 291 
Brades-Nash-Tyzack & Co 
Johr b4 Graham & Co 308 
Brearley Co The 1té4 
Bridgeport Metal Goods 297 
Brown Corp Ww 27 i 
Rrowne!l!l A Co lf 290 
Ruch Mia. Ce 44 
Burnet? Distributing Cort we 
C 
Cambridge Too! & Mig C 296 
Camillus Cutlery C 268.269 
Campbell Chain ¢ ry 
Can pbel! Houstfeld ¢ 2b4 
(entra! Can Co 2797 
Chair-Loc Co 306 
Champion Lamp Works 177 
Chattanooga Roya! ‘ 178 
Chicago Die Casting C: 2b6 
Chicago Roller Skate C: 27 
Chi ago Spor ng reir ge ( 78¢ 
Chi-Name! Paint & Varnish C 
Minnesota Paints Ir 201 
Choremaster Div 
Weber Engineered Products. Ir 59 
Clark Mfg. Co 7 79 
Clark Sanding Machine Co 226 
Clayton Mark & ¢ 4iZ-403 
Cleanser Products Div 
; Oo. S$ Mig _— 27 
Cleveland Mills ©€ 6h 
Clopay Corporation 16! 
Columbiar Cutlery Ce mpany 79° 
Columbian Rope C« 34 
Columbus Plast Products. Ir 79" 
Continential Can C 159 
Continental Screw Cé 753 
Cook Paint & Va bh € 2709 
Cooper Mfa. C 262 
ct rescen? Plasti. . Ck 
Crescent Tool C it 
D 
Delta Power Tox Div 
Rockwell Mfg. Ce 24) 
Dempster Mill Mfg. ¢ ii* 
Detecto Scales 13 
Devoe & Raynolds Co. Ir 22-23, 113 
Diamond Calk Horseshoe ‘ 109 
Dietz Co f Sé 
Disston & Sons, | Henry 16-17 


Domes of Silence 
Robert E. Miller & Sons 314 
Dominion Elect Corp Li 
Donaldson Company, Ir 13 
Dorr ever Co p 
Power Too! Div 24 
DuPont deNemours & Co., Inc. E 
Grasse Chemica!l-Reta Prod 
ucts 3 
Poly Chemicals Dept. Plastics 4 
Plastic Sales Sectior pe 5 
Organic Chem. Dept. Kinetic.232-233 
Durall Products Co 54 
Dutch Brand Div 
Johns Manville Corp. Van Cleef 
Bros 229 
Dykem C The 306 
f 
Eagie Lock & Screw Co. The 27 
Eagle Mfg. Co 0 
Eastman Chemica! Products Inc 83 
Ediund Company yal’ 
Edmont Mfg. Co 237 
Edward Can Company 2746 
Edwards Co i 98 
Empire Works, |r 794 
Estwing Mfg. Co 24, 
Evans Products Company 
Consumer Div 149 
Everedy Company, The 1846.18? 
c 
F & N. Lawn Mower Company 90 
Fairbanks Morse & Co 93 
Fairgate Rule Co 268 
Franklin Plastics Ir 87 
Frederick Mfa. Co The 306 
Fuller Tool C | s44 
G 
Gardner Wire (¢ 256 
Genera Flectr Co U4 
Genera Filters tr 223 
General Hardware Mia. Co 24 
General Metalware © 29 
Gering Products |: 7 
Geyer Mfg. Company 293 
G bs Good Te if 306 
Glamorene in 285 
Goodell! 4 ompany 190 
Goulds Pur ps 2 
Grahar jonn 
Bevi' Brothers 5( 
Brades-Nash-Tyzack 308 
Oh Machine Pr fucts in 2798 
King Cotton ¢ jage dt 
Greenlee Too! Company 234 
Gries Reproducer Cory; iv 
Griffir Mig ( mpany 0 
Gunver Mfa The 309 
b4 
Hager & S$ Hinge Mig. Co 99 
ror ’ Mira ( . V7 
Meineke & | 42-43 
Heller & ¢ WwW SU i 
Heponer Sales ‘ moany 280 
Hertriberq & ‘ 100 
Mirch Mia Company 793 
Mirch Mia. Cr 5S. A 299 
Modell Cha Coa Diy 
Nationa! Screw & Mfa. Co 7 
Hoffrmna lear & Stee f 317 
Hooven & A Ce The S68 
Hoppe | Frank A i93 
Hyde Mig 218a-b 
' 
jeal Fis ys Float ¢ 2 
; r 4 te Powe f ’ 243 
imperial Bit & Snap ¢ 314 
independen? | xk ¢ , 
ferna? al Molded Plastics In 
Structogias D 264 
lew Auaer Bit ¢ The | 
j 
lacks Mig. ¢ 300 
Jacobs Mig. ¢ The 2i¢ 
Jenkin Brothe 247 
4 
wee Stee 7s 
Kees Mig. ¢ F O 289 
Xe e ¢ if 2775 
Keys? e Stee! & Wire © 44.4) 
Kidde Mf 7 ' 304 
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Kimbie Glass Div 
Owens lilinois Glass Co 184 
King Cotton Cordage 
John H. Graham 26 
Kieon Strip Co if 249 
Kiein Logan Company 35 
Kwikset Sales & Service Co i 
| 
Landers Frary & Clark 
Universal Products 92 
Dazey Products 160 
Langley Corp 101 
Lown Boy Div 
Outboard Marine & Mfg. C 202-203 
Lenk Mfg. Co 165 
Lewis Engineering & Mfg. Co 3! 
Linck Co ©. t 44 
Lowe Brothers Co. The 283 
Lumite Div 
Chicopee Mills. In Fiberglass 
5 eening 316 
MA 
M&D Display Company 271 
Mackianburg-Duncan Co 64 
Marino Lathing Supply Co 309 
Marshalitown Trowel Co 314 
Master Mfg. Co 192, 314 
McGill Metal Products Co 291 
Meinor Metal Prod. Co In 62-63 
Midiand Co. The 87 
Miller Mfg. C 301 
Miller & Co if Robert ft 314 
(Domes of Silence) 
Milwaukee Too! & Eauioment Co 
if 230 
Modern Too! & Die C 304 
Moe Hoe Div 
lron Fireman Mfg. Co 19% 
Montague Ocean City Rod and 
Ree Co 4s 
Morte Co } W 2772 
hA Mig. Corp 291 
N 
National Cash Register C The ib 
National Hardware Corp 258 
National Mfg. Co 12 
National Metal Products 200 
National Screw & Mfg. C 
riodel! Chain Div 71 
Nelson Mfg. Co. Ir L. R® 69 
Nesce lr 267 
New Y x Wire C th ¢ 5) 
Nich Mig. 312 
Nichols File ¢ 4 
N fahi Mfg. ¢ 307 
€) 
OF Machine Products 
jonn H. Graham Co 298 
) Mathiesor (herr a “_oro 
Winchester R® er State Div 99 
/ ter Mig * , 10 | 
Oster Mfg. C Job 25-126 
Outboard Marine & Mfa 
awn Boy Div 202-203 
wens tliinois Giass ¢ 
Kimbie Gia . 184 
Fibre 8r nh ¢ 185 
Pp 
Porter Sweepe Cc nNpany 65 
PC. hing Rae a 289 
Pe ‘y a Ref , ¢ 278 
Permace Tape f ro 9) 
Pp ee; en-E-Motor ¢ ‘ 
i6 i/ 278! 
Pitteby gh Piate ¢ } f 
Paint Div Ai 
tore Fr t Div 107 
Pios-Tex Coro The 254.255 
Piymouth Cor jiage Co 527-53 
Portable Electr T " 313 
Porter | HM CK 788 
Power Products Corp 114-115 
Pratt Company, 8. G 274 
Pratt & Lambert I 98 
Premar Products 794 
Proen Products Ci 308 


Pre Ouilstior Eng ne Coro ft) 4 
f March ery 4 
p 289 


Puritan Cordage Mills "9 
-) 

a sore Rubbe C #) ig 

Quaker State Metals ¢ 194 

Quick Mfg 32-33 

Quickee Product 4a 
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Raybestos-Manhatta: 291 
Red Devil Tools 315 
Red Head Brand Co - 
Republic Molding Corp ra 
Revere Copper & Brass, inc 117 
Reynolds Metals Company 

Pigment Div 239 
Rhopac in« “ 303 
Rockwell Mfg. Co 

Delta Power Tools Div 24) 
Root-Lowell Corp 95 
Rose Mfg. Co 298 
Roth Rubber Company 183 
Rowe Tool Company 252 
Roya! Electr Co 07 
Rubberset Company, |: 215 
Rugg Company, E. | 270 
Russell. Burdsal! & Ward Bolt & 

Nut Co i 

$ 
Salem Tool Company 248 
Samson Cordage Works 105 
Sandvik Saw & Tool Div 

Sandvik Stee! | 294 
Savage Arms Corp 

Firearms Div CL 

Lawn Mower Div 2719 
S< Ovill Mig Co 195 
Sharon Bolt & Screw Company 29¢ 
Shelby Spring Hinge Co 250 
Shelton Tack Co 274 
Shuford Mills, In 244 
Simonds Saw & Steel Co 231 
Simoniz Company 96.9) 
Skil Corporation 110-ttt 
Smith & Company, D. 8 108 
Sm th 4 So | if Seymo if 187 
5s. oO. S$. Company 

Cleanser Products 227 
South Bend Toy Mig Company i979 
Stanley Works, The 170-171. 173 
Star Expansion Fastener 26' 
Stor Meta! Products Co 223 
Sterling Paint & Varnish Ce 20¢ 
Strait-Line Products, In 313 
Stratafio Products lf 288 
Stratton & Terstegge Co., | 2773 
Superior industries, | 109 
Superior Spr ng Hinge Co 1) 
Super Tool Company 103 
Supplex Corp 49. 304 
Supreme Products. | 17-38.39.4 
Swift 4 Cor pany 

Vigc ro D ¥ L) 
Sy! ‘Oo c , ine 

T 
Th Powe To ( 243 
Tilette Cement s04 
Toy Mfg. of U. S$. A 17 
'rue Temper Corp ; 
Turnbuckles 254 
Ty e Mig ( ‘ 

U 
U n Carbide & Carbon ¢ ‘ 

Bakelite © 2 

j pfe< Chest? ¢ " ij 
Union Steel Products ¢ , 
United dustries, | 8 
United States Rubber Company 9 
United States Stee! Corp 

American Steel & Wire Div 9 

Cyclone Fence D i. 

Jf Brothe f ia 

jJtica Droo Forge & Tool C 4 

vy 
YVaughr Mig Coa (ia. 
Versa Products Co if 
Vicehek T f mpany ’ 

AW 
Warren Too! Corp 10? 
Woashbu: Co The 204 
Waterbury Lock & Specialty ¢ 

The 28 
Water Master Company 2798 
Welle: Flect: Coro 773 
Wickwire Spencer Stee! Div 

Colorado Fuel & lron Corp 193 
Williams & Co ) WH bd 
Wood Shove! & Too! Company, The 114 
W ooitte Brush Company *% 
Wooster Rubbe The ) 

x 
Acelite i 
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PROVEN 


Self-Chalking Chalk Line 


Box poe ] 25 Pac kaged in 
white cardboard carton 
$) 25° list 


Stock with assurance... 


Handles fold flat, lock li 








ee F Bees 
r.©o.Gex S77, 














metal moving parts, simple and trouble-free. Fit the 
hand solidly and guaranteed against all defects. 


Also ‘5 eciattly ore; ed cheatk a siitabtle 
a inv four @atra ' ’ ‘ lors 4 | } OF te. 
eSese SQ tb par kages 
, f halk tine with great ter sile@ stve qth awe 
~ Apo gl A at tity and moanaimunmr Nap action 
packaged in 50 and 100 ft. lengths 
Dealers, for your jobber ss; nome and descriptive literature write 


in SALES! 


PROVEN in USE! 


SELF CHALKING 
CHALK LINE BOXES 


Rapid Fill ( halk Line Box 
x igvo Packaged in 


‘ ardboard 


oronge car 
ton. $1.50 list 

Both boxes contain 50 fr 
of TOP QUALITY chalk 
i ne will held 100 fr 


they're PROVEN fast sellers. 
ne at any desired length. All 





ft Sel, i ies Pe OT we 
Cesta Mesa, Calif. 
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f POR 


f er TOOLS 





for information write 





PORTABLE ELECTRIC TOOLS, INC. 
320 W. Bird St. Chicage 70. i. 


The Storm Dodger 
ORDER THIS 
CHARCOAL GRILLE NOW FOR SUREFIRE 
PROFITABLE 


REVOLUTIONARY TYPE PORTABLE 


WINTER SALES! 





|. Sells Winter because it's desiqned for iN 
DOOR CHARCOAL G®ii Nis sits fia? in 
fireplace with tegs folded turpetwset 4 

otne ‘9 ae Out cootit ; 100 | af \ 4? 
7. Selle in Winter because itt new. unusual fea 

tures mate it an IDEAL CHRISTMAS GIFT 

HERE'S WHY THE STORM DODGER CANT Gf 

MATCHED FOR DELICIOUS COOKING 
mpend between two ten geuge steel firepot coor 
J , § 1? det simultaneous 7 4a ng n 4 *% 
List —_ NM -'> a? Db ‘7 ry 19 a’ ’ grea _avuy ng fian #) a } 
t ' } of to ; 

PRICE @ rieavy gauge ai! -tlee fo'ds into compect tingle cate will 


$46 handie for eaty ca 

set CLEVERLY, EXPERTL 
rite 

Oivet Msah*iaa lee 
For GRALES «+ 


BRACKETS 


Details 


Y DESIGNED - QUALITY BUILT TO LAST 


RCHES + WROUGHT IRON LEGS AND 
ABLE STATION WAGON TRUCK BEDS 








$13 





Ny 
f\\ THE WOOD SHOVEL & TOOL CO., PIQUA, OHIO 























UNCONDITIONALLY GUARANTEED FOR LIFE! 
nee DUTY BEAVER CAULKING GUN 


Precision machined to insure perfect fit. Cadmium pave no rust 

















as 
- 
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6/ lst $6.50 Positive ratchet drive. Uses bulk or cartridge materia! heaviest 
10° ist $7.50 grade to light oils. Assorted nozzies available. Unconditionally padre 
15S” list $8.50 Write for descriptive literature and attractive discounts 


MASTER MANUFACTURING COMPANY, 9200 Inman Avenue, Cleveland 5, Ohio | 


Ter Ue me ee a a ee ee er 


~~ 


MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 








hanges New products and new trade names are constantly being added to the listings for 
the next Directory Number of HARDWARE AGE : Therefore, if you do not H A R DWA R F AG F 
find in the current issue of the Directory Number the product you are in- 
; A - Chestnut & 56th Sts., 
terested in, write to the "Who Makes It” Editor. He'll be glad to serve you. Phila. 39, Pa. 














Get Set for 
Quick Profits! 


ate PER LAWN-EDGE TRIMMER! 


You'll find plenty of demand for this nationally 
famous IMPERIAL LAWN-EDGE TRIMMER. 
Sturdily constructed ... with convenient D-grip 
handle ... extra keen cutting edge ... makes 
quick, easy work of lawn trimming. 










KEEP LAWN EDGES 
I PLACE ORDERS WITH YOUR JOBBER—OR WRITE: 


IMPERIAL BIT & SNAP COMPANY « Racine, Wisconsin 


DOMES © SILENCE ev op 


AND 


RUBBER CUSHION FURNITURE GLIDES | £2%:.:: | ag 
NEW DISPLAY BOX = | 


CONTAINS 


1 Dozen Cards each of 3 sizes—*/s", 7. 
4 pieces (1 set) on a Card—3 dozen ake in Display 


PROMPT SHIPMENT 
Ask your jobber. if he is not supplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 









































HARDWARE 





AGE. FEBRUARY 16, 1956 
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including tex 


shows you 2 easy steps fo EXTRA profits 


Scores of dealers have found this two-step program works for more sales. 


First, attract new rental customers for 
the FP-33 1s low in cost. a 
with tie-in sales of wax, sandpaper. 


the FP-33 in her own home 
prospect for outright purchase 
more FP-33 sales 


it's as By adding the 





easy as that! 


full-price, FP 


X11a 
Rad Dewi 


Rug Cleaner 


The Red Devil FP-33 


Here is a light, sturdy floor machine spe 
cially designed with the woman in mind. It 
is right for home waxing, polishing, scrub- 


T} FP if A be ] k! ‘ra 
' Site om al prof type bing, steel-wooling, sanding or refinishing of 
' pet ining n the all kinds of floors. Counter-rotating brushes 
ce ota iple snap-on attachment, shown . 
A perfect. extra rental feature Provide fingertip control. Modern styling 
f the Red Devil FP attracts women, provides under-furniturs 


clearance. Has more powerful motor (Under- 


low rental price 1s possible 
steel wool, et 


Turn rentals on FP-33 machine into full price sales. Once a customer rents 
sees how light and easy it is to handle, she is a good 
Apply rental payments 


otter the <e« 


easy handling Red Devil FP-33. Because 
And—you make extra profits 


and uses 


to the purchase price to clinch 


$3 to your other rental machines 


you increase rental business and open the way for more 
sales with your full 50% mark-up 


oc yantaqge 


writers approved) and 22 ft. long, insulated 


cable. Yes. the Red Devil FP-33 Floor 


Conditioner is tops with women everywhere 


Floor Reconditioning Kit with steel wool 
pads and three grades of sandpaper discs 
also available for cash sales to either rental 


or purchase customers ‘eer 


Red Dewil Took. sincton ss. new unser vse 


f f // | | f | / | VA | | WA 


& 2, . 
| ote é/ wa/ J 
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'RBERGLAS 
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ChicOP®® sec sontenine 


_— 


—~ ee eee ee oe ee 





consumer 


CHICOPEE 


FIBERGLAS 
SCREENING 


OUPDONS 


Tre ¢ 
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